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Abstract

As per the media psychology, the effect of social media on the
actions, manner, and contemplations of individuals and audiences is
called mass media influence. This influence can be negative or positive.

The media and its influential effect on the masses have in-
creased exponentially in the past five decades. Now Social media has
drastically transformed the way of social media interaction among the
general population; even illiterate people may simply access social
media tools and application. Social media is considered the most readily
overused means of communication between individuals and other
social stakeholders.

People usually come across different pieces of information
via direct or indirect sources, but in any case, the mass media influence
is clearly visible in society.

Being a responsible citizen, make sure you cross verify any
news coming across you before spreading that to others as it can create
a serious impact on society.
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Introduction

The modern media play a central role not only within the political pro-
cesses of every type, ranging from coverage of major political events and institu-
tions to effects on campaigns and elections but also in any individual's life, provid-
ing many necessary information services as well as offering possibilities for

 self enlightenment and entertainment. We live in a society that depends on infor-
mation and communication to keep us moving the right direction and do our daily
activities like work, entertainment, health care, education, personal relationships,
travelling and anything else that we have to do. The media have a powerful role as
people have come to treat television, radio, newspapers, magazines and internet as
the basis on which to think and act in the world. Thus media have a potential power
to influence peoples’ attitude, opinion and behaviour around many sensitive issues,
such as gender, ethnicity and age.

The social network is a theoretical construct useful in the social sciences to
study relationships between individuals, groups, organizations, or even entire societies
(social units, see differentiation). The term is used to describe a social structure deter-
mined by such interactions. The media and its influential effect on the masses have
increased exponentially in the past five decades. Initially, the news and media channels
were limited to the telegraph. The technological inventions then found many channels
to spread the news to the masses such as the radio, newspapers, magazines, television,
websites, and now mobile applications as well. The mass media have become an in-
separable part of society and the lives of citizens and that’s why it is necessary to
understand the mass media influence on people. From economy to entertainment and
from politics to beauty, everything is now impacted by mass  media.

Mass communication plays an important role in our society. Its purpose is to
inform the public about current and past events. Mass communication is defined in
“Mass Media, Mass Culture” as the process whereby professional communicators
use technological devices to share messages over great distances to influence large
audiences. Within this process, the media (a newspaper, book, television program,
etc.) takes control of the information we see or hear. The media then uses gatekeeping
and agenda-setting to “control our access to news, information, and entertainment”.
Gatekeeping is a series of checkpoints that the news has to go through before it gets
to the public. Through this process, many people have to decide whether or not the
news is to be seen or heard. Some gatekeepers include reporters, writers and editors.

 Later in gatekeeping comes agenda setting. One of the most critical aspects in the
 concept of an agenda setting role of mass communication is the time frame for this

 phenomenon. In addition, different media have different agenda setting potential.
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People usually come across different pieces of information via direct or indi-
rect sources, but in any case, the mass media influence is clearly visible in society.
From educated to illiterate people are part of this wave and that’s why the responsi-
bilities of the media people and controlling authorities increase. They have to be more
careful about the timing and approach of conveying news. The positive or negative
effects of mass media can be really crucial in some cases. This is one of the major
reasons citizens face situations of news broadcast and internet service ban during
some sensitive situations in the city or state.

The emergence of social media gives voices to voiceless and fractured com-
mon people which are negligible in the orthodox and typecast media. Major growth of
social media is due to the youth as they dedicate most of their time to social media, and
everyone including Political parties is very well aware of the fact and try to influence
the young generation. In the 2019 election, our country had 130 million first time voters,
out of which more than 15 million voters between 18 to 19 years of age. The Political
parties with the help of social media were able to get information regarding voter’s likes
and dislikes; and further manipulate them, especially the Swing Voters, whose views
can be changed by manipulating information. The political parties and politicians started
using Social Media for communication and campaigning purpose to influence voters,
which in turn saved their time, money and resources, giving them a larger audience for
interaction. Political campaigns are not just confined to buttons and banners for politi-
cians to reach their voters. The new political showground is full of infomercials, adver-
tisements, blog posts, and lakhs of tweets, Instagram posts, Facebook posts etc. Politi-
cians are now able to continuously demonstrate their message through endless com-
mercials and gauge their communication by viewing direct responses to their actions on
Facebook or Twitter or Instagram. Soon the platform connecting professionals will also
be used by the parties to propagate themselves. Social media creates an innovative
political conversation. Power of political messaging is taken away from the mass media
model and firmly placed into the peer-to-peer, public dialogue. The institution of social
media has allowed unparalleled empowerment and arrangement of the ‘aam aadmi’ for
expressing political opinions. The positive development of social media development
has been that the youth is speaking about political issues. Formerly the political discus-
sions were constrained only to those who read newspapers, viewed news channels or
contributed in discussions at nukkad of a village or clubs. But now, social interaction has
made the youth of India to discuss political issues. They employ time to analyse and
discuss politics. They now have their views on the happenings of political events and
also influence the administrative decision making. Social media evolution in the Indian
political space is factual, perceptible and fast-tracking. Though it may not bring in mas-
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sive changes instantaneously, still it plays a vital role in spreading political awareness in
a developing country like India.

Social media is not only confined to you and me but to politicians as well.
Through different activities politics and politicians in India have brought social media
into the limelight. It is expected that social media will play a huge role and influence
the coming general elections to a great extent. The study by IRIS Knowledge Foun-
dation and supported by the Internet and Mobile Association of India (IAMAI) has
indicated this fact. Social media will be real game changer with political leaders
having millions of fans on Twitter and supporters on Facebook as well as Google+. In
order to build a certain image, most of the politicians also have their own websites.

The relationship between politics and the mass media is closely related for
the reason that media is a source in shaping public opinion and political beliefs. Media
is at times referred to as the fourth branch of government in democratic countries.
As a result, political figures and parties are particularly sensitive towards their media
presence and the media coverage of their public appearances. Mass media also
establish its influence among powerful institutions such as legislation. Through the
proper consent in mediums to advocate, different social groups are able to influence
the decision-making that involves child safety, gun control, etc.

Media has given political parties the tools to reach large numbers of people
and can inform them on key issues ranging from policies to elections. In theory,
media should be seen as an enabler for democracy, having better-educated voters
would lead to a more legitimate government.

Social media is considered the most readily overused means of communica-
tion between individuals and other social stakeholders. Itsusage in politics has been
increased drastically over the years. It has been excessively used in political cam-
paigns, political protests, political talk shows both by the politicians and the general
public. The general public become more conscious of their political rights, forcing
established political organization to respond appropriately.

The most positive impact of social media is that politicians are bound to fulfil
and follow their promises with their voters; otherwise they have to face criticism on
social media. Many societal issues have been raised and addressed as a result of
social media's effect.

 Undoubtedly, social media has proven itself a very useful, cost effective
way of communication particularly in the political spectrum.Being a responsible citi-
zen, make sure you cross verify any news coming across you before spreading that
to others as it can create a serious impact on society.
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The purpose of this research paper is that how the mass media is influencing
and impacting on society and political aspects.
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