


PREFACE

In the year 2019, Indian Economy India has stepped towards the path of becoming a Global leader. If we talk

about the year 2019, it has been full of achievements. Talking about the qualitative aspects of India & its economy,

the most important achievement is framing of Government at centre with clear majority. This achievement itself

gives significant motivation to investment in Indian economy. Our Prime Minister Sh. Narendra Modi Ji himself is

famous as a global leader.

In 2019, through the domestic and foreign investment in Indian economy, focus was made on Economic

Development, Employment Generation, Export Promotion, Demand Creation and; Healthy Trade, Political &

Cultural Relationship with neighbouring countries. Specific policies have been made by the Govt. for every nook

and corner of the Indian society and Indian Economy. Intensive financial inclusion has been done of weak and

backward sections & areas of the society through the maximum & balanced use of Information Communication &

Technology. Make in India, Start-up Programs, Skill Development Schemes & Mudra Loan etc. have increased

the ease of doing business in India. Role of Micro, Small and Medium Enterprises (MSMEs) has increased

significantly in Indian Economy. A lot of new Amendments and Enactments in legislative area have been made like

Companies Act, Insolvency Act, Competition Act, various laws in Banking and Insurance sector etc. to make

Indian business sector strong and updated to modern sophisticated global dynamic business environment and to

push Indian Economy towards the status of Global Leadership.

Talking quantitatively, for the year ending on 31st March 2019, Indian Economy observed a GDP Growth

Rate of 6.8%. For this period Per Capita Income increased at the rate of 5.5% per annum. The Industrial

Development Growth Rate was 3.6% and Exports increased by 8.8%. The Fiscal Deficit was 4% of GDP. The

share of Indian Economy in the whole world GDP was 8.1%.

It is sure that due to the modern dynamic age of LPG and; due to the Global Effects, the year 2020 will bring

new challenges for Indian economy. But we are also fully confident that strong Government of India and its balanced

and focussed economic policies will represent India strongly as a Global Leader on Global Economic Platform.
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 Abstract:
One of the major indirect tax reforms in India since 1947 is to replace existing taxes like value-added tax,

excise duty, service tax and sales tax. The present study aims to analyse the impact of Goods and Service Tax in
pre and post GST scenario. Recent GST implementation in Indirect Tax by the government has really accelerated
the growth of GDP in India. This study is based on secondary data. It is based on published monthly and annual
reports of the Reserve Bank of India. The study finds that there is statistically difference between the means of
the different period of Collection of Central Tax in Pre and Post GST era.

Keywords: GST, Central Tax Collection, GDP and Growth Rate.

INTRODUCTION

Goods and Service Tax (GST) is a comprehensive tax levied on manufacturing, sales and consumption of
goods and services at a national level. GST is a tax on goods and services with value addition at each stage having
comprehensive and continuous chain of set-of benefits from the producer’s/service provider’s point up to the
retailer’s level where only the final consumer should bear the tax. In 2000, the discussion on GST Bill was started.
During the Central Budget of 2007-08 it was announced to be introduced on April 1, 2010, but the Empowered
Committee missed its deadline. In 2014, Constitution Amendment Bill introduced in the Lok Sabha and taken up
for discussion. On 6 May, 2015, Lok Sabha passed the bill and it is introduced in Rajya Sabha with minor
amendments and it is still pending in Rajya Sabha for the winter session of the Parliament to be passed.

One of the main objectives of GST would be to eliminate the cascading impact of taxes on production and
distribution cost of goods and services. The exclusion of cascading effects i.e. tax on tax will significantly improve
the competitiveness of original goods and services which leads to beneficial impact to the GDP growth. It is felt that
the GST would serve a superior reason to achieve the objective of streamlining indirect tax regime in India which
can remove cascading effects in supply chain till the level of final consumers only when all such above mentioned
indirect taxes are completely included in GST. It is understood that alcohol, tobacco and petroleum products will
not be enclosed by GST as alcohol and tobacco are considered as Sin Goods, and governments do not like to
allow free trade on these properties.

REVIEW OF LITERATURE

Girish Garg (2014), analysed the impact of GST (Goods and Services Tax) will be on Indian Tax Scenario.
The Goods and Services Tax (GST) is a value added tax to be implemented in India, the decision on which is
pending. He revealed that GST is the most logical steps towards the comprehensive indirect tax reform in our
country since independence. All sectors of economy whether the industry, business including Govt. departments
and service sector shall have to bear impact of GST. He also suggested that the taxation burden will be divided
equitably between manufacturing and services, through a lower tax rate by increasing the tax base and minimizing
exemptions.
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Khurana & Sharma (2016), felt that the Good and services tax (GST) is the biggest and substantial indirect
tax reform since 1947. The main idea of GST is to replace existing taxes like value-added tax, excise duty, service

tax and sales tax. It will be levied on manufacture sale and consumption of goods and services. GST is expected to

address the cascading effect of the existing tax structure and result in uniting the country economically. The paper

highlights the background, objectives of the proposed GST and the impact of GST in the present tax scenario in

India. The paper further explores various benefits and opportunities of GST.

Mansor & Ilias (2013) explained that the Goods and Services Tax (GST) is becoming one of the most

prominent topics in Malaysia. The announcement by the Malaysian Ministry of Finance (MOF) in the Budget 2010

on the implementation of GST had created various reactions from practitioners, academicians, general public and

most important businesses. GST is one of the tools that are proposed by the Government to reduce continuous

deficit budget in Malaysia. This paper discusses the GST as a new tax reform in Malaysia, and covers several

issues in order to enhance the understanding and readiness among Malaysian in adopting GST.

Sehrawat et. Al. (2015), focused on advantages of GST and challenges faced by India in execution. It is

demand of time to implement GST. A simplify, user -friendly and transparent tax system is required which can be

fulfilled by implementation of GST. Its implementation stands for a coherent tax system which will colligate most of

current indirect taxes and in long term it will lead to higher output, more employment opportunities and flourish

GDP by 1-1.5%.There are various challenges in way of GST implementation as discussed above in paper. They

need more analytical research to resolve the battling interest of various stake holders and accomplish the commitment

for a cardinal reform of tax structure in India.

Shaik, Sameera & Firoz (2015), made an attempt in this paper to study the concept of goods and service tax

and its impact on Indian economy. The study also aims to know the advantages and challenges of GST in Indian

scenario. The authors made it clear that Goods and Services Tax (GST) is a comprehensive tax levy on manufacture,

sale and consumption of goods and services at a national level. It is one of the biggest taxation reforms in India the

(GST) is all set to integrate State economies and boost overall growth. Currently, companies and businesses pay

lot of indirect taxes such as VAT, service tax, sales tax, entertainment tax, octroi and luxury tax. They revealed that

it will also improve government’s fiscal health as the tax collection system would become more transparent, making

tax evasion difficult.

Shefali Dani (2016) cleared that the proposed GST regime is a half-hearted attempt to rationalize indirect tax

structure. More than 150 countries have implemented GST. The government of India should study the GST regime

set up by various countries and also their fallouts before implementing it. At the same time, the government should

make an attempt to insulate the vast poor population of India against the likely inflation due to implementation of

GST. No doubt, GST will simplify existing indirect tax system and will help to remove inefficiencies created by the

existing current heterogeneous taxation system only if there is a clear consensus over issues of threshold limit,

revenue rate, and inclusion of petroleum products, electricity, liquor and real estate. Until the consensus is reached,

the government should resist from implementing such regime.

Vasanthagopal (2011), concluded GST is a need of time for the survival of the India’s economy in the face of

increasing international competition consequent to globalization and liberalisation. Despite the various impediments

to the proposed transition, until the time GST is implemented, it would be worthwhile to assess its positive impacts
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on the various development areas viz. agriculture, manufacturing industry, MSME, housing, poverty reduction,

employment, price level, EXIM trade, GDP, government revenue, etc. referred above are dependent on a neutral

and rational design of the GST, balancing the conflicting interests of various stakeholders, full political commitment

for a fundamental tax reform with a constitutional amendment, the switchover to a ‘flawless’ GST would be a big

leap in the indirect taxation system and also give a new impetus to India’s economic change. It is also noted that,

buoyed by the success of GST, more than 140 countries have introduced GST in some form to other and is fast

becoming the preferred form of indirect tax in the Asia Pacific region.

Vincent (2017), explained that the Indian economy, one of the fast-growing economies is witnessing a yet

another reform in the field of indirect taxation. The present system of indirect tax suffers from defects such as

double taxation effects, lack of uniformity in rates and administration. Thus, to remove cascading effect of taxes

and provide a common nation-wide market for goods and services, India is moving towards introduction of Goods

and Services Tax (GST). Under the proposed indirect tax reform both Central and State Governments will have

concurrent taxation power to levy tax on supply of goods and services. This paper analyses the forms of taxes in

India, the need for GST, historical background of GST, GST model. The research paper compares the effects of

non-GST and GST in terms of cost of goods and consumer price. It also gives SWOT analysis.

OBJECTIVES OF THE STUDY

The main objective of this paper is to study the impact of GST on GDP growth on Indian Economy.

HYPOTHESIS OF THE STUDY

H
01

There is no impact of Indirect Tax reforms (Implementation of GST) on GDP growth of Indian Economy.

RESEARCH METHODOLOGY

The purpose of this research is to contribute towards a very important aspect of economic activities known as

‘Indirect Tax Reforms’ with reference to Indian Economy. The impact of indirect tax reforms on GDP growth of

Indian Economy is tested in this paper from July 2015 to December 2019.

The study is based on secondary data collected from the various monthly, quarterly, half-yearly and annual

reports of RBI. For the purpose of the study, public enterprise survey reports, other government publications etc.

have been used. Journals, conference proceedings and other relevant documents have also been consulted to

make the study relevant. The study covers a period of 4 years (i.e. from July 2015 to December 2019). The

available data have been analysed by using various statistical tools like Arithmetic Mean, Standard Deviation, Co-

efficient of Variation and Correlation etc. Statistical tests viz. ANOVA has been applied for the purpose of testing

the result in this study.

DATA ANALYSIS

IMPACT ON INDIRECT CENTRAL TAX ON GDP GROWTH IN INDIAN ECONOMY

The RBI and Government of India have intervened several times since independence to reform direct or
indirect tax system. GST is one of the major reforms in easement of indirect taxation system in India to boost the
Indian Economy.



4 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Table No. 1

Quarterly Collection of Central Taxes in PreGST Era

Source: Monthly Bulletins of RBI

Though, Government of India collects indirect taxes every year since independence. In this paper we have

taken only a period of 9 quarters i.e. 27 months, which was a very crucial period for Indian Economy. Collection

of Central Taxes in this period shows a growth from Rs. 153829 Cr in II Quarter of 2015 to Rs. 204210 Cr. in the

II quarter of 2017. Table No. 1 showed that the maximum growth was in the IV quarter of 2016 during the period

of study. On the other hand, GDP growth rate was remained steady during the study period with maximum growth

rate was seen in the II quarter of 2016.

Table No. 2

Descriptive Statistics

Table No. 3

Correlations

Source: Monthly Bulletins of RBI

With the help of SPSS 23 we find that there is a positive correlation of moderate degree (0.058) between
‘GDP Growth Rate and Central Tax Growth Rate. So it is clear that there is a relation between GDP and Collection
of Central taxes.

Year Quarter Collection of Central 
Taxes 

Growth Rate in Collection of 
Central Taxes 

GDP Growth Rate 

2015 II 153829 ---- ---- 
2015 III 170953 10.02 2 
2015 IV 181188 5.65 2.2 
2016 I 153829 -17.79 2.1 
2016 II 170953 10.02 2.4 
2016 III 181188 5.65 2.2 
2016 IV 202146 10.37 1.6 
2017 I 203378 0.61 1.4 
2017 II 204210 0.41 1.6 

 

 Mean Std. Deviation N 
GDP Growth Rate 3.1175 9.34617 8 

Central  Tax Growth Rate 1.9375 .35832 8 
Collection of Central Taxes 180186.0000 19871.93537 9 

 

Pearson Correlation GDP Growth Rate Central Tax Growth Rate 

GDP Growth Rate 1 .058 

Central Tax Growth Rate .058 1 
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Table No. 4

Quarterly Collection of Central Taxes in PostGST Era

Source: Monthly Bulletins of RBI

Though, Government of India collects indirect taxes every year since independence. In this paper we have
taken only a period of 10 quarters i.e. 30 months, which was a very initial period for new tax system in Indian
Economy. Collection of Central Taxes in this period shows a growth from Rs. 277873 Cr. in III Quarter of 2017
to Rs. 302055 Cr. in the IV quarter of 2019. Table No. 4 showed that the maximum growth was in the Ist quarter
of 2018 during the period of study. On the other hand, GDP growth rate was remained steady during the study
period with maximum growth rate was seen in the IV quarter of 2017.

Table No. 5

Descriptive Statistics

Table No. 6

Correlations

Source: Monthly Bulletins of RBI

With the help of SPSS 23 we find that there is a negative correlation of very low degree (-0.00027) between
‘GDP Growth Rate and Central Tax Growth Rate’. So it is clear that there is a negative relation between GDP and
Collection of Central taxes.

Table No. 7

Test of Homogeneity of Variances

Table no. 7 showed that the sig. value is more than .05, hence the variances are not equal.

Year Quarter Collection of Central 
Taxes 

Growth Rate in Collection of 
Central Taxes 

GDP Growth Rate 

2017 III 277873  ---- 
2017 IV 250857 -10.77 2.1 
2018 I 274950 8.76 1.9 

2018 II 293084 6.19 1.9 

2018 III 284902 -2.87 1.7 
2018 IV 293047 2.78 1.3 

2019 I 305824 4.18 1.4 

2019 II 314093 2.63 1.3 
2019 III 292119 -7.52 1 
2019 IV 302055 3.29 1.2 

 

 Mean Std. Deviation N 
GDP Growth Rate .7411 6.45980 9 

Central Tax Growth Rate 1.5333 .37749 9 
Collection of Central Taxes 288880.4000 18008.25649 10 

 

Pearson Correlation GDP Growth Rate Central Tax Growth Rate 
GDP Growth Rate 1 -.00027 

Central Tax Growth Rate -.00027 1 
 

Central Taxes 
Levene Statistic df1 df2 Sig. 

.234 1 17 .635 
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Table No. 8

Collection of Central Taxes in Pre and Post GST Era

ANOVA table showed that sig. value is .000 which indicates that there is statistically difference between the
means of the different period of Collection of Central Tax in pre and Post GST era.

CONCLUSION
It has been witnessed that Indian GDP has grown modestly during this period. A quarterly growth of 1.00% to

2.4% was maintained in the period of study. In the pre-GST period, the growth rate was a little more than the
growth rate in the post GST period. So, it may be concluded that implementation of GST impacted GDP growth
rate adversely. The major reason for this is inadequate system and knowledge, otherwise GST will certainly boost
Indian Economy. It will lead India to a world power economically.
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 Abstract
Organized achievement and selection method are very important for the organization in terms of meeting the

employers’ expectations and leading to their employment. Up to now, there has been very little analysis on the
impact of e-recruitment on the recruitment process as a whole. The existing research paper is portion of this gap
by employed out the influence of e-recruitment on the design of the recruitment process. Therefore, the most
purpose of the paper is to investigate however new technology has influenced the achievement method as a full.
The achievement methods are going to be conferred on the instance of Itutor Group. The paper considers the
chances of together with trendy technologies within the achievement and choice methods of the organization
supported a case study methodology. The research paper describes the project of collaboration with the World
Organization Itutor Group in the practice of work service personnel. Its selection and employment policy were
based on video-employment. The findings suggest that e-recruitment changes the general achievement method at
a time and space-independent, collaborative recruitment process. The most vital changes square measure recorded
within the sequence and enlarged quality of main achievement tasks. For organization, the main task now is to
connect with the applicants. A recruitment and selection approach based on recent technologies requires a
qualified and competent team, there are two undeniable profits: limiting the technique of timing and the risk of
reducing prices.

Keywords: Recruitment; selection process; internetbased technologies

Introduction:
Recruitment and selection, like every other aspect of business today depends on speed and precision, with

increasing numbers of qualified applicants chasing a reducing pool of jobs, HR professionals need to find traditions
to sort through applications rapidly, while accurately selecting the best candidates. The help may come through the
use of new technologies, which may speed up the process.

One can risk a statement that the area of new technologies and personnel policy are trying to keep up with new
trends change at a surprising and convergent pace. Changing the role of human resource management in an organization
requires adjusting the whole enterprise strategy to it.

Personnel selection includes three key steps: recruitment, selection and implementation for work. A well-
ordered selection process is extremely important for the group, as it leads to meeting the expectations of their
employer and their employment. The main function and purpose of the Personnel Selection Team is not the process
itself, but the ultimate choice of a person who meets all the criteria and is clearly fit for a given position.

Therefore, the main purpose of the paper is to analyze how new technology influenced the recruitment process
as whole. The case study method will be utilized. The case study analysis will be based on one company called I-
tutor group. The reason for choosing this company can be explained by the fact that the Itutor project was the first
in the Polish market to involve 1500 potential employees through the e-recruitment process.

The research problem constitutes two main questions: (1) How does the introduction and use of e-recruitment
affect the design of the traditional recruitment process?  (2) What are the advantages and drawbacks of e-recruitment
versus traditional recruitment?
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The paper is arranged as follows: the first part deals with the literature review related to recruitment and
selection with a detailed description of video-recruitment. Then, the methodology is explained. Presentations are
presented, which relate to changes in the design of the recruitment process, followed by the advantages and
disadvantages of e-recruitment. Finally, the conclusions are drawn.

Literature review – recruitment and selection
Personnel employment includes practices and activities carried out by an organization for the purpose of

identifying, fascinating, and influencing the duty results of competent candidates.

For an outsider, who is not involved in the employee’s employment process, lack of industry knowledge and its

particularity, recruitment and selection are two convergence concepts; based on human resource management,

they should be different from each other.

It is notable that between theorists and practitioners of human resource management, there is not always any

agreement in this area, as the selection of employees is often very unclear.

Very often, selection is regarded as one of the stages of recruitment, where it is understood as carrying out a full

personal selection. Others treat it as a completely independent process, which follows the recruitment activities and

embraces selecting the best candidate for the given position from among those presented. The following paper

takes a second solution, namely, considering the selection and recruitment process as two separates, although

interpreting each other at the level of results obtained.

Video recruitment is to help the human resource management team in less time-consuming but reliable verification

of incoming applications. There are two kinds of video employment: an automated form and a live form. The live

form is much more popular because companies have been using it for a long time, mainly involving a tool like

Skype. It is associated with direct interview and few aspects distinguish it from identical. The most important of

them is the possibility to organize it without the need to visit a candidate in the recruiter’s office. It can take place

independent of the place where both parties are staying.

Skype is being used to interview applicants, particularly for worldwide recruitment, very few Human Resource

teams were familiar with “one-way” video interviews, where applicants record their answers to the questions

asked and the employers reviews them at a later time. Today, the term “video interviewing” could be a hot topic

amongst many inventions in time unit technology and while the term encompasses “live” video interview, there is a

growing demand for the asynchronous model. It involves building a platform on which incoming applications are

collected. Interview questions are generated by the system; the answers are recorded, archived and sent to the

person responsible for the selection.

One-way pre-recorded interviews save considerable time and are more convenient. As there is scheduling

required, candidates can record their interviews when it suits them – without any disruption to their working day.

Video recruitment is still a controversial and relatively new way of personnel recruitment. Nevertheless, its

development is unavoidable and, perhaps in the future, it is anticipated that all stages of the selection process will be

transferred to the online environment. It is worth emphasizing that the use of this tool does not mean saving time and

cost by reducing the efficiency and quality of the recruitment project. On the contrary, it is more transparent,
generates wider pool of candidates and helps to select better candidates. Video recruitment has many supporters
in Western Europe, is very dynamic in the United States and although it is only taking its first steps in the Polish
market, it has great potential to remain a key determinant of most recruitment and selection processes.
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Methodology
Qualitative research design was considered best suited for the purpose of investigation, as it allows the use of

multiple data sources (Criswell, 2009), which may provide the necessary insights into a new field of research. One
of the authors of this paper has participated in the project of recruiting English teachers for the Itutor group as a
recruitment specialist, which has allowed access to many valuable insights of the project. We used the recruitment
process as the unit of analysis and focused only on the business process. We were thus looking for possible
changes in the tasks, subtasks and activities of the business method of recruiting, that might be attributed to the
utilization of electronic achievement, compared with the process presented. The data collection process was
therefore designed to capture the entire recruitment process in case organizations in as much detail as possible,
which would allow comparative investigation for each step of the employment process. Thus, a mix of qualitative
methods, techniques, and data sources available at the time of the research was utilized during the study. A short
presentation of I-tutor is followed to give an overview of the studied company. The following paper is based on a
case study method.

Itutor Group
Itutor Group is a global leader in the provision of educational services, mainly focused on learning

English through online mechanisms, which began its activity in 1998. The company specializes in a personalized
and personalized way of reaching and learning from users spread across the globe - this applies to both teachers
and students. The company runs very enthusiastically on the US market from which it officially originates, while the
Board of Administration recently recognized the potential on the Chinese market, which is more open to cooperation
with Western countries and, as a result, speaking English appears to be a. Itutor group platform also serves as a
vibrant recruitment and HR tool. The creation of application was possible due to the use of Big Data methods and
implementation of advanced algorithms connecting students, teachers, co-workers and available content remotely
to deepen knowledge in the field of a foreign language. Itutor group strongly trusts that they accomplished to bring
about a revolution in the teaching sector by announcing a platform and service from which users can use any device
(including smartphones) 24 hours a day, seven days a week.

Results
The project started by the Itutor Group was based on the support of appointment and choosing 1500 English-

language lecturers living in Poland and ready to take on the challenge of working remotely with a Chinese client.
Recruitment agents were not looking for potential candidates with teaching background (although it was beneficial)
but for English fluency.

Due to strategic transformations, the project was suspended in June 2017 and until that time, about 700
English teachers were recruited. Work Service has established a especially dedicated team of consultants headed
by the HR Manager, who were responsible for recruiting English teachers for ITutor. The group consisted of 7
people: 2 Project Managers, 2 Consultants and 3 Recruitment Assistants.

1. Attracting applicants
The first phase included recruitment activities, that is, creating an appropriate message addressed to potentially

interested candidates and placing it on professional advertising portals like: Pracuj.pl, Infopraca.pl, Praca, pl,
Gazetapraca.pl or Goldenline.pl, Gratka.pl and OLX.pl. The procedure of attracting interviewees was by far the
most reliant on e-recruitment sources. It must be stated that very good English teachers, who were not Internet
users, were excluded from this project. A marketing recruitment campaign worked extensively in social media by
preparing the sponsored posts or searching for a target group based on relevant algorithms and defining theplace
where potential candidates could be found. Social portals were regarded as an auxiliary channel.



10 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

2. Application placement
The second phase included the placement of the application form with necessary details by using the application

prepared by Video Casto. After the placement of the application on the platform, each person received an
automatically sent e-mail with information about the project, registration in the Video Casto application and the
method for the first login enabling participation in the project. Time was already saved at this stage, because with
many received applications (the project aroused great interest), even contacting with selected persons would
probably last several months.

3. Video recruitment
The potential candidate logged on Video Casto platform to take part in the automated recruitment interview.

The third stage, assessed by the Work Service team was regarded as the most crucial one. The potential candidate
recorded a video interview in English, during which he answered five questions. He had about two minutes for each
of them and only one approach. The questions were recorded beforehand by one of the Work Service team
embers. Interview questions verified mainly the knowledge of English, but also the freedom to work in front of the
camera, the ability to use every day work tools and personality traits. The candidate had three days from the date
of receiving the e-mail to record a video call.

4. Communication with successful candidates
Telephone calls are made to successful potential candidates. During the call, the recruitment consultant, facilitated

registration in the Itutor system. Then, with the support of the Work Service team, the user refined his profile,

uploaded a language certificate, passed the equipment test and signed the contract online. For each hiring cycle, the

task of communicating with applicants started at the same time as that of attracting applicants. Due to the automation

features of the e-recruitment systems, candidates were often notified immediately that their job application had

been received. The rejected candidates were informed of the result of the preschool even before the vacancies

were formally filled. The ITutor considered this to be an advantage for applicants, as it was intended that recruiters

do not need to wait unnecessarily to hear that they have not been selected for further evaluation.

5. Registration in the ITutor system, 2 hours online training & Formal employment of
candidates

The main changes in the recruitment process design using e-recruitment versus traditional paper-based recruitment

process were in the sequence of the process tasks. Unlike in the traditional recruitment process, the task of

communicating with applicants and processing incoming applications was performed simultaneously with the task

of attracting applicants suggesting a major change in the traditional recruitment. The process that demanded a lot of

work was the one concerned with communicating with applicants and became a focal task.

The evaluation of the method and tools used to regard Itutor Group is not unequivocal and depends on many

factors. Although the Work Service team and the Itutor organization define the project completion as unquestionable

success, it is worth taking a closer look at the advantages and disadvantages of the method used.

Time, so extremely important nowadays in every business process, has been largely saved due to internet-

based recruitment. At each stage, the possibility of implementing individual elements at the same time for a dozen or

many dozen candidates wouldn’t be the case with customary solutions. Additionally, the quality of the recruitment

process was maintained throughout the whole duration of the project. Candidates felt cared for, regardless of the

time in the recruitment process. Despite the lack of direct meetings, they did not have the impression of being left

alone.
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Video recruitment doesn’t offer only positive benefits. The peculiarity of the process, its remote character and
the lack of direct contacts (face to face) meant that the relationship with the candidate was very poorly built.
Currently, HR practitioners emphasize the need to focus on the recruitment as a business partner in order to be sure

not only to complete the process successfully, but also to build employer branding associated with positive experience.

Ultimately, e-recruitment bears a threat of data infringement. Any attempt to break into or access to them by

undesirable persons could have adverse effects.

Conclusions
It has been shown that firms can raise the efficiency of the selection process and suggestively cut costs, by

integrating e-recruitment structures in their HR management infrastructure.

On the basis of the conducted research, we can conclude that the use of modern technologies in the recruitment

and selection process is not only a guarantee of completion with the intended effect of a given project, but also

causes a real improvement in the recruitment process, which allows, in particular for the business sector to reduce

costs and time.

The results suggest that the typical paper-based recruitment process is no longer present in its original form and

design. The most significant differences identified were attributed to changes in the sequence of tasks and the

nature of the related activities. E-recruitment methods and related technology were detected to be used, in the

tasks of attracting applicants, processing incoming applications and interactive with candidates.

Introducing a new technology in the recruitment process can have many benefits for organizations in the recruitment

process but research about this is scarce. Potential benefits contain time savings, cost decrease, reaching a wider

audience and more precise and detailed information about applicants.

Benefits of e-recruiting can differ between organizations, because every organization has its own strategy, and

recruitment objectives should support that strategy.

Finally, the use of modern technologies in the recruitment and selection processes is not just another trend in the

changing environment, but it will permanently appear in the area of human resources. Admittedly, this will not

involve complete resignation from the recruiters’ work, but any actions that can be supported by algorithms,

solutions from the borderline of artificial intelligence will be most welcomed (in this case, the most frequently

mentioned is the analysis and verification of the applications received, providing feedback to candidates or even

replacing first contacts with the purpose of basic selection). Though it sounds like a vision of the future filled with

solutions that will significantly simplify the work of human resource management teams; however, quite a large

percentage of specialists are still wary of entrusting the decision-making process to machines. The significant

potential in the field of artificial intelligence and machine learning has been proven many times, but there is still a long
way to go for the HR industry to fully use them or just to convince them to be used in an appropriate way.
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 Abstract
On the basis of different indicators of economic development the economies of world can be divided into two

categories i.e. developed and developing. The most of the developed countries fall in the Northern Hemisphere
of the globe while must of under developed countries fall in the Southern Hemisphere of the globe. So the word
North is used for developed economics and South for under-developed economies. Here it is not so easy to
suggest a commonly accepted criteria of classify the world economies as developed and under developed.
However on the basis of some set of basic characteristics like – level of income, poverty, per capita income,
consumption, health services, birth and death rate, unemployment, education, life expectancy rate, productivity,
social, political, institutional and administrative structure, we can draw a line of distinction. Usually low income
countries are known as under-developed and high income countries known as developed.. As far as our Indian
Economy is concerned its growing and encouraging, yet we have failed to break the cycle of unemployment,
poverty, hunger and income inequality. So we continue to exhibit all the features of under development.

Keywords: Developed, Income Inequality, Indicators, Under-developed, unemployment.

An underdeveloped economy is characterized, by the existence, in greater or less degree, of unutilized or

underutilized manpower on one hand and of unexploited natural resources on the other. This state of affairs may be

due to stagnancy of techniques or to certain inhibiting socio-economic factors which prevent the more dynamic

forces in economy from asserting themselves.      The first Five Year Plan

Underdevelopment is a situation characterized by the worst kind of deprivation from basic human developmental

facilities like health, food, education, employment, living standard and entertainment etc. As an underdeveloped or

developing economy, Indian economy has the following main features:-

(1) Low Per Capita Income:    Barring to few countries India’s per capita Income is very low. Roughly one-

third of the population is below the poverty line. Gross National Product (GNP) per capita in India was only

$2020 in 2018 as against $ 62,850 in USA. Thus India’s GNP per Capita was less than one-thirteeth of USA’s

GNP per capita Income.

(2) Poor Quality of Human Being:  On account of low per capita Income in India, level of consumption of

food, clothing, shelter is very low. Average intake of food of an individual in India is 2500 calories per day where

as in developed countries it is 3500 calories. There is mass illiteracy in India which causes superstition, social
taboos and conservatism. India ranks poor status in Human Development Index (HDI) in the world.

(3) Maldistribution of Income and Wealth:   In India, the poorest 10 percent of population gets 3.1
percent share in national income. As against it, richest 10 percent people enjoy 31 percent share in national income.
Inequality in asset distribution is the main cause of unequal distribution of Income, Education and health facilities to
the people.

(4)  Heavy Population Pressure: India is the second largest populated country in the world supporting 18
percent of the World population with a meager 2.4 percent of the world area. To maintain a rapidly growing
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population, the requirements of food, clothing, shelter, medicine, schooling etc. all rise. Thus, a rising population
imposes excessive pressure on natural resources which are particularly the non-renewable resources, which are
suffering rapid exploitation and depletion. This rapid growth of population creates a higher supply of labour than its
demand leading to unemployment.

(5) Agrarian Economy:  In India nearly 50 percent of the total workforce is engaged in agriculture and its
contribution to national income is 17 percent. Heavy dependence on monsoon, out-dated techniques of production,
predominance of subsistence farming, perpetual debt of the farmers are some of the important factors that explain
the backwardness and low productivity of Indian Agriculture.

(6)  Prevalence of Chronic Unemployment:  In India unemployment is structural and is the result of a
deficiency of capital. Due to high level of poverty in our country, the markets for industrial product are small and
provide little incentive to industrialist to expand their activities. So it leads to few new job opportunities, on the
other hand in the Agriculture sector of the India economy a much large number of laborers are engaged in production
than are reality  needed. At present 6 percent of labour force in India remained unemployed. Massive unemployment
implies huge wastage of manpower.

(7)  Technological Backwardness:  Production with old and outdated machinery not only add to the cost of
the production but it is also of poor quality. Our industries fail to compete with the product of foreign countries in
the International market. So our balance of payment, adversely affected. On the other side, In the absence of any
social security against unemployment, workers’ union oppose introduction of labour displacing technology in
industries. India also suffers from acute shortage of able efficient Entrepreneurs. Majority of labour force in India is
unskilled, illiterate and untrained; it also results in low production.

Apart from the above mentioned features of India Economy, there are few other socio-economic characteristics
of our economy like caste system and law of inheritance, Joint family system per capita intake of calories, fats and
proteins, population per Television set etc. India is far behind the developed countries so far as these indicators of
Standard of living are concerned.

Major Issues of Development
India is a low Income developing economy: There is no doubt that nearly one-fourth of it population lives in

conditions of misery. Poverty is not only acute but also a chronic malady in India. At the same time, there exist
unutilized natural resources. The co-existence of the vicious circle of poverty with the vicious circle of affluence
perpetuates misery and foil all attempt at removal of poverty. Prof. Nurkse thinks vicious circle of poverty as the
main basis of challenges for economic development. The following are the major issues of development in India :-

(1) Vicious Circle Poverty:   According to Nurkse, “A country is poor because it is poor” It mean people
have low income, on account of low income, on the one hand, demand is low and, on the other hand, saving is low.
Because of low demand and saving, both induced to investment and capacity to invest is low. Due to low investment,
productivity is low and when productivity is low, per capita income is low.

Low Income -> Low Demand / Low Saving -> Low Investment-> Low Production - > Low Income and so
on …………………

(2) Problems of Population :Rapid increase in population is a major issue to development of India. This
causes consumption increase more than production and saving and capital formation are adversely affected. Most
of the population is illiterate, unskilled and inefficient, which is also a big challenge to the economic development of
our country. Moreover, with a rising population, per capita availability of land and such other resources fixed in
supply, decline.
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(3) Problem of Unemployment :A major development issue in India is to eliminate unemployment and
provide employment to the youths. So the focus should be to expand employment through labour - Intensive
techniques. The expansion of infrastructure and social services will help to generate massive employment through

expansion in construction activity and their effects in raising agricultural productivity and income of the poor.

(4)  Low Rate of Capital Formation :The per capita income of Indian people is lowest in the world and is

a major challenge to economic development. The burden of poverty is very massive. Majority of people have Low

Income and have no saving & investment so there is a poor capital formation. On the other side, people with large

income and capacity to save are few. Instead of investing their saving, these people too, spend it in buying building,

jewellery, gold and luxury goods. As such the rate of capital formation remains low.

(5)  Scientific and Technical Backwardness :Without new and scientific techniques, agriculture and industrial

productivity in India is lower than that of developed countries. As a result, the optimum use of resources is not

possible. Agriculture is still a gamble in the monsoons. Per hectare agricultural production is low. Average cost of

industrial production is high and is of poor quality. So we are not able to compete with other countries.

(6)  Insufficient Financial Institutions:In India financial institutions like banks, insurance companies, mutual

funds, Investment houses etc. are inadequate in number and their efficiency is very poor. So, sufficient financial

resources are not available for investment. This result is lowering the rate of capital formation.

(7)  Poor Infrastructure :Inadequacy of infrastructure like road, electrification, water, supply, health, irrigation,

power and housing etc. lower the rate of growth of agriculture, industry, trade and services, so it proves a big

challenge to economic development.

(8)  Market Imperfections: Optimum production is not possible if there are market imperfection like

immobility of factors, lack of information regarding employment opportunities in the domestic and international

market, presence of monopoly practices, instability of prices, rigid economic structures, and specialization etc. As

a result of these, efficiency of production in the underdeveloped country like India, remains low, and a proper

utilization of resources is not possible.

(9)  Social Customs : Social customs and traditions of our country proves to be big challenges to economic

development. Joint family system causes a slackening of people’s tendency to work and has a bad effect can the

capacity to save. The caste system reduces the mobility of labour. Law of Inheritance creates the problem of sub-

division and fragmentation.

(10)  Religious Factors : Religion makes people fatalists, turns them against materialism and inclined towards

spiritualism. Religion makes people contented and indifferent towards economic progress. Many customs and

traditions cause much wastage of money. Poor people get caught in the debt trap.

(11)  Political Reasons : One of the major reasons of the economic backwardness of India was economic

exploitation by the British Colonialism, Next political instability in country like India gives rise to uncertainty about

future. “As a result of political instability foreign capitalist are shy to invest their capital in these under developed

countries. Lack of Foreign Direct Investment (FDI) becomes an obstacle to the acceleration of the process of

development. Another important factor is mutual disputes of India with Pakistan and China, we have to spend a lot
of money on defence purposes. As such amount of money available for economic development is very much
insufficient.
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(12)  Corrupt Administration: In our country there is lack of efficient, able and honest administrative services.
Majority of leaders are corrupt, plans cannot be properly implemented, government policies remain changing
invariably. Corrupt administration is a very big challenge to economic development.

Conclusion
In the above discussion, we have mentioned the major issues of development in the Indian Economy. All these

can be resolved in terms of three leading issues viz; poverty, unemployment and Inequality. It is, therefore, of vital
importance that the pattern of investment should be so designed that certain areas such as defence equipment,
engineering, heavy industries, aviation and shipping etc. may be permitted to use sophisticated capital intensive
technology but bulk of consumer goods industries and agricultural development should emphasize on labour-
intensive with low doses of capital. So the focus should be to expand employment through labour-absorbing
technologies. In a nutshell, there are many challenges to economic development of our country. These obstacles
greatly slacken the pace of economic development and results in the economic backwardness of nation. So for the
economic development, it is essential the government and people of our country and that of developed countries
co-operate mutually, and make joint endeavours for economic development.
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 Abstract
Housing finance is an importance area of work in India because there is exceeding number of home seekers

than the number of homes. Life Insurance Corporation Housing Finance Limited is one of the major housing
finance companies operating successfully in India. It uses a fair practices code of conduct to maintain uniformity
of operations and to bring clarity of the procedures to the customers in order to maintain transparency and build
long term customer relationship. The fair practices code involves the procedures related to lending of loan: its
criteria, document requirement and other terms and conditions. It gives explicit terms for the guarantor of a loan
and the involvement of credit reference agencies. The code helps in serving the customer better especially in
ensuring the privacy and confidentiality of the customer’s personal information specifically in cases where the
information has to be shared with any outside agency.

Keywords:  Objective, Loan, Guarantor, Privacy and confidentiality, Credit Reference Agency,
Complaints and Grievances.

Introduction
Housing finance is a field in India that has a great market potential for both public and private participants.

The reason for the same is very simple and has been acknowledged several times i.e. our approximately 1.37
billion population. Wide population creates the need for a more housing and with limited access to finance it
becomes critical for people to possess a house. Hence the housing finance industry plays a major role in financing
the dream of having a house to a wide variety of Indian population.

Housing finance has also taken a crucial area in the Indian economy because the population ranges from
Below Poverty Line to very high income groups. This wide disparity in the population is an important factor in this
industry. It is so ironic that people really possess the need for housing loans don’t always have an access to it while
those who do have access to funds are the ones who have affording capacity.

Affordable housing finance has been a focus of some of the housing finance companies to cater the needs
of the lower income group of the society. Housing finance focuses on providing affordable long term loans to suit
the need of building a dwelling place for people.

Some of the major players in the housing finance industry in India are Housing Development Finance
Corporation, LIC Housing Finance, AAVAS Financier, Indiabulls, PNB Housing Finance, Housing and Urban
Development Corporation Limited, Can Fin Homes etc.

Our focus lies with LIC Housing Finance Limited which is one of the largest housing finance companies in
India.

Need For A Fair Practices Code
In the current business scenario, it is very important for the companies to have a strong relationship with

their customers. And for a good customer relationship, the companies try hard to keep it more transparent, clear
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and without any kind of discrimination or hidden agenda. The companies have turned global and are operating
round the clock and thus require similar performance from each and every office it has. Hence there is a requirement
of a fair practices code for everyone associated with the company acts on a well defined norm to provide uniformity
and keep the customers satisfied with timely information.

Profile of LIC Housing Finance Limited
“LIC HFL – Where Dreams come HOME”. It was incorporated in 1989 with the primary aim of

providing long term financial support to individuals who wanted to purchase or construct a house or a flat for the
purpose of a residence in India. It also extended financial support on existing properties for private or business
needs. LIC Housing Finance lend loans for purchase of or construction of Clinics or Nursing Homes or Diagnostic
Centers or Office Space and purchase of equipments. Builders or developers in the real estate business who
construct a flat or a house for residential purpose with the ultimate goal of resale can also avail loans from LICHFL.

The Company became a public limited company in 1994 and since then its stocks got listed and are
actively traded on both the National Stock Exchange (NSE) and Bombay Stock Exchange Limited (BSE).

LIC HFL is amongst the pioneers in the Indian market which tried ensuring access to housing finance for
home ownership. It has a strong business foundation, an extensively well distributed network and proven industry
expertise because of its long standing in the market. LIC HFL is a respected and trusted financial services company.
They are company which is proud of serving over 21 lakhs prudent home owners. Some of the statistics from the
company’s website are:

 25 Lakhs Families served and more

 284 marketing offices Including two abroad

 More than 12,000 marketing intermediaries To guide through the loan processes

 Online Home loan approvals Through our website www.lichousing.com

 Rs 3.35 lakh crore And more cumulative disbursement since inception

 Rs 1.66 lakh crore And more is the loan book

Vision, Mission and Values of LIC Housing Finance Limited
 Vision

To be the best Housing Finance Company in the country.

 Mission

Provide secured housing finance at affordable cost, maximizing shareholders value with higher customer
sensitivity.

 Values

i. Fair and Transparent Business Practices.

ii. Transformation to a Knowledge Organisation.

iii. Higher Autonomy in Operations.

iv. Instilling a sense of Ownership amongst Employees

Main Features of Fair Practices Code of LICHFL
LIC housing finance limited has been in business for a long time now. The company works on a well defined

“Fair Practices Code” which it adopted in October 2006 in pursuance of the guidelines issued by the National
Housing Bank on Fair Practices Code for Housing Finance Companies. This code got a little modified in light of the
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modifications in the original code and then came the modified code on October 11, 2010. The modified code came
in force from February 4, 2011.

The code clearly defines the line of action in any operation or process of application, communication,
documentation, investigation, approval, disbursement, collection of repayment or actions in case of a default.

1. Objectives of the Code

The objectives of this code are designed keeping in mind the customer well being and building long term
relationship. The five major objectives of the code as defined by LICHFL are:

 To promote good and fair practices by setting reasonable Standards in dealing with Customers.

 To increase transparency for better understanding of what to expect from the services.

 To encourage market forces to achieve higher operating standards.

 To promote a fair and cordial relationship between the company and its customers.

 To foster confidence in the housing finance system.

2. Applicability

The applicability of the code is on all the products and services which are being offered by the company or
the subsidiaries of the company, to all the offices and employees of LICHFL or its subsidiaries which may also
include the employees of the LIC of India who are working for it or any of its subsidiaries.

3. Advertising, Marketing and Sales

 The fair practices code adopted by LICHFL also laid down a set of practices to be followed while
advertising its products and services. It states that all the material used in any promotional or advertising
campaign needs to be clear and should not be misleading in any case.

 It needs to put an indication of any interest rate charges, other fees or charges applicable and full details of
the terms and conditions of the product or service on demand. It will provide full details on its website, its
offices, with its staff and at help desks.

 The code guides the company to communicate with the customer from time to time to get updates on the
features of the product availed by the customer along with information related to other products on due
enquiry from the customer. The code expects the company to keep the personal information of the customer
with utmost care and confidentiality.

 Even if the company hires some third party for support and shares with it the information, it is expected that
the relevant third party is to treat the personal information of the customers with utmost confidentiality and
security. The agents, as per the code are suppose to follow a code of conduct, who intend on selling the
products of the company to the customers, are expected to identify themselves when they approach the
customer.

 In case the company receives any complain with respect to any agent or representative or auxiliary services
provided by the company, an investigation will be initiated to handle the complain and make good the loss
of the customer.

4. Loan

 The reason for the establishment of LICHFL is to lend home loans to the seeker of the loan. For the same,
the code directs the disclosure of all the necessary information to the customer through the application form
or the brochures or while personal interaction to keep the interest of customer as the top priority in mind.
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 They also provide the customer with the list of documents that are required in the loan application. The loan
application system also has the system of sending an acknowledgement receipt on receiving the loan
application within a particular timeframe.

 On processing the application the documents and other relevant information is scrutinised and the customer
is contacted in case of any additional information requirement. The customer is duly communicated on the
sanction of the loan along with its terms and conditions and is provided with the copies of the loan documents.
In case the loan is not sanctioned, a clear communication in writing with respect to its rejection is also sent
along with the reasons for the same.

 Disbursement of the loan is done as per the schedule in the loan agreement. The customer is very well

informed with any changes in the terms and condition or schedule etc with a due notice. And if the customer

does not see the changes in his/her interest then they can either close their account or switch to another

account without any additional charges or interest within a period of sixty days without any notice.

 The code guides LICHFL to provide sufficient notice to the borrower in case of any decision to recall/

accelerate payment or performance under the agreement or seeking additional security.

 The code directs to release all the securities that the company has against of the borrower on repayment of

all dues.

5. Guarantors

 As per the fair practices code if any person intends on becoming a guarantor from a loan lend by LICHFL,

then the person shall be informed about the liability, he/she holds as a guarantor, the extent of the amount to

which he/she is a liable, whether it is limited to a specific quantum or if it is unlimited, the situations in which

they can be called upon and the course taken in case they fail to make good the liability as promised in the

position of a guarantor.

 The code directs that the guarantor be informed of the time and circumstances in which he/she shall be

required to discharge his/her duty and the manner in which LICHFL shall inform them to render their

service. Along with that any adverse change in the financial position of the borrower will be informed to the

guarantor.

6. Privacy and Confidentiality

The codes adheres very strict conduct with respect to the safe custody of the personal information of the

customer during his/her tenure as a customer and post that. They cannot reveal any information to anyone except

in the following cases:

  If it is to be given by law.

 If it is a duty towards the public to reveal such information.

 If the information is provided to prevent fraud but should not be given for any marketing purposes.

 If the customer asks or permits.

 In case a reference is being asked, then only after getting due permission from the customer.

 The customer shall be communicated about their rights under the existing legal framework for accessing the
personal records that the company holds about them.

 The personal information of the customer cannot be used for marketing purposes unless it is used after
authorisation from the customer.
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7. Credit Reference Agencies

 On account of opening a loan account with LICHFL, it shall give the customer’s account information to a
credit reference agency and it shall inform the customer of the same and shall communicate with them what
all checks will be done on their account before opening their loan account.

 They will pass on the personal debt history to the credit reference agency and shall inform about the same
to the customer. The customer will also be made to understand as to why it was important and how the
resultant information can influence their capacity to get debt.

 Any information other than the account details shall only be given only and after the approval from the
customer. This information which LICHFL shared with the credit reference agency can be obtained by the
customer on demand.

8. Collection of Dues

 LICHFL takes the onus of explaining the repayment process to the customer in terms of amount, tenure
and the periodicity of repayment. In case of any default there is a defined recovery process which involves
reminding the customer by means of a notice or personal visit or repossession of security.

 The focus of the company lies on collection via means of courtesy, fair treatment and persuasion. The aim
of the company is to build long term relations with the customers and create confidence in the system. Any
staff who represents the company or comes from the company for due collection shall display the authority
letter to the customer on approaching and shall display its ID card, if demanded.

 Any individual whether an employee or someone external hired for recovery of debts is expected to
conduct himself/herself in a defined manner. The customer needs to be contacted ordinarily at the place of
his/her choice or at home or office space. The person who comes for collection has to identify himself/
herself at the very first instance of meeting the customer. The privacy of the customer has to be taken into
consideration and the civil code of conduct is to be followed. The dealing time is 07:00 hours to 19:00
hours unless otherwise requested. In case the customer is reluctant of receiving any calls at any particular
time or at any particular place, the same shall be honoured.

 The details of conversations with the customers shall be documented and the issue is to be resolved in an
orderly and mutually accepted manner. Decency and decorum are the two principles being followed by the
company while visiting the customer for due collections. Sensitive occasions shall be treated with due
respect.

9. Complaints and Grievances

 The company will provide for a facility for the customers to lodge complaints or register grievances at each
of its office. The resolution mechanism will keep the complainant informed about the status of the complaint
and shall respond in a reasonable time.

 Details of the procedure for handling the complaint shall be told to the customers. It would include how to
do a complaint, where to do it, what should be the expected timeline for redressal of complaint etc. In case
of a written complaint, the acknowledgement for the same is done in a week’s time.

 In case of a telephonic complaint, a complaint reference number is generated this helps the customer to
track the status of the complaint.

 After due investigation into the complaint, it is expected that LICHFL will send their final response or in
case the matter needs more time, then shall intimate the customer for the same within six weeks of the
receipt of the complaint.
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 The customer shall also be given the procedure to challenge the solution if they are not satisfied. The
website shall hold the details of the entire grievance redressal procedure.

10. General

 The customer shall be contacted for verification of their details as mentioned in the loan application form
and are expected to co-operate during investigation of any transaction especially if it involves police or any
other investigating agency. The customer are advised to take due care and not possess any fraudulent
intention because they will be responsible for any loss incurred on account of such activity.

 Any kind of information about the products or services of the company shall be made available in Hindi,
English or the considered local language. No discrimination shall be exercised on any basis expect the
limitation of age in the loan products. The transfer of loan account can be processed on borrowers or on
the banks’ request.

 This code shall be publicised to the existing as well as the new customers and will be available on request
over the counter or e-mail, shall be available in every office and the official website of the company and
shall be well-versed with the staff of the company.

 The Board of Directors provides for a periodic review of the compliance of the FAIR PRACTICES
CODE and the operations of the grievance redressal mechanism at all the management levels. A consolidated
report is submitted with the board on regular intervals.

Conclusion
Life Insurance Corporation Housing Finance Limited has adopted this fair practices code to run its operations

effectively, efficiently and smoothly for serving its customers better and build more confidence in the housing
finance system. Time and again it has given a clear declaration of adopting this fair practices code in its operations.
The annual reports of Life Insurance Corporation Housing Finance Limited clearly state the adoption of the code
in letters and in spirit. Even the related subsidies abide by this code in their operations.

A fair practices code is a good practice for an industry like this. It helps in building trust and confidence of the
customer in the system. With having faith in the system, more people can benefit from the system and make the
work of the industry, a success. More people who seek home will find finances to build them. They will be able to
witness their dreams taking shape of a beautiful house that they can fill with their colours and noise. And with this
the motive behind Life Insurance Corporations Housing Finance Limited will be achieved.
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 Abstract:
After the effect of demonetization, digital cash has been the hotcake among the citizens of India. Digital cash

and online transactions in the current market scenario have a great effect on e-banking and digital banking. E-
banking comprises mainly of electronic funds transfer and usage of online banking services. This paper documents
online banking trends, behaviours and expectationsof Indian consumers and banks. Digital transformation of the
Indian Banking Industry has made it increasingly competitive and has changed the way banks do business. The
use of technology in marketing services to a customer segment with differentiated needs and creating value
through it has become a noticeable trend in the Indian banking system. Digital banking seems to be a preferred
choice among the new generation banking customers. Indian banks are aspiring high and are moving towards
implementing a world class internet banking capability. In this study we have go through the various factors of
digital payment and link them with non digital payment system as well as with GDP growth rate. Study reveals
that digital transactions have been increased yearly, but the growth of digital transactions is not as fast as it was
pre determined.

Key words: Banking, Digitalisation, Mode of Digital Payment. GDP

I. Introduction
India is among the fastest growing economy in the world. The banking sector in India has been witnessing rapid

transformation in the last few years. Demonetisation move has pushed up the volume of digital payments and efforts

to a cashless economy. Today digital banking services have become an important part of our daily life. Our

government has also emphasised on-going cashless as it will make transactions easier and transparent and eliminates

the existence of parallel economy  which poses threat to the peace in our country and also helped in their financial

inclusion plan. During this phase digital awareness has also gained importance and people are also willing tolearn

the new modes available for them to manage their money in cashless way.The online payment options have people

to surprise the cash crunch they faced and have also become the driving force for digital literacy. As in recent world

it is highly impossible to grow without being available online.

According to a Goldman Sachs report released in September 2015, India could grow at a potential 8 per cent

on average during from fiscal 2016 to 2020 powered by greater access to banking, technology adoption, urbanisation

and other structural reforms.

The Reserve Bank of India (RBI) has aimed at encouraging greater use of electronic payments by all sections

of society by bringing down paper-based transactions, increasing the usage of digital channels, and boosting the

customer base for mobile banking. Banks   are working towards enhancing core banking value by revamping the

digital agenda. They are   accelerating innovation   in a rapidly changing risk scenario by moving from cash to
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electronic modes of payment. They are adopting a customer centric model that integrates strategy across the
banking system and leads India to Global Leadership.

II. OBJECTIVE OF THE STUDY
1. To understand the present scenario or trends in digital modes of payment in banking services; and

2. To study Government initiativestowards ATM, POS and other digital payment modes for making India a

Global Leader; and

3. To analyse the impact of digitalisation on GDP growth rate.

III. Hypothesis of the Study:
H

01
There is no correlation among Digital and Non-digital Payments in Indian Economy; and

H
02

There is no impact of digitalisation on GDP growth.

IV. RESEARCH METHODOLOGY

The study is based on secondary data collected from the various monthly, quarterly, half-yearly and annual

reports of RBI. For the purpose of the study, public enterprise survey reports, other government publications etc.

have been used. Journals, conference proceedings and other relevant documents have also been consulted to

make the study relevant. The study covers a period of 5 years (i.e. from April 2014 to March 2019). The available

data have been analyzed by using various statistical tools like Arithmetic Mean, Standard Deviation, Co-efficient of

Variation and Correlation etc. Statistical tests viz. t-test has been applied for the purpose of testing the result in this

study.

V. REVIEW OF LITERATURE
Anthony Rahul Golden S (2017) explained that digitization is the process of converting data into digital

format. Digitalization means the adoption of technology. But these two words are being used interchangeably.

Digitization is not an option for the banking industry, rather it is inevitable because every industry is being digitized

and banking sector is no exception. With the help of technology, banks are able to reach out to more customers

and provide better services to them.

Rajeshwari M. Shettar(2019) described, in the present scenario, the demand of banking is anytime, anywhere

banking, this requires innovative robust secure optimized and ready to meet the expectations of empowered and

tech savvy customers. Digital transformation is just moving from traditional banking to a digital world. It is a vital

change in how banks and other financial institutions learn about, how to interact with and satisfy the customers. An

effective digital transformation begins with an understanding of digital customer behaviour, preferences, choices,

requirements, and aspirations etc. This transformation leads to the major changes in the organizations from product

centric to customer centric view.

Dr. Savitha Sukumar(2017)pointed out that digital transformation of the Indian Banking Industry has made

it increasingly competitive and has changed the way banks do business. The use of technology in marketing services

to a customer segment with differentiated needs and creating value through it has become a noticeable trend in the

Indian banking system. Digital banking seems to be a preferred choice among the new generation banking customers.
Indian banks are aspiring high and are moving towards implementing a world class internet banking capability. The
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presence of a large unbanked population provides the scope for innovation in delivery. Banks in India have started
leveraging the use of technology to achieve competitive advantage by reaching out to masses in a cost-effective
manner.

Kaul & Mathur (2017) examined that the campaign aimed to connect rural areas with high speed internet

network and to improve the digital literacy. Indian economy is growing at a fast pace that requires the people to be

financial literate to take judicious decisions. After this digitalization, the financial transactions have to be done

through internet. So, Digital financial literacy is gaining importance. This paper analyses the importance of financial

literacy in today’s world.

Kumar Anuj, Fahad Fayaz, Ms Namita Kapoor(2018) reveals the importance of ecommerce in Indian

economy. As we all know India is among the fastest growing economy of the world, thus it is very much important

to have government intervention and huge investment inflow in form of Foreign direct investment in large economy

like India to stabilise and increase the growth of ecommerce industry in the economy. For a country such as India,

one of the most important advantages of e-commerce is its potential to help developing rural areas to leap-frog into

the knowledge paradigm. “E-Commerce is great platform not only to develop infrastructure but also increase

employment rates in India and thus overall impact in increasing economic and social growth in Indian economy.

Peterson K.Ozili (2018) provides a discussion on some issues associated with digital finance – an area which

has not been critically addressed in the literature. Digital finance and financial inclusion has several benefits to

financial services users, digital finance providers, governments and the economy; notwithstanding, a number of

issues still persist which if addressed can make digital finance work better for individuals, businesses and governments.

Prasenjit Roy (2018) explained that the recent demonetisation has pushed up the volume of digital payments

and efforts to a cashless economy. This paper is focused on understanding the prospects and challenges of cashless

economy in India. As a corollary to this the paper also tries to identify various loopholes in the system which might

hinder the growth of digitisation process in the country. The analysis suggests how digital illiteracy, digital divide,

lack of infrastructure, cyber security and so forth affects the transition of a cashless society in a developing country

like India. The challenges are immense; however a thorough planning and implementation of policies to tackle them

would smoothen out the transition process and work to the benefit of the nation.

Rashmi Banga (2018) assessed India’s digital preparedness for international trade by comparing its digital

infrastructure to other major developing countries’ and identified developed countries’ digital infrastructures. Further,

the paper estimates value-added by digital services in exports of 43 countries using world input-output database

(WIOD) and compares digital content in India’s total exports and sector exports for the years 2007 and 2014. The

results show that India lags many developing as well as developed countries in terms of its digital preparedness for

international trade, including in its traditional export sectors. Despite ranking high in terms of its global exports of

digital services, the value-added by digital services in India’s exports of sectors other than ICT and telecommunications

is found to be lower than many countries, indicating lopsided digitalization of India’s exports. The paper suggests

designing Digitally-Informed Foreign Trade Policy with the objective of improving India’s digital infrastructure for
trade, enhancing digital content of its exports; building digital skills in tradable sectors; promoting use of digital
technologies in manufacturing exports; and using big data analytics to inform foreign trade policy on ways of
improving trade competitiveness.
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VI Data Analysis
Table No. 1

Payment and Settlement in India

(Rs. in Billion)

Source: Annual Reports & Bulletins of RBI

Table No. 2

Descriptive Statistics

(Rs. in Billion)

Table No. 3
Correlation Analysis

**. Correlation is significant at the 0.01 level (2-tailed)

Table No. 4A

Digitalisation and GDP Growth Rate

Table No. 4B
Paired Samples Statistics

 

Year 
Card 

 
PPIs 

 
Mobile 

 
Digital 

Payment 
Non Digital 

Payment 
Total 

payment 
No. Of 
A.T.M. 

No. Of 
P.O.S. 

2014-
15 23436.99 202.01 997.36 24636.36 1498334.25 1522970.61 181398 1126735 

2015-
16 

29944.23 483.80 3965.63 34393.66 1800578.03 1834971.69 212062 1385668 

2016-
17 30184.49 837.36 12941.17 43963.02 2237991.65 2281954.67 222475 2529141 

2017-
18 

38143.03 1410.53 14815.94 54369.50 2501043.70 2555413.20 222247 3137204 

2018-
19 45123.18 2128.64 29342.14 76593.96 2833963.71 2910557.67 221703 3722229 

 

Mode of payment N Minimum Maximum Mean Std. Error Std. Deviation 
Card 5 23436.99 45123.18 33366.3840 3751.44673 8388.48991 

PPIs 5 202.01 2128.64 1012.4680 344.33183 769.94937 
Mobile 5 997.36 29342.14 12412.4480 4971.53779 11116.69646 

Digital Payment 5 24636.36 76593.96 46791.3000 8939.15452 19988.55716 
Non-Digital Payment 5 1498334.25 2833963.71 2174382.2680 239015.90473 534455.81067 

Total 5 1522970.61 2910557.67 2221173.5680 247719.61723 553917.90348 

 Digital Payment Non-Digital Payments 
Digital Payment  1 .973** 

Non-Digitalpayments .973** 1 

 

Year 201415 201516 201617 201718 201819 

D igital Payment(?  Bi llion) 24636.36 34393.66 43963.02 54369.5 76593.96 

G.D.P. Growth Rate %  7.41 8.00 8.17 7.17 6.81 

 

 Mean N Std. Deviation S td. Error Mean 

Digital  Payment(?  Billion) 46791.3000 5 19988.55716 8939.15452 

G.D .P. Grow th Rate % 7.5120 5 .56817 .25409 
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Table No.4C

Paired Samples Correlations

Table no. 4c shows that there is a moderate degree of negative correlation between DIGITAL PAYMENT &
G.D.P. GROWTH RATE %.It shows that there is no correlation between DIGITAL PAYMENT & G.D.P. GROWTH
RATE %.

Table No. 4D

Paired Samples Test

Table no.4D shows that the calculated value of t test is 5.223 at 5% level of d.f.4 which is more than table value
2.78. Therefore H-

02
 - “There is no impact of digitalisation on GDP growth” is rejected and alternate hypothesis-

“there is impact of digitalisation on GDP growth” is accepted.

Table No. 5A

Card and GDP Growth Rate

Table No.5B

Paired Samples Statistics

Table No.5C

Paired Samples Correlations

Table No. 5D

Paired Samples Test

 N  Correl ation Sig. 

Digital  Payment & G.D.P. Growth Rate %  5 -.642 .243 

 

 

Paired Differences 

t df 

Sig. 
(2-

tailed) Mean 
Std. 

Deviation 
Std. Error 

Mean 

95% Confidence Interval of 
the Difference 

Lower Upper 
Digital Payment - 
G.D.P. Growth Rate 
% 

46783.78800 19988.92193 8939.31765 21964.26327 71603.31273 5.233 4 .006 

 

Year 201415 201516 201617 201718 201819 

Card (?  Bil lion) 23436.99 29944.23 30184.49 38143.03 45123.18 

G.D.P. Growth Rate % 7.41 8.00 8.17 7.17 6.81 
 

 Mean N Std. Deviation Std. Error Mean 
Card (?  Billion) 33366.3840 5 8388.48991 3751.44673 
G.D.P. Growth Rate % 7.5120 5 .56817 .25409 

 

 N Correlation Sig. 
Card & G.D.P. Growth Rate % 5 -0.663 0.223 
 

 

Paired Differences 

t df 
Sig. (2-
tailed) Mean Std. 

Deviation 
Std. Error 

Mean 

95% Confidence Interval of 
the Difference  

Lower Upper 
Card - G.D.P. Growth 

Rate % 33358.87 8388.867 3751.615 22942.72 43775.03 8.892 4 0.001 
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Table No. 6A

PPIs and GDP Growth Rate

Table No.6B

Paired Samples Statistics

Table No.6C

Paired Samples Correlations

Table No. 6D

Paired Samples Test

Table No. 7A
Mobile and GDP Growth Rate

Table No.7b

Paired Samples Statistics

Table No.7C

Paired Samples Correlations

Table No. 7D

Paired Samples Test

Year 201415 201516 201617 201718 201819 

PPIs  (?  Billion) 202.01 483.8 837.36 1410.53 2128.64 

G.D.P. Growth Rate % 7.41 8.00 8.17 7.17 6.81 

 

 Mean N Std. Deviation Std. Error Mean 
PPIs   (?  Billion) 1012.468 5 769.9494 344.3318 
G.D.P. Growth Rate % 7.512 5 0.56817 0.25409 

 

 N Correlation Sig. 
PPIs & G.D.P. Growth Rate % 5 -0.692 0.196 
 

 

Paired Differences 

t df 
Sig. (2-
tailed) Mean Std. 

Deviation 
Std. Error 

Mean 

95% Confidence Interval of 
the Difference 

Lower Upper 
PPIs - G.D.P. Growth 

Rate % 
1004.956 770.3424 344.5076 48.44953 1961.462 2.917 4 0.043 

 

Year 201415 201516 201617 201718 201819 

Mobile  (?  Billion) 997.36 3965.63 12941.17 14815.94 29342.14 
G.D.P. Growth Rate % 7.41 8 8.17 7.17 6.81 

 

 Mean N Std. Deviation Std. Error Mean 
MOBILE(?  Bill ion) 12412.45 5 11116.7 4971.538 

G.D.P. Growth Rate % 7.512 5 0.56817 0.25409 
 

 N Correlation Sig. 
Mobile & G.D.P. Growth Rate % 5 - 0.606 0.278 
 

 

Paired Differences 

t df 
Sig. (2-
tailed) Mean Std. 

Deviation 
Std. Error 

Mean 

95% Confidence Interval of 
the Difference 

Lower Upper 
Mobile  G.D.P. 
Growth Rate % 

12404.94 11117.04 4971.692 -1398.69 26208.57 2.495 4 0.067 
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Findings:
· Table no.1 shows that payment and settlement in India is increasing with the help of digital and non-digital

payment. The factors of digital payment are Card, PPIs and Mobile. Card, PPIs, and Mobile all the three
factors of Digital and Non-Digital payment are increasing. It has been noticed that no. of A.T.M. has increased
181398 to 222475 from 2014-15 to 2016-17, but after demonetisation year 2016-17 no. of A.T.M. has
decreased to 222247 and 221703 in 2017-18 and 2018-19 respectively. No. of P.O.S. has increased from

1126735 to 3722229 during this study period. The growth rate of P.O.S.is more than 3 times from 2014-15

to 2018-19.

· Table no. 2 shows that the Card payment has increased Rs. 23436.99 billion (2014-15) to Rs.45123.18

billion (2018-19).PPIs has increased Rs. 202.01billion (2014-15) to Rs. 2128.64 billion (2018-19). Mobile

has increased Rs. 997.36 billion (2014-15) to Rs. 29342.14 billion (2018-19).Total payment has increased

Rs.1522970.61 billion (2014-15) to Rs.2910557.67 billion (2018-19). Mean value is Rs.33366.3840,

1012.4680, 12412.4480, 46791.3000, 2174382.2680 and 2221173.5680 billion of Card, PPIs, Mobile,

Digital payment, Non-digital payment and total payment respectively. Std. Deviation of PPIs is least that is

Rs.769.94937 billion shows that there is constant increase during the study period. While Std. Deviation of

mobile shows that there is a rapid growth during the study period.  

· Table no.3 inferred that there is a high degree positive correlation between Digital and Non-digital payments.

H-
01

 “There is no correlation among Digital and Non-digital Payments in Indian Economy” is rejected. High

degree of correlation shows that when so ever digital payment is increased in India non digital payments also

increased.

· Table no. 4c shows that there is a moderate degree of negative correlation between Digital Payment & G.D.P.

Growth Rate %.It shows that there is no correlation between Digital Payment & G.D.P. Growth Rate %.

· Table no. 4d shows that the calculated value of t is 5.223 at 5% level of d.f.4 which is more than table value

2.78. Therefore H-
02

 - “There is no impact of digitalisation on GDP growth” is rejected and alternate hypothesis-

“there is impact of digitalisation on GDP growth” is accepted.

· Table no. 5c shows that there is a moderate degree of negative correlation between Card & G.D.P. Growth

Rate %.It shows that there is no correlation between Card & G.D.P. Growth Rate %.

· Table no. 5d shows that the calculated value of t test is 8.892 at 5% level of d.f.4 which is more than table value

2.78. Therefore H-
02

 - “There is no impact of digitalisation on GDP growth” is rejected and alternate hypothesis-

“there is impact of digitalisation on GDP growth” is accepted.

· Table no. 6c shows that there is a moderate degree of negative correlation between PPIs & G.D.P. Growth

Rate %.It shows that there is no correlation between PPIs & G.D.P. Growth Rate %.

· Table no. 6d shows that the calculated value of t test is 2.9173 at 5% level of d.f.4 which is more than table

value 2.78. Therefore H-
02

 - “There is no impact of digitalisation on GDP growth” is rejected and alternate

hypothesis- “there is impact of digitalisation on GDP growth” is accepted.

· Table no. 7c shows that there is a moderate degree of negative correlation between Mobile & G.D.P. Growth

Rate %.It shows that there is no correlation between Mobile & G.D.P. Growth Rate %.

· Table no. 7d shows that the calculated value of t test is 2.495 at 5% level of d.f.4 which is less than table value
2.78. Therefore H-

02
 - “There is no impact of digitalisation on GDP growth” is accepted.



30 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Conclusion
It has been witnessed that Indian GDP has grown 7.41%, 8.00% and 8.17% in 2014-15 2015-16,and 2016-

17 respectively, but after 2016-17 growth rate of GDP has come down to 7.17% and6.81% in2017-18 and
2018-19. It is further cleared that digital transactions have been increased yearly, but the growth of digital transactions
is not as fast as it was pre determined.
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 Abstract
Due to the rapid growth and development in information and communication technologies, many activities in

our daily lives have been merged online and have become more flexible and more effective. The rapid and huge
increase in the number of online users has activated virtual word concepts and created a new business phenomenon
that is crypto currency to facilitate financial activities such as buying, selling and trading. Crypto currency represents
valuable and intangible objects used electronically in various applications and networks such as online social
networks, online social games, virtual worlds, and peer-to-peer networks. The use of virtual currency has become
widespread in recent years in many different systems. This paper studies consumer expectations about the future
of crypto currency in the Indian market and its relevance. It also explores consumer confidence to deal with
crypto currency, such that the use of virtual money is not fully regulated and regulated. Furthermore, the purpose
of this paper is to measure the spread of the use of crypto currency in order to have a clear picture from a
practical point of view.

Keywords: bitcoin, cryptocurrency and legislation

Introduction
There is no doubt that the age of information and communication technologies has created many opportunities

in many aspects. One of the areas that can benefit from these technologies and online connections is the financial
and business sector. A growing number of online users have activated virtual world concepts and created new
business events. In this way, new types of trade, transactions and currencies arise. Cryptocurrency is a great
economic form that has emerged over the years.

Cryptocurrency (CC) can be defined as any medium other than real-world money; it can be virtual or real
transactions, which are used in many financial transactions.

Cryptocurrency represents valuable and incomplete objects that can be used in various applications and
networks, such as online or online social networks, online social games, virtual worlds, and peer-to-peer networks.

It examines various cryptocurrency platforms to provide a useful and organized CC classification in the
mechanisms for implementing, controlling, issuing, spending, and converting cryptocurrencies.

This paper also explores current cryptocurrency systems and platforms to address current concerns, issues,
issues and challenges. It explores the relationship between real-world laws and CC usage, and aims to illustrate the
strong implications of the concept of cryptocurrency in real-world systems such as the real monetary system, the
trading industry, the law breaking rate, and securities. Results from all parties involved with and affected by the
cryptocurrency platform will draw on the importance of controlling the use of cryptocurrency. Those parties are
governments, operators and consumers. The results alert MPs and virtual currency providers to issue and establish
strict rules, policies and laws to regulate virtual currency systems. In addition, this paper presents scientific material
that makes further research useful and organized CC classification.

Objective of the research paper :
 This paper explores many aspects of cryptocurrency platforms, and to answer the main questions of this

research “Is Cryptocurrency Next Currency Platform?” ‘‘Is it safe to use virtual currency platform?’’
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This paper analyzes current cryptocurrency systems and platforms. The paper also analyzes existing
cryptocurrency systems and platforms to address concerns, problems, issues and challenges.

Research Methodology:
• Current research is an attempt to study various aspects, challenges and impact of cryptocurrency in the Indian

market. The study examines the global market and its landscape with a view to having a proper understanding
of the research topic.

Sample and Sample Design

• Typically, the population is very large, making a census or a complete sensitization of all values   in the population
either impractical or impossible. The sample usually represents a subset of manageable sizes.

• Samples are collected and statistics are calculated from the data, so that one can make estimates or additions
from the sample to the population. The data sample can be extracted from a population without the condition
in which it is multi-subset.

Data collection
•  Data collection is the process of collecting and measuring information on target variables in an established

systematic fashion, which then enables one to answer relevant questions and evaluate the results.

•  Data collection is a component of research in all fields of study including physical and social sciences, humanities
and business

• In this research paper I have used secondary data to know the impact and challenges of the Indian market.

Various Popular Crypto Currencies:
Bitcoin is a crypto currency. It is a decentralized digital currency without a central bank or a single administrator

that can be sent from user to user on a peer-to-peer bitcoin network without the need for intermediaries. Transactions
are verified by network nodes through cryptography and recorded in a public distributed ledger called a blockchain.
Bitcoin was invented in 2008 by an unknown person or group of people named Satoshi Nakamoto and started in
2009.  Its source code was released as open-source software. Bitcoin is created as a reward for a process known
as mining. They can be exchanged for other currencies, products and services. Research produced by the University
of Cambridge estimates that in 2017, there were 2.9 to 5.8 million unique users using a crypto currency wallet,
most of them using bitcoin.

Ethereum is an open source, public, blockchain-based distributed computing platform and operating system
with smart contract (scripting) functionality. It supports a revised version of the Nakamoto consensus through
transaction-based state transitions. Ether is a cryptocurrency created by the Ethereum platform as a reward for
mining nodes for the calculations performed and is the only currency accepted in payment of transaction fees.
Ethereum offers a decentralized virtual machine, the Ethereum Virtual Machine (EVM), which can execute scripts
using an international network of public nodes. The instruction set of a virtual machine, unlike others such as bitcoin
scripts, is Turing-complete. “Gas” is an internal transaction pricing mechanism, which is used to reduce spam and
allocate resources on the network. It was proposed in 2013 by Wiltyk Butyrin, a cryptocurrency researcher and
programmer. The development was funded by an online crowdfunding that took place between July and August
2014. The system then went live on 30 July 2015 with 72 million coins. This is about 68 percent of the total
circulating supply in 2019.

Ripple is a technology that acts as both a cryptocurrency and digital payment network for financial transactions.
It was first released in 2012 and co-founded by Chris Larsen and Jade McCaleb. Coin for cryptocurrency is pre-
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produced and labeled XRP.Ripple is more known for its digital payment protocol than its cryptocurrency, XRP.
Ripple operates on an open-source and peer-to-peer decentralized platform that allows for the seamless transfer
of money in any form, whether USD, Yen, LitCoin, or Bitcoin. Ripple’s core process is a payment settlement asset
exchange and remittance system similar to the SWIFT system for international money and security transfers used
by banks and financial intermediaries. Instead of using blockchain mining, Ripple uses a console mechanism through
a group of servers to confirm transactions. Replay transactions use less energy than bitcoins, are confirmed in
seconds and cost much less, versus bitcoin transactions that use more energy, take longer to confirm and involve
higher transaction costs Huh.

Litecoin is a peer-to-peer cryptocurrency and open-source software project released under the MIT / X11
license. The creation and transfer of coins is based on an open source cryptographic protocol and is not managed
by any central authority. Litcoin started in October 2011 was an early Bitcoin spinoff or Altcoin. In technical
details, Litcoin is similar to Bitcoin. LitKein was released on 7 October 2011 at GitHub through an open-source
client, Charbi Li, a Google employee and former engineering director at Coinbase. The Litecoin network went live
on 13 October 2011. It was a fork of bitcoin core clients, varying mainly in blocked generation time (2.5 minutes),
maximum number of coins, various hashing algorithms (instead of scrypt, SHA-256), and slightly modified. GUI.
Litecoin uses the script in its proof-of-work algorithm, a sequential memory-hard function that requires more
memory than the algorithm, which is not memory-hard. Litecoin uses scrypt algorithms, FPGA and ASIC devices
designed for Litecoin mining. More complex and more expensive to manufacture for bitcoin, which uses SHA-256

Monero is an open-source cryptocurrency created in April 2014 that focuses on funcity, privacy, and
decentralization. Monero uses a public public account, which means that anyone can broadcast or send the
transaction, but no external observer can tell the source, amount, or destination. Monero uses the Proof of Work
mechanism to secure the network and issue new coins to encourage transactions and encourage miners.

The secrecy borne by Monero has attracted use by people interested in law enforcement during events such as
the WannaCry Ransomware Attack, or the illegal web-buying Dark Web. Despite this, Monero is actively encouraged
for those seeking financial secrecy, as payments and account balances remain completely hidden, which is not the
standard for most cryptocurrencies.

Dash is an open source cryptocurrency. This is an altcoin that was forked by the bitcoin protocol. It is also a
decentralized autonomous organization (DAO) run by a subgroup of its users, known as “masternodes”. Currency
allows transactions that may be unrecoverable. In January 2014, the currency was launched as “Xcoin” by Ivan
Duffield as a thorn in the bitcoin protocol. It is an altcoin and in its early days it was subject to pumping and
dumping speculation. It was rewritten as DarkCoin, which received press to be used in the Dark Net markets. In
March 2015, it was republished as a portmanteau of ‘Digital Cache’ with the name of Dash. As of February 2019,
according to Der Spiegel, Dash was the most popular cryptocurrency in Venezuela.

NEO (formerly Antshares) is an open source blockchain decentralized application platform founded in 2014
by Da HongFei and Erik Zhang. Since its re-establishment from NETS to NEO in 2017, the project’s vision has
been to realize a “smart economy” using blockchain technology and smart contracts and managing digitized assets.
Network decentralization runs on proof of Byzantine Fault Tolerant (dBFT). Consensus mechanisms between
multiple accepted nodes, and can support up to 10,000 transactions per second. The base property of the NEO
blockchain is non-divisible NEO tokens that generate GAS tokens. These GAS tokens, a separate asset on the
network, can be used to pay transaction fees. The GAS inflation rate is controlled with a decaying half-life algorithm
that will release 100 million GAS in about 22 years
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The core of the NEO feature set revolves around devices that allow developers to deploy efficiently on the
NEO blockchain and scale smart contract applications. X.509 Digital Identity allows developers to bind tokens
for real-world identification that helps comply with KYC / AML and other regulatory requirements.

Crypto Money Market in India and its Valuation:
(i) Global Landscape

As of 18 March 2018, the study says that there are 1564 cryptocurrencies available in the virtual market and
traded in about 9422 exchanges. The market capitalization of all cryptocurrencies is $ 275,797,435,861 i.e. $ 275
billion.

Bitcoin has maximum dominance in the cryptocurrency market with a market share of $ 45.2 billion (9.25
trillion) and market capitalization. Its market price is $ 8254.8 i.e. Rs 5,35,767. Other than Bitcoin, other
cryptocurrencies are collectively referred to as alto stocks, including the other 1550 currencies that are traded.
Some of them are mentioned side by side in the table:

(ii) Its rise in India

India with a population of over 1 billion has been in some cases of economic renaissance over the years. Part
of the country’s growth is that the IMF has called it the fastest growing economy. More than 40 percent of the
country’s population has access to telecommunications and Internet services. A country steeped in mystery, history
and culture is also second to none for technological progress. Bitcoin and other cryptocurrencies have been
operating within the country for many years now.

Challenges and implications in adopting cryptocurrency:
The main problems and effects of cryptocurrency may include:

• Security threats: Hackers and malicious users can create the same from virtual currency if they break the
system and know the method of virtual currency creation. This will only promote the ability to create fake
virtual currency or steal virtual currency by changing the balance of accounts.

Name Price Mark et 

  Cap  
Bitcoin $8254.8 $ 142.2 B 
Ethereum $ 528.33 $ 52.97 B 

Ripple $ 0.65492 $ 25.92 B 
Litecoin $ 151.22 $ 8.52 B 
Monero $ 208.7 $ 78.16 M 

Neo $ 58.98 $ 260.1 M 
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• Reduce concerns in the crypto currency system: Issuing unlimited currency in various virtual communities will
create economic problems as its issuance is not based on demand and supply. On the other hand, it will suffer
from inflation and economic issues that will cause the virtual currency system to decline.

• Impact on real monetary systems: Since some virtual currency systems are linked to real world monetary
systems, they can affect real world currency demands and supply facilities. On the other hand, some platforms
enable users to exchange their virtual currency with real currency and this will increase the demands on real
world currency. This fluctuation will have an impact on real monetary systems.

• Gold farming risks: The term gold farming is very popular in China and developing countries. Gold farmers are

players who play social games such as World of Warcraft to acquire gold, which is the game’s virtual currency

and then sell it for real money. Target buyers are players who do not have enough time to play and compete to

obtain virtual currency.

• Money laundering: Money laundering is a risk that is likely to arise with the use of VC, especially with platforms

that enable users to exchange virtual currency with real currency. The group converted a sum of $ 38 million,

which is generated from gold farming, from Korea to China as payment for purchases for a paper company.

 • Unknown Identity Risk: Since most virtual currency platforms such as social games and social networks do not

have an account creation authentication, financial transactions cannot be monitored very well. This leads to the

inability to track transactions in case of money laundering.

• Cryptocurrency provides a new, effective and attractive model of payment methods that can boost the revenues

of companies and operators. It also provides an alternative method of payment in addition to real money,

allowing users to easily carry out financial activities such as buying, selling, transferring and exchanging.

• Although cryptocurrency platforms open up multiple channels for digital financial transactions and provide a

new form of currency with different mechanisms and methods, they are not controlled and regulated as they

were entitled to. The research analyzed cryptocurrency platforms and extracted many concerns and challenges

that put such financial systems at risk. The lack of legislation in cryptocurrency systems is considered the main

concern.

Conclusion:
• An almost clear picture of the size of cryptocurrency use is drawn from my analysis and conducted studies of

the current cryptocurrency literature. Although the pilot study has been conducted with a relatively small sample,

the results showed me an initial perception about the use, development, trust of cryptocurrency, and future

expectations.

• Now I can realize many clues that can provide initial answers to research questions. My analysis suggests that

large amounts of cryptocurrency are likely to be the next currency platform for cryptocurrency, flowing into

various systems, the vast expansion and growth of using and implementing cryptocurrency and the opportunities

that cryptocurrency systems offer.

• However, users have not realized the full picture of using cryptocurrency. In fact, many cryptocurrency forms

are not trustworthy. Many concerns, challenges and issues exist in many cryptocurrency platforms and they are
explicitly outlined in the above sections of this paper. As long as cryptocurrency is not being well regulated and
controlled, users need to take extra precaution to use such virtual money.

The future of the cryptocurrency concept is promising, revealing more opportunities for positive change and
progress in the e-business and e-payment sectors. With rapid progress and improvements in technology,
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cryptocurrency will not stop progress. There are advanced steps towards improving and expanding the cryptocurrency
concept since our study. More and more vendors are accepting payments with different types of cryptocurrencies
and many people are now more aware of the potential and opportunities that CC can offer. New forms of virtual
currency have also recently emerged and spread around the world.
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 Abstract
 Enhanced Oil Recovery (EOR) methods enable us to optimise the extraction of your oil beyond that recoverable

by primary and secondary methods. Technological interventions have significant potential in stimulating the recovery
of hydrocarbon reserves from the matured/aging fields. Average recovery factor from the oil and gas fields in
India has remained below the global average and most of the major producing fields in India are ageing. As a part
of the wider ‘Energy Security’ program, the Government has set a goal to reduce 10% of crude oil imports by
2022. This is possible by applying  various ‘Enhanced Oil Recovery’ (EOR) processes by government and
private oil  agencies in the country.EOR is technology to increase oil recovery from a porous formation beyond
that obtained by conventional means.

Present article deals with an enhancement in domestic oil production by using innovative EOR technology to
reduce the import bill and to meet the increasing oil demand in future for fast track development of Indian
economy. The present article is focusing on various aspects of EOR processes such as recovery phases of oil
field, various EOR processes, incremental oil gain by EOR, status of EOR in India, emerging chemical EOR
technologies and brief about government policy and incentive to promote EOR technologies in India to reduce
import bill in-turn to meet increasing oil demand in future for development and growth of Indian economy.

Key Words—ER-Enhanced Recovery, EOR- Enhanced Oil Recovery, EGR-Enhanced Gas Recovery,
ASP-Alkali-surfactant –polymer, AS -alkali –surfactant, S-surfactant, cP-centipoise, mD-milli-Darcies, DGH-
Director-General of Hydrocarbon, Qo-oil rate, Ql-liquid rate, W/C-water cut

Introduction

Type of Recovery/Phases of Development
EOR is technology to increase oil recovery from a porous formation beyond that obtained by conventional

means. Conventional technologies are primary or secondary. Primary technologies rely on native energy, in the
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form of fluid and rock compressibility and natural aquifers, to produce oil from the formation to wells. Secondary
technologies supplement the native energy to drive oil to producing wells by injecting water or low-pressure gas at
injection wells. The target of enhanced recovery technologies is that large portion of oil that is not recovered by
primary and secondary means. Many of the challenges encountered by secondary technologies are identical to
those encountered by enhanced recovery technologies. Those challenges include reducing residual oil saturation,
improving sweep efficiency, fitting the technology to the reservoir heterogeneities, and minimizing up-front and
operating costs. A wide variety of processes have been considered for enhancing oil recovery are thermal processes,
high-pressure gas processes and chemical processes.

There are broadly three phases in the development of a field. The phases are defined as Primary recovery
phase, Secondary recovery phase and Tertiary recovery phase. The tertiary recovery phase is true EOR phase. In
secondary phase, in case conventional methods such as water injection /gas injection are not successful due to
adverse reservoir and crude oil properties such as high oil viscosity and permeability of reservoir, then EOR is only
option left to increase oil production. In figure given below clearly indicate that suitable secondary and tertiary
EOR processes are required to implement in field for Enhanced Recovery.

Type of  EOR Processes
Main EOR processes are given below. The application of these processes depends on type of reservoir, crude

oil properties, rock properties and water composition. The details of different EOR process are given in head of
government policies described in this paper.

Incremental EOR Oil: Needs of EOR
A universal technical measure of the success of an EOR project is the amount of incremental oil recovered.

Figures define incremental oil. Imagine a field, reservoir, or well whose oil rate is declining as from A to B. At B, an
EOR project is initiated and, if successful, the rate should show a deviation from the projected decline at some time
after B. Incremental oil is the difference between what was actually recovered, B to D, and what would have been
recovered had the process not been initiated, B to C. Since areas under rate-time curves are mounts, this is the
shaded region in Fig. shown below.
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Status of EOR processes in India
In India most of the oil has been recovered by primary recovery methods till date. Secondary recovery was

done by mainly conventional method such as water /gas injection and artificial lift operation. The Secondary
recovery by using chemical EOR agent such as polymer was carried out on commercial scale in 1 field in ONGC
and pilot project were tested in 1 field in Oil India Limited and in 2 fields of Cairn Energy. Tertiary recovery was
carried out in 2 fields of ONGC. Thus application and incremental oil gain through EOR processes is limited and
there is ample scope for its implementation in Indian fields. Miscible gas injection was carried out in 1 field of
ONGC on commercial scale. Thermal EOR processes are being done in 2 ONGC fields. In India scope of
chemical EOR processes are large enough as about 80-90% fields are suitable for chemical based technology.
Moreover, all chemicals are easily available in India at a cheaper rate. The Incremental Oil Recovery of Alkali -
Surfactant -Polymer(ASP) ASP flooding is highest , average 21% of initial oil In place (Table-1). It has been tested
successfully in other countries.  ASP technology can be applied both secondary and tertiary stage with use of
chemical cost of @6$/bbl.

In last two years other chemicals EOR processes such as Surfactant (S) and Alkali -Surfactant (AS) process
has been applied over a wide range of reservoir and oil characteristic in ONGC fields( Fig-1,2 & 3). In Kalol field
in well KL #185A , where the oil viscosity is about 2 cP and reservoir permeability is in range of 70-600 mD (Fig-
1), the surfactant injection in huff n puff mode produced significant incremental oil of 8500 m3 till Nov-19(32
months).In  other well of KalolKL#612 the oil viscosity is high  i.e 5200 cP at  temperature of 40 degree and
permeability is about 100 mD. The Alkali-Surfactant (AS) EOR process has produced good incremental oil of
306 m3 till Nov-19 in 8 months only (Fig-2). The Alkali- Surfactant (AS) technology has given encouraging result
in Ahmedabad field , in which reservoir permeability is very low 2-20 mD and oil viscosity is about less then 1 cP
(Fig-3). In these processes chemical cost is pay out after producing oil of 10 m3 only.
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Summary of ASP Project Worldwide (SPE)

Cabinet approves Policy Framework to Promote and Incentivize Enhanced Recovery Methods for
Oil and Gas: 12-September-2018

Policy provides a framework to promote and incentivize Enhanced Recovery methods in the Indian Oil & Gas
Industry. The policy shall apply to all private and public sector entities and their subsidiaries operating in the oil &
gas Industry. The salient features of the policy are as follows:

Preamble

 Energy plays a significant role in increasing standards of living; growth in overall    energy demand over the last
three decades has outpaced the hydrocarbon production in India. As a result, import dependence has increased
significantly and nearly 80% of the oil and gas consumption is currently met through imports. Average recovery
factor from the oil and gas fields in India has remained below the global average and most of the major producing
fields in India are ageing. As a part of the wider ‘Energy Security’ program, the Government has set a goal to
reduce 10% of crude oil imports by 2022. ‘Enhanced Oil Recovery’ (EOR)/Enhance Gas Recovery(EGR).

Enhanced Oil Recovery’ (EOR)/ Enhanced Gas Recovery (EGR)

ER methods have not been adopted widely, under the applicable fiscal regimes and the prevailing crude oil/ gas
prices, owing to the following constraints: Enhanced Recovery (ER methods are capital intensive and complex
from a technology standpoint. This makes production from such measures commercially challenging in many cases.
Applicability of the right technology for a particular field requires extensive laboratory and field studies. ER also
requires considerable supporting infrastructure, availability of resources and a conductive ecosystem. The ecosystem

Case #24 Field  Country Start Date Recovery % 
1 Daqing-sa-kong-xi(S-ZX) china 01-09-1994 22 

2 Daqing-xing-wu-zong(X5-S) china 29-01-1995 25 
3 Daqing-xing-2 xi china 28-09-1996 18 

4 Daqing-sa-bei-1-xi china 15-12-1997 22 
5 Daqing-xing-bei-xing-

zhong(X2-Z) 
China 01-04-2000 18 

6 Daqing-sabei-bei-2 China 03-10-2004 23 
7 Cambridge USA 01-02-1993 27 

8 West keihi  USA 03-12-1998 16 
9 Tanner USA 01-05-2000 17 

10 Lagomar Venezuela  --- --- 
11 Viraj India 10-08-2002 18 

12 Jhalora India 07-02-2010 --- 
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is still not very well developed in the Indian context. Therefore, in order to encourage entities in the exploration and
production activities to evaluate and consider ER techniques an incentive framework policy has been developed,
backed by economic considerations and inputs from various stakeholders.

Objectives of the policy

The overarching objective of the policy is to encourage more players to explore possible ER techniques in
order to improve productivity of existing fields and thereby enhance the overall production of hydrocarbons in
India, and to have a transparent, non-selective, non-discriminatory criteria for applicability of these incentives for
undertaking such initiatives, and to develop an enabling ecosystem that will help to create research facilities, foster
greater industry-academia collaboration and develop a platform for knowledge sharing and exchange of ideas.

Definitions
Enhanced Oil Recovery (EOR) process typically involves injection of fluids which then interact with the

reservoir rock-fluids system resulting in alteration in fluid properties in situ and fluid rock interactions. Alterations in
fluid properties in situ can result in oil swelling, viscosity reduction, composition and phase behaviour changes.
Fluid rock interactions include interfacial and surface tension reduction, rock wettability modification and reduction
in capillary pressure.

Enhanced Gas Recovery (EGR) process involves injection of fluids which then interact with the reservoir
rock-fluids system resulting in alteration in fluid properties in situ and fluid rock interactions. EGR typically refers to
injection of Nitrogen, CO2 or other inert gases into natural gas reservoirs to artificially increase pressure/mobility
or deploy de-watering techniques (equipment / chemicals) resulting in increase in yield from gas reservoirs.

Enhanced Recovery (ER) refers to EOR and/or EGR. List of ER technologies has been given in Annexure-
I. It will also include any efforts made to increase production of oil and gas beyond 50% of current recovery for oil
fields and beyond 75% for gas field as defined in section.

Current Recovery– for Oil for a field is defined as the ratio of cumulative production of Oil at the end of last
fiscal period to ‘in-place volumes’ and Current Recovery for gas field is defined as the ratio of the cumulative
production of gas at the end of last fiscal period to ‘in-place volumes’. For the exclusive purposes of this policy, the
‘in-place volumes’ would be the 3P numbers of the discovery/field, duly audited by renowned third party reserve
certifying agencies.

Screening Analysis/Screening– involves gathering of reservoir data and carrying out laboratory and simulation
studies on the data to ascertain high level techno-commercial feasibility of ER processes for the given field /
reservoir.

ER Pilot– involves carrying out the selected ER (based on Screening) on a small portion of the field / reservoir,
which is considered representative of the field, in order to ascertain the results of the ER method and its evaluation
for field scale implementation.

EOR reference price shall be USD 80 / barrel of crude oil or as notified by ER Committee

Eligibility
Fields should be having a minimum three years of commercial production to be considered eligible for incentives

Fields which are currently producing oil or gas using ER techniques and/or fields for which FDP has been approved
for ER projects before the notification date will not be considered eligible for incentives under this policy Only
those fields whose ER screening report is submitted to DGH within 7 years from policy notification date shall
qualify for incentive benefits under this ER policy.ER Screening would be mandatory for all the fields which have
been in commercial production for more than 3 years as on date of notification of this policy.

Institutes for screening studies
The operator may undertake ER screening through institutions such as IRS (ONGC), IIT-ISM Dhanbad, IIT

Kharagpur, IIT Bombay, IIT Delhi and PDPU. The list of institutes to carry out screening process shall be reviewed



42 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

by ER Committee every year or as deemed necessary and new institutions may be added to the list based on
recommendation from DGH. Alternatively, operators may engage any of the renowned overseas institution to
assist in carrying out screening studies, provided they have collaboration with any of the Indian institutions, For
producing fields which have been in commercial production for more than 3 years as on date of notification of this
policy, the Contractor will submit to the DGH, an ER screening report within 12 months of notification date. Result
of a screening study may be considered favourable by the DGH, if it establishes the applicability of an ER technique
to the reservoir / field which would result in an enhanced production. It would be mandatory for the operator to
pursue ER pilot if the DGH considers the result of ER screening report as favourable or directs the operator to
conduct the ER pilot, if there exists reasonable probability of EOR.

ER Pilot
ER Pilot should be initiated within 12 months from the date of filing the screening results with the ER Committee

provided the Screening results are deemed favourable. ER Committee will approve the ER Pilot on the basis of an
MC (Management committee) approved ‘work program’ or equivalent (depending on the licensing regime).Results
of the Pilot stage should be submitted to ER Committee within 3 years from the Pilot initiation date. The contractor
is expected to undertake the pilot at the earliest.

ER Commercial phase
ER Production Approval: The contractor should submit an application within 12 months of the pilot report

submission, along with all relevant details of the ER project, for availing the incentives, to the ER Committee for
approval. The application for ER incentive shall be approved by the ER Committee only if the proposed project
satisfies the eligibility criteria.

Waiver on applicable cess for EOR

There shall be a waiver, to the tune of [50%] of the applicable cess, on gross production of crude oil from
designated wells of an approved EOR project, for a period of Ten [10] years.

ER Techniques (Annexure1)

Thermal  

? Hot  Water Injection 
? Cyc lic Steam (CSS) 
? Steam Flooding 

? In-situ Combustion 

Chemical 
Flooding 

? Polymer Flooding 
? Alkali Flooding 

? Surfactant Flooding 
? Alkali Surfactant Flooding 

? Alkali + Surfactant + Polymer (ASP) Flooding 

Miscible Gas 
Flooding/Injection 

? CO2 Inject ion 
? Flue Gas Injection 
? Nitrogen Injection 

? H ydrocarbon Gas Injection 
? CO2 + Nitroge n + Hydrocarbon Gas Injection + Flue gas (any combination) 

Others 

? WAG (Misc ible) 
? Foa m Assisted WAG 

? Simultaneous WAG (Miscible) 
? Foam Injection 

? Microbial Flooding 
? Acoustic Technique 

? Electromagnetic Technique 
? Injection of Chemicals that  generate t remendous heat and gas in-situ 

? Low Salinity Water injection 
? CO2 inject ion (Immiscible ) 
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Conclusions
1. Energy plays a significant role in increasing standards of living; growth in overall energy demand over the last

three decades has outpaced the hydrocarbon production in India.

2.  As a result, import dependence has increased significantly and nearly 80% of the oil and gas consumption is

currently met through imports.

3. Average recovery factor from the oil and gas fields in India has remained below the global average and most of

the major producing fields in India are ageing.

4. As a part of the wider ‘Energy Security’ program, the Government has set a goal to reduce 10% of crude oil

imports by 2022 by using ‘Enhanced Oil Recovery’ (EOR)/ Enhanced Gas Recovery (EGR) processes.

5. In India EOR processes has been applied in limited fields and there is wide scope for it application.

6. Among various EOR processes chemical based EOR process such as ASP flooding is large enough to recover

tertiary oil in India.

7. In India as on date all the three chemical such as alkali, surfactant and polymer are easily available at cheaper

rate.

8. In last two years besides ASP flooding , other two chemical  technologies called Surfactant (S) and Alkali-

Surfactant (AS) has been tested successfully  in huff n puff mode over a wide range of oil viscosity (1-5000 cP)

and reservoir permeability ( 2-700 mD)

9. Today, we have emerging Chemical EOR technologies, called ASP, AS and S, which are suitable for about

80% Indian fields. Application of these processes not only will be able to reduce our import bill, but also useful

to meet further increasing oil demand of country, if applied in large numbers of oil reservoirs.
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 Abstract:
Today’s demand of banking is: anytime anywhere banking. This requires innovative, robust, secure, optimized

and ready to meet the expectations of empowered and tech-savvy customers Digital Transformation is far beyond
just moving from traditional banking to a digital world. It is a vital change in how banks and other financial
institutions learn about, interact with and satisfy customers. An efficacious Digital Transformation begins with an
understanding of digital customer behaviour, preferences, choices, likes, dislikes, stated as well as unstated
needs, aspirations etc., and this transformation leads to the major changes in the organizations, from product-
centric to customer-centric view. Top five consumers’ wants in banking are: Reward me for my business; Give
me anytime, anyplace, access to my balance; See me as a person ;Provide me with wealth-building advice ; and
Tell me what I am Spending money on and how I can save.

Key Words: Digital Transformation; Future Banking, Omni-Channel; and Technology

Introduction
Banking industry is going through a phase of commoditization. In today’s scenario, differentiated and

delightful customer experience has become more important than just providing financial services. To grab a bigger
piece of the cake, banking industry has to understand the unstated needs of the customer the way airlines understands
the preferences of the frequent flyers or the retailers understand the likes/dislikes of their customers, without even
taking direct feedback of the customer.

A tightly coupled multichannel may provide a share of customer’s pocket, but successful implementation of
Omni-channel can surely increase the size of the share though competitive advantage and also can help them to
retain the same share for a longer period of time.

Customers from all generation, income groups, and countries could make a transaction online one day, and
another day, the same transaction through mobile or ATM - or they could start a transaction on any of these
channels then continue on another and finish it on different channel. Multichannel gives the flexibility to hop between
channel, but not the continuation of the transactions among multiple channels. So, this represent a remarkable
challenge for the financial institutions, which are often involved in multiple types of banking such as retails, finance,
corporate, mortgage etc...

Review of Literature

Banu, Shaik &Parayitam (2019) studied customer satisfaction in online banking in India. Data collected
from 750 respondents from both public and private sector banks were used to test the mediated model using the
hierarchical regression. The results supported that perceived usefulness acted as a partial mediator in the relationship
between various independent variables, such as awareness of online banking services, security, knowledge of
Internet, self-efficacy, intention to adopt, trust, easy to use, and dependent variable, that is, customer satisfaction.
Implications for research and practising managers are discussed.

Gurpreet Kaur (2015), the paper studies the effect of digital India initiative on the concept of financial
inclusion. The digital India initiative can easily connect the different groups of society and can help to achieve the
objective of financial inclusion through digital banking.
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Prasanna Lohar (2017), experienced Digital going by the deep penetration within a relatively lesser turnaround
time, state-of-the-art digital payment systems are now poised to take quantum leaps in this new era that is largely
driven by the ubiquitous internet. These disruptive dynamics and revenue models are literally the new game changers
- causing tangible tectonic shifts across major verticals. Intent is very clear by national leadership to be Digital
India, to be Cashless India, to be Educated India. In spite of various current challenges e.g. network , culture ,
device availability , connectivity , electricity in remote areas , logistics expenses with digital banking and mobility,
the need is no longer to “leap-frog” but to “deep-dive” into the future. Going digital and mobile for a bank is no
longer an option, it’s a simple bare necessity - to collaborate and flourish.

Raghavendra Bhat M., (2017), explained that recent demonetisation exercise of higher denomination
notes by the government has really accelerated the transformation of digital banking in India. Growth in the number
of digital transactions has been exponential since November 2016. Backed by Government thrust, people of India

finally seem to have accepted/embraced digital economy. Demand for cash is diminishing slowly. New payment

initiatives such as Aadhaar-linked cashless payment solution which enables a merchant to facilitate Aadhaar based

payment for cashless purchases by customers called ‘Aadhaar Pay’ and ‘Bharat QR’, an integrated payment

system using the customers’ mobile phone to pay through debit or credit card by scanning a code at the merchant’s

place etc., have come to stay.

Rajiv Anand (2017), analysed that the combination of higher spending power and a freer adaption of

technological adoption mean that banks and other financial institutions have an entire market of willing and able

customers to offer better financial products/services at lower costs. The fact that unbanked population in India

halved from 577 million to 233 million speaks volume about the advancement of financial inclusion efforts.

Sardana, Varda & Singhania, Shubham (2018), reviewed the theoretical literature on the growth of digital and

information technology in the Indian banking industry. The stupendous advancements in digital technology have

transformed the way banks operate. The commencement of the age of digital business has been disrupting the

business environment and breaking out innovative and singular ways of doing business. There is an immense

possibility of using the infrastructure of the digital age to create opportunities-both local and global.

Sharma & Piplani, (2017) examine the role of banking sector. Both corporate as well as retail customers

are no longer willing to queue in banks, or wait on the phone, for the basic banking services. They require and

expect a facility to conduct their banking activities at any time and place. Plastic money (Credit Cards, Debit Cards

and Smart Cards); internet banking including electronic payment services, online investments, online trading accounts,

electronic fund transfer and clearing services, branch networking; telephone banking; mobile applications and

wallet are some of the recent products and services acting as the drivers to the growth of banking sector. Vally &

Divya (2018), studied the result of demonetization which showed in tremendous growth in digital payments. With

the government initiative such as Digital India and increased use of mobile and internet are means to exponential

growth in use of digital payment. This transformation towards digital payments benefits in more transparency in

transactions which empowers the country’s economy. In recent days many changes took place in the payment

system like digital wallets, UPI and BHIM apps for smooth shift to digital payments.

Objectives of the Study
 To know the various modes of digitalisation in banking system; and
 To enlighten the role of different digitalisation mode on wealth Management and Banking Skills and

Knowledge.
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Mode of Digitalisation in Banking System:
Omnichannel

The most effective way to understand and bring the organization from traditional banking to digital banking
is Omni-Channel approach. Omni-channel is a multichannel approach to customer service where all the channels
are tightly integrated, keeping customer in the centre of the integration.

As customers continue to change their channel usage patterns, banks and credit firms need to focus on
delivering a seamless customer experience across various touch points. More than just an axiom, Omni-channel
banking is a prospect to take bottom-line on higher note by gaining insights from customers’ channels, behaviour
and preferences. Today’s customers are more sophisticated and tech savvy, and to cater to their specific needs,
each customer needs a unique experience from banking. They want the companies to understand their unstated
needs as well as their likes. So, it should come as no surprise that these customers are expecting similar kind of
response and service from banking institutions too. From researching new services, opening an account, checking
balance, conducting transactions, loans, credits, wealth management, customer support, delivering an Omni-channel
experience has become a key to success in this competitive market place.

Channel innovations bankers believe that they can deliver the most value on:

In the current multichannel model, customers are directed to the least expensive channel which grounds to not

only the dissatisfaction, but also the channel hopping. The whole process is inefficient, costly and inconsistent.

Omni-channel is not the replacement of multichannel, but it’s the enrichment. Espousal of Omni-channel is

indispensable to ensure that customer experience is unified, incorporated and supports customer at the right time,

in the right place as the right way. It must be as per their mobile and digital life style. Current banking revolution

entails deep acquaintance of customers’ needs, wants and demands. It also requires the precise mixture of IT

infrastructure and innovative new technologies to certify that one remains ahead in current market space to drive

top, as well as bottom lines upwards.

Few statistics on the future of customer engagement:

• 73% of marketers view customer centricity as critical to the success of their business and role at the

company.

• 70% of buying experiences are based on how the customer feels they are being treated.

• A 2% increase in customer retention has the same effect as decreasing costs by 10%.

• In the retail banking industry, customers who are fully engaged bring 37% more annual revenue to their
primary bank than do customers who are actively disengaged.

• Fully engaged policy owners purchase 22% more types of insurance products than actively disengaged
policy owners.

• The majority of businesses are unable to support an Omni-channel customer journey.
• Only 12% can provide a seamless hand-off between channels.

Mobile Online on Computer At Branch 
Service % Service % Service % 

Mobile Payments 75 Automated Account 
Origination 

70 Analytics led Cross-sell 
Suggestion 

70 

Services on multiple 
device types 

70 Personalization of 
Marketing offers 

59 Financial Planning Tools 67 

Personalized mobile 
marketing offers 

46 Personal Financial 
Management Tools 

53 360 Degree view of Customers 
entering Branch 

53 
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An omni-channel strategy brings all the key parameters – online and offline channels, data and technology,
customer behaviour and experience – all, onto one platform. Although the concept has there been for quite some
time, companies shied away from using it to their benefit, mostly due to critical considerations like increase in the
number of apps, technology support, operations, silos between branches and online services that need to be
broken, and conflicting priorities. Business need to integrate the various management systems while implementing
Omni-channel, which is multifarious, prolonged and an expensive affair.

Parts of Omnichannel

Various channels, but not limited to, which are the part of the Omni-channel:

• Branches: Up to 65 percent of customers prefer the branch for rich advice and personalized attention
• Mobile: 32 percent of the Indian customers currently bank using their mobile devices
• Video: More than one-quarter (28 percent) of customers value video access to remote experts
• Social Media: There is emerging interest in tapping the power of social media like Facebook and Twitter to

deliver financial services like making deposits
• ATMs: Within more streamlined branches with a smaller footprint, ATMs can typically outnumber traditional

tellers

Banking Transactions Customer Expect to Perform Across All Channels

Need for omnichannel
Below mentioned diagram covers the various touch points and the opportunities where Omni-channel can play

vital role in customer experience, as well as driving top and bottom lines of the organization.

Customer Touch Point

Wealth management
Below mentioned picture depicts the enhanced customers experience in understanding and managing their

finance and how changing market conditions are affecting the value of their money.

Current Process
Initially, customer logs in to its bank’s website and looks at the current assets and liabilities. Based on various

analytics algorithms, bank suggests many investment options as well as borrowing options as per the eligibility.
Customer’s portal also gives a brief picture of the current financial market and its impact on the customer’s current

Deposit Close accounts Use auto bill pay 
Open account  Withdraw Transfer money 
Switch Banks Access/ Manage account Apply for credit card 
 

Mobile Apps  Hub & Spoke Transaction  
Video Conferencing Video Teller Suggestion  
Credit Centre Smart ATM Reports  
Touch screen wall Information  Wealth  
Kiosk  Query  Finance 
 

User Portal 
Current Financial Position 
Changing Market Impact 

Intelligent Suggestion 
Quick Decision Making 

One Touch Buying 
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financial position. In case customer wants to go ahead with any of the investment suggested or borrowing options,
and he/she can have a look at the brochure and get in touch with the customer representative for taking the process
ahead. This process involves a lot of manual intervention in terms of converting suggestion/decisions into real
investments, which also takes a lot of time.

Limitations of the current process

 Individual portal for one bank;
 Borrowings and investment options as per assets and liabilities only;
 Manual user credentials; and
 Personal interaction with client representative for investing or borrowing.

Enhanced Process

The customer logs into his personal portal which keeps him in the centre and shows all the connected links
as finance, medical history etc. Finger print / Retina scan helps easy login and enhances the security of the data.
After selecting “Finance”option, the user sees his total assets and total liabilities, which is further broken into
various instruments with various institutions. Based on the user’s behaviour on social sites, various searches, likes
and dislikes, the system shows the borrowings and investment options. The System also shows the current market
situation and how the changes in the markets areaffecting the financial strength of the user. It also shows how the
changes in the market will impact user’s financials andwhat can be the proactive measures which can be taken.
System shows the risks and threats attached with the various options. Once the user wants to go ahead with any of
the borrowing or the investment option suggested, he looks into the product/service brochure and takes a quick
decision. One touch on buying option helps to go ahead.

Benefits of new process and differentiation

 Single portal for one client;
 Borrowings and investment options as per choice, likes, needs, behaviour, market conditions;
 Finger print / Retina scan login; and
 One touch processing for borrowing / investing.

Serving what’s browsed, not only asked

Visual representation of the enhanced process shows how the financial institutions representative will be
able to serve customers’ unstated needs based on the searches performed by the customer on internet before even
raising the query:26 percent of consumers say that they would leave their current bank if advisers and personal
advice were eliminated from their bank branch;83 percent of consumers say they would be somewhat or highly
interested in bank branches that offered an expanded portfolio of financial and advisory services (legal, accounting,
tax, and insurance)

Current Process

The user does a basic search on the internet for buying any financial product and post that, raises a query or
request with the bank for further information. User raises the query, either though website or calling up the customer
care. Based on the query and field of the query, customer representatives forward the call to the specific department
and arrange a meeting with the user. The user, then, selects either video conference with the expert or the physical
meeting. Before the meeting, the bank’s representative reviews user’s financial strength and income statements etc.
to provide a better solution. For multiple fields’ query, the user decides whether to have all physical meetings or
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video conferencing. Post reviewing all the suggestions user accepts or rejects the suggestion. If any of the suggestion
is accepted, then the representative goes ahead with the paper work and other formalities.

Limitations of Current Process
 Personal assistance from bank’s perspective is must;
 Separate meetings for various products;
 User need to track all products separately;
 Bank’s suggestion based on only user’s financial strengths; and
 Service based on user’s stated needs

Enhanced Process

User does a basic research on internet for buying any financial product. When the user is ready to buy the
product, he/she reaches out to the bank though website/mobile/face to face. Before the user even states the query,
representative keeps in front of him, the possible products’ info in which user has interest and was getting information
through various channels. Bank’s representative gets this information through omni channel presence which gives
the user’s insights to the representative for providing better services. The user will be able to select any one or
multiple methods of the interactions (Virtual human, video conferencing, physical meeting) where bank’s representative
will have the possible questions which the user might ask and the details which user might be looking for. In this
single meeting, the user will get the knowledge about any or all of the products as per the user’s choice. If the user
accepts and wants to go ahead with any of the suggestion, then the bank’s representative (virtual or physical) will
take the process ahead. Here, the user will provide the credentials (fingerprint, retina scan) to take the process
ahead and attach this new product/portfolio to his/her personal portfolio to make the tracking easy.

Benefits of new process and differentiation
 Virtual tour of the products as well as virtual human assistance;
 One interaction for all the products view;
 Attachment of products to user’s portfolio for easy tracking; and
 Bank’s suggestion based on user likes, dislikes, behaviour, various searches, financials etc before

even getting the user query.

Technology
Big data analytics and cloud: Data is obtained from customer posts on social networking platforms, websites,

past purchases, and browsing history. Data collected by tracking email ids that customers use to log in to and
access social networking sites is linked to the email ids they use to register on the website. Various investing options
browsed and liking behaviour towards any specific sector or company should also be taken into account. Using big
data analytics, this data is processed and used to generate recommendations for customers when they log in to the
website/mobile app/digital display. Software, which can pull product reviews from social networking sites or
review given by financial experts, is used to display reviews in the review section of the website. A database
management software is required to record data obtained about customer activity/interaction and processed data.
This software is linked with the cloud, so that the data can be accessed from anytime, anywhere. The cloud server
also needs to store information about the availability of products and their locations.

Biometric: Biometric credentials cannot be lost, stolen or forgotten. Also, it cannot be socially engineered,
shared or used by others. There is no requirement of remembering the password or PIN. Also, it’s always available
with the respective individual. It provides highest levels of security and assurance of safety.

Smart Phones/Surfaces/Tablets:  These products will be used to raise requests and also, provide assistance.
Also user will be able to review the portfolio of the products. Linkage with the personal portfolio will show impacts
of markets up/down and opportunities & threats too.
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Conclusion
Today’s customers are more sophisticated and tech savvy. They want the companies to understand their

unstated needs as well as their likes. So, it should come as no surprise that these customers are expecting similar
kind of response and service from banking institutions too. From researching new services, opening an account,
checking balance, conducting transactions, loans, credits, wealth management, customer support, delivering an
Omni-channel experience has become a key to success in this competitive market place. Omni-channel is a
multichannel approach to customer service where all the channels are tightly integrated, keeping customer in the
centre of the integration. Omni-channel banking is a prospect to take bottom-line on higher note by gaining insights
from customers’ channels, behaviour and preferences, and to cater to their specific needs, each customer needs a
unique experience from banking. But one should also keep in mind the various cyber threats while using the
advanced stage of technology in the Process of Digital Transformation.
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 Abstract
NHB’s Grievance Redressal Mechanism named as Grievance Registration and Information Database System

(GRIDS) is to provide a simple, speedy and cost effective mechanism to the aggrieved parties of NHB/ customers
of HFCs. GRIDS is not a  substitute to the existing judicial or quasi-judicial forums available to the aggrieved
person to get the grievance adjudicated or redressed. The complainant, therefore, is at liberty to approach the
available forum at any stage i.e. even before resorting to the above mechanism, during the pendency of the
complaint or when the complainant is not satisfied with the outcome.  GRIDS brings in transparency in the
grievance redressal mechanism and is designed for online updating of responses by the NHB or the housing
finance company. In this paper we are going to discuss the various aspects of GRIDS developed by NHB.

Key Words—NHB, GRIDS, CRC, HFCs.

Customer is a king in the modern business world. It is the duty of the business world to satisfy the customers in
all the aspects regarding the quality of product and services, terms/conditions of sale/services, pricing and after sale
services etc. various ethical values are also associated with business world.  Banking and finance sector has always
been showing the high levels of business ethics regarding its dealings with the various parties associated with it. Due
to severe competition in banking & finance sector, customers are taken special care of. In spite of all these business
morals and ethics, several types of grievances occur during the day to day business. In this paper, grievances of
customers related to housing finance sector have been focused. Grievances dealing with the HFCs may be related
terms/condition of finance, rules/procedure of finance, interest rates, post-sale services etc. The aggrieved party in
case of any complaint regarding any inappropriate activity etc. has many options to complaint against it. Complaints
to the head offices/ regional offices of that specific HFC, Banking Ombudsman, consumer forum RBI etc. can be
made.

NHB’s functions may broadly be categorized into ‘Regulation & Supervision’, ‘Refinance’, ‘Project Finance’
& ‘Promotion and Development’ groups.

Besides it, as National Housing bank acts as a supreme body in case of HFCs in India, complaints can also be
made to NHB. For this NHB has developed a Grievance Registration and Information Database System (GRIDS)
for online registration and tracking of complaints against HFCs in India. In this paper, an overall study of the various
aspects of GRIDS has been done.

National Housing Bank
National Housing Bank (NHB) was established by Parliament in 1988 through the provisions of National

Housing Bank Act 1987.NHB is a statutory body, controlled by Reserve Bank of India. NHB has been assigned
the task of establishment of a stable housing finance system in India. NHB with coordination with RBI frames the
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policies related to Housing Finance Sector in India.NHB directs and control the activities of HFCs in India. Banks
involved in Housing Finance are being controlled by RBI.  The vision of NHB is to Promote Inclusive Expansion
with stability in Housing Finance Market. NHB has been established with a mission of harnessing and promoting
the market potentials to serve the housing needs of all segments of the population with the focus on low and
moderate income housing.

Meaning of GRIDS
The National Housing Bank (NHB) has introduced Grievance Registration and Information Database System

(GRIDS) for online registration and tracking of complaints against housing finance companies or the apex housing
finance bank itself. Customers of HFCs who are not satisfied with the service of housing finance company can
make their complaint in GRIDS. GRIDS can also be approached through the ‘Sachet’ Portal of RBI. NHB has an
Executive Director to act as the Chief Grievance Redressal Officer through of its Grievance Redressal Cell (GRIDS).

‘GRIDS’ facility is in addition to the existing facilities of complaints. GRIDS has been developed to provide a
simple, speedy, and cost-effective mechanism to the aggrieved parties. GRIDS brings transparency in the grievance
redressal mechanism and is designed for online updating of responses by the NHB or the housing finance company.

Aggrieved parties may be customers of the NHB itself or customers of housing finance companies (HFCs).
GRIDS has not substituted the existing judicial or quasi-judicial for available to the aggrieved person to get the
grievance adjudicated or redressed. The complainant is at liberty to approach the available forum at any stage,
including during the pendency of the complaint, and if the complaint had not been addressed adequately.

Complaints through GRIDS
· As each HFC or entity has developed an internal Grievance Redressal Mechanism to deal with the complaints

of its customers. The aggrieved party may file complaint to that specific HFC either manually or through email.
The contact addresses, e-mail addresses etc. of the concerned officers of the Grievance Redressal Mechanism/
cell of the company are always available at the company’s website. The HFC is expected to resolve the
complaint within a period of 30 days.

·  Complaint to NHB may be made only in case where a period of 30 days from the date of original complaint;
has elapsed without any response from the HFC or the complainant is dissatisfied with the resolution.

· The complainant needs to fill the online form and attach relevant documentary evidence. Once the complaint is
lodged on GRIDS, an acknowledgement number is generated to track status of resolution of the complaint in
future.

· Complainant can make use of GRIDS by providing the required information like name, contact details,
application/ deposit/ account number etc. for registration and subsequent status tracking.

· In case the complainant is not satisfied with the resolution offered by the Complaint Redressal Cell (CRC) of
NHB, there is an option to file an appeal to the Chief Grievance Redressal Officer of NHB within 30 days of
intimation of the status of complaint.

· In the case where the complaint is judicial/quasi judicial and the matter is pending, the CRC will not consider it
as a customer complaint and the decision of the judicial/quasi judicial authority will prevail.

Types of Complaints that can be made of GRIDS

(A) Complaints against NHB itself:
· Complaint against the activities of Resource Mobilization Department— These activities include issuing

of bonds/debentures/certificate of deposits/commercial papers etc., borrowings from banks/financial institutions
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etc., receiving deposits from retail investors. In the process, NHB interacts with investors/depositors, banks/
financial institutions, credit rating agencies, stock exchanges, etc.

·  Complaint against activities of Refinance Operations Department, Project Finance and Technology
Promotion Department– NHB extends refinance facilities to primary lending institutions like banks, HFCs,
UCBs, RRBs ARDBs, ACHFS, etc. It also extends project finance to public agencies. Besides it technology
promotion department extends innovative ideas for HFCs functioning. Complaints may relate to these
departments.

·  There may also be complaints concerned with functioning of other  NHB Departments like Human
Resources, Administration & Premises (HRD/Admin/Premises); Market Research, Consultancy and Policy
Department (MRCPD); Business Planning and Promotion (BPPD); Advertisement and Publicity etc.

(B) Complaints against HFCs:
· Deposits related complaint– these types of complaints may relate to delay in repayment of deposit on due

date, non-payment of interest on deposit, deduction of TDS on deposit, payment of deposit to the registered
nominees, etc.

·  Loan related complaints– These types of complaints mainly relate to levy of pre-payment charges, non-
refund of processing fees, arbitrary increase in rates of interest, non-sanction of loan, failure to return original
documents after repayment of the loan, takeover of possession without following due procedures etc.

·   Other types of Complaints are also received against HFC in connection with their other activities and
operations.

How to use GRIDS
· To make complaint online, the aggrieved can access the grievance handling portal of the National Housing

Bank-GRIDS by using the following link—

 https://grids.nhbonline.org.in.

·  To make a complaint physically, send the complaint to—

Complaint Redressal Cell Department of Regulation and Supervision, National Housing Bank, Core 5 A, India
Habitat Centre, Lodhi Road, New Delhi 110003.

Complaint form is available on NHB website.

Redressal of Complaints

(A) Complaints against NHB itself:
· An Officer of the concerned Department against which the complaint has been made, who is not below the

rank of Deputy General Manager, will examine the complaint and try to resolve it, within the specified disposal
time. He/She will report the status of complaints to the Board/Executive Committee of the Board, through the
Chief Grievance Redressal Officer of NHB, on a periodical basis.

·   The concerned Department will try to resolve the complaint within a maximum period of 30 days and in case
more time is required due to technical reasons or otherwise, interim reply will be sent to the aggrieved complainant.

(B) Complaints against HFCs:
· The CRC will examine the prima facie fitness of the complaint received on GRIDS and then forward the

complaint to concerned HFC with an advice to resolve the issue and update the status in GRIDS, after sending
a suitable reply to the complainant.
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· The complaints, which is not related to HFC or incomplete or beyond the purview of this policy (like employee
and employer relationship, etc.) may be disposed-off directly by CRC.

· In case of considering the deposit related complaints and loan related complaints, provisions the National
Housing Bank Act, 1987 ( Central Act No. 53 of 1987) or the Housing Finance Companies (NHB) Directions,
2010 or any Guidelines issued there under from time to time are strictly followed by NHB.

· CRC will try to resolve the complaint within the maximum period of 60 days and in case more time is required
due to technical reasons or otherwise, interim reply will be sent to the aggrieved complainant.

Complaints not to be considered
by

Complaints Redressal Cell as Customer Complaint

o Anonymous complaints or frivolous cases in respect of which inadequate supporting documents are provided;

o Cases involving decisions/ policy matters in which the complainant has not been affected directly/indirectly;

o Cases where quasi-judicial procedures are prescribed for deciding matters or cases that are sub-judice or
where any quasi-judicial/ judicial authority had passed an order;

o Cases which have been reported as fraud and/or is under investigation by government authority like Police,
Tax, etc. or where the authority has already taken a view on the subject matter, after investigation;

o A complaint which has already been disposed-off by the CRC of NHB; and f) Complaint of corruption
involving NHB’s Official.

Conclusion
The grievance redressal mechanism of an organization is the gauge to measure its efficiency and effectiveness

as it provides important feedback on the working of the organization and the entities regulated by it. NHB’s
Grievance Registration & Information Database System GRIDS facility is an ideal Grievance Redressal System. It
entertains the complaints of both types i.e. complaints against its own departments and against HFCs.   GRIDS
provide the facilities of online registration and tracking of complaint for the complainant. GRIDS not only bring in
transparency in Grievance Redressal Mechanism, but also designed for online updating of responses by NHB/
HFCs.
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 Abstract
Arvind Adiga’s Man-Booker Prize winning first novel The White Tiger (2008) is written in epistolary style. It

is addressed to Wen we Jiabao, the premier of China. The narrator discloses his personal history in a a witty
manner. It tells the story of an Indian entrepreneur whose rise comes at the expense of other persons lives as a
result of his entrepreneurs’ sacts.
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The word ‘Entrepreneur’ is derived from the French verb ‘entreprendre’ which means ‘to undertake’. An

entrepreneur is defined as a person who organises, operates and assumes the risk for a business venture. According

to Joseph Schumpeter, an entrepreneur is a person who is willing and able to convert a new idea or invention into

a successful innovation. He or she is the person who perceives the market opportunity and has the motivation,

drive and ability to mobilize resources to meet it. Entrepreneurs have many of the same character traits as leaders.

Entrepreneurship is the practice of starting new organisations or revitalizing mature organisations, particularly new

businesses generally in response to identified opportunities. Entrepreneurship is often a difficult undertaking, as a

vast majority of new business fail. The act of entrepreneurship is often associated with true uncertainty, particularly

when it involves bringing something really novel to the world, whose market never exists.

The white tiger is picaresque novel in the epistolary form, a series of letter written over a period of seven nights.

Its protagonist Balram Halwai writes letters to Wen Jiabao, the sixth prime minister of China, who is scheduled to

visit India within a week. He recounts his journey from childhood to entrepreneurship. Born in the dark heart of

India,Balram calls himself “half baked” as he was deprived of schooling and work in a tea shop like most children

of his age group in India. He is employed as a chauffeur by a rich local landlord for his son, Mr. Ashok, and his

spoiled daughter-in-law, Pinky Madam, who have returned from the US. Balram moves with the couple to Gurgaon,

and affluent Delhi suburb, where he begins to experience the world of light. He learns the art of entrepreneurship

from his master and insolence from his fellow driver. Fascinated by the life of rich, he resorts to corrupt ways such

a bribery and crime, disregarding all civilized ways of life.He cuts Mr. Ashok’sthroat with a broken bottle of

Johnnywalker Black label and escapes with his dirty money to Bangalore, the silicon-valley of the sub-continent

where he becomes a social entrepreneur. Adiga presents the darkness, the poverty of Indian society, where common

man struggles hard to survive. In Marxist term, It is the story of ‘haves and have nots’. Adiga looks at the vast

disparity in two countries of one India that is ‘Bharat of poor’ and ‘India of rich’. This is the universal and omnipresent

issue.

 Entrepreneurship in the white tiger is an identity marker for the protagonist Balram Halwai. The entrepreneurial

spirit as shown in the novel seems to be a necessary invention in order to deal with the poor socio economic

structure of India. The big number of entrepreneurs in India shows the potential and talent of the country has got.
The novel also explores the idea that the best entrepreneurs are self made and not formally educated. The Indian
entrepreneur has to be both a manager and manipulator.
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Balram Halwai, the central character comes to know that premier jiabao is coming to India to know the truth
about Bangalore and the entrepreneurship. He thinks that he is the right man who can provide authentic information
to him and so write a series of letters to him about his story from being a servant to an entrepreneur. He recalls the
scene when his master Mr. Ashok calls him a half-baked character. It is strange that fully educated people join
companies and takes orders while the half baked people give the orders and become entrepreneur. He talks office
poster which the police made. The poster affirms that the man is Balram halwai alias MUNNA, son of Vikram
halwai rickshaw-puller from Laxamangarh. He is thin, small and a man of five feet four inches between 25 and 35
with blackish complexion and oval face. But he is not so as he appears in the poster. He is called Munna in the

family because his mother has no time to name him. He is named Balram by the teacher who has to name him so

because there was already a boy with the name of Ram. He begins his story that takes place in Laxmangarh. He

shares some horrible experiences about the river Ganga during the funeral procession of his mother. He is shocked

to see the black mud which does not let the fire eat the flexed foot of his mother. He also talks of Gaya, a famous

place which is associated with Lord Buddha. A small branch of the river Ganga just flows outside Laxmangarh, a

place where facilities like electricity, running water, telephone etc. are in papers only. The water buffalo is the most

important memberin the family. He respects his father because he thinks that what he is today is only because of

him. His father was different from other people. It was he who sent Balram to school. When he comes to know that

his son is afraid of lizard, he takes him to the school where he catches the lizard and kills before him in order to

remove the fear. He (Balram) likes Vijay, the bus conductor and wishes to have a uniform, a pay cheque and a

silver whistle. For him a school is a paradise within a paradise. There is a provision of three rotis and yellow dal but

the school master does not provide as he has an excuse that he has not been paid for the last six months. He also

sells the uniforms in the neighbouring village. In a surprise inspection, an inspector comes and asks questions.

Balram responds to his questions well. The inspector asks him to name a creature that comes only once in a

generation. Then Balram says that it is white tiger. The inspector calls him white tiger because he is the only genius

among other boys and promises him to recommend his name to Patna for a scholarship so that he may go to a real

school. One day his brother Kishan comes and takes him away to work for the Stork, the landlord. Kishan meets

the shopkeeper at tea shop where Balram starts working. The other boys mock at him and call him a coal breaker.

He learns much from the customers at the tea shop. When he returns to Laxmangarh after becoming the chauffeur

to Mr Ashok, he enters the Black Fort from where he looks down on the village and feels happy but all of a sudden

he feels disgusting and starts spitting. After eight months from this incident, he slits his master Mr Ashok’s throat.

Balram calls himself a virtual mass murdererwho killed his own employer and contributed to the probable

death of all his family members. He recalls the scene how he used to drive Mr Ashok and Pinky Madam as faithfully

as Hanuman. He learns much from the conversation of his masterand madam who used to chat about life, India,

America and other things. He talks of the death of his father who could not get the proper treatment in the hospital

where doctors were present only in register. After the cremation of his father, the marriage of his brother Kishan

takes place. He with Kishan and cousin Dilip starts working at the tea shop where he spends most of his time in

educating himself through hearing the conversation of the people. The owner of the shop scolds him and fires him

for neglecting his duties. Then he comes to Dhanbad where he learns driving from the old driver. After a long

struggle, he succeeds in getting the job of a driver in the family of the Stork. He becomes the driver for Mr Ashok.
Besides driving, he has to massage the Stork’s feet and also the other activities which are expected from a servant.
He finds Mr Ashok lamb’ and Mr Mukesh ‘mongoose.’ He feels grieved when he fails to play with Pinky Madam.
It is Ram Prasad who plays with him Pinky Madam well. It causes a kind of jealousy and hatred in him for the
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driver number one. Mr Ashok with Pinky Madam goes to the ancestral place Laxmangarh. Balram feels happy as
he  gets the chance to meet his family too. Now he gets more attention than ever. When Kusum, the granny asks
him to marry, he refuses. He reaches the fort where he sees the vision of the little man in khakhi uniform spitting at
God. While returning from Laxmangarh, he sees the same tea shop with the human spiders. Inside the car Pinky
Madam asks Mr Ashok to return to America but he is not interested in going back as he finds that things have
changed in India.

Balram talks of democracy and thinks that China has got triumph in sewage, drinking water and Olympic gold
medals but still she has not democracy. He shares his views how he became a voter. Darkness is ruled by the Great

Socialist whocontinues to win election after election in spite of the fact that there are cases of rape, murder and

smuggling against him. Voters are the eunuchs as they do nothing, except talking and talking.The four Animals

(landlords) join together and form their own party All India Socialist Progressive Front.’ Vijay joins politics and

wears a red headband to show that he is the supporter of the Great Socialist. Just before the election, the Great

Socialist agrees to cut a deal with the Animals. He talks of   the fake voting.  His vote is also cast though he has

never seen the inside of the booth. Vijay appears in his newuniform a white Nehru cap and rings of gold on all his

eight fingers. The Great Socialist visits the Stork’s house and does all the things to humiliate all the masters of the

house.The Nepali asks for five thousand rupees from Balram as bribe for recommending his name for driving Mr

Ashok to Delhi.Very cleverly he exposes Ram Persad who is not a Hindu buta Muslim, When he is exposed, he

returns and leaves the place to Balram for being the driver number one. Now, with Mr Ashok and Pinky Madam

he moves to Delhi and this journey becomes a symbol as they were moving from the darkness to light.

Once, on her birthday, Mr Ashok asks him to be dressed up like a maharaja with a red turban and dark cooling

glasses and serve them food in this costume. Mr Ashok and Pinky Madam have taken English liquor. Pinky

Madam calls the driver a genius and takes the steering from him. On the way the car hits a thing and knocks it over.

Mr Ashok pulls her out of the driver seat and Balram drives the car at full speed. Mr Ashok says that it was a dog

but Pinky Madam asks him to go to the place so that they may take the person to the hospital. Balram washes the

car so that there may not be any sign of accident. Next morning Mr Mukesh comes with a man in black coat and

asks Barlam to sign the paper which is about his confession that he is responsible for the accident and no one

except him was in the car. It is the fate of drivers in Delhi that they get the punishment ofthecrimes oftheirmasters.

Balram is destined to go to jail for the crime which he has not committed. He feels a sigh of relief when he

comes to know that no one has yet reported the case. Pinky Madam feels guilty. She asks Balram to drive her to

the airport and leaves a brown envelope for him. Mr Ashok becomes angry with Balram and asks him why he

drove her and if he wanted to ruin his family’s reputation. Balram counts the money of the brown envelope and

finds it four thousand and seven hundred rupees. Mr Ashok feels frustrated. Balram tries to make him happy by

narrating a passage from the Bhagavad Gita and philosophizing like Krishna. Mr.Mukesh comes to meet Mr.

Ashok and gives a letter of Kusum to Balram. But, the next moment he takes the letter from him and read it for him.

In the letter Granny complaint for not sending money and tempts him with the joy of marriage. But, he does not

wish to be like the ass and have children. He sits in the lotus position and says Mom again and again. The other

drivers find him in this pose and see him as if he were something in a zoo.

Balram shares with Mr Premier that there was an incidentthat could damage the reputation of an outsourcing
company. But, he will talk about this incident later. Today he will narrate how he became a wicked fellow. Mr
Ashok changes his way living the moment his brother Mr Mukesh leaves. He finds coming out of the hotel with a
Nepali girl. Later he comes to know that she is not a slut but his friend Uma. Uma thinks that all drivers are rotten
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and interested in selling drugs, prostitutes and such other things. Mr Ashok goes to the minister’s house and returns
with a fat man who is surprised not to find whisky in the car. The fat man asks Mr Ashok to play with a golden
haired Russian girl. After an hour Mr Ashok comes out of the hotel alone and asks Balram to take him home,
Balram finds a strand of golden hair on the leather seat of the car.Next morning Mr Ashok takes a red bag with
money. Balram plans to steal.  At one place when Balram stops the car, Mr Ashok asks him the reason. Then he
tells him that something has gone wrong with the wheel and asks him to come out for his help in releasing the wheel
stuck in the mud. When Mr Ashok finds that everything is all right, Balram thinks that he will be caught. Again he
peers at the tyre; Balram takes the bottle and rams it three times into the crown of his skull. He pierces his neck and
the life blood spurts into his eyes. Now he becomes a free man. Balram comes to Bangalore with Dharam and the
red bag. He takes four weeks to calm down his nerves. He tries to hear Bangalore’s voice and comes to the
conclusion that outsourcing is the thing that can give him real estate. With the help of police he succeeds in getting
his start-up. Now, he has sixteen drivers and twenty six vehicles. He has become successful but he has not left his
relationship with the road and pavement. He shares with the Premier that in India people wait for the war of their
freedom from outside but they do nothing for themselves because they are in the coop and interested in watching
cricket and shampoo advertisement. He calls Indian girls second best and Nepali girls the best. He believes that in
twenty years there will be Indians and Chinese at the top of the world.

 Next day, Balram goes to meet the parents and give them an envelope containing twenty five thousand rupees.
One day he reads the story of the mass death of a family in the newspaper. He goes to the temple and performs the
last rite forhis family members so that he may live in peace. He finds himselfthat he is neither a man nor demon but
a man who has wokenup while other people are sleeping. He has sent Dharamto an English school. Sometimes he
realizes that he should have cut Mr Mukesh’s neck in place of Mr Ashok. He wanted to be aman and for this one
murder was enough. He plans to selleverything and start an English school for poor children whowill not be taught
about God or Gandhi but simply facts of life.This will be a school full of white tigers. He thinks that he isready to
have children. Here the story of Balram Halwai, the entrepreneur comes to an end.
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 Abstract
India is gradually moving in the direction of becoming a cashless economy, and the current demonetization of

old money notes is serving as a driver in achieving PM Narendra Modi’s desire for Digital India. With the
ongoing cash problem due to scarcity of new currency notes, a lot of smart phone users have already moved to
digital wallets for payment at food courts, fast-food outlets and petrol pumps, or for making electricity and
landline payments, mobile, DTH and data card refill, and more. But what about those people, especially in rural
areas, who don’t have a smart phone, nor have the internet access? However, they are covered with USSD
Based Mobile Banking . In this paper, focus has been made on *99# service. *99# is a USSD based mobile
banking service of NPCI launched in November 2012. this service works without internet.

Key words- USSD, *99#, VPA, UPI, TSPs

Introduction
*99# service is one of the innovative payment service launched by National Payments Corporation of India

(NPCI),that works on Unstructured Supplementary Service Data (USSD) channel. This service was introduced
imagining the potential of Mobile Banking and the need for instant low value remittances which will help in financial
deepening and inclusion of under-banked society in the mainstream banking services. This service allows mobile
banking transactions using simple basic feature mobile phone, for using USSD based mobile banking there is no
need to have mobile internet data facility.

*99# service has been introduced for taking the banking services to every common man across the India.
Banking customers can access this service by dialling *99#, a “Common number covering all Telecom Service
Providers (TSPs)” on their mobile phone and transaction can be done through an interactive menu displayed on the
mobile screen. *99# service is a unique interoperable straight to consumer service which brings together the
diverse ecosystem partners such as TSPs (Telecom Service Providers) and Banks.

Product Overview
Initially this service had limited coverage and only two TSPs were offering this service i.e. BSNL & MTNL.

Understanding the significance of mobile banking in financial inclusion in general and of *99# in particular, various
regulatory/trade bodies came jointly to make sure on boarding of all TSPs on *99# (USSD 1.0). With the wider
ecosystem (11 TSPs), *99# was devoted to the nation by Hon’ble Prime minister on 28th August 2014, as part of
Pradhan Mantri Jan Dhan Yojna.

With member banks on 25th August, 2016 NPCI launched Unified Payments Interface (UPI). UPI
permits account holders across all banks to receive and send money by means of a unique id known as UPI id or
payment address. UPI permits the users the facility to create their own UPI ID. Besides UPI ID, user can also
send money by using the conventional financial address i.e. Account number + IFSC and also, through rising option
of AADHAAR number. Conceptualized as a mobile application based solution primarily serving to internet compatible
phones ( smart-phone users) , UPI is now available for non-internet based mobile devices (smartphone and basic
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phones ) in the form of dialling option (*99# ) and is known as USSD 2.0 . On 30th December 2016 this functionality
i.e. USSD 2.0 is launched along with BHIM.

This *99# banking works on the UPI Platform. Hence, anyone can perform all those tasks which are possible
through the UPI apps. These services comprise money transfer, money request, bank balance check, UPI PIN
reset etc.

It is a common technology platform created by NPCI which permits the Banks and TSPs to flawlessly integrate
with each other to provide banking services to the customers at large over the mobile phones (basic as well as
smart phone). This feature is also a advantage for those who still prefer the feature phone

USSD Technology
Generally we dial USSD codes to obtain the mobile balance. USSD code begins with ‘*’ (asterisk) and

finishes with # (hash). These are the USSD codes. The codes which directly communicate with the web server of
Telecommunication Company is called as the USSD. The full form or meaning of the USSD is unstructured
supplementary service data. USSD (Unstructured Supplementary Service Data) is a technology typically utilized
in the field of telecommunication. It is readly available on all GSM enabled mobile phones. You do not require a
web connection to use the services of this technique. It uses only voice connectivity.

As USSD code connects to the telecom operator’s server, similarly, it additonally connects to bank’s server.
So, it provide you accessibility to our bank account and carries out some transaction. The entry into your bank
account is given on the behalf of  registered mobile number. Thus, you must use a registered mobile number to dial
the USSD code.The connection to the server of your bank goes throughout the servers of telecommunication
companies. The NPCI take care of all the formality of this USSD service.

Table 1

Table 2

USSD code for Different Languages

Currently, this service is available in 10 regional languages along with Hindi and English. The supported languages
are-

Financial Nonfinancial Value Added Services (VAS) 
(*99*99#) 

 Sending Money using 
Mobile No 

 Sending Money using 
UPI ID 

 Sending Money using 
Aadhaar No. 

 Sending Money using 
Account No. + IFSC 

 Requesting Money using 
UPI ID / Mobile No. 

  Account Balance 
  Set UPI PIN 
  Change UPI PIN 
  Last 5 transactions 

  Aadhaar linking Status 
  PMJDY A/C Overdraft 

Status 
 

 

1. English *99# 
2. Hindi *99*22# 
3. Tamil *99*23# 
4. Telugu *99*24# 
5. Malayalam *99*25# 
6. Kannada *99*26# 

7. Gujarati *99*27# 
8. Marathi *99*28# 
9. Bengali *99*29# 
10. Punjabi *99*30# 
11. Assamese *99*31# 
12. Oriya *99*32# 
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Note: Due to some technical limitations currently only the three services can be accessed in these languages
except English. These services are Balance enquiry, Mini statement &Funds transfer using IFSC and Account
number.

How the *99# service is availed
· First of all, you are required to register your mobile phone number with your bank account. Visit your

branch to obtain your mobile number registered. Then you can directly call the *99# , If your mobile number is
already registered.

· Dial *99# with your registered mobile number and wait for 3-5 seconds.

· You will see all the available options for its services. These alternatives are-
1. Send Money

2. Request Money

3. Balance check

4. My profile
5. Pending request

6. Transactions

7. UPI PIN

·  To Send money— Enter 1 and hit send or call button. You will see some more options on the screen
which are  following-

i. Send money using the mobile number

ii. Send money using UPI Address

iii. Send money to the saved beneficiary

iv. Send money using IFSC and Account No.

Follow the instructions appearing on the screen as summarised in the following table—

 To Request Money—        Just like BHIM UPI, you can request money using *99# banking also.
Following below are the steps to request money-

i. Enter 2 in the first menu of the *99# banking.

ii. Enter the mobile number or VPA of the person from who you are going to request money. VPA
or UPI ID is unique address created by user to receive money.

Step 1 

*To Send money using the mobile number--- Enter 1 in the Send money menu and send. Enter 
the beneficiary’s mobile number in the next screen and send again. 

* To Send money using UPI Address--- Enter 2 in the Send money menu and tap on send. 
Enter the beneficiary’s payment address in the next screen and send 

* To Send money to the saved beneficiary---Enter 3 in the Send money menu and tap on send. 
Choose from your saved beneficiaries by entering their serial number and send. 

* To Send money using IFSC and Account No.-- Enter 4 in the Send money menu and tap on 
send. Enter the beneficiary’s IFSC in the next screen and send. Note, enter the account number 
of the benefic iary and send again. 

Step 2 Now, enter the amount and hit send button again. 
Step 3 You will be asked to enter your UPI PIN to complete the transaction. Enter it and send. 

The money will be transferred and a success message will be shown on the next screen. 
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iii. Enter the amount to be requested and tap on send.

iv. Your request will be sent to that person and a success message will be shown.

Moreover, if you want to receive money using only your mobile number or payment address, then it is
compulsory for you to activate UPI services in your account by creating a UPI ID.

 To Check balance Without Internet—   You can also check your account balance using *99#
banking. Follow the steps below-

i. Enter 3 in the *99# banking menu and send.
ii. Enter your UPI PIN and send again.
iii. Your account balance will be shown on the next screen.
 Update My Profile Section—   You can see and manage your profile details such as linked bank

account, language etc. Enter 4 in the *99# banking menu and tap on send. You will see some options
like—

i. Change Bank Account
ii. Change Language
iii. My Details
iv. Payment address
v. Manage beneficiary

For the above options, comply with the directions on the display as summarised in the following table—

1- CHANGE BANK 
ACCOUNT 

 

 Enter 1 in My profile menu and send. 
 Enter your bank name/first 4 letters of IFSC/Bank’s 3 letter short 

name/Bank’s 2-digit  numeric code in the next menu and send again. 
 A list of your accounts which are linked with your mobile number will be 

shown. Choose the account which you want to add by entering its serial 
number and send. 

 Your account will be changed. 

2- CHANGE LANGUAGE 
 Enter 2 in My profile menu and tap on send. 
 Now enter 1 for English or 2 for Hindi and send it again. 
 Your language will be changed. 

3- MY DETAILS 
 Enter 3 in My Profile menu and tap on send to see your details. 
 Your details including your name, payment address, linked bank account and 

UPI PIN condition will be shown on the next screen. 

4- PAYMENT ADDRESS 

 

 Enter 4 in My Profile menu and send. 
 Your primary payment address will be shown to you. You can also change 

your primary payment address by entering 1 here. 
 A list of your payment addresses wil l be shown on the next screen. Choose 

the serial number of the desired payment address and hit send to make it your 
primary payment address. 

5- MANAGE 
BENEFICIARY 

1 - ADD BENEFICIARY 
Add any beneficiary using his/her mobile number, IFSC+Account number or 
payment address. Enter 1 in the Manage beneficiary menu and choose from available 
options. Follow the instructions to add a beneficiary. 
2- Delete beneficiary 
Delete any added beneficiary using this option. Enter 2 in the Manage Beneficiary 
menu and tap on send. Now, choose from the list of added beneficiary and enter the 
serial number on the account and tap on send. The beneficiary will be deleted. 
3 - VIEW BENEFICIARIES.  
Enter 3 in the Manage beneficiary menu and tap on send to see the list of the added 
beneficiaries. 
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 Pending Requests—  You can see all your pending requests using this option. Follow the below
steps—-

i. Enter 5 in the first menu of *99# banking and tap on send.
ii. You will see a list of pending transactions if there are any.
 Check Transactions History—  See all the transactions done with *99# banking or BHIM app.

Follow  the steps—-
i. Enter 6 in the first menu of *99# banking and send.
ii. You will see the list of transactions.
 Set or Change UPI PIN—

If you forgot it, you can establish or reset your UPI PIN. Enter 7 in the initial menu of the * 99 # banking as well as
hit send. You will certainly see two alternatives. One for setting or resetting your UPI PIN and one more for
changing UPI PIN. Comply with the directions on the display as summarised in the following table—

Charges and transaction limit for USSD Payment
NUUP services will be charged by the telecom service providers. Maximum limit of Rs 1.50/ transaction has

set by TRAI. However, we should contact our telecom service operator to confirm exact amount of charges. The
transactions limit for *99# banking is set to Rs 5000 per transaction by Reserve Bank of India (RBI). If our

telecom provider gives us the Free SMS service, we would not be charged for this type of transaction as well.

Merits of *99# service

1. No need of internet.

2. No extra charges while roaming.

3. 24 hours available.

 4. No need to download any app from internet.

 5. Easy to operate.

 6.  No hassle of installation to use this service

Demerits of *99# services

1. GSM technology handset required

2. Mobile no. should be registered with bank.

3. RBI fixed ceiling of Rs. 5000 financial transaction for *99# service.

4. There is no way to cancel a transaction once it is initiated.

Set/Forget UPI PIN 

 Enter 1 and tap on send. 
 Enter last 6 digits and expiry date of your debit card separated by a space and 

send. 
 Enter your new UPI PIN and tap send. 
 Confirm your new UPI PIN and send. Your UPI PIN will be reset. 

CHANGE UPI PIN 

 

 Enter 2 and send. 
 Enter your old UPI PIN and send again. 
 Enter your new UPI PIN. 
 Confirm your new UPI PIN. Your UPI PIN will be changed. 
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*99# Service Current Data

Table No. 3

No. of banks live on *99#

Source- https://www.npci.org.in/99-live-members (retrieved on 15/01/2020)

Table 4

*99# Service Transactions and Value

Source— https://www.npci.org.in/ (retrieved on 15/01/2020)

Conclusion
*99# facility is a major initiative of NPCI to move towards a cashless economy, it enhances financial inclusion

to a great extent. USSD (*99#) is a positive step forward towards making India, a developed nation. The USSD
Payment or *99# banking is a good service for those who do not have the Smartphone. Those customers having
only simple mobile phone to get financial transaction done without internet it is very convenient facility for them. *
99 # service is a benefit for the little vendors and also the people in rural areas that are still making use of the simple
phones and are enduring in the digital financial system and also cashless payment system. However if we have the
Smartphone with the internet facility we should opt the UPI apps. These are very user-friendly.
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As on the quarter ending on No. Of banks 
Mar-18 71 
Jun-18 75 
Sep-18 78 
Dec-18 80 
Mar-19 80 
Jun-19 82 
Sep-19 83 
Dec -19 86 

 

For the quarter ending on 
No. of transactions 

In Thousands 
Value 

In Crore Rs. 

Mar-18 330 55.47 

Jun-18 420 74.69 

Sep-18 400 70.37 

Dec-18 350 62.87 

Mar-19 340 59.53 

Jun-19 300 54.01 

Sep-19 250 44.36 

Dec -19 250 42.05 
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 Abstract
The digital payment system changes the shape of banking transactions in India. Ten years back if we made

any financial transaction through banks; it takes at list 5 to 10 days for transfer the payments. But due to digital
payment system we make payment within fraction of seconds. This revolution is not happen in one day it takes so
much time.

This paper focuses on changes of digital payment system in India with the help of secondary data. Also shows
the growth of digital payment in India. The use of survey method has been done to know about opinion of people
regarding digital payment. The financial transactions are increases due to digital payment system in India.

In addition, moving cash-dependent sectors to the “high risk” box in the compliance matrices makes them the
targets of law-enforcement, auditors, reviewers’ scrutiny and this increases significantly their costs of doing
business at every step. I see it first hand in the remittance industry.

Keywords- Digital payment, Cash Payment, GDP of India

Introduction

Demonetization of INR 500 and INR 1,000 banknotes, announced on the 8th of November 2016, was a bold

move by the Government of India. While the announcement was subjected to much ridicule and scrutiny, the fact

remains that it undoubtedly lead to the growth of digital payments in India.

In fact, the provisional digital transactions data released by the Reserve Bank of India in November revealed

that digital transactions in India registered the highest ever volume in October at 965 million – a growth of 10

percent against 877 million in September. The impetus has been such that this figure nearly equaled the figure for

the whole of 2016-17. And that’s not all; the total amount is expected to touch Rs 1,800 crore in 2017-18.

Cash Payment-A form of liquid funds given by a consumer to a provider of goods or services as compensation

for receiving those products. In most domestic business transactions, a cash payment will typically be made in the

currency of the country where the transaction takes place, either in paper currency, in coins or in an appropriate

combination.

Digital Payment Digital payment is a way in which payment is made through digital modes.

 In digital payments, payer and payee both use digital modes to send and receive money. It is also called

electronic payment. No hard cash is involved in digital payments. All the transactions in digital payments are

completed online.

Literature Review
Many Empirical studies have been conducted on the subject of ‘Plastic Money’ in India and abroad. The

major emphasis of research has been on various issues like frauds, security, usage pattern, new method of e-
payment, etc.



67Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

AlLaham (2009)
In his research “Development of Electronic Money and its Impact on the Central Bank Role and Monetary

policy” asserts that, in recent years there has been considerable interest in the development of electronic money
schemes.

Electronic money hasthe potential to take over from cash as the primary means of making small-value payments

and could make such transactions easier and cheaper for both consumers and merchants.

Electronic money is a record of the funds or “value” available to a consumer stored on an electronic device in

her possession, either on a prepaid card or on a personal computer for use over a computer network such as the

internet.

This paper argues that electronic money, as network goods, could become an important form of currency in

the future. Such a development would influence the effectiveness and implementation of monetary policy.

Research Problem

o Impact on GDP rate of India of Cash payment and Digital payment.

Objective of Research

The objectives of this study are:-

1. To analyze the impact of digital payment system in India.

2. To understand the consequences of digital system.

3. To check the adoption of technology by the people.

Research Methodology

· In order to study the impact of digitalization secondary data from different research papers, internet reports

& government data has been studied and analyzed. So there we will take comparative research.

· Comparative research guides our attention to the explanatory relevance of the contextual environment.

Sampling

Sample Size:

· GDP of previous 8 years of India.

· Digital transaction in India during these years in cash mode and digital mode.

· Previous five research Paper.

Sample Area:

· Financial Transaction in cash mode and Digital payment Mode.

Data Collection:

· Secondary data is analyzed from Government website.

· From various research papers, data is collected.

· In this research paper I have used secondary data for knowing the impact and challenges faced by Indian
market.

Data Analysis & Interpretation
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· Basic information of respondant:

· Level of satisfaction of public:
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· GDP of India in previous years:

Statistical Tools:

· ANOVA test

Findings
· Indian economy is growing very fast and the literacy rate of the people is also growing but it is calculated on the

basis ofnumber of people enrolled in the schools and colleges.

· Problem is that can be seen as great hurdle to turn paper economy into digital economy is poor or no internet
connectivity. These problems are much more in the higher altitude areas..

· Many times ATMs have money but unable to dispense the amount as it is unable to read the card without
proper internet connectivity. Due to these prevailing issues customers feel safe to directly visit the banks and
perform their tasks. Apart from these problems it has been observed that people thinks that by using net
banking, ATMs or any other e-banking facilities they have to face unnecessary burden of paying various
charges. Hence, they try to avoid using these facilities.

· With the analysis of data we are able to know that there is no impact of cash payment and digital payment on
the GDP of India comparatively.

Conclusion
The first and foremost issue of literacy needs to be tackled by the government and for that we need to make

our education system strong right from the starting. For the elder people, bank personals need to play very important
role. There is a need to set up information centers from where any kind of query regarding programs, policies, new
applications, or any technological information can be taken. Moreover the educated youths should also play a role
by helping others and passing on their knowledge to those who cannot perform their task on their own. Another
issue of cybercrimes and cyber security need to be tackled by the implementing and creating more strict rules
regarding cyber security.

Digital payment is one of the empowering systems in India promoting digital India started by our honorable
Prime Minister Narendra Modi, which leads to transparency of cash in the country and directly control the black
money in India by tax payment and transparent cash flow of every individual.
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India government taking all the steps and polices as digital India, digitalization, demonetization, better infrastructure
etc. leads to the development of India. So, Indian society should also help government to adopt these system and
policies as per Indian for our nation development and growth. Even slowly and gradually change is taking place but
how much time it will take it cannot be judged at this hour when technology and digital payment market has just
started in the country.

“There is no impact of digital payment and cash payment on the GDP of the India comparatively.”
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 Abstract
Fishes are best indicator of pollution in aquatic system and serve as main food source in India and world as

well. Pollutants are gradually increasing in aquatic ecosystem and disturb the natural eco-balance. This results in
physiological and biochemical changes in constituents of fishes which in turn affect our economy and food quality
also. Many efforts have been taken by government to minimize the pollutant effect but they are insufficient. Hence
a scientific approach is that to give some supplement which will help fishes to cope up with pollutant effects and
maintain biochemical consistency. Keeping these points in view, the present study highlight the boosting effect of
feeding Spirulina, an alga to the experimental fish Heteropneustes fossilis for specific time intervals and show
improvement n glycogen and protein content comparatively.

Key words: Glycogen, Protein, Liver, Muscle, Spirulina, Heteropneustes fossilis.

Introduction
Food quality, food type and foods cost should be of primary consideration in selecting of the best food. Food

quality is primarily dictated by food composition is therefore important. A mixture of ingredients is necessary to

provide a balance of required nutrients. No single ingredients can adequately serve as the total nutritive source;

therefore, a high quality food should contain a blend of animal and plant proteins and well as supplemental vitamins

and minerals. Fisheries resources have plays a dominant role in the nutrition, employment generation, culture,

tradition and food habit of the people of Bangladesh, foreign exchange earnings and other areas of national economy.

Heteropneustes fossilis are known as Asian stinging cat fish or fossil cat and in our country this fish locally called

‘Singhi’ fish.

Spirulina, now named Arthrospira, is a microscopic and filamentous cyanobacterium (blue-green alga) that

has a long history of use as food. Its name derives from the spiral or helical nature of its filaments. There are reports

that it was used as food in Mexico during the Aztec civilization some 400 years ago. It is still being used as food by

the Kanembu tribe in the Lake Chad area of the Republic of Chad where it is sold as dried bread called “dihe”.

Spirulina has been produced commercially for the last 20 years for food and specialty feeds. Commercial algae
are normally produced in large outdoor ponds under controlled conditions. Some companies also produce directly
from lakes. Current production of Spirulina worldwide is estimated to be about 3,000 metric tons. Sold widely in
health food stores and mass-market outlets throughout the world, Spirulina’s safety as food has been established
through centuries of human use and through numerous and rigorous toxicological studies. Keeping these points in
view, it is justified to study the effect of Spirulina feeding on protein content of liver and muscles of Heteropneustes
fossilis.
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Pollution of aquatic environment with metals is common worldwide and under certain conditions aquatic fauna
may concentrate large amount of some metals from water in their tissues. Accumulation of toxic metals of hazardous
levels in aquatic biota has become a problem of increasing concern and could lead to health hazards in man, either
through drinking of water and/or consumption of fish. The present study deals with effect of spirulina on comparative
study of glycogen and protein content in liver and muscle of Heteropneustes fosslis.

MATERIALS AND METHODS
Selection, rearing and maintenance of fish: Heteropneustes fossilis a catfish belongs to the family

Heteropneustidae. It is commonly known as Asian Stinging catfish or fossil cat. It is found in India,
Pakistan, Nepal, Srilanka, Thailand and Myanmar. In Sri Lanka, this fish is called Hunga by the Sinhala
speaking community, in India it is called singhi.

Juvenile live fishes were purchased from the local fish market during September to April when the room
temperature ranges from 25 to 36

0
C and water temperature from 20 to 25

0
C. The fish averaging 6-10cm standard

length and average body weight of 60-70gm were used for the study. The fishes were conveyed to fisheries
laboratory in the portable well aerated colourless polythene bags containing water. After examining carefully for
any injury they were kept in one percent solution of potassium permagnate for few minutes to get rid of any dermal
infection. After acclimatization for 15days they were reared in large glass aquaria measuring 75 X 37.5 X37.5 cm
and fed on boiled egg yolk and fish food.

Tap water stored in large aquarium for dechlorination was used as a diluent medium. The water of aquarium
was changed after every two days or even earlier when it gave foul smell.

Experimental protocol: To assess the effect of spirulina the fish, Heteropneustes fossilis were grouped in
to five sets, four acute and one control each consisting six. The Heteropneustes fossilis were taken live and
dissected carefully and muscles were taken out for biochemical estimation.

Experimental material: For feeding of spirulina was collected in form of powder from Recon Ltd.,
Bangalore, India. It was mixed with water and released in aquarium (10mg /25L).

ED
50

 determination: Effective dose is the dose at which 50% animals show effect if known as effective
dose. For ED

50
 determination of spirulina the fishes are divided into four groups (I, II, III and IV). Each group

consists of 4 individuals. Different doses of spirulina were administered to fishes of each group. The standard
solution of spirulina prepared fresh daily and prepared by diluting it with distilled water. The effectiveness was
noted after 96 hours in all the groups. The dose at which 50% effectiveness occurred was noted. The doses were
converted mg to µg and then to log dose and then graph has been plotted. The calculation of ED

50
 was done by

Thompson and Weil method (1952), which is most efficient, accurate and shortest way to calculate effective dose.
The doses are converted to logarithms and other values obtained from table (Biometrics, 1952) and then a graph
was plotted in which concentration (first converted mg to µg and then to log dose) is on X-axis and on Y-axis % of
response. ED

50
 was calculated by the formula

log ED
50

~ log D
a
 + d (f+1)

D
a
 = lowest dose

d = log of constant rates between dosage level = 0.30103

f = from table (which require r, n, k)

n = number of animals at particular level

k = number of doses –1 [(i.e. 4-1) = 3]
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r = number of animals affected at particular level

Experimentation and biochemical estimation: Six fishes from each set (control set and experimental
sets) were sacrificed for the biochemical studies after 24, 48, 72 and 96 hrs after feeding of Spirulina.

The glycogen was estimated by the method of Rex-Montgommery (1957). When the tissue was digested in
potassium hydroxide solution, a precipitate of glycogen was produced which was estimated with the help of
anthrone reagent.

The  glycogen was calculated by the following formula

10
2

4

tissueof.T.W

Testof.D.O
)dl/mg(Glycogen 

Total protein was estimated by Biuret method described by Henry et al. (1974). Proteins react with cupric
ions of biuret in an alkaline medium to form a violet blue coloured complex which appears as a result of the reaction
between –CO and –NH

2
 groups of protein cupric ions. The intensity of the coloured complex so developed is

proportional to the total protein concentration in the sample.

7.5
dardtansof.D.O

Testof.D.O
)dl/mg(proteinTotal 

Statistical calculations: In the present investigation, the following formulae were used for different statistical
calculations after Fischer and Yates (1950).

RESULTS AND DISCUSSION

The liver glycogen in Heteropneustes fossilis was 9.94+1.73mg/dl for 24, 48, 72 and 96 hours. The glycogen

in Heteropneustes fossiliswas 10.22+0.95 mg/dl for 24 hours, 11.00+0.49 mg/dl for 48 hours, while 11.23+0.92

mg/dl for 72 hours and 12.8+1.23 mg/dl for 96 hours respectively. The glycogen shows a increasing trend with

treatment. The increase in glycogen following serial feeding with spirulina was non-significant after 24 hours, 48

hours, 72 hours and after 96 hours. The muscle glycogen in Heteropneustes fossilis was 8.55+0.70 mg/dl for 24,

48, 72 and 96 hours. The glycogen in Heteropneustes fossiliswas 10.12+1.05 mg/dl for 24 hours, 11.15+0.99

mg/dl for 48 hours, while 11.83+0.90 mg/dl for 72 hours and 12.65+0.95 mg/dl for 96 hours respectively. The

glycogen shows a increasing trend with treatment. The increase in glycogen following serial feeding with spirulina

was non-significant after 24 hours and 48 hours, 72 hours and significant after 96 hours (Table-1, Fig. 1).

The liver total protein in Heteropneustes  fossilis was 182.15+0.96 mg/dl for 24, 48, 72 and 96 hours. The

total protein in Heteropneustes fossiliswas 202.50+1.12 mg/dl for 24 hours, 204.56+1.67 mg/dl for 48 hours,

while 205.16+2.60 mg/dl for 72 hours and 209.52+0.94 mg/dl for 96 hours respectively. The total protein shows

a increasing trend with treatment. The increase in total protein following serial feeding with spirulina was non-

significant after 24 hours and 48 hours, 72 hours and significant after 96 hours.The muscle total protein in

Heteropneustes fossiliswas 202.10+1.10 mg/dl for 24, 48, 72 and 96 hours. The total protein in Heteropneustes

fossiliswas 222.40+1.10 mg/dl for 24 hours, 244.50+1.60 mg/dl for 48 hours, while 285.10+1.60 mg/dl for 72

hours and 299.51+0.92 mg/dl for 96 hours respectively. The total protein shows a increasing trend with treatment.
The increase in total protein following serial feeding with spirulina was non-significant after 24 hours, while significant
after 48 hours and highly significant after 72 hours and 96 hours (Table-2, Fig. 2).
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Table & Fig. – 1: Glycogen content (mg/dl) in liver and muscle of Heteropneustes fossilis after feeding

of spirulina

* Non-significant, **Significant, *** Highly significant, **** Very highly significant

Table & Fig. – 2: Total protein (mg/dl) in liver and muscle of Heteropneustes fossilis after feeding of
spirulina

* Non-significant, **Significant, *** Highly significant, **** Very highly significant

S.No. Du ration 
No. of 
fishes 

L iver Mu scle 

Control Treatment Control Treatment 

Mean±S .Em. M ean±S.Em. M ean±S.Em. M ean ±S.Em. 

1. 24hrs 6 9.94+1.73 10.22+0.95* 8.55+0.70 10.12+1.05* 

2. 48hrs 6 9.94+1.73 11.00+0.49* 8.55+0.70 11.15+0.99* 

3. 72hrs 6 9.94+1.73 11.23+0.92* 8.55+0.70 11.83+0.90* 

4. 96hrs 6 9.94+1.73 12.8+1.23* 8.55+0.70 12.65+0.95** 

 

S.No. Duration No. of 
fishes 

Liver Muscle 

Control Treatment Control Treatment 

Mean±S.Em. Mean±S.Em. Mean±S.Em. Mean±S.Em. 
1. 24hrs 6 182.15+0.96 202.50+1.12* 202.10+1.10 222.40+1.10* 
2. 48hrs 6 182.15+0.96 204.56+1.67* 202.10+1.10 244.50+1.60** 
3. 72hrs 6 182.15+0.96 205.16+2.60* 202.10+1.10 285.10+1.60*** 

4. 96hrs 6 182.15+0.96 209.52+0.94** 202.10+1.10 299.51+0.92*** 
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The tissue glycogen showed increasing trend in 24hr, 48hr, 72hr and 96hr feeding of spirulina as compared to
control both in liver and muscles. The increase is more in muscles as compared to liver. The protein level showed
an increasing trend on 24hr, 48hr, 72hr and 96hr feeding of spirulina as compared to control both in liver and
muscles. The increase is more in muscles as compared to liver.

Microbial biomass-related technologies have also been tested for heavy metal removal from polluted water
bodies as the conventional methods are expensive. Components found in the cell wall of Spirulina, such as
peptydoglycan, teichuronic acid, teichoic acid, polysaccharides and proteins which display mainly carboxylic,
hydroxyl and phosphate groups may give algal wall binding properties. Cell wall of S.platensis have lots of negative
carboxyl and phosphate groups, which are the dominant binding sites of toxic and heavy metals cations. Furthermore,
it has been found that microalgae to be very effective biosorbents, as they possess a large surface area and high
binding affinity.  This enhancement in total protein in liver and muscles may be due to formation of protein as it
attribute to decline in fat deposit cell of liver following accumulation in the protein content and increased metabolism.
The increase in muscle total protein may be attributed besides great energy demand but supplied by spirulina
feeding and check the cellular damage that occurred in the tissue of contaminated fish.The slight enhancement in the
glycogen content in the liver and muscle tissue indicates its rapid formation by the respective tissue as a consequence
of feeding spirulina. Enhancement in the glycogen is observed by Pawar (2009) and reported hyperglycaemia
condition in freshwater fishes.
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 Abstract
In this paper we are going to discuss the various Small Savings Scheme run by National Savings Institute. In

this paper we will discuss the various small savings schemes, their interest rates and the status of the amount
invested in these schemes. The data of small savings has been depicted for the last five years ending on 2017-18.
National Savings Institute is the apex Institution for policy framing & mechanism of small savings in India. The
schemes for small savings in India are POSA, MIS, POTD, PORD, NSC, KVP,  PPF,SSSS  and SSA. The
findings of the study state that the popular small savings schemes are Senior Citizen Saving Scheme, post office
RD scheme and PPF account. Sukanya Samriddhi scheme is in development stage.

Key Words—NSI,POSA, MIS, POTD, PORD,NSC, KVP,  PPF,SSSS , SSA.

‘Savings’ is the amount of funds left over after committing personal expenses. Savings can also be said
deferred consumption.  To be more clear the portion of disposable income, not spent on consumption of consumer
goods but accumulated or invested directly in capital equipments or in paying off a home mortgage, or indirectly
through purchase of securities is called “savings”. Methods of saving include putting money aside in hand in form of
liquid or depositing it in bank accounts or investment in gold, insurance & securities etc.

Types of Savings
A. Savings of Big Amount— when the savings are of big amount, these are invested primarily in corporate

sector securities like equity and preference shares, debentures & bonds and public deposits etc. these types of
investments involve higher return but greater risk. Big savings are also used to purchase capital goods and to repay
the EMIs of home, capital goods etc.

B. Small Savings—When the amounts of savings are small, these can be invested in various small savings
schemes run by the various banks and post offices. These investments provide a lower return as compared to
investment in corporate securities but the main factor is lower risk.

In this paper named as “--- A Study of the Status of Small Savings Schemes Run by The National Savings
Institute”, focus will be made on the current status of the various Small Savings Schemes run in India by National
Savings Institute. The Institute runs these schemes primarily through Indian Post Offices.   Banks are also engaged
in running some of schemes of NSI. These schemes are  Kisan Vikas Patra, Public Provident Fund, Senior Citizen
Savings Scheme & Sukanya Samriddhi Account.

Though there are many studies available regarding savings and investment in India but there is not any specific
research on the status of small savings in run by National Savings Institute. That’s why, this topic has been selected.

List of Small Savings Schemes Run by NSI
POSA means Post Office Savings Account

MIS means Monthly Income Scheme.

POTD means Post Office Term Deposit.

PORD means Post Office Recurring Deposit.



77Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

NSC means National Savings Certificate.

KVP means Kisan Vikas Patra.

PPF means Public Provident Fund.

SSSS means Senior Citizen Saving Scheme

SSA means Sukanya Samriddhi Account

National Savings Institute

National Savings Institute was set up in 1948. It was previously known as National Savings Organization.

National Savings Institute works under Department of Economic Affairs, Ministry of Finance, and Government of

India. The Institute is entrusted with the task of mobilization of savings in National Savings Schemes of Government

of India, operated through Post Offices and selected branches of Banks throughout the country. 

Vision of NSI
“ Economically strong and financially self-reliant Indian society with ‘regular savings – a way of life”.

Mission of NSI
“Mobilization of Savings by inculcation of habit of thrift among the masses and to provide avenues for safe and

convenient investment to the small savers”.

Functions of NSI in brief
· Collection and collation of data.

· Publicity of its various schemes

· Providing policy inputs to Ministry of Finance on structuring of different financial products/schemes.

· Designing, structuring and launching of new financial products.

· Printing and supply of savings instruments through India Security Press to Central Stamp Depots.

· Training of officers of NSI, State Govts., Banks, Post Offices and half a million agents.

· Detection & prevention of frauds committed by agents, investors and other agencies.

· Liaison and Coordination with State Govts. , Banks, Deptt. Of Posts and Extension Agencies.

· International cooperation in the field of Small Savings.

NSI functions through its Headquarter at New Delhi. Besides it NSI has regional centre at Guwahati, New

Delhi, Mumbai, Chennai and Kolkata to cover the various states and union territories of the whole India.

Objectives of the Study
The various objectives of the study are—

· To have the knowledge about the different scheme of small savings  run by NSI

· To have a brief intro to NSI profile

· To have an idea of the overall status of small savings in India during the last 5 years

· To have an idea of the scheme-wise status of small savings in India during the last 5 years.

For the purpose of the study, data has been analysed for the last five years i.e.2013-14 to 2017-18.

Small Savings Scheme Run by NSI

(1) Post Office Savings Account—It is the most popular scheme of Small Savings in India. In this scheme
account is opened with a minimum amount of Rs. 500. There is no maximum limit of funds availability in this
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account. Interest is payable @4% p.a. Cheque facility and nomination facility is available.  Interest earned upto Rs
10000 on this account in a financial year is exempt from Income Tax under IT Act.

(2) Monthly Income Scheme— In this scheme investment can be done in multiples of Rs. 1000 subject to
maximum of Rs. 4.5 lac in single account and Rs. 9 lac in joint account. Interest is payable @ 7.6% p.a., payable
monthly commencing from the one month from the date of deposit. In this scheme Maturity period is 5 years. 

(3) Post Office Time Deposit Account—In this scheme investment can be done a Minimum Rs. 1000 and
in multiples thereof.  No maximum limit is there for investment. Interest is Interest payable annually but calculated
quarterly. The rate of interest are for 1 year to 3 year period is 6.9% and for 5 year 7.7 %. 2, 3 & 5 Year accounts
can be closed after 6 months, with a discount of 1 % in payable interest rate.  If the account is closed after 6
months but before 1 year interest payable on POSB account will be paid.  Deposits in 5 Year TD account qualify
for deduction under Section 80 C of Income Tax Act.

(4) Post Office Recurring Deposit Account—In this scheme an investment of Minimum Rs. 100 per month
or any amount in multiples of Rs. 10 can be done. The maturity period is 5 years. There is no maximum limit. The
maturity value of Rs. 10 denomination account is Rs. 725.05. Account can be continued for another 5 years on
year-to-year basis. Current rate of interest is 7.2  % per annum (quarterly compounded).

(5) National Savings Certificate VIII Issue—In this scheme Minimum investment is Rs.1000 but there is
no Maximum limit. These certificates are Available in denominations of Rs. 100, 500, 1000, 5,000, & 10000.
Interest payable is @ 7.9 % compounded annually but payable at maturity. Certificate matures after 5 years Rs.
100 grow to Rs. 146.25 in 5 years. Deposits qualify for deduction from income under Section 80C of IT Act.  The
interest accrued annually but deemed to be reinvested will also qualify for deduction under Section 80C of IT Act.

(6) Kisan Vikas Patra— This scheme has been launched by the Govt. of on 23rd of September 2014. The
amount invested in these certificates doubles on maturity after Nine Years and four months. Nomination facility is
available. These certificates are available in denominations (face value) of Rs. 1000, Rs. 5000, Rs. 10,000 & Rs.
50,000. No income tax benefit is available under the scheme. However the deposits are exempt from Tax Deduction
at Source (TDS) at the time of withdrawal. These can be encashed/ discharged at the post office where it is
registered or any other post office. Premature encashment can be done after two and a half year from the date of
issue of certificates.

(7) 15 Year Public Provident Fund Account— In this scheme an investment of Minimum Rs. 500, maximum
Rs. 1 lakh in a financial year can be done.  Deposits can be made in one lump sum or in 12 instalments. Interest is
payable @7.9 % p.a. (compounded yearly). In this scheme Deposits qualify for deduction from income tax under
Section 80 C of IT Act.  Interest is completely tax free. Withdrawal is permissible every year from 7th financial
year.  Loan facility is available from 3rdfinancial year.  No attachment under any court decree or the other
order.  Account matures on completion of 15 complete financial years from the end of the year in which the
account was opened.  Account can be extended, after maturity, for any number of block period of 5 years with
further deposits.  The account can be retained indefinitely without further deposit after maturity with prevailing rate
of interest.  Account can be opened in post offices as well as designated branches of nationalized and private
banks authorized to operate PPF account.

(8) Senior Citizen’s Savings Schemes—In this scheme, investments can be done In multiples of Rs. 1000
and maximum Rs. 15 lac. 8.6% p.a. interest shall be payable from the date of deposit to 31st March / 30thJune /
30thSeptember / 31stDecember i.e quarterly.  An individual who has attained the age of 60 years or above on the
date of opening of account or an individual who has attained the age of 55 years or more and who has retired under
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VRS / SVRS, can open an account individually or jointly with his spouse.  Retired personnel of Defense services
(excluding Civil Defense Employees) can subscribe to this scheme irrespective of the age limit subject to fulfilment
of specified conditions. The account can be closed after expiry of 5 yrs. from the date of opening the account. 3
years extension is also available. Premature closure is conditionally permissible after 1 year of opening.

(9) Sukanya Samriddhi Account—This scheme was launched by the Govt. of India on 2nd December 2014.

Rate of interest on this scheme is 8.4% Per Annum, calculated on yearly basis, yearly compounded. An investment

of Minimum Rs.250 and Maximum Rs. 1,50,000 in a financial year can be made . Deposits can also be made in

lump-sum. There is no limit on number of deposits either in a month or in a Financial year. A legal Guardian/Natural

Guardian can open account in the name of Girl Child.

A guardian can open only one account in the name of one girl child and maximum two accounts in the name of

two different Girl children. 

Account can be opened up to age of 10 years only from the date of birth. Partial withdrawal, maximum up to

50% of balance standing at the end of the preceding financial year can be taken after Account holder’s attaining age

of 18 years. Account can be closed after completion of 21 years from opening the account or on the marriage of

the girl whichever is earlier.

Status of Small savings in India
To explain the status of small savings, techniques of tabular presentations and diagrammatic presentation have

been adopted. The status has been depicted on total basis i.e. it includes both the Small Savings through Post

Offices and Small Saving through Banks. The status has been described for the whole India. The status of small

savings has been described by way the of the following tables and diagram concerning to that table—

1. Small Savings Collection  ‘Gross’ and  ‘Net’ [whole India ]

2. Interest rate on Small Savings

3. Scheme-wise Presentation of Gross Small savings Collection  in Amount

4. Scheme-wise share of various small saving schemes as % of Gross Collection [whole India]

5. Scheme-wise Presentation of Net Small savings Collection  in Amount

6. Scheme-wise share of various small saving schemes as % of Net Collection [whole India]

Table 1

Amount of Small Savings Schemes Gross & Net

Source— Annual Reports of NSI-various issues

Year 
Gross Amt. 

(Crore Rs.) 

Net Amt. 

(Crore Rs.) 

201314 235258 32012 

201415 247816 10841 

201516 433096 48219 

201617 500429 110109 

201718 596403 158180 
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TABLE NO. 2

Interest Rate of Various Small Savings Schemes

(for the quarter January 1st  2020 to 31st  March 2020)

SOURCE—Websites of NSI and Indian Postal Department (Retrieved on 25th Jan 2020)

TABLE NO.3

 Amount of Gross Collection

Under Small Savings Schemes (Whole India) in Crore Rs.

TABLE NO.4

SchemeWise Gross Collection in Percentage

Under Small Savings Schemes (Whole India)

SOURCE—Table no. 3 depicted above

Name of schemes Interest rates  

POSA 4% p.a. 

MIS 7.6% p.a. payable monthly 

POTD 
1 to 3 years 6.9%, 5th year 7.7% interest payabale annually but calculated 

quaretely 

PORD 7.2% p.a.(quarterly compounded) 
NSC VIII 7.9% compounded annually but payable at maturity 

KVP 7.6% compounded annually 
PPF 7.9%p.a. compounded yearly 

SR. CITIZEN SS 8.6%p.a. 
Sukanya Samriddhi Account 8.4% p.a. yearly compounded 

 

Name of schemes 201314 201415 201516 201617 201718 

POSA 88797 110312 170559 238595 256331 
MIS 17994 21585 36117 35334 40366 

POTD  24679 33091 47749 47668 61272 
PORD 38653 41894 44520 47451 49724 

NSC VIII 16947 16816 11473 12064 20629 
KVP 5 2671 26447 16922 24667 
PPF  35481 9757 63908 70804 92930 

SR. CITIZEN SS 2376 3007 21722 20660 38662 
SSA 0 522 6848 9445 12989 

OTHERS 10336 8161 3753 1486 1167 
TOTAL 235258 247816 433096 500429 596403 

 

Name of schemes 201314 201415 201516 201617 201718 
POSA 37.74 44.51 39.38 47.68 42.98 
MIS 7.65 8.71 8.34 7.06 6.77 
POTD  10.49 13.35 11.03 9.53 10.27 
PORD 16.43 16.91 10.28 9.48 8.34 
NSC VIII 7.20 6.79 2.65 2.41 3.46 
KVP 0.00 1.08 6.11 3.38 4.14 
PPF  15.08 3.94 14.76 14.15 15.58 
SR. CITIZEN SS 1.01 1.21 5.02 4.13 6.48 
SSA 0.00 0.21 1.58 1.89 2.18 
OTHERS 4.39 3.29 0.87 0.30 0.20 
TOTAL 100.00 100.00 100.00 100.00 100.00 
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Table No.5

 Amount of Net Collection

Under Small Savings Schemes (Whole India) in Crore Rs.

SOURCE—Annual Reports of NSI-various issues

TABLE NO.6

SchemeWise Gross Collection in Percentage

Under Small Savings Schemes (Whole India)

SOURCE—Table no. 5 depicted above

Explanation—— The amount given in the table no. 1 includes both the amount collected by post offices & the
amount collected by banks under various small saving schemes. Gross collection means the total amount collected
under various schemes. Net collections mean the amount of gross collection deducted by the amount of payment
made by post offices and bank. On the basic of this table, it may be concluded that there is increasing trend in both
of these two facts during the last 5 years. The compound average annual growth rate for gross collection is 26.18%
and for net collection is 49.09%. The CAGR is greater in case of Net Collection. It indicates the increasing habits
of small savings among Indian mass.

The table number 2 shows the interest rates of various small savings scheme in India for the last quarter of
financial year 2019-20. These schemes show attractive interest rate on various small saving schemes except
POSA. The highest rate of interest is on Sukanya Samriddhi Account and Senior Citizen Savings Scheme. After
these two, in terms of interest rate, there comes PPF, NSC, KVP and MIS.

Table Number 3 shows scheme wise gross collection of small savings. It shows that larger portion of small
savings is through post office savings account and post office RD account also PPF scheme is quite popular among
the Indian mass table number for also reflect the same things the major portion of small savings denotes post office
savings account, PPF, POTD and PORD account. The same facts are reflected by table no. 4.

Name of schemes 201314 201415 201516 201617 201718 
POSA 5159 3940 8157 22886 7962 
MIS 298 1528 6750 13742 1624 
POTD  7705 11043 18877 9023 19641 
PORD 6187 364 1667 8274 7867 
NSC VIII 10367 10522 2531 900 63 
KVP 21621 2671 26447 16905 24617 
PPF  22696 6140 4856 54119 69399 
SR. CITIZEN SS 2274 4517 4901 15612 31213 
SSA 0 522 5904 9397 12909 
OTHERS 3495 18316 18371 11465 16989 
TOTAL 32012 10841 48219 110109 158180 
 

Name of schemes 201314 201415 201516 201617 201718 
POSA 16.12 36.34 16.92 20.78 5.03 
MIS 0.93 -14.09 -14.00 -12.48 1.03 
POTD  24.07 101.86 39.15 8.19 12.42 
PORD 19.33 3.36 3.46 7.51 4.97 
NSC VIII 32.38 97.06 5.25 -0.82 -0.04 
KVP -67.54 24.64 54.85 15.35 15.56 
PPF  70.90 56.64 10.07 49.15 43.87 
SR. CITIZEN SS -7.10 -41.67 10.16 14.18 19.73 
SSA 0.00 4.82 12.24 8.53 8.16 
OTHERS 10.92 -168.95 -38.10 -10.41 -10.74 
TOTAL 100.00 100.00 100.00 100.00 100.00 
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Table number 5 shows scheme-wise net collection of small savings.  The major portion of net collection
belongs to PPF, KVP, POSA, POTD, PORD and senior Citizen Scheme. Table Number 6 also reflects the same
thing.

Table 4 and 6 show that NSC scheme is has becoming less popular. Sukanya Samriddhi Scheme is getting
momentum.  SSA is in developing stage. Senior citizen scheme and PPF are also becoming popular. The share of
POTD and PORD has decreased.

Conclusion— It may be concluded from the above discussion that there are very attractive schemes run by
National Saving Institute. The popular schemes for small savings are Post office term deposit, Post office recurring
deposit, Sukanya Samriddhi account, senior citizen scheme and PPF.  KVP and NSC are not quite popular. The
rate of interest is also attractive on all the schemes and most of the schemes attract income tax exemption for
interest. To make post office savings accounts more attractive, interest rate on this account should be increased.
There should be additional tax benefits to promote habit of small savings in India. NSA should also promote its
schemes in an effective manner.
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 Abstract
Intellectual property Rights as such refers to inventions, innovative designs, products of human creativity,

identifiers of organisations or their products or services, or unique products that have geographical reference.
The uniqueness of the product is embedded in the product itself which could be in the form of a logo, name,
colour, symbol, smell etc. that distinguishes it from the rest.

Keywords:  Intellectual property right, Copyrights, Patent, Trademark.

Introduction
In words of the World Intellectual Property Organization (WIPO)”Intellectual property (IP) refers to creations

of the mind, such as inventions; literary and artistic works; designs; and symbols, names, and images used
in commerce.”

Intellectual property Rights as such refers to inventions, innovative designs, products of human creativity,
identifiers of organisations or their products or services, or unique products that have geographical reference. The

uniqueness of the product is embedded in the product itself which could be in the form of a logo, name, colour,

symbol, smell etc. that distinguishes it from the rest.

IPR can be categorised as Patents, Trademarks, Industrial Designs and Geographical Indications as Industrial

property and artistic and literary works through Copyrights as creative property.

IPR provides the holder the right to exclude others from producing and selling the protected product for

commercial or bona-fide purposes without his / her permission or license.

History
Tangible properties, movable or immovable, have a physical presence and structure and since time immemorial

been recognized as goods .However in the recent past intangible properties have not only started getting recognition

as properties but also granted protection against commercial use without the consent of the rightful owner. This

concept of Intellectual Property (IP) did not happen overnight. Instead it has evolved over time.

Present day IP saw its beginning in the year 1883 when the Paris Convention for protection of Industrial

property was passed followed by the Berne Convention in the year 1886 which gave protection to Literary and

Artistic works worldwide by recognizing Copywrights.Year1891 saw the Madrid system for the International

Registration of Marks ,i.e., Trademarks .United International  Bureaux for the protection of Intellectual Property

(BIPRI) was constituted in 1893 which there from acted as a common platform for the Paris and Berne convention.

In 1970 BIPRI became WIPO (World Intellectual Property Organisation) which joined the United Nations in
1974 to promote, stimulate and facilitate intellectual activities and develop economic growth. It has 192 member
states at present and covers 26 treaties (source: wikepedia.org). With the increasing globalization of trade and
rapid changes in technological innovation, WIPO has played a key role in helping these systems to evolve through
treaty negotiation, legal and technical assistance, and training in various forms, including in the area of enforcement.
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The Agreement on TradeRelated Aspects of Intellectual Property Rights (TRIPS) is an agreement
between the member nations of the WTO. It lays down minimum standards for the regulations of many forms of
intellectual property in the member nations. TRIPS was negotiated at the end of the General Agreement on Tariffs
and Trade (GATT) between 1989 and 1990 in Uruguay and was administered by the WTO. The TRIPS Agreement
came into effect on 1st January 1995, India also being signatory to the Agreement.

The TRIPS agreement introduced intellectual property law into the multilateral trading system specifying
enforcement procedures, remedies, and dispute handling procedures.

Types of IPRs
IPRs in their various forms exist everywhere and sometimes co-exist at the same place. Mobile phones are a

typical example of the same. They can be of Samsung, Micromax and Apple etc. These are brand names which are

called Trademarks. The logo of a brand, its words, shape and size, colour combination are all protected as

Trademarks. Similarly the technology used in phones, waterproof casing, networking and storage applications,

sensors are patented. Electromagnetic chips, layout of transistors and circuits are under semi conductor integrated

layout and design protection act. Source codes underlying computer programmes have Copyright protection.

However protection under IPR is not absolute. It is for a specified time frame. Moreover it is a territorial right

limited to a particular country unless an application has been filed for international protection under WTO.

Intellectual Property India is administered by the Office of the Controller General of Patents, Designs & Trade

Marks (CGPDTM). This is a subordinate office of the Government of India and administers the Indian law of

Patents, Designs, Trade Marks and Geographical Indications.

 Patent
Safety Pin by Walter Hunt, Steam engine by James Watt, Light bulb by Thomas Edison are famous examples

of things patented in the past. Modern day INTERNET of things which is across borders and structures are also

patented.

 In INDIA the Patents Act, 1970 with latest amendment in 2005 to keep it aligned with TRIPS agreement is

applicable for grant of patents. Having a patent provides an exclusive right to protect (making, selling and using)

any product or process which is

o Novel, i.e., which does not exist in the past, claim any prior usage or public knowledge in India or elsewhere

o Non-obvious .i.e., has an inventive step

o Has Industrial application, i.e., has utility of being produced in large quantities.

Nano by Tata Motors claimed patent protection for over 37 inventions so that it may not be imitated by

competitors in India and abroad through overseas protection.

Inventions which are contrary to well established natural laws, that lead to commercial exploitation , which

cause serious harm to human , animal or plant life or environment , inventions relating to compounds of atomic

materials like uranium , Thorium etc, as mentioned by the central government from time to time cannot be patented

in India.

The   term of a patent is 20 years in India from the date of filing of patent application after which it falls in public
domain. The Patent Cooperation Treaty (PCT) is an important landmark international law, concluded in June
1970. It provides a single procedure for filing patent applications to protect inventions in each of its contracting
states.
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Copyrights
In INDIA the Copyright Act, 1957 is applicable which has been revised number of times, the latest being

Copyright (Amendment) Act, 2012. Copyright is not given to an idea but to the expression of an idea It protects
originality and creativity which could be in the form of literary, dramatic, musical or artistic work, cinematograph
film, sound recording, computer source codes, advertisements, maps etc.

Copyrights may or may not be registered, in the name of the author, or anonymous or pseudonymous. The use
of the symbol ‘C’ is also not mandatory legally. Copyright gives the author economic rights to use the work in
various ways like distribution rights, broadcasting rights, adaptation rights etc. to professionals who can use it
effectively and efficiently. It also grants the author moral rights of recognition and respect for the integrity of his

work. Copyrights also confer neighbouring rights which protects the rights of all others associated with the work.

Copyrights stay beyond the life of the author up to 60 years after which they fall in the public domain.

Trademarks
The calligraphy of ‘Coca Cola’, the symbol of Volkswagen, Maruti or Tanishq, blue and red combination of

Dominos are all examples of  Trademarks which act as identifiers of certain products and services. Trade Mark

Act, 1999 offers protection to those registered under it and is valid for ten years, after which it can be renewed. It

could be letters, words, their font, shape, size, colours, symbols, numerals, packaging, flavours or fragrances, or

even a jingle. Trade mark brings in distinctiveness to the product or service indicative of its quality standards also

making it intricately linked with the goodwill of the company.

Names of Trademarks could be suggestive like PAYTM (a payment wallet), fanciful like BANANA IP (an IT

firm) or random like APPLE (mobile phone). Trademarks could be service marks like those of consulting firms,

lawyers. Certification marks for defining certain standards like energy star logo. Collective marks like CA, ISI that

belong to an organisation or association. Hallmarks guarantee purity of precious metals. Domain names can also be

registered as trademarks which provide protection against unauthorised use by any person or entity, e.g.,

en.wikepedia.org.

‘TM’ written on the product indicates that the trademark is not registered while the letter ‘R’ inside a circle

indicates a registered one. Trademarks therefore guarantee an exclusive use of the logo to the owner and give him

the right to prohibit others or authorise some to use.

Industrial Designs
Indian Design Act, 2000 amended in 2014 protects original designs created to be applied to products for

industrial manufacture or handicrafts. To qualify for registration the design has to be novel, non-obvious, should be

visible on a finished article, applicable on a functional article and there should be no prior disclosure of the design.

The contour of a Coca Cola bottle is a typical example of Industrial design. A registered design protects the visual

appearance of the product and gives exclusive rights for that appearance. It can stop an unauthorised party from

producing or using the protected design. It has 10 years validity and can be renewed for second period of 5 years.

Geographical Indications
Geographical Indication of Goods (Registration & Protection) Act, 1999 means an indication by a name or

sign which identifies such goods as agricultural goods, natural goods or manufactured goods as originating, or
manufactured in the territory of a country where a given quality is essentially attributable to its geographical origin
and in case where such goods are manufactured goods, one of the activities of preparation of the goods concerned
takes place in such territory as the case may be.



86 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Darjeeling Tea is the first Registered GI in India by which it can exclude the use of Darjeeling for tea not
grown in their gardens. Mysore Silk (Karnataka), Kutch Embroidery (Gujarat), Bikaneri Bhujia (Rajasthan),
Nagpur Oranges, Aligarh locks, are a few more examples. Registration under GI is not mandatory but is encouraged
as it is in the interest of both producers and consumers from having false products .Its validity is for 10 years and
can be renewed also.

Trends in the Intellectual Property Rights in India

Trends in Patent Applications

Source—Annual Reports of the office of the Controller General of Patents, Designs & Trademarks

Trends in Copyright Applications

Source—Annual Reports of the office of the Controller General of Patents, Designs & Trademarks

Trends in Trade Marks Applications

Trends in Geographical Indication Applications

Trends in Design Applications

Source—Annual Reports of the office of the Controller General of Patents, Designs & Trademarks

Traditional Knowledge
In 1995, two Indians at the University of Mississippi Medical Centre were granted U.S. Patent on Use of

Turmeric in Wound Healing. This patent also granted them the exclusive right to sell and distribute turmeric.

Year 201314 201415 201516 201617 201718 

Filed 42,951 42,763 46,904 45,444 47,854 

Examined 18,615 22,631 16,851 28,967 60,330 

Granted 4,227 5,978 6,326 9,847 13,045 

Disposal 11,411 14,316 21,987 30,271 47,695 

 

Year 201617 201718 
Total Applications Received 16,617 17,841 

Total Applications Examined 16,584 34,388 
Register of Copyright generated 3,596 19,997 

Discrepant letter issued 12,988 29,309 
Total Disposal 5,444 39,799 

 

Year 201314 201415 201516 201617 201718 
Filed 2,00,005 2,10,501 2,83,060 2,78,170 2,72,974 

Examined 2,03,086 1,68,026 2,67,861 5,32,230 3,06,259 
Registered 67,876 41,583 65,045 2,50,070 3,00,913 
Disposal 1,04,756 83,652 1,16,167 2,90,444 5,55,777 

 

Year 201314 201415 201516 201617 201718 
Filed 75 47 17 32 38 

Examined 42 60 200 28 18 
Registered 22 20 26 34 25 

 

Year 201314 201415 201516 201617 201718 
Filed 8,533 9,327 11,108 10,213 11,837 

Examined 7,281 7,459 9,426 11,940 11,850 
Registered 7,178 7,147 7,904 8,276 10,020 
Disposal 7,226 7,218 8,023 8,332 10,788 
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In India, the turmeric has been “a classic grandmother’s remedy”, applied as an anti-parasitic agent, used as a
blood purifier and in treating the common cold for generations. It is part of our traditional knowledge. And so how
could someone get an exclusive right to sell and distribute turmeric?

In 1996, The Council of Scientific & Industrial Research (CSIR), India, New Delhi provided documentary
evidence of traditional knowledge in ancient Sanskrit text and a paper published in 1953 in the Journal of the Indian
Medical Association. The patent was revoked in 1997.

Traditional knowledge is not so-called because of its antiquity. It is a living body of knowledge that is developed,
sustained and passed on from generation to generation within a community, often forming part of its cultural or
spiritual identity. This knowledge could be agricultural knowledge, medicinal knowledge, biodiversity-related
knowledge, and expressions of folklore in the form of music, dance, song, handicraft, designs, stories and artwork.

Current intellectual property system typically grants protection for a limited period to inventions and original
works by named individuals or companies. Its living nature also means that “traditional” knowledge is not easy to
define.

Recognizing traditional forms of creativity and innovation as protectable intellectual property would enable
indigenous and local communities to have a say over the use of their traditional knowledge by others and protect
them against misappropriation and exploitation.

In 2009, WIPO members agreed to develop an international legal instrument that would give traditional
knowledge, genetic resources and traditional cultural expressions effective protection. Defensive protection by
protecting sacred symbols or words being used as trademarks and documentation of traditional knowledge can
help in preservation, dissemination, use and management of this knowledge.

Trade Secret/Confidential Information
Information such as formulas, patterns, programs, methods, techniques, or processes can be classified as trade

secrets. Customer lists, manufacturing processes, scientific research can be secrets having economic value .They
are protected by the owner from the competitors as long as the secret is commercially valuable through technological
and legal security measures including non-disclosure agreements.

The Protection of Plant Varieties And Farmer’s Rights Act, 2001
 The plant breeding activities and   development of new varieties are important for improving rural income and

economic development. As the process is long and expensive, protection encourages the development of new
varieties of plants for the benefit of society. A certificate of registration for a variety issued under this Act gives an
exclusive right to the breeder or his successor to produce, sell or market the variety. . The duration of protection of
registered varieties is different for different crops varying from 15 to 18 years.

Conclusion
The intangible nature of intellectual property presents difficulties when compared with traditional property like

land or goods. Unlike traditional property, intellectual property is “indivisible”, since an unlimited number of people
can “consume” an intellectual good without it being depleted. Intellectual Property structure competition in the
market and give free entry to innovation to solve collective problems .Modern Intellectual Property law aims at
striking a balance in offering  encouragement to the creation of intellectual goods by providing protection on one
hand and wide use for the society on the other hand. They exclude infringers while certifying competencies. They
attract finance and are useful as bargaining chips in cross-licensing negotiations. They facilitate trade in technologies
and help manage new knowledge and expedite diffusion of existing knowledge.
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 Abstract
This paper attempts to study the impact of trade liberalisation, development and poverty alleviation with

special reference to agriculture sector. International Trade has long been affirmed to be an engine of growth.
Most recent is the dual claim that not only does trade enhance growth but that growth in turn reduces poverty.
Economic growth is crucial though not sufficient, for poverty reduction in developing countries.  Both cross-
country and intra country studies show that international trade can contribute to economic growth, and thus can
help many poor people escape poverty. As agriculture sector plays a multi-functional role, with every 1 percent
rise in agricultural productivity cutting poverty by 0.6 percent. The objectives of the present study are: to study
the impact of trade liberalisation on agriculture sector in India, to study the development in agriculture sector after
trade liberalisation, to study the reduction in poverty alleviation in rural areas of India, to discuss strategies and
prospects for liberalisation of trade in agricultural sector.

Keywords: liberalisation, economic growth, poverty, development, agriculture, international trade.

 The Economic policy 1991 was the precious gift of Dr. Manmohan Singh to the people of India at the time
when the country was in the grasp of remarkable economic crisis and political unrest. The changes in trade
liberalisation affects Indian agriculture began in the early 1990s, with the radical reduction or removal of trade
restrictions of various types. The liberalisation policy was announced in June 1991. The fundamental objective of
this liberalisation policy is to bring about a approximate and constant modernization in the standard of living of the
people living in India. The devaluation of Indian rupee in mid 1991, which declared the neo-liberal economic
reform process, was replaced by the removal of export subsidies on agricultural commodities such as tea and
coffee.

  Various other measures affecting trade were undertaken, as outlined above. The process accelerated from
the late 1990s, in tune with WTO agreements, and involved liberalisation of export controls, liberalisation of
quantitative controls on imports and decontrol of domestic trade. The assessable regulations on imports and
exports restricts on  commodities like spices, groundnut oil, agricultural seeds, wheat and wheat products, butter,
rice, pulses, were all removed from April 2000. Around all agricultural products are now granted to be freely
exported and imported as per the liberalised trade policy.

Trade policy is a collection of rules and regulations which are relevant to trade. Different countries has
some form of trade policy in place with public officials formulating the policy which they think would be
most appropriate and best for their country. The principle objectives of this policy is to help a country’s
international trade and to run more smoothly by setting planned standards and goals which can be understood
by potential trading partners. India lives in its villages as agriculture remains a susceptible issue in India with
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almost 70 percent of its population still directly or indirectly dependent on it. Indian agriculture, unlike big capital
based European agriculture, revolves around numerous small farmers, who earn their livelihoods from cultivating
small plots of lands, and with limited access to resources like water, seed and fertilizer. The biggest input for
farmers is seeds. No sooner when the liberalisation policy was not in existence the farmers of India had to approach
the state government institutions for seeds. Since the commencement of liberalisation India’s seed market opens to
global agribusiness.

With the commencement of global agribusiness hit farmers and unregulated market, seed prices shot up and
fake seeds made appearance in a big way. The same condition applies with fertilizers and pesticide market and it
effects agriculture in India. The effects of trade liberalisation on selected commodities namely rice, maize, rapeseed-
mustard and chickpea at the national level and farm level. Liberalisation and its resulted government policies had
direct and indirect effects upon agriculture. It affects both the markets food as well as fertilizer subsidies were
sought to be reduced over this period.

Agriculture employs 70% of the Indian population today, yet it contributes approx. 12 percent in the entire
world. The trade liberalisation have impact on farmers’ welfare works through various channels such as volatile
prices, problems in imports and exports, impact on livelihood and other employment opportunities. For farmers,
the single most adverse effect has been the combination of low prices and output volatility for cash crops. The
economic connection between agriculture, trade and poverty are structured.

Agriculture plays an important role in the lives of the villagers, as it is the main source of their livelihoods and
their main consumption expenditure. Thus, to the expansion that agriculture is affected by trade, which in return has
implications for poverty and food security. Poverty is multidimensional and dynamic, with large numbers of vulnerable
families moving in and out of poverty over time. Poverty means high levels of deprivation, vulnerability to risk and
powerlessness. Pursuing a better understanding of the links among poverty, economic growth, income distribution
and trade remain a permanent issue in development literature.  For poverty reduction and food security in India
agricultural growth is particularly important. As India’s population is increasing day-by-day its requirements for
food grains is worrisome.

Source: ibef.org

As per data revealed on Agriculture industry analysis from India Brand Equity Foundation (IBEF), India ranks
10th as the largest cultivable land resources in the world. There are 20 agri-climatic regions, out of which 15 major
climates in the world exist in India. In the world there are 60 soil types out of which India possesses 46 soil types.
The commodities like spices, pulses, milk, cashew, jute, tea accounts largest production in India. And also India
ranks the second largest producer of wheat, rice, fruits and vegetables, sugarcane, cotton and oilseeds.  India also
ranks second in global production of fruits and vegetables and is the largest producer of mango and banana.
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The food grain production is estimated at record 285.01 million tonnes during 2017-18. In 2018-19, the
production of food grain reached at 283.37 million tonnes and production of horticulture crops in India is estimated
at record 313.9 million metric tonne (MMT) in the same year as per third advance estimates. Besides merchandise
goods India also has the largest livestock population of around 305 million with around 31 per cent of world
population.

In the world, among the 15 leading exporters of agricultural products India is also included. During FY2019
Agricultural exports from India reached US$ 38.54 billion US$ 14.37 billion. Exports of ready to eat items from
India reached Rs 4,766.14 crore (US$ 681.95 million) in FY19 from Rs 4,821.71 crore (US$ 689.80 million) in
FY18. Exports of processed food from India amount to Rs 31,111.90 crore (US$ 4.45 billion) in 2018-19. In
2018, the Agriculture Export Policy, was approved by Government of India. The dairy sector witnessed a growth
rate of 6.4 per cent annually in the last four years against the global growth rate 1.7 per cent.

Growth in Gross Value Added (GVA) by agriculture and allied sectors grew at 2 per cent in 2019-20. Agriculture,
Forestry and Fishing’ sector grew by 2.0 per cent in 2019-20 as compared to growth of 5.1 per cent in 2018-19.
To create a unified national market for agricultural commodities the Electronic National Agriculture Market (eNAM)
was launched in April 2016 by networking existing Agriculture Produce Marketing Committees (APMCs). The e-
NAM platform registered 1,24000 traders, 16.4 million farmers in June 2019. India has been linked with 585
mandis, while 22,000 additional mandis will be linked in 2021-22. Indian Agriculture Sector has been identified as
one of the key drivers of the economy as per budget 2019. Agricultural Marketing Infrastructure (AMI) scheme 40
lakh MT of storage capacity & 400 other marketing Infrastructure projects are targeted by 2019-20 under the
budget 2019.

Several projects have been introduced by the Government of India to assist the agriculture
sector. Such as :

· Pradhan Mantri Gram Sinchai Yojana: This scheme focus on irrigation the field of every farmer and improving
water use efficiency to achieve the motto ‘Per Drop More Crop’. The scheme ensures improved course to irrigation.
Around 285 new irrigation projects have been undertaken in 2018 to provide irrigation for 18.8 million hectares of
land. As per the Ministry of Agriculture, during 2019-20.

·  Paramparagat Krishi Vikas Yojana (PKVY): This scheme aims to motivate groups of farmers to take up
organic farming. As per the revised estimate for 2018-19, government had allocated Rs 77,752 crore (US$ 11.12
billion).1

Poverty as a rural phenomenon, poverty in developing countries is concentrated in rural areas, especially in
those countries where the levels of undernourishment are greater than 25 percent. Most estimates suggest that
more than two-thirds of the poor live in rural areas. While demographic and migration trends are shifting the
poverty balance towards urban areas, the majority of the poor will continue to live in the countryside for at least a
few more decades. In general, the more remote the location the greater is the incidence of poverty. Moreover,
urban poverty is to a large extent the result of rural deprivation, which encourages rural–urban migration. No
continuous reduction in poverty and starvation is possible without development of the rural areas. Country-level
surveys highlight the disparity between rural and urban areas.

As a way to regulate their international economic position, trade policies has been used by various governments
to control what goes in (imports) and out (exports) of the country. Most of the restrictive policies are for imports
with the use of barriers such as tariffs and non-tariff barriers, whilst for exports, it tend to be stimulatory. One of the
key features and drivers of globalisation has been the liberalisation of barriers on trade in goods and services. An



92 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

important motivation for such action is usually related with market access, as many governments reciprocate each
other’s liberalisation decision, each can benefit from the market access provided for its export industries by the
other reciprocating government. For example, since major reforms to liberalize market since the 1978 and trade,
China experienced some of the highest GDP growth (around 10%) in the world for decades where millions were
lifted out of poverty.

Although there has been a general shift towards trade liberalisation around the world, countries still have
differing policies and levels of liberalisation depending on stages of development, culture and other political factors.
One prominent international organization that promotes trade liberalisation and brought major reductions in trade
barriers is the World Trade Organization (WTO), which has the competencies to both enforce existing trade
agreement and to pursue new possibilities of liberalisation (WTO, 1995). Preferential trading agreement can also
take place between countries, such as the European Union (EU) and the North American Free Trade Agreement
(NAFTA), where members have a common foreign trade policy and substantially reduce internal trade barriers
among themselves. Also, though international trade is getting more liberalized, it has not produced similar level of
benefit to all countries. For example, the influx of cheap, subsidized agriculture goods from western countries into
poorer developing countries in the south after market liberalisation, have devastated many local producers and
increase in poverty, as it was the case for the Mexican corn famers .

Conclusion
Although urbanisation is changing the balance, the majority of the world’s poor are still to be found in rural

areas. The majority of these are either directly engaged in agriculture as owner-cultivators, tenants, sharecroppers,
agricultural labourers or a combination of these or are engaged in activities like processing and exports and imports
of agricultural products that are dependent upon the prices that can be obtained from the sale of crops and the
predictability of these prices. The centrality of agricultural income for poverty reduction is due not only to the
proportion of the population engaged in agriculture, but also to the disproportionate concentration of poverty in this
sector. In national poverty profiles, those living in rural areas and employed in agriculture almost always experience
more prevalent and more severe poverty than urban and non-agricultural groups: that is, agricultural producers and
rural populations suffer higher poverty headcounts, more extreme poverty gaps, and worse social development
indicators. Any increase in the prices that farmers in the developing world can obtain for their agricultural products
thus raises the incomes of farming households and can be expected to benefit these groups.
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 Abstract
 E-banking also called ‘Virtual banking’ or ‘Online banking’ is a result of growing expectations of our economy.

E-banking and plastic money paradigm enable financial transactions from anywhere and allow non-stop working
time. Technology has taken over the globe and it is used in almost all types of business, companies and organisations.
E-banking is transforming banking business in to e-business through utilizing e-channels. The concept of E-
banking and plastic money is rapidly growing throughout the world. E-banking having large customer coverage,
reduce the cost of operations which promote the services and products internationally. Government gain a
significant enhancement to the provision of publically funded services through the increased security offered by
the E-banking. Plastic cards are gaining popularity & modified the outlook of society regarding decisions of
acceptance & non-acceptance of product and services in the market. E-banking and plastic money increases the
customer satisfaction and provides a personalised relationship with customers. Major benefits  such as convenience
24 hours a day, seven day a week, cost reducing transfer fees, speed faster circulation of assets, competitiveness,
abolishing the use of paper, offering one-stop-shop solutions makes E-banking & plastic money a golden way.
The paper presents E-banking & plastic money perception in society, it also aims to define the preciousness of
E-banking and plastic money in current global phenomenon.

Keywords: E-banking & plastic money, Cashless economy

 Over the past few decades, a new fragment of E-banking with the use of plastic money has revolutionised the
way of organisational behaviour, Rise in disposable income, introduction of new products and services increased
the use of E-banking. It has moved from being a physical paper based transfer of value to a virtual electronic one.
Electronic service is becoming a feasible option for dealings between financial service providers and their clients.

E-banking also known as electronic banking which means simply the use of electronic & telecommunication
network for delivering various banking product and services. It allows a user to execute financial transactions vis.
internet.

Plastic money yields many more benefits by replacement of cash and cheques for transactions. It has far
reaching impact on the economy as a whole through law transaction cost, save time, immediate action with improved
financial framework. Plastic money is alternative to the cash, plastic money is the generic term for all types of Bank
cards, Credit cards, Debit cards, Smart cards etc. They are alternative to the cash.

In today’s era, one cannot think about the success of any service industry including banking industry without
information technology. E-banking provides 24 hours, 7 day services. E- banking and plastic money growing its
roots in developing countries like- India. The Plastic money is rapidly changing the rules of yesterday, which are no
longer applicable.
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Ebanking includes:

· Internet banking

· Automated teller machine(ATM)

· Tele banking /Mobile banking

· Smart card

· E- Cheques etc.

Plastic money includes:

· Cash cards

· Credit cards

· Debit cards

· Store cards etc.

Awareness towards EBanking and Plastic Money
Today large part of society connected to the internet, time spent on online networks is exploding on sites like-

Google pay, Paytm, Amazon, Flipkart etc., they are some primary motivation to go online.

But a major part of society living in rural areas does not have awareness about the use of E-banking and plastic

money, they don’t know how this technology can change their life, it can make their life more easier, in my point of

view, our government need to be more active, they are running many programs but still a large part of rural India

does not have enough guidelines for the use of E-banking and Plastic money. There is need to change the perception

of peoples and aware the entire society living in rural India. There is need to understand the factors that influence

the adoption of mobile banking among the current customers.

Technology has taken over the globe and it is used in almost all types of business, companies and organisations.

In recent era no industry can survive without the use of technology. Reason is extremely clear, with growing

modernization each & every business needs to be connected with technology to survive in competition.

On the other hand every aspect in life has its own pros and cons. undoubtedly technology has changed the

aspects of life a lot but the risk associated with the use of E-banking and plastic money should also be organised.

The awareness of how customers perceive service quality is essential to understand what customers value should

be involved in an online transaction to attracting new customers.

Keeping all the aspects in mind awareness towards E-banking and plastic money is required, to identify

unforeseen event with online transactions and to get awareness for proper use of E-banking and plastic money.

Opening up of economy in 1991 market, the entry of foreign banks brought new technology with them.

Banking products with the passage of time become more and more competitive. The ICICI bank kicked off online

banking in 1996. Currently 78% of its customer base is registered for online banking. 1996 to 1998 marked the

adoption phase, while usage increased only in 1999, owing to lower ISP online charges, increased PC penetration

and a tech-friendly atmosphere like- Bill payment service, railway pass, investing through internet banking etc.

E-channels enable financial transactions from anywhere and allow non-stop working time. In India the Central

Bank of India was the first bank to introduce the credit card known as ‘Central card’ in the middle of 1981, credit

card facility became immensely popular among customer in India by 1990. With the introduction of credit card

system, the concept of every-where and any-where banking became a reality.
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Government gain a significant enhancement to the provision of publically funded services through the increased

security offered by the E-banking. These savings are passed onto society through a reduction in the necessary

funding or enhanced public services.

The consumer protection act 1986, define the rights of consumers in India and is applicable to banking services
as well in India. Currently the rights and liabilities of customers availing of mobile banking services are being
determined by bilateral agreements between the banks and customers. Banks are required to make mandatory

disclosures of risks, responsibility and liabilities of the customers on their websites. Customer’s complaints arising

out of mobile banking facility would be covered under the Banking Ombudsman scheme 2006.

Cashless Economy
E-banking & plastic money has given birth to the era of cashless economy. Many technology advances which

are in the form of new inventions of products like- Plastic cards, internet banking, mobile banking are bases of

cashless economy.

Our government has taken many steps like- Digital India Programme with a vision to transform our country into

Cashless Digital India, which will empowered our economy & strengthen our Rural India also.

There are numerous ways to go cashless
· Cheques and drafts represent a very good example of cashless transactions. They are one of the safest processes

of cashless payment.

· Core banking which is also termed as Centralized banking solution is a banking system which makes banking

system very convenient and facilitates speedy and effective banking anywhere and at all times.

· Electronic fund transfer is a system where money can be transferred from one account to another account using

the bank details very safely.

· NEFT, which is stand for National electronic fund transfer is a nation-wide system that facilitates, electronically

fund transfer from any bank branch to any individual, firm or company having an account with any other bank

branch of the country.

· RTGS refers to real time gross settlement is also a electronic fund transfer payment system where transfer of

funds take place from one bank to another bank on a Real time or Gross basis.

· Mobile applications such as:- Google pay, BHIM, Paytm etc., provide facility of cashless transactions, which

makes cashless economy very strong

· Bank information’s which are very confidential & cannot be shared at each & every place, to overcome this

drawback, a new technology introduced called UPI, UPI application is a payment system which allows virtual

payment without using bank information’s.

· Aadhar enabled payment system is also a method which are playing a important role in cashless economy, in

short it is called AEPS, AEPS is like- Micro ATM, it uses finger-print scanner for the transaction. Aadhar

which are linked to various accounts provides a safest cashless transaction system from bank account.

Impact of Plastic Money on Banking Trends

Plastic money can be referred as money, which can be converted in the form of card. The payment in current
banking system has undergone a tremendous change. There has been a huge transformation in banking payment
system, from payment through use of paper money to plastic money. Banking sector representing money as plastic
money in the form of plastic cards such as- Debit cards, Credit cards, Smart cards etc., these cards are very easy
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to handle & provide a secure way to carry money anywhere anytime. Due to very positive impact of plastic money
on banking trends banking and non-banking functions finds a new way to add value to the services.

Plastic money is a new paradigm in bank’s working system. Information technology has become a subject of
fundamental importance to banks worldwide. Transactions are initiated via cards and codes, the possibilities of
selling a customer another service that they need, promoting a banks good image, and enhancing customer loyalty

too. Effectiveness features of plastic money increased since the prices are actually decreased, prices connected

with manual work, supply connected with solutions, time ended up saving, a precision, trust worthiness in addition

to quality connected with solutions features improved upon.

Thus, the plastic cards are gaining popularity & modified the outlook of society regarding decisions of acceptance

& non-acceptance of product and services in the market. RBI is also taking so many steps in order to enhance its

usage through many initiatives like- regulating card market to maintain the security levels and to build up confidence

of banks and customers. It can also be said that the future market will be completely flooded with plastic money,

one of the biggest reason behind this is that government is coming up with many schemes & programmes where use

of plastic money for banking & other business transactions would be mandatory. In new era of technological

advancement only plastic money would exist and there would be no place for paper money.

EBanking and Plastic Money Benefits

In India banking sector has been doing traditional business of accepting deposits and lending them out to trade,

industry and individuals. In traditional banking system customer had to visit the bank personally for withdraw and

accepting the  money and for many other transactions & to get rid benefits of many facilities, it was very time

consuming, to get rid from this old traditional system, a new era of net banking has been introduced.

Some major benefits from the use of e-banking and plastic money are described here-

· New technology such as- Internet banking, ATM facility, Mobile banking, Credit cards, Debit cards have

changed the face of all organisations & sectors.

· Customer satisfaction level has increased with the pace of new technology.

· With E-banking and plastic money, the brick and mortar structure of the traditional banking get converted in to

a click and portal model.

· Smart card today used by large nations provides identification, authentication, data storage & many other

benefits.

· Technology used for mobile banking provides security of transactions and ensure confidentiality, integrity &

authenticity.

Conclusion
E- Banking is now global phenomenon. It is a tool which is helpful in development and economic growth of our

country. It has marvellous impact on the customer’s perception which increased customer’s satisfaction towards

E-banking services. With the implementation of E-banking and plastic money users started to go online, where user

feel secure and complete their transitions in a very short span of time.

A huge variety of different payment methods has been introduced for commercial and personal uses. Plastic

money having lots of benefit one of the biggest benefit is that there is no threat to pocket being picked with money,
someone need not to carry life- threatening cash. The surfacing of this new technology E-banking and plastic
money is also creating new employment opportunities, which helps in strengthens the economy a lot.
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The phenomenal growth in the era E-banking and plastic money attracting lots of new opportunities from the
international business as well More and more  nationalised banks and private sector banks like- ICICI and HDFC
banks are aggressively launching may banking services with value added features.
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 Abstract
Online shopping offers the customer a wide range of products and services wherein he is able to compare the

price quoted by different suppliers and choose the best deal from it. Internet marketing is conceptually different
from other marketing channels and internet promotes a one to one communication between the seller and the end
user with round the clock customer service. An important reason for studying consumer behavior is evaluation of
consumer groups with unsatisfied needs and desired. The essence of modern marketing concept is that all
element of business should be geared for the satisfaction of consumers. The challenge to the marketers is to
determine the relative influence of the various factors and to adapt and apply skillfully the so called information to
a proper marketing mix. In other words, the total marketing effort must be so designed that the consumer
perceives its various features as providing an answer to his perceived problems and felt needs. Consumer
analysis seeks to determine the underlying currents and cross-currents in the consumer’s minds.

Keywords: Online shopping, Consumer attitude, Consumer behavior.

Introduction
The world of internet practically can be considered as an endless market, where a consumer living in any

country of the world can get into a contractual relation with a trader operating in any other country of the world.

Consumer behavior is defined variedly. The Dictionary of Marketing and Advertising defines consumer behaviour

as “observable activities chosen to maximize satisfaction through the attainment of economic goods and services

such as choice of retail outlet preference for particular brands and so on”. According to London and Della Bitta,

consumer behaviour is “the decision process and physical activity individuals engage in when evaluating, acquiring,

using, or disposing of goods and services.”

In marketing, customer is very often referred to as a “King”. Customers are value maximizes. Consumer

satisfaction is defined by Webster’s dictionary as: “Fulfillment of a need or want.”Satisfaction is a person’s feelings

of pleasure or disappointment, resulting from comparison of a product’s perceived and actual performance in

relation to his or her expectations. So, consumer’s satisfaction is a function of the product’s perceived performance

and the consumer’s expectation. The rising penetration of telecommunication tools like Mobile Phones and Interne

are also redefining the way consumers are connection, thinking and making decisions. The Internet looks sure to

add new dynamics in the distribution of products and services with the trend of e-commerce fast catching on. The

number of Internet users has grown from 1.4 million in 1988 to 37 million in 2006. About 1.56 million people have

access to broadband. The Internet and Mobile Association of India (IMAI) talks of e-tailing becoming a growing

force,with major drivers being Internet penetration, broadband proliferation and increasing confidence in online
credit card transactions. Digital transformation is a means of modernizing the systems used to create, deliver and
sustain meaningful customer experiences, and to ensure the business is attuned to its most digitally savvy customers.
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Companies that fail to address the needs of customers- especially in digitally channels- risk getting left behind as the
pace of change quickness and as customer needs to evolve over time. Companies are introducing digital products
that complement traditional products. A sports apparel manufacturer started selling GPS and other digital devices
that can track and report on a customer’s workout. Other companies are changing business models by reshaping
their boundaries through digital. A digital business requires much more than technology.

The study of consumer behaviour will be incomplete if it talks about only one role of the consumer. While
some purchase situations involve at least one person acting in one role, in other circumstances a single individual
can take on several roles at the same time. Table 1.1 shows some of the different roles taken by the consumers.

Table 1.1 : Some Consumer Behaviour Roles

Objectives of the Study
Consumer research is undertaken on a variety of issues. In India, consumer research is not yet well developed

as in the advanced countries. Some of the important reasons attributed for this condition include, the stage of

India’s development, the lack of stiff competition and the scarcity of supply as a result of which the sellers do not

have much difficulty in selling their goods and services. According to a 1994 survey, the most frequent use of

consumer research in India, is in the area of consuming buying behaviour.

Review of Literature
In literature antecedents of satisfaction are studied from different aspects. The considerations extend from

psychological to physical and from normative to positive aspects. However, in most of the cases the consideration

is focused on two basic constructs as customers’ expectations prior to purchase or use of a product and his relative

perception of that product after using it. In some research studies, scholars have been able to establish that customer

satisfaction has a strong emotional i.e., affective, component. Still others show that the cognitive and affective

components of customer satisfaction reciprocally influence each other over time to determine overall satisfaction.

Especially for durable goods that are consumed over time, there is value to taking a dynamic perspective on

customer satisfaction can evolve over time as customer repeatedly use a product or interact with a service. The

satisfaction experienced with each interaction (transactional satisfaction) can influence the overall, cumulative

satisfaction. Scholars showed that it is not just overall customer satisfaction, but also customer loyalty that evolves

over time. Banerjee, Dutta, and Dasgupta.(2010) conducted a study on “customer`s attitude towards online

shopping”. The study revealed that among the 202 respondents who shopped online, 89.1%were satisfied and

96.1% satisfied customers also intended to indulge in online shopping in the future. It could be concluded that the

availability of extensive and current information was the most important factor which influenced Indian customers

to shop online. The researcher also revealed that there was a significant association between online shopping and

monthly family income, frequency of internet usage, and time spent per session on Internet usage.

Description Role 
a) The individual who determines that some need or want is not being met and 

authorizes a purchase to rectify the situation. 
b) A person who by some intentional or unintentional word or action influences 

the purchase decision,  the actual purchase, and/or the use of the product or 
services. 

c) The individual who actually makes the purchase transaction. 
d) The person most directly involved in the consumption or use of the purchase. 

Initiator 
 
Influencer 
 
Buyer 
User 
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Consumer Research Design
An appropriate design requires careful consideration of the problem and objectives to be met in relation to the

time and resources available for the study and it ordinarily covers the following aspects:

· Objectives of the research including a statement of the mean or general objective and other operational objectives
in as specific a form as possible.

· The relation of these objectives with the problem in hand.

· The form in which the results will be obtained and how they may be used.

· The methods to be used in attaining each of the objectives of the research.

· A time schedule for the entire research, including tentative deadlines for specific phases of the research.

Research Methodology
American Customer Satisfaction Index (ACSI) is a scientific standard of customer satisfaction. The ACSI

measures customer satisfaction annually for more than 200 companies in 43 industries and 10 economic sectors.
J.D. Power and Associates provides another measure of customer satisfaction, known for its top-box approach
and automotive industry rankings. J.D. Power and Associates’ marketing research consists primarily of consumer
surveys and is publicly known for the value of its product awards. For B2B customer satisfaction surveys, where
there is a small customer base, a high response rate to the survey is desirable. The American Customer Satisfaction
Index found that response rates for paper- based surveys were around 10% and the response rates for e-surveys
(web, wap and e-mail) were averaging between 5% and 15% which can only provide a straw poll of the customers’
opinions. These customer satisfaction methodologies have not been independently audited by the Marketing
Accountability Standards Board (MASB) according to MMAP (Marketing Audit Protocol). Consumer perception
is changing rapidly in our country even when the door to the Indian economy is just cracking open. One can very
well imagine the impact of such changes on our industries if and when liberalization of our country of our economy
is carried on to its logical conclusion. In any case, with India agreeing to abide fully by the WTO rules and
regulations by 2003 or so, the ball game will be a totally different one for Indian industries by then. Continuous
improvement is definitely very important for customer satisfaction. Clear, consistent and systematic, improvement
is necessary to demonstrate that customer satisfaction is strategic business objective and not another short-term
programme. Continuous improvement is a vital component of an effective performance management system. Recently
there has been a growing interest in predicting customer satisfaction  using big data and machine learning methods
( with behavioral and demographic features as predictors) to take targeted preventive actions aimed at avoiding
churn, complaints and dissatisfaction.

Collection of Data
A marketing researcher has to make a plan for collecting secondary data, primary data or both, as the case

may be. Primary data gives the original information for specific purposes whereas secondary data consists of
information that already exists. Primary data can be collected through experiment or through survey.

The Research Design Used for the Study
The   research design used for the study is  descriptive.  Descriptive research studies are those, which are

concerned with describing the characteristics of a particular individual or group. The studies concerned with specific
prediction with narration   of facts and   characteristics concerning individual   group   or situation are all examples
of descriptive research studies. The total population size is indefinite. This refers to the number of items to be
selected from the total population to constitute the sample. The sample size used for study is 100. It is a definite
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Sho wing  s oc io -e conom ic bac k groun d of the  
res pond en ts

G e n d e r 2 8%
A g e  1 4 %

L o c a tio n  1 6%

P ro f e s si o n   1 9 %

Ed u c at io n a l 2 3 %

plan for obtaining a sample from a given population. It refers to the technique   the   researcher   adopts   in
selecting   items   for   the   sample.   The respondents are selected based on convenient sampling. The   data
collected   through   questionnaires   were   analyzed   using   simple percentage analysis and ranking analysis

•Population Size  The total population size is indefinite.

•Sample size  This refers to the number of items to be selected from the total population to constitute the
sample. The sample size used for study is 50.

•Sample design  It is a definite plan for obtaining a sample from a given population. It refers to the technique
the   researcher   adopts   in   selecting   items   for   the   sample.   The respondents are selected based on
convenient sampling.

•Statistical Tools  The   data   collected   through   questionnaires   were   analyzed   using   simple percentage
analysis and ranking analysis

Data Analysis

Table 1.1

Table 1.2

P ro b le m  fac ed  b y th e Re sp o nd e nt w hile 
on lin e  sh o pp ing

P oduct did  not 
a rrive  a t all 6 %

P roduct arri ve in  
da mage  condition 
8 %
Wrong product ion 
w er e se nt 4 %

Not qua lity goods 
a nd s ervi ce s  2 8%

Ot he rs 30 %

None  of these 24 %
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Table 1.3

Conclusion
Consumer research studies the buyers’ behaviour and attitude to expand the market in a particular place. It

studies the psychological and sociology variable affecting buying behaviour. Therefore, psychologists and sociology
may be very useful persons to conduct this research. Such people may be appointed from industry associations. It
helps to motivate the consumers towards the product of the company. Consumer research provides information
which helps the executive make a rational decision. The marketing manager has to arrive at a suitable decision from
the various alternative decisions. The various alternative conclusions and selection of the most suitable conclusion
may be done by consumer research design or experimental research design. In conclusion, having access to online
shopping has truly revolutionized and influenced our society as a whole. This use of technology has opened new
doors and opportunities that enable for a more convenient lifestyle today Therefore, experimentation is considered
an important consumer research design. Through privacy and security policies, website designers are doing their
best to put an end to this unethical practice. By doing so, society will continue to depend upon online shopping,
which will allow it to remain a tremendous success in the future. Majority 76 % of the respondent satisfied with
online shopping In conclusion, having access to online shopping has truly revolutionized and influenced our society
as a whole. This use of technology has opened new doors and opportunities that enable for a more convenient
lifestyle today. Variety, quick service and reduced prices were three significant ways in which online shopping
influenced people from all over the world.
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 Abstract
The purpose of this research paper is to discuss about the development of E-commerce technology in the

business world. As far as to know the word internet penetrating our daily life and transform the buying and selling
process. Here, in this research article author trying to focus on the various practices comes under the perspectives
of electronic business or commerce. E-Commerce builds a place where every organization and person meet and
transact virtually without global restrictions. E-commerce works on several models like B2B (Business to Business)
where manufacturers and retailers businesses together, in B2C a very popular model where online businesses
transact with customers, other models of E-commerce are C2B and C2C.In this paper author trying to collect
attention towards most trending trends in E-commerce like Dropshipping, Chatbots, Video content, M-Commerce,
Social media and virtual sales force. Dropshipping is new trend where retailer provides only platform to customers
to view wide variety of products online. In chatbots suppliers engage customers giving real-time experience by
giving answers of their queries.

Keywords: E-Commerce,models, Dropshipping, chatbots, M-commerce, Video content

Introduction
E-commerce is a trending mode of doing business due to the pervasive nature of internet. So, it witnessed a

growth of US$ 200 billion by 2026 from US$ 38.5billion as of 2017.Much growth of the industry has been
triggered by increasing internet and smartphone penetration. The ongoing digital transformation in the country is
expected to increase India’s total internet user base to 829 million by 2021 from 604.21 million as of December
2018.India’s E-Commerce revenue is expected to grow at an annual rate of 51 per cent, the highest in the world.

ECommerce
‘Electronic Commerce, commonly written as E-commerce, is the trading in products or services using computer

networks, such as the internet. Electronic commerce draws on technologies such as mobile commerce, electronic
fund transfer, supply chain management, internet marketing, electronic data interchange, and inventory management
system and so on.

E-commerce is a methodology of modern business, which fulfills the need of business organization, vendors
and customers to minimize cost and improve the quality of goods and services with fast delivery of products to the
customers at doorstep.

Research Methodology
The present study is purely based on the secondary data which is collected from published reports of government

and other websites, national journal, international journal.

Objectives of the study

1. To study the concept of E-Commerce.

2. To study the current status as well as future prospects of E-commerce in India.

3. To study the recent trends in e-commerce.
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Review of Literature
S.Rajasekar and Agarwal Sweta (2016) has carried out the study to analyze the impact of e-commerce on

India’s economy. In their discussion they gave the detail of the historical development of e-commerce at global
platform and shifted their attention on the key drivers of E-commerce in Indian economy. The author concluded the
research on that E-commerce success is greatly dependent on the effective IT security systems for which necessary
technological and legal provisions are needed to strengthen constantly.

Menaka,B and Seethal,k(2018) this study focused on the recent trends in e-commerce  in India. The author
attempted to study the various models of E-commerce. This research article inquisitive toward knowing the
opportunities arising in the field of E-business and concluded the study saying that the number of people who are
accessing e-commerce websites for their purchase will further increase in the future.

Models of Ecommerce
1. B2B  Business to Business

B2B stands for ‘‘Business to Business’’. In general: Business interaction between different organizations is
considered.B2B E-Commerce is simply defined as E-commerce between companies. Often there is one participating
organization, which dominates all other participants, e.g. if B2B commerce is established within a group of firms.
Below are some of the processes doing under B2B business model: Procurement, order fulfillment, managing
trading-partner relationships.

2. B2C  Business to Consumer

In the B2C business (Business to Customer) normally the selling partner is a business organization, but this is
not a must.  In this model, manufacturers directly sell their products on internet to customers. B2C model categorize
into direct sellers, online intermediaries, community-based models, Advertising based models, and fee-based models.

3. C2B  Consumer to Business

It is opposite to the Concept B2C where the companies make goods and services available to the end consumers.
Few examples of C2B business models are Google AdSense, Commission Junction, and Amazon and Fotolia.

4. C2C  Consumer to Consumer

Consumer to consumer involves the electronically facilitated transactions between consumers through some
third party. A common example is an online auction, in which a consumer posts an item for sale and other consumers
bid to purchase it, the third party charges fees or commission.

Present and future status of ecommerce in India

Table 1

Indian ecommerce revenue forecast from 2018 to 2024

(In billion U.S.dollars)

Source:www.statista.com

2024 24.5 
2023 22.9 
2022 20.6 
2021 17.7 
2020 14.4 
2019 11.1 
2018 8.3 
2017 6.1 
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Recent trends in ecommerce

Drop shipping
Drop shipping has become a very lucrative idea in the ecommerce business. This is where the retailer only

provides a platform for the customer to view a variety of products from different suppliers. If at all the customer
wants to initiate a purchase, he or she is transferred either to a wholesaler or the company itself. This trend has

provided a huge number of people in India with a platform where they can buy products in bulk. Drop shipping has

also made products to become cheap since everyone is competing for clients on the same website. This ecommerce

trend is expected to attract more online buyers in India, especially those who are buying goods to resale them to the

local customers.

Some of the main dropshipping ecommerce platforms in India include chinabrands, Indiamart, baapstore,

TradeIndia, JimTrade and Tradeford among many others. The efficiency of these dropshippers is remarkable.

There is no day a buyer will ever miss a product on a dropshipping ecommerce platform. There is also plenty of

other alternatives in case that happens. With this in mind, most buyers are shifting to ecommerce. It is also evidently

true that these dropshippers offer remarkable discounts to the buyer, and this means that once the purchase is

done, the buyer stands a chance to get huge returns. This has lured most traders in India, thus increasing the number

of online buyers significantly. Some customers have even established a business relationship with the sellers, and

this has created a better trading environment. The trend has gained prominence, and it has completely revolutionized

ecommerce.

Mobilecommerce
Nearly everyone above the age of 15 has a mobile phone. People find these gadgets to be very easy to carry

around. It has also been noted that about 80% of online customers use their mobile phones to search, view, and

purchase products. Due to the increased use of smart phones showing a rising trend in it. At the end of the day,

what people want is simplicity and uninterrupted accessibility, and that is exactly what mobile phones are offering.

Most ecommerce website owners in India have noticed that people are no longer using desktops to access the

internet and so they are making their ecommerce websites mobile friendly.

Some of the top ecommerce websites in India that have adopted the ecommerce mobile trend include shiprocket

360, which was previously known as Kartrocket, SellMojo, BuildaBazaar’s, Shopify, MartJack and StoreHippo,

among others. This is a clear indication that the only way for an ecommerce website to earn revenue is by adopting

the mobile trend. This way, people will be able to shop on the go and view your products without any problems. At

the end of the day, you will increase your sales and get new customers. This trend has already picked up, and

researchers are projecting an increase in the number of people shopping with mobile phones within the next few

years.

Chatbots
This is among the most amazing trends in 2019. The ecommerce platform in India is expected to see a rise in

the use of chatbots in the next few years. Chatbots are intelligent automated programs that have been developed to

stimulate conversations with customers and perform a number of tasks. What chatbots do is that they engage
customers and provide real-time answers to their queries. Despite being around for quite some time now, it is until
recently that chatbots started being incorporated in the world of ecommerce. In India, only a few ecommerce
platforms are making use of chatbots, but it has been noted that the plan to use chatbots by other online website is
evident.
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The chatbots are very strategic, and they execute great tasks. They have minimized the amount of time a
customer has to wait to get a response from an online website. What makes them even more important is that they
are coded to help customers locate specific products in a list of more than a thousand products. This is a smart way
to ensure customer satisfaction and avoid the loss of a potential client simply because you took ages to reply to

their question or inquiry. With such great functionalities, the trend is gaining popularity among a number of website

owners with many having plans underway to include the program in their ecommerce platforms. India being a highly

populated country, the use of chatbots will not only improve buyer-seller interaction but also lead to an increase in

sales.

Video content
Quite a number of online buyers have busy schedules, and so they don’t have time to scroll through a huge

article trying to understand a product. This makes most products in an online store to remain unsold simply because

people don’t understand them. This is the main reason why most website owners are opting for video content. This

is a trend that involves creating a concise but detailed video explaining the product to the buyer. All the buyer has

to do is spare a few seconds of his time watching the video, and once it is finished, he or she will have a complete

idea of what the product is all about. The video content trend is gaining popularity in India and has so far managed

to make it to the list of the top ecommerce trends.

Unlike text content where you can simply coin a number of charming words to end up with a convincing article

for the online buyer, video content require skills and creativity. This is because you have to sell the product within

a very short time. Most of these videos don’t even go past 30seconds. You thus have to mold a good strategy with

which you will use to highlight the main features of the product, explain why it is important to the buyer and what

makes it extraordinary from the other contemporary products. The best part about video products is that once the

buyer understands the video, chances of him or her purchasing the product is high. The trend is so far being used

by some of the biggest ecommerce websites in India to increase both traffic and sales and very soon a number of

ecommerce website owners will be adopting it too.

Social media
Social media has transformed how people interact. It is the trend that has made the world to become a global

village. With social media, you can easily access any news from any part of the world without making even a single

step. It is also the place where a huge number of people meet and share their experiences. With Facebook, Twitter,

and Instagram having such a huge following, online buyers have decided to use them as an avenue to rich potential

customers. The trend is growing exponentially, and so far a huge number of ecommerce websites are using it. The

plan is to come up with a way through which online buyers will be able to purchase products directly using their

social media accounts.

India is already experiencing a social media revolution in the ecommerce sector. A number of Instagram and

snap chat shops are being used to sell products to Indians. This is done by using a link that leads straight to the

merchant’s website, and within a few minutes, the buyer will be done with the transaction. There are other social

media apps however, which allows the buyer to complete the whole transaction by just using the social media app.

This includes viewing of the product and paying for the product. The social media trend is making strides with

China on the lead. This trend is also set to be used by a huge number of Indians in a bid to make online buying
conveniently.



107Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Virtual Sales force
E-commerce companies are really trying to boost their sales by using popups, chat modules and other tools for

sales people to convince customers to buy before they make a decision. Salesforce commerce cloud is a highly
scalable cloud-based software-as-a-service of e-commerce solution. It offers best in class features and functionality
developed and refined over many years to provide a highly optimized e-commerce experience

Conclusion
E-commerce plays a crucial role in Indian economy. After having been in the nascent stage for the longest time,

the e-commerce industry is finally starting to enter the mainstream. With the increase in the internet users in Indian
economy lead to the rapid increase in the online business. It is clearer from the study that E-commerce industry has
brighter future prospects in Indian economy.
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 Abstract
Retailers globally have adopted a multi-channel approach to retailing, thus interacting, engaging and transacting

with the consumer via multiple touch points, enabled by cutting-edge technology. Multi-channel retail refers to
the delivery of customer propositions via multiple channels with some degree of cross-channel integration in
management, information and service. Despite the economic slowdown, the Indian market is and will remain one
of the most promising in the world for many years to come. This will continue to excite domestic as well as
international companies/ retailers about entering and exploring the Indian market. Retail will continue to grow at
a scorching pace and will in the years to come emerge as the face of new India.

Keywords—Economic Slowdown, E-tailing, M-tailing

With heightened competition and an almost evasive shopper loyalty, retailers globally have adopted a multi-
channel approach to retailing, thus interacting, engaging and transacting with the consumer via multiple touch
points, enabled by cutting-edge technology. Multi-channel retail refers to the delivery of customer propositions via
multiple channels with some degree of cross-channels integration in management, information and service. Some of
the popular channels besides ‘brick-and-mortar’ include e-tailing, m-tailing i.e. mobile commerce, interactive TV,
catalogues and telephone. These various channels can complement each other or can be used to target and acquire
new customer segments that had been unviable for various reasons.

Etailing: While the global retail sector has gone far beyond the traditional ‘brick-and-mortar’ storefront with
the Internet changing the way businesses interact with consumers, e-retailing is still catching on in India. Though
industry reports indicate a significant increase in online shoppers between 2016 and 2018 up from 12 million earlier
to 19 million with the average frequency of online purchases growing from 2.6 per cent in 2007 to 2.9 per cent in
2018,the total transaction value is still a very minuscule percentage of the ‘brick-and-mortar’ sales. In 2018, online
sales were just 0.06 per cent of the total retail sales in the country and amounted to US$ 0.23 billion whereas the
UK’s online retail market stood at US$ 15 billion, roughly about 3.5 per cent of the UK’s total retail sales. Further,
online sales are dominated by ticketing and a few other categories like books, music, movies, home appliances,
electronics and IT and gift items. Other categories are yet to generate volumes.

Key challenges to the growth of this channel are low density of Internet connections (along with its poor
quality) and lower penetration of plastic currency. Consumer apprehension in using new technology is also one of
the main barriers. Apart from the psychological ‘touch and feel’ factor (consumers like to touch and feel the
product before buying), they have security concerns regarding online financial transactions and are unsure about
product delivery, quality, buyback and return policies. Language also poses problems, as almost all websites are in
English and not Hindi or vernacular languages. Thus, this channel is yet to grow to its full potential.

Consumers largely use the online channels to collate information before they make purchases through ‘brick-
and-mortar’ formats. This is evident from the fact that even for Future Group, the largest retailer in the country with
the widest offer in terms of depth and width, their online portal, Futurebazaar.com, accounted for only 1.5 per cent
of total sales in the financial year 2019.
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Mtailing: The difference between e-tailing and m-tailing is that while the former is limited to PC users with an
Internet connection, with m-tailing moving to an SMS platform, it is open to almost the entire mobile population.
And with India’s mobile penetration increasing the way it has, mobile commerce/ m-tailing promises exceptional
business market potential with much higher efficiency. Mobile networks are already being used as a marketing and
information dissemination tool and it will not be long before they are used for actual transactions.

Thus, while multichannel retailing might be easy to adopt as a strategy, delivering the multi-channel experience
will need a long term view and commitment, and if executed poorly, retailers could end up with dissatisfied and
disappearing customers thus affecting their top line as well as brand equity. However, the approach is sure to
generate long term value and competitive advantage to retailers, if executed well and most retailers will be seen
taking cautious baby steps towards creating a multi-channel retail environment.

Increasing Private Label Share in Indian Retail
With the growing retail sector, private labels or store brands are a rising phenomenon in the Indian organised

retail market. Though shoppers have been migrating toward private labels long before the economic slowdown
started, the slowdown has significantly increased the pace of this shift, thus favourably affecting the private label
sales of almost all large retailers like Reliance Retail, Aditya Birla Retail, Bharti Wal-Mart Retail, Infiniti Retail,
Pantaloon Retail, Shoppers Stop etc., that have private labels in their stable.

This migration is not only linked to price play, with an average private label in India priced 5–10 per cent below
national brands, but also to various factors like improvement in product quality, packaging, presentation and retail
experience that private labels have graduated to offer. By diminishing the power of traditional brands, private labels
are slowly but surely diluting a key source of manufacturers’ influence over consumers, and in turn, their leverage
over retailers.

The rise of private labels has thus resulted in many conflicts between retailers and brands owing to issues like
margins, display and shelf space. Retailers are more inclined to push sales of private labels as it offers them higher
margins, enables them to differentiate themselves from other stores in the vicinity and gives them a chance to have
more bargaining power and compete with the national brands rather than just being their customers. The brands
view private labels as category killers that make consumers more price sensitive, and are favoured by the retailers
in terms of shelf space. Brands are hesitant to offer higher margins to retailers as organised retail still contributes to
a very small percentage of their overall sales, and there is also the option of growing the brand through unorganised
retail, as the market is largely under-penetrated.

While Indian retailers and brands are still learning to manage this conflict, globally, there exists a fine balance
wherein both private labels and national brands coexist, creating a win–win situation.

Private Label Phenomenon  Indian Scenario

Indian Scenario
• As compared to the global scenario, in emerging markets like India the private label market is still at a nascent

stage. Though the share is still less than an estimated 7-8 per cent (US$ 1.4-1.6 billion) of organised retail
sales, it is growing fast. Growth is primarily driven by:

· Increasing strength of modern trade

· Relatively lesser brand loyalty and high ‘value’ loyalty amongst Indian consumers

· Foray of private label products into new categories, largely those that are becoming increasingly commoditised
(dry groceries, oils processed foods, basic apparel, home furnishings, small electricals, etc.) and the new
emerging categories where brand strength is relatively much lower.
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· India’s largest retail company Future Group has 12 apparel, 4 FMCG and 2 household product private labels
in its formats Big Bazaar, Food Bazaar and Pantaloon. Besides these it also has many other private labels
across categories and formats.

· Aditya Birla’s private labels cover 7 brands and many products and variants in categories like cereals, processed
foods, detergents, etc. It is also planning to launch its private labels in milk and dairy products.

· Tata Croma has plans for 100+ private labels across categories like personal care equipment, laptops, small
appliances, etc.

· Reliance Fresh sells staples and food items under Reliance Select and Reliance Value brands. It has recently
launched Dairy Pure, in the liquid milk segment. Reliance also sells a number of private labels in other categories
like apparel, through its various other formats.

· Shoppers Stop has around 10 private labels, the prominent ones being Stop, Kashish, Life, etc.

· Bharti retail recently launched 8 international private labels of Wal-Mart in its supermarket chain, Easy day.

Coexistence of Private Labels and Brands
Retailers need to understand that brands attract consumers to the retail store through advertising and promotion,

thereby creating demand for the category. Private labels also benefit in the process as it gives them an opportunity
to be picked up by consumers. If private labels are the only available products in the store and national brands are
phased out, then it could alienate consumers from that store.

National brands need to understand that private labels are and will be a part of life and in many ways provide
them with unique opportunities. If a private label is launched in a new product category then the national brand
marketers should consider it as a market test amongst consumers and can collate learnings from it to create new
products. Further, in-store branding of private labels attracts footfalls towards the category shelves, hence providing
more sales opportunities to national brands too.

Going forward, in order to coexist, brand manufacturers and retailers will have to work together and not only
attract consumers into the store but convert them into buyers by giving them a wide variety of options in terms of
price and range. Innovation, promotion and competitive pricing are a few factors that national brands must adopt
in order to compete with the private labels. Brand strategies will have to be improvised upon and made to operate
at a more micro level to deal with the different private labels of large retailers.

Franchising: The New Engine for Retail Expansion
In a market sapped of funds, franchising presented a great opportunity to grow faster without deep pockets

and without losing that entrepreneurial streak so important to grow sales, while efficiently managing cost. Thus,
more and more brands and retailers actively sought franchisees that could open stores and help the brand grow.
However, the brands acted a little more cautiously and radically changed their working style with the franchisees.
MGs (minimum guarantees), which had become the order of the day, went out of the window, and while retailers
offered various incentives to the franchisees to sell more, sales responsibility shifted largely to franchisees. With the
fall-back option of MG no longer being valid, franchisees had to take responsibility for sales, while the brand took
care of the product and the branding aspects. The franchisee - franchisor relation became a little fairer in that sense.

For many brands and retailers, franchising also became a way to get regain their capital investment in real
estate and retail infrastructure and to utilize the same in brand-building and marketing. A large number of brands
and retailers hence converted company-owned, company-operated stores to franchisee-owned, franchisee-operated
stores and subleased their stores to entrepreneurs who were willing to run those stores as franchisees. So, while the
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franchisee got a running store with established business, the retailers/brand owners got back the money they had
invested in the store, while still retaining that store for the brand. Thus, the very basis of franchising changed from
low-cost expansion to unlocking the value in retail frontend.

Going forward, the retail franchising industry would gain further prominence. Brands and retailers will continue
to see franchising as an efficient expansion route. However, the trend will favour larger franchisees/ master franchisees
rather than the traditional single-store franchisees, as brands would find it difficult to deal with numerous individual
franchisees. The franchising sector would also become more organised as more brands and retailers begin to
understand the importance of presenting a uniform brand experience to the consumers, even though the stores
would be owned and managed by different franchisees.

International Retailers: Returning to India
With a market that even in this global economic crisis grew at a rate upwards of 6.5 per cent p.a. as compared

to flat (if not negative) growth in the home markets of these brands, there is no doubt that India has arrived and is
the next big destination for brands not already here. The only question that the brands need to ask themselves is
whether they are ready to face an opportunity so large and heterogeneous, as the challenges may also be of a
similar magnitude. The issue thus is of timing and commitment, rather than entry versus no entry. To that extent,
some of the brands and retailers who were planning to enter India in 2019 may have deferred their plans, but India
was never a short-term story as has been the experience of most brands. Thus 2020 would just be a minor blip in
the entry of the international brands, and those committed will soon enter the market.

Brands and retailers already present in India were cautious in announcing any further growth plans, waiting to
see the full impact of the economic crisis on the country and other emerging markets. The experience of existing
international retailers in the recent past had also been quite mixed-some foreign brands found the market conditions
to be far more challenging than they expected and had to roll back ventures. Etam, GAS, Argos, Kappa, Springfield
and VNC were some of the retailers that shut shop in India in 2019, primarily due to issues related with products,
pricing, and format. Pricing remained a sore point for many retailers, especially for the international apparel brands,
as Indians were happy to shift from one brand to another in pursuit of better perceived value.

Some highlights are—
• Ikea announced the decision to stay out of India as the country does not allow full foreign ownership of single

brand retailers.

• Topshop and HMV cancelled their plans to enter India in 2019 due to sluggish sentiments in the established
markets and also concerns of high real-estate cost and lower sales density in India.

• Amid rumors of Carrefour talking to various large corporates, there was no announcement by the company
about finalising a partner in India. However, a good number of brands and retailers finally signed agreements
with Indian partners to venture into the country. These include:

• Spain’s Inditex Group, which partnered with Tata’s Trent, to launch the Zara brand in India. The first few
stores are slated in mid-2019.

• Leading British shoe retailer Clarks announced a joint venture with Future group to retail Clarks footwear in
India.

• Skechers USA, one of the global leaders in the lifestyle footwear industry, recently signed a deal with Winner
Sports - a wholly owned subsidiary of Pantaloon Retail India-to license and distribute Skechers footwear and
apparel in India.
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• Booker Group from United Kingdom set up its first 35,000 square-foot cash-and-carry store in Mumbai.

• French sports goods manufacturer, Decathlon, positioned as a one-stop shop for all sports enthusiasts, established
its first cash-and-carry store in Bangalore.

• Paul & Shark, Diesel and Timberland tied up with Reliance Brands, part of Reliance Industries.

• Genesis Colors formed a JV with Burberry and will open stores in tier-I and tier-II cities.

• Fashion and lifestyle brand retailer DLF Brands tied up with DKNY, Mothercare, Armani and Salvatore
Ferragamo in the last 2 years.

Further, Wal-Mart Inc.’s maiden entry into the Indian market in 2019 was termed a success and satisfied with
the response to its first two stores in Punjab, the company announced plans to open 40 more stores in the country
in the near future. Wal-Mart’s success(and that of many others brands and retailers like McDonald’s, Pizza Hut,
Levi’s, Marks & Spencer, Tommy Hilfiger, Pepsi, Coke, LG, Sony, Samsung, etc.) is also proof that those who
have invested in studying and understanding the market well and have shown long-term commitment have made
money in India.

Conclusion
As existing international retailers stabilise Indian operations and get familiar with the Indian market, other global

retailers will have to take the plunge or be left behind on the growth curve. Retailers should bear in mind that global
trends do not entirely fit in the Indian context, given that the end customer has a different buying pattern and
motivators to loyalty. The merchandise as well as the retail experience in India will have to be customised to meet
local needs. There remains large untapped potential in the market, and as India carries on along its path of economic
growth and the Indian consumer continues to integrate with global trends, international brands and retailers will find
India an increasingly fertile ground for growth. Despite the economic slowdown, the Indian market is and will
remain one of the most promising in the world for many years to come. This will continue to excite domestic as well
as international companies/ retailers about entering and exploring the Indian market. Retail will continue to grow at
a scorching pace and will in the years to come emerge as the face of new India.
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 Abstract
GST is said to be the most revolutionary tax reform that is been undertaken since independence. GST

replaces major indirect taxes, which were applicable in our country. GST attempts to unify most of the indirect
taxes which makes it destination based taxation and make India a unified market. Implementing GST would help
in better tax collection from organised & especially from an unorganised sector. GST provides ease for businesses
because they only need to deal with one tax system & provides faster movements of goods across the states.
GST can be said as the best example of corporate federalism. GST is based on the principle of value addition
wherein tax is charged at each stage i.e. from manufacturer till its ultimate consumption and the tax paid at
previous stage is allowed as credit by way of compensation. With the implementation of GST, the Indian producers
will be able to compete in domestic and as well as in the international markets. The GST has been conceived with
the objective of simplifying the Indian regime of indirect taxation. One major information reveal with the roll out
of GST is, formality of employment in the economy.  GST is single tax on the supply of goods & services, right
from manufacturer to the consumer. The paper highlighted the GST concept along with its significant working and
also presented coverage regarding implementation of GST. This paper made an attempt to define, short way
journey of GST and its impact on the economy.

Keywords:  Goods and service tax(GST), GST council, GST compliances, Impact of GST, GST structure.

Introduction
A significant tax revolution, GST which stands for Goods & Service tax, is an Indirect & Multistage destination

base tax, GST has been introduced in India with the purpose to consolidate all Indirect taxes, that is the reason
GST is called One nation, one tax. GST is a national level value added tax applicable on the goods and services.
GST has been introduced to overcome the loopholes in the previous tax system. GST is being India’s biggest tax
reform. GST extended to the whole of India including the state of Jammu & Kashmir. There were 15 Indirect taxes
such as:- Central excise duty, Commercial tax, Central sales tax, Custom duty, Luxury tax etc. rolled up under one
GST  paradigm.

GST act passed in the Parliament on 29th March 2017 & came into effect from 1st July, 2017 through the
implementation of the one hundred and first amendment of the constitution of India, which was a big step taken by
the Indian Government.

GST is levied at every step in the production process, but is refunded to all parties in the chain of production
other than the final consumer. GST is not an incremental tax; it is a transformational tax reform which work on
destination based consumption tax principle.

GST Key Milestones
· 14 June 2016- Draft model GST LAW ON PUBLIC DOMAIN.
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· 3rd August- Raj Sabha passes the bill.

· 8th August- Lok Sabha passes the bill.

· 8th September- President Ascent.

· 12th September- Cabinet approval from GST council.

· 16th September- Government notifies GST council.

· 22nd/23rd- First council meeting.

GST Structure
Levying taxes on citizen is in the authority of constitution of India, which give power to central & state government

to compose & collect tax from the citizens, so that the money can be used to run welfare security, law & order etc.
if we talk about concerned authority. The central board of revenue & the department of revenue is the apex body
to charge the taxes and in the administration of taxes in India. It is a part of ministry of finance which came into
existence as a result of the Central board of revenue act 1924.

GST is not a idea that just came recently. It has been a 17 year long journey to be GST a reality. GST was first
conceptualized in 1999 when P.M. Atal Bihari Vajpayee headed the NDA govt., Atal Bihari Vajpayee was the man
who approved the idea of GST along with some RBI Governors of that time. Being convinced by the idea of GST
the, Vajpayee govt. in the year 2000, appointed Asim Das Gupta the finance minister of West Bengal as the
Architect of GST. Basically Asim Das Gupta panel did 80% of the total GST job and it clearly reflect today’s GST.
Finally with Arun Jately efforts & political will 17 year long GST was passed on the mid-night of 30th June2017.
The Government has categorized 4 GST slab rates- 5%, 12%, 18%, 28%.

Tax Structure Regime in India

A) Direct Taxation

(i)         Income tax

(ii) Corporate-tax

B) Indirect Taxation- GST

A) Intra- state movement

(i)  Central GST(CGST)

(ii) State GST(SGST)

B) Inter- state movement

(i)Integrated GST(IGST)

GST  Council
The creation of GST Council is laid down as per the Article 279A of the amended constitution. GST council is

proposed statutory body powered to make recommendation in almost all issues relevant to the implementation of
GST. GST council is headed by the Finance minister, as the chairperson, then it has the union minister of the state
in charge of revenue & finance as a member and it has all state finance ministers as its members, to provide input &
recommendations.

GST council has its own secretary as well, the chairperson of CBEC(Central board of excise & custom)
handled matters related to the indirect taxes. The entire expenditure whether recurring & non- recurring will be
taken up by the central government for running the GST council. It revises the rates as well as re-categorise
products & services on time to time based on situation as per the demand and supply.
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GST council comprises of representative from the union as well as from the states. From union there is union
finance minister and from states there is one representative from each state, so mostly these representatives are the
finance minister of the states.

GST council is the apex constitutional body to decide policies of GST, one half of the total number of members
of the GST council shall constitute the quorum at its meeting. Every decision of the council is taken by a majority of
not less than ¾ of the weighted votes to the members present and voting.

GST council also decides the special rates for a specified period, to raise additional resources during any
natural calamity or disaster. GST council provides special provision with respect to the states of Arunachal Pradesh,
Assam, Jammu & Kashmir, Manipur, Meghalaya, Mizoram, Nagaland, Sikkim, Tripura, Himachal Pradesh and
Uttarakhand.

GST  Model/Mechanism
The new tax system which is GST, is going to be very beneficial for the business and consumers.

Under GST there are 4 types of taxes—-

· CGST(Central GST)

· SGST(State GST)

· IGST(Integrated GST)

· UTGST(Union territory GST)

If a dealer is doing business with in the states then he would pay CGST & SGST, but if business is extended
across the states, then a dealer would pay IGST. IGST is levied by the canter on all state. GST mechanism ended
cascading effect, cascading effect mean double taxation, where tax on tax was charged by the consumers in the
previous tax system.

GST is highly compliance driven law, where every sale & purchase is going to be track and monitored.

GST  is Boon or Bane for Indian Economy

 GST has been a historic and probably biggest tax reform in the Indian economy. One of the biggest reasons is
that makes GST successful in our country is co-operative federalism, where states decided to take unanimous
decision in the interest of the nation. Some states had to lose revenue and compromise, various adjustment had to
be taken by different states in order to make happen a common tax system i.e. GST.

Another thing with regard to successful implementation of GST is integrity and honesty. Under integrity we can
say that, 17 types of indirect taxes were exists before the implementation of GST and now only one tax representing

CGST 
Central goods and service tax. 
Only government has power of 

legislation 

Levied and collected by Central 
government. 

SGST State goods and service tax. 
Levied and collected by the state 

government.(Within the state 
legislation) 

UGST 
Union territory goods and service 

tax. 

Levied and collected by union 
territory( Without state legislat ion 

on Inter- state supplies) 

IGST Integrated goods and service tax. 
Levied by centre on all Inter-state 

supplies. 
(IGST=CGST+SGST) 
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these taxes, this has increased the integrity & honesty of the economy. GST has benefited the logistics a lot,
logistics is related to the trade and movement of goods. After rolled out of GST there are no more check posts,
which results are in the form of faster movement of goods & saving time.

One of the major impacts of GST was Decoupling. Decoupling means that the world economy was growing at
a faster pace & India could not grow as compared to the other economy. That was because of 2 reason
demonetisation and GST. This decoupling faced by the India during the 1st half of financial year, when GST has
been introduced. Then during the 2nd half of financial year India started revive and economy started to adopt the
GST & demonetization changes & the credit goes to mass and huge population of India.

With regard to GST another thing is that, GST reveals many information’s of the economy. One major information
reveal with the roll out of GST is, formality of employment in the economy. Formality of economy means how much
percentage of population is engaged in the formal sector employment. It was believed in India most of sector
worked under informal sector, but GST data reveals around 53% of population part works under the formal sector
of economy. So we can say that GST is boon more than bane for the Indian economy.

Rationale of GST
· One tax from the manufacturer to the consumer, leading to transparency of taxes paid by final consumer.

· For trade & industry, input tax credit would be available throughout the supply chain & multiple records are not

required to be maintained.

· GST provide uniformity of the tax rates & structures.

· Various sectors will get relaxation from the double taxation system like:- Works contract, Software etc.

· Provide transparency & automated procedures for different process such as:- Registration, return, refund etc.

· Overall tax burden on most of the supplies will come down.

· Elimination of tax cascading effect.

· GST results in integrated national market.

·  GST came with better government administration which increases the GDP.

GST Impact on Various Sectors
A) Real Estate Sector: Real estate industry is being one of the largest sector of    Indian economy. Real

estate provides about 7.8% to India’s GDP. The impact of GST on real estate sector is very much likely to be in the

hands of buyers as the rate of tax can certainly delight with its economical zone. Major concern with regard to GST

is that, it reduces tax evasion, which results in transparency in real estate sectors like:- Cement, Steel etc.

B) Education Sector: Education sector works as the pillars for the others sectors  of Indian economy.

Education sector enjoys lots of exemption as they are not taxed or comes in negative list. The exempted educational

services under GST are examination fees, curriculum related materials, student administrative services such as:-

student cards, fees etc.

C) Health care Sector: Health care sector has been a largest contributing sector  in Indian economy both in

terms of generating revenue and employment. Health care sector would get profit from the GST implementation as

it would diminish the complexities to the growth of business. One of the major benefits after the rolled out of GST

would be that, duty charged on imported health care equipment will be available as a credit.

D)  Banks & NBFCs: GST has impacted Banks and NBFC,s (Non- banking Finance companies) the
most. Service tax has changed from 15 to 18% after GST. Under GST framework, Banks & NBFC,s need to get



117Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

registered for each state they work into. After the implementation of various compliances accounting and
administration of banks changed a lot.

Conclusion
GST is one of the biggest agenda & economic change of Indian government. GST helps in collection of those

taxes which has never been paid before,it also eradicated corruption, which leads higher implementation of the
projects. GST was a formal decision taken by the Indian government & implemented. Every policies has its
advantage and disadvantage even the GST has few. GST in not beneficial to every man because some mans are
consumers. GST is mostly beneficial to big corporate bodies & ruling parties.

GST has different tax rates for different sectors which males it quite complicated. For smooth implementation
of GST, there is need of more awareness, so its long term benefit can be taken. It can be said that, GST is able to
bring transparent and corruption-free tax administration. GST is a tax structure which is adopted by more than 150
countries. GST is being a very good step, which was converted in to ill conceived and dangerous tool to put the
economy into well. GST also helps India to better negotiate its terms in international trade forums also.

References
· GST Acts with Rules & Forms- Taxmann’s

· GST guide for students- CA Vivek Kr. Agrawal

· Good and service tax(GST)- CA Anoop Modi

· Good and service tax(GST)- Dr. H.C. Mehrotra, Prof. V.P. Agarwal



118 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Non-Performing Assets in Indian Banking Sector:
Recent Trends, Challenges and Remedies

Piyush Garg

Asst. Professor (Management Dept.), D.A.V.College, Muzaffarnagar (U.P.)

Abstract: Non-performing asset is an important factor in analyzing the financial performance of a bank. It
shows the competency of banks. NPA means the amount which is not received by the bank in return of loans
disbursed. They affect not only the finance institution but the total financial system. Thus a paper has been written
on recent trends, challenges and remedies of NPAs. As banks now a days are judged on the basis of assets
instead of number of branches in the world. This paper analyses the circumstances as well as remedies of non-
performing assets in Indian Banking System. The study is based upon secondary data recovered from report of
progress of banking in India, websites, Journals and articles in Economic Times newspaper.

Key words: NPA, Cause of NPA, Impact of NPA, Recent trends of NPA, Challenges of NPA, Remedies of
NPA, Suggestions for NPA.

The banking industry of India consists of the financial institution (Reserve Bank of India - RBI), commercial
banks, cooperative banks and development banks (development finance institutions). These institutions, which
give a gathering ground for the savers and therefore the investors, form the core of India’s financial sector. Through
mobilization of resources and their better allocation, banks play a crucial role within the development process of
underdeveloped countries. The banking sector is nothing but the backbone of any economy. Any issue relating to
the banking sector will adversely affect the economy. Indian banking sector has been facing so many serious issues
regarding the increasing level of Non- Performing Assets (NPAs).

What are NonPerforming Assets (NPA)?

A loan and even a leased asset that is not paid on or after the maturity and stops generating income for the
lending bank is named as Non-Performing Asset (NPA). Normally, any loan installment or EMIs that remain
overdue for a period of 90 days or more are put into NPA category.

Types of NPAs 
In Banking sector Non-performing assets are classified in many categories. Some important types of NPA are

as follow:-

1. Substandard assets: A loan or assets which has remained unpaid for a period less than or equal to 12
months, is called substandard assets.

2. Doubtful assets: An asset would be unpaid for a period of more than 12 months is known as doubtful
assets.

3. Loss assets:  Assets which do not recover and had remain unpaid and in future not hope to recover is
known as Loss assets.

How is NPA calculated?
Formula: Net NPAs = Gross NPAs – Provisions.

Gross NPA Ratio is that the ratio of total gross NPA to total advances (loans) of the bank. Net NPA to
Advances (loans) Ratio is that the ratio of Net NPA to advances. It is used as a measure of the general quality of
the bank’s loan book.
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Why is NPA important?
The NPA are considered as a crucial parameter to gauge the performance and financial health of banks. If a

bank has high NPA ratio then its performance is taken into account as weak than that of a bank with lower NPA
ratio. It creates a nasty effect on good will and equity value of the bank.

Causes of NPA
DefaultThe utmost important reason behind NPA is default by borrowers.

Economic conditions - The financial condition of a neighborhood suffering from natural calamities or the
other reason may cause NPA.

No more proper risk management  Speculation is one among the main reason behind default. The borrowers
with the bad credit track record have also been provided the loans by the banks at times.

Mismanagement  Often ill-minded borrowers bribe bank officials to urge loans with an intention of default.

Diversion of funds - repeatedly borrowers divert the borrowed funds to purposes aside from mentioned in

loan documents. It is very hard to get over this type of borrowers.

Steps taken by RBI and Government in previous couple of years to deal with NPA’s
1. Introduction of Insolvency and Bankruptcy code. Also, SARFAESI Act and DRT Act are amended to

form the recovery process more efficient and expedient.

2. RBI introduced Corporate Debt Restructuring (CDR) mechanism, setting up a Joint Lenders’ Forum, 5:25

scheme, Strategic Debt Restructuring (SDR) scheme.

3. ‘Project Sashakt’– the five-pronged strategy to deal with NPAs recommended by the Sunil Mehta-led

committee has been a positive move.

4. Recognition of Bad loans is the first step in the direction of dealing with NPAs.

Looking at the enormous size of the banking system, NPAs poses an enormous threat to the macro-economic

stability of the Indian economy.

Impact of NPAs on banks

NPAs directly affect the profitability of the banks. Below mentioned are the ways through which banks profitability

is affected:

(i) Liquidity position: NPAs affects the liquidity position of the banks, thereby creating a mismatch between

assets and liability and force the banks to raise resources at high cost.

(ii)Undermine bank’s image: The bank image both in domestic and global markets are affected if NPA have

High level. It also has a negative effect on bank profitability.

(iii) Effect on funding: Increasing level of NPAs in banks results in scarcity of funds in the Indian capital

market as there will be only few banking institutions who will lend money.

(iv) Higher cost of capital: NPA also effect the higher cost of capital for a bank because if funds remain

uncollected so bank require more funds for your daily operations so it have negative effect.

(v) High risk: The risk-bearing capacity of the banks also effect NPA because bank provide more time for

collection of NPA but it have no result.

(vi) Effect on income: NPAs will reduce the net interest income of the banks as interest is not charged to
these accounts.
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(vii) Declining productivity: It will also cost in terms of time, money and manpower which will ultimately
results in declining profitability because most of staff engage in prepare document regarding NPA for suit the cases
against the NPA parties so they unable to perform another work of banks.

(viii) Effect on ROI and profitability: NPA also effect on ROI and profitability of a bank because a bank
does not recover your NPA so its ROI have negative value and if its ROI have negative value so its profitability also
effect and its have decreasing value.

(ix) Ultimate burden on society: NPA indirectly effect negative to the society. If NPA does not recover so
bank provide further loan or advance in higher rate of interest so society have pay more value.

Recent trends of NPA in India.
There is considerable amount of improvements which need to be sustained if banks need to fulfill their responsibility

and if a number of the banks need to become healthy,” he said here after meeting representatives of the micro, small
and medium enterprises sector here. The RBI’s recent FSR report said stress tests suggest there would be further
improvement in banks’ asset quality in the new year. In the baseline scenario, the gross NPA ratio might decline
from 10.8 per cent in September 2018 to 10.3 per cent in March 2019 and 10.2 per cent in September 2019, it
said. However, the numbers indicate major improvement on a full-year basis, as in FY18 the ratio stood at a high
of 11.2 per cent and slipped to 9.1 per cent in FY19, the RBI said in its annual report on trends and progress of
banking in 2018-19.

Reflecting the development within the health of the banking industry, net NPAs nearly halved to three .7 per
cent in FY19 from 6 per cent in FY18.

Challenges of NPA
The NPA growth involves the need of provisions, which reduces the general profits and shareholders’ value.

The problem of NPAs isn’t only affecting the banks but also the entire economy. In fact level of NPAs in Indian
banks is nothing but a reflection of the state of health of the industry and trade. Higher NPA ratio trembles the
confidence of investors, depositors, lenders etc. It also causes poor recycling of funds, which successively will
have deleterious effect on the deployment of credit. The non-recovery of loans effects not only further availability
of credit but also financial soundness of the banks.

Remedies
• The banks legally recover their loans, the Securitization and Reconstruction of Financial Assets and Enforcement

of Security Interest (SARFAESI) Act 2002, which empowers banks/Financial Institution to recover their
NPAs without the intervention of the court.

• Other methods are Recovery of Debts due to banks and Financial Institutions Act (DRT).

• Political interference can be neutralized by effective appraisal without compromising the quality of proposal
and security. The only weight-age to be given to such pressures should be limited to early and smooth sanctioning
of the loan.

• Targets for advances be set in a scientific manner and properly trained staff need to be put on appraisals.
Creation of specially trained staff requires proper planning and sustained efforts need to be made to upgrade
their skills. There should not be square pegs in the round holes or otherwise things will end up in failures.

• Proper legal documentation and creation of legal charge be got done before releasing even a single paisa of the
sanctioned loan. Disbursal should be need-based and in phases. Post disbursement inspection must be conducted
on and after every phase of disbursement in order to check any diversion of funds.
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• All assets charged to banks must be got properly insured and diarised to be renewed on due dates. Value of
securities be got assessed at suitable intervals of time. Disbursing authorities necessarily need to follow installation
and the timely start of a project as any delay may result in cost overruns thus making the project unviable. This
may result in a loan into going to NPA in the beginning itself.

• All statutory/necessary permissions, clearances, licenses must be in place before disbursal of loan.

· The controlling authorities must keep an eagle’s eye over the big loans and LARGE PORTFOLIOS and guide
the operating levels at every stage. Pre and post inspection and controlling authority’s guidance should not be
only on paper but on the ground. These are not the only safeguards as there may be many others depending on
each case.

Suggestions to reduce NPAs in banks
(i) RBI should revise current credit appraisal and monitoring systems.

(ii) The banks regular follow-up of customers to ensure that there is no diversion of funds.

(iii) At a fixed interval bank need to review of all loan accounts.

(iv) To overcome the weakness of credit appraisal and credit monitoring, banks require to train your employee
properly.

(v) Some time for recovery of NPA bank use some option as like one-time settlement scheme or compromise
settlement scheme. Debt Recovery Tribunals and Lok Adalats are other ways of recovery of NPAs. Now these
days banks are resorting to SARFAESI Act for the management of NPAs.

(vi) Establishing a rigorous screening process before granting credit.

(vii)The  bank should  rephrase or  reschedule the  account  for  reasons  that  are  beyond  the borrower’
control.

Conclusion
In the course of this research paper, I find that NPAs have a big effect on banking working as well as financial

institutions all domestic and global financial position of country. NPAs make from different causes as like wrong
practice of banks, customer willfully, Government policy and other factor. Now days in India, RBI make and revise
banks policy regarding providing loan and advance and recovery of NPAs. At present NPAs have decreasing
value and recovery of NPAs is increase. It also has the positive effect of banking financial position. If bank have
strong financial position so country financial position also strong and provide a base as backbone for financial
working. So NPA has an important value in banking sector. Bank regularly watch NPA and make many solution to
decrease NPA.

References:
· Annual Research Journal of SCMS, Pune Vol. 4, March 2016 ISSN 2348–0661 Print © 2015 Symbiosis Centre for Management

Studies, Pune

· Annual Research Journal of Symbiosis Centre for Management Studies, Pune Vol. 4, March 2016 115 foreseeing future
developments.

· https://simranias.com/non-performing-assets-npas-in-india-impact-causes-and-remedies/

· lifeandbanking.com/2017/12/16/banks-nhttpspas-causes-aremedies/nd-

· https://www.sesameindia.com/blog/want-to-reduce-npas-here-are-the-things-to-know/

· https://economictimes.indiatimes.com/industry/banking/finance/banking/npa-level-of-banks-on-the-decline-rbi-governor-
shaktikanta-das/articleshow/67422586.cms

· https://www.business-standard.com/article/finance/gross-npa-ratio-improves-to-9-1-at-sept-end-from-11-2-y-o-y-rbi-
119122400782_1.html



122 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Strategic Management, Financial Economics and
Risks

Dr. Pradeep Kumar Goel

Assistant Professor, J. S. (P.G.) College, Sikandrabad, District - Bulandshar

 Abstract:
 Strategic management refers to the art of planning our business at the highest possible level. Strategic

management focuses on building a solid underlying structure to the business that will subsequently be fleshed out
through the combined efforts of every individual employed.

Why would risk-averse individuals and entities ever expose themselves intentionally to risk and increase that

exposure over time? One reason is that they believe that they can exploit these risks to advantage and generate

value. It is true that risk exposes us to potential losses but risk also provides us with opportunities. A simple vision

of successful risk taking is that we should expand our exposure to upside risk while reducing the potential for

downside risk.

To exploit risk, we need an edge over our competitors who are also exposed to that same risk, and there are

five possible sources. One is having more timely and reliable information when confronted with a crisis, allowing

us to map out a superior plan of action in response. A second is the speed of the response to the risk, since not

all firms, even when provided with the same information, are equally effective at acting quickly and appropriately.

A third advantage may arise from experience weathering similar crises in the past. The institutional memories as
well as the individual experiences of how the crises unfolded may provide an advantage over competitors who
are new to the risk. A fourth advantage is grounded in resources, since firms with access to capital markets or
large cash balances, superior technology and better trained personnel can survive risks better than their competitors.
Finally, firms that have more operating, production or financial flexibility built into their responses, as a result of
choices made in earlier periods, will be able to adjust better than their more rigid compatriots.

Keywords: Strategic management financial economics and risks; globalization; mix-method research; global
research issues.

Introduction
Strategic Management(SM) refers to the art of planning our business at the highest possible level. It is the

duty of the company’s leader (or leaders). Strategic management focuses on construction of a solid underlying

structure to our business that will subsequently be fleshed out through the combined efforts of every individual we

employ.

Strategic management hinges upon answer three basic questions:

1. What are my business’s objectives?

2. What are the best traditions to achieve those objectives?

3. What resources are requisite to make that happen?

Drilling down to discover a company’s core objectives can have several phases:

· Assessing the scenery within which the company will operate, and formulating how the company sees its role

within that scenery. This is commonly known as a mission statement.



123Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

· Establishing objectives to answer some of the unmet wishes, taking both a long- and short-term view of what
the company can propose. This is commonly known as a vision statement.

· Stipulate the goals, the company has for itself, both in terms of financial and strategic objectives.

Once these steps are taken, a strategic plan should begin to emerge — effectively setting the stage for answering
the second question above, or “How best can we reach our goals?” Phase two of successful SM is to formulate a
plan by which the company can accomplish what it sets out to do. Within this phase, a chain of command should be
put in proper and effective place, coupling individuals with the right skills, knowledge, and experience with the
business’s needs and objectives. From there, responsibilities for processes and tasks should be distributed across

the full chain of command, delegating work to teams and individuals so that they company’s goals can be attained

through the combined efforts of all employees. This covers communicating responsibilities and deliverables (what

needs to be done, and how the results of those tasks will be measured).

Finally, SM entails allocating the right amount of resources to the various parts of our business so that those

assigned to particular goals have what they need to meet their objectives. This ranges from providing employees

with the right supplies to enacting systems by which employees receive the necessary training, all work processes

are tested, and all information and data generated is documented.

Effective SM is lithe and nimble, enabling companies to move quickly in response to new challenges, and

replace outmoded ideas and practices with processes that can help meet new needs as they present themselves.

Financial Economics   is the branch of economics related to the functioning of financial markets, such as the

stock market, and the financing of companies. It can be distinguished from other branches of economics by its

“concentration on monetary activities”, in which “one type of wealth or another is likely to appear on both sides of

the trade.” The questions to be addressed are usually framed as “time, uncertainty, choice and information”.

o Time: money now is traded for money in the future.

o Uncertainty (or risk): The amount of money to be transferred in the future is uncertain.

o Options: one party to the transaction can make a decision at a later time that will affect subsequent transfers

of money.

o Information: knowledge of the future can reduce, or possibly eliminate, the uncertainty   associated with

future monetary value.

Risk is the potential harm that may arise from some present process or from some future event. It is often

mapped to the probability of some event which is seen as undesirable. Usually the probability of that event and

some assessment of its expected harm must be combined into a believable scenario which combines the set of risk,

regret and reward probabilities into an expected value for that outcome. There are many casual methods which are

used to assess risk, and formal methods such as value at risk.

Why do risk-affected individuals and institutions sometimes expose themselves to risk themselves and increase

that risk over time? One reason is that it can exploit these benefits to leverage and generate value. How can we

explain why companies engage in emerging markets that have substantial political and economic risk or in technologies
where regulations change on a day to day basis?

Why Exploit Risk?
It is true that risk exposes us to potential losses, but risk also presents us with opportunities. A simple approach

to successful risk taking is that we must expand our risk to reverse risk to increase our risk.
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Value and Risk Taking
In the traditional discounted cash flow model it is easiest to consider paying the risk. The value of a firm is the

present value of expected cash flow, discounted back to a risk-adjusted rate, and derives from four core principles
- cash flow from existing investments, with these cash rate growth rates with a high-growth period. Is usually the
excess return on new investment, the duration of this high growth period and the cost of money (capital) for both
existing and new investment? In this context, the effects of risk-taking can manifest in all these variables:

1. Cash flows from existing investments not only manage the quality and efficiency of these investments, but also
reflect the results of previous decisions made by the firm about how much risk to take and in what forms. A firm
that focuses on greater risk, which one avoids, which one avoids and which ones should pass through to its
investors, may not only be able to determine which of its existing investments to keep. But should also generate
high cash flow from these investments.. A risk-prone company that is highly cautious when investing will have
less investment and will report less cash flow from those investments.

2. Higher returns on new investment and higher growth period will be directly influenced by how much risk is
taken in new investments and how well the risk is measured and dealt with. Better risk-taking firms will
generate greater returns on new investments for longer periods.

3. The relationship between cost of capital and risk taking will depend in large part on the types of risks taken by
the firm. While increased risk for market risk will typically translate into higher cost of capital, higher firm-
specific risk may have little or no impact on the cost of capital, especially for firms with diversified investors.
Risk Being selective about risk can reduce the impact on discount rates.

The final and most complete measure of good risk-taking is whether a firm’s value increases as a result of its
risk-taking, which, in turn, will determine whether the risk of taking a risk has positive effects - a longer excess
return growth. The period of - exceeds the negative consequences - more volatile income and potentially higher
cost of capital. Figure (risk taking and price) captures the effects of risk taking on all dimensions of value.

How do we exploit Risk?
In this section, we consider five ways by which we can use risk to gain an advantage over our competitors. The

ways are—

· Access to better and more timely information about first events as they occur and their consequences allows us
to respond better to the situation.

· The second is the speed with which we respond to changed circumstances in how and where we do business;

· The third benefit derives from our past experience with similar crises in the past and our knowledge of how the
market was affected by those crises, enabling us to respond better than other companies in the business.

· The fourth is derived from having resources - financial and personnel - that allow us to move out of an area that
faces a better crisis than the region’s reset.

· The final factor is financial and operational flexibility; being able to change our technical base, operations, or
financial structure in response to changed environments can provide a firm with a significant advantage in
uncertain environments.

The Information Advantage
Reliable information can provide an invaluable edge in formulating the correct response to the risks. Following

are the measures to obtain better information—-

1. They have to invest in information network.
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2. The reliability of intelligence networks must be thoroughly tested before a crisis hits with the intention of
removing weak links and increasing their strength.

3. The network has to be protected from the praying eyes of contestants, who may be tempted to print it instead
of their own design.

Information Technology and Strategic Risks
As information becomes both more laudable and easier to use, managers often do not have the challenge that

they do not have enough information, but it is too much and is often contradictory and chaotic. The key to using
benefit information when confronted with risk is that there is a screening mechanism that not only distinguishes
credible from unreliable information, but also provides tools for decision makers to realize the information. As a
final point, it is worth emphasizing that having better knowledge is part of the successful exploitation of risk but is
not a sufficient or necessary precondition. Studies of intelligence in military operations found that while good
intelligence is a factor for success, it is only a factor, and there are cases where forces have failed despite better
knowledge and have not been successful despite poor information.

The Speed Advantage
When case studies are written about effective responses to crises, whether political or economic, they typically

highlight the speed of response. While talking of the speed advantage the following should be considered—

· One factor is the quality of information that we receive about the nature of the threat and its consequences - the

information advantage we have given in the final stages is often an important part of reacting quickly.

· The second factor is identifying both the potential short-term and long-term consequences of the threat.

· The third factor is understanding the audience and constituencies for which we are providing feedback.

In fact, it is not just that we react quickly to crises, but rather that the suitability of the response determines

whether we succeed in facing the crisis and are strengthened by the experience. The organizational structure and

culture of companies also play an effective role in how they respond to challenges.

The Experience/ Knowledge Advantage
While it is true that no two crises are exact replicas, but it is also true that we can benefit from having experienced

similar crises in the past. How important is experience in dealing with crises? Studies of decision making by board

members in a wide variety of environments lead to the conclusion that decisions are made more quickly when

decision makers are more experienced. In a simple way, experiences at both the individual and institutional levels

lead to better and faster decisions when faced with risk. The approaches to Knowledge advantage are—

· Firstly, by entering new and unfamiliar markets, exposing it to new risks and learning from its mistakes is the

path that many multinationals have chosen to take in emerging markets.

· Second, firms in unfamiliar markets acquire and use their personnel and expertise, even if it is at a premium.

In fact, knowledge management or KM is the study of how to use this accumulated knowledge and experience

in growing and volatile markets as a competitive advantage.

The Resource Advantage
Having the resources to deal with crises can give a company a significant advantage over its rivals. There are

many resources that can attract firms to deal with risk, including human capital.

How can firms go about establishing capital gains? For private businesses, this can range from being publicly
traded, while for publicly traded firms, opening their investor base to include foreign investors can bring in increased
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capital (foreign listings or From having depository receipts) and extending corporate debt from bank loans to
include corporate bonds. Note that there is a cost associated with this increased access to capital; For private
business owners, this is a potential loss of control associated with publicly traded firms, while foreign listings,
especially for emerging market companies, increase the need and cost of information disclosure, as well as better
corporate May push for administration. Similarly, keeping a large cash balance inventory can create costs for the
company in non-crisis times; Cash balance will generate lower (though risk-free) returns and may increase the
likelihood that the firm will be taken over.

Flexibility
While a flexible response to changing circumstances may be a general benefit, it can take various forms. For

some firms, it may be production facilities that can be adapted at short notice to produce products that are
modified, which is a better demand from customers; Alternatively, companies that have production facilities in
multiple countries may be able to move production from one country to another with increased risk or higher costs.

Building the Risk Taking Organization
Firms that benefit from risk taking do not do so by accident. In fact, there are important elements that are

common in successful risk-taking organizations. These elements are—

· First, they succeed in aligning the interests of their decision makers (managers) with those of the owners of the

business (stockholders) so that firms expose themselves to the right risks and the right reasons.

· Second, they choose the right people for the task; Some individuals respond to risk better than others.

· Third, the reward and punishment mechanisms in these firms are designed to encourage poor risk taking and

good risk taking.

· Finally, the culture of organizations is conducive to prudent risk taking and it is structured accordingly.

Conclusion
The essence of risk management is not to avoid or eliminate risk, but to decide which risks to take advantage

of, which investors to pass through and which ones to avoid or hedge against. In this paper, I discussed exploitative

risks by presenting evidence on the first payment to be taken. While there is evidence that greater risk leads to

higher returns in total, there is also substantial evidence to the contrary (i.e. risk taking can be disastrous) to suggest

that firms should be careful about what risk they expose themselves to. To exploit risk, we need an edge over our

competitors, who are exposed to the same risk, and have five possible sources. When faced with a crisis, there is

timely and reliable information, enabling us to formulate a better plan of action in response.

 A second risk is the speed of response, since not all firms are equally effective at acting quickly and appropriately,

even when providing the same information. A third benefit may arise from experiencing a similar crisis in the past.

Institutional memories as well as personal experiences of how the crisis unfolded may provide an advantage for
competitors who are new to risk.

A fourth advantage is based in resources, as firms with access to capital markets or larger cash balances, better
technology, and better trained personnel can take better risks than their competitors. Finally, firms that have greater
operational, production, or financial flexibility will be able to adjust better than their more rigid compatriots, as a
result of choices made in earlier periods, built into their responses.
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 Abstract
Agricultural sector known as primary sector is also essential for economic development in any economy

including India. It has emerged as a necessary-growing sector in the global economy since independence. Agriculture
is the only means for employment in about two-thirds of India. Agriculture is the primary source of livelihood for
about 58 percent of India’s total population. Gross value added by agriculture, forestry and fisheries, to 18.53
trillion (US $ 271.00 billion) in FY18. Challenges in agricultural sector are subsidies and investment, over-
exploitation of natural resources, financial global crisis, and agricultural diversification. This paper focused on
achievements in Agricultural sector as well as recent major government initiatives in the agricultural sector, like
Pradhan Mantri Kisan Nidhi Yojana (PM-Kisan) and 2,021 crore (US $ 284.48 million) to the bank accounts of
over 10 million beneficiaries on 24 February 2019, etc. Loan waiver adversely affected the credit history of
borrowers and their future prospects of availing fresh loan for agricultural purposes. NPA levels have increased
sharply, possibly indicating a strategic default arising from state-level debt forgiveness announcements.

Keywords: Over-exploitation of natural resources, financial global crisis, agricultural diversification, loan
waiver, NPA.

Agriculture is the primary source of livelihood for about 58 percent of India’s total population. Gross value

added by agriculture, forestry and fisheries, to 18.53 trillion (US $ 271.00 billion) in FY18.

The Indian food industry is poised for huge growth, increasing its contribution to the world food trade every

year, especially within the food processing industry thanks to its immense potential for value addition. The Indian

food and grocery market has the sixth largest share in the world, accounting for 70 percent of retail sales. The

Indian food processing industry accounts for 32 per cent of the total food items in the country, which is one of the

most important industries in India and ranks fifth in terms of production, consumption, exports and expected

growth. It contributes about 8.80 and 8.39 per cent of gross value added (GVA) in manufacturing and agriculture,

13 per cent of India’s exports and 6 per cent of total industrial investment.

The debt waiver announced by the state governments has prevented repayment of many borrowers in the

country in anticipation of loan waiver. This adversely affected the credit history of the borrowers and their future

prospects of obtaining new loans for agricultural purposes. This led to a further deterioration of the credit culture in

the agriculture sector as evident from the high level of gross NPAs of 8.44 per cent as on 31 March 2019.

Review of literature
Tripathi and Prasad (2009) Agriculture development in India since independence: A study on Progress,

performance and determinants focused on land use pattern, changing agricultural structure, changes in cropping
pattern and performance of Indian agriculture.

Kekane Maruti Arjun (2013) Indian Agriculture- Status, Importance and Role in Indian Economy focused on
current status of Indian agriculture and to provide a basis of monitoring and evaluation.



129Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Himini (2014) An Analysis of Agriculture Sector in Indian Economy she focused on importance of agriculture
for India and attempted to identify the issues and priority areas of Indian agricultural. Government policies affect
Indian economy.

Objectives of the study
· To understand the contribution of agriculture on Indian Economy.

· To analyze challenges and opportunities affecting development.

· To highlight the achievement in Agricultural sector and Government initiatives

Research Methodology

The research methodology is descriptive in nature.

Data Collection Method

This present study is entirely based on secondary data source which has been collected from government
official websites, journals, newspapers and related studies.

Agriculture in India: Information About Indian Agriculture & Its Importance

Market Size
During 2017-18 * crop year, grain production is estimated to be a record 284.83 million tonnes. In 2018-19,

the Government of India is targeting a grain production of 285.2 million tonnes. Milk production during FY17 was
165.4 million tonnes, while meat production was 7.4 million tonnes. As of September 2018, the total area sown
with kharif crops in India reached 105.78 million hectares. India ranked second largest fruit producer in world
market. According to the third advance estimate, the production of horticultural crops is at a record 314.7 million
tonnes (mt) in 2018-19.

Total agricultural exports from India grew at a CAGR of 16.45 percent in FY 2017-18 to succeed US $ 38.21
billion in FY18-18. Agricultural exports stood at US $ 38.54 billion in FY2019. India is additionally the most
important producer, consumer and exporter of spices and spice products. Spice exports from India reached US $
3.1 billion in 2017-18.

Tea exports from India reached a 36-year high of 36.68 million kg in CY 2017, while coffee exports reached
a record 395,000 tonnes in 2017-18. The food and grocery retail market in India reached US $ 380 billion in
2017.

According to the DPIIT (Department of Promotion of Industry and Internal Trade) , the Indian food processing
industry has attracted FDI (foreign direct investment) of around US $ 9.08 billion between April 2000 and March
2019.
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Some of the major investments and developments in agriculture are as follows:

• Investments worth Rs 8,500 crore (US$ 1.19 billion) have been announced in India for ethanol production.

• By 2019, India will start exporting sugar to China.

• The primary mega food park in Rajasthan was inaugurated in March 2018.

• Agrifood start-ups in India received funding of US$ 1.66 billion between 2013 to 2017 in 558 deals.

• In 2017, agriculture sector in India witnessed 18 Mergers & Amalgamations deals worth US$ 251 million.

Agriculture affects the Indian economy in the following ways:
1. Contribution to National Income

India was a predominantly agrarian nation and agriculture still remains the main sector as it provides livelihood
to most of the people. The contribution of agriculture in GVA has come down from 15% in 2015-16 to 14.4% in
2018-19. The decline was mainly due to reduction in GVA share of crops from 9.2% in 2015-16 to 8.7% in 2017-
18.

2. Provides Employment

In 1951 agriculture had a 69.5% working population. After reforms, this percentage increased to 66.8% in
1991 and 56.7% in 2001. GDP growth was 8.2% in 2016-17. In 2018-19, the agriculture and industry sectors
are expected to grow 2.9% and 6.9% respectively, while the services sector is projected to grow by 7.5%, but
due to the rapid growth in population, the absolute number of people engaged in this sector has increased considerably,
happened.

3.  Provides food to the increasing population

India has a large population and agriculture sustains the growing Indian population. Therefore, it is important to
increase the production of food grains in the country, otherwise there will be shortage of food grains, due to which
there will be shortage of food grains. Due to the extreme pressure of population labor surplus economies like India
and the rapid increase in demand for food, food production increases at a rapid rate. The current level of food
consumption in these countries is very low and with a slight increase in per capita income, the demand for food has
increased rapidly (in other words it can be said that the income elasticity of demand for food in developing countries
is too much).

Therefore, until agriculture is able to continuously increase the marketing of surplus of food grains, a crisis
is bound to emerge. Many developing countries are going through this phase and agriculture has been developed
for growing food requirements.

 4. Helps increasing capital formation

Agriculture has a major role in capital formation in India. Capital formation is a necessary condition for economic
development. Productivity can be increased in the industrial sector by shifting labor and capital from the industrial
and rural sector to the industrial sector. The requirement is a general consensus on capital formation. Since agriculture
is the largest industry in a developing country like India, it can play an important role in increasing the rate of capital
formation. If it fails to do so, the entire process will shock economic development.

The following policies are taken to extract surplus from agriculture:
(i) Transfer of labor and capital from farm non-agricultural activities.

(ii) Taxation of agriculture should be in such a way that the burden on agriculture is greater than the government
services provided to agriculture. Therefore, the generation of surplus from agriculture will ultimately depend on
increasing agricultural productivity.
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5. Providing Raw Material support to industries

Agriculture provides raw materials to various industries and plants, which they process. Agriculture supplies
raw materials to various agro-based industries such as sugar, jute, cotton textile and vegetable industries. Food
processing industries are similarly dependent on agriculture. Therefore the development of these industries is
completely dependent on agriculture.

6. A Market for Industrial Products

Most of the population engaged in agriculture, about two-thirds of India’s population lives in rural areas, so
rural purchasing power is beneficial for industrial development as it forms a broad consumer base. Increase in rural
purchasing power is very necessary for industrial development as two-thirds of Indian population lives in villages.
After the Green Revolution, the purchasing power of big farmers increased due to their increased income and
negligible tax burden.

7. Importance of agriculture in International Trade

Agriculture brings foreign exchange to the country. It accounts for about 75% of the country’s total exports.
Indian agriculture plays an important role in the country’s internal and external trade. Internal trade in food grains
and other agricultural products helps in expansion of service sector.

8. Contribution in government budget

From the First Five Year Plan, agriculture is considered as the major revenue collection area for both the
Center and the state budget. However, governments earn huge revenue from agriculture and its allied activities such
as cattle rearing, animal husbandry, poultry, fisheries etc. Indian Railways also earns a handsome revenue in the
form of freight charges for agricultural products, both semi-finished and terminated, along with the state transport
system.

9. Need of labour force

Construction works and other fields require large numbers of skilled and unskilled workers. This labor is
supplied by Indian agriculture.

10. Greater competitive advantages

Indian agriculture has a cost advantage in many agricultural commodities in the export sector due to low
agricultural costs and self-sufficiency in input supply.

Challenges and Opportunities in Indian Agriculture affecting Development
Indian agriculture is presently on the sidelines of unprecedented challenges in the 21st century. These challenges

include subsidies and investment, over-exploitation of natural resources, financial global crisis, agricultural
diversification.

· Slow agricultural development due to current agricultural practices which is neither environmentally sustainable
nor economical and low yields for many agricultural commodities. Poor irrigation infrastructure and lack of
good extension services are among the responsible factors. Access to farmers ‘markets is hampered by poor
roads, basic market infrastructure, and excessive regulations are hampering farmers’ access to markets.

· There are very poor rural roads in India that affect timely supply of inputs and timely transfer of output from
Indian farms, crop failure in some parts of the country, while regional floods in other parts due to water scarcity
, Due to poor seed quality and inefficient agriculture. Practice in some parts of India, Lack of cold storage and
crop failure lead to wastage of more than 30% of the farmer’s produce, lack of organized retail and competitive
buyers, limiting the Indian farmer’s ability to sell surplus and commercial crops.
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· The Indian farmer gets only 10 to 23 percent of the price that the Indian consumer pays for exactly the same
yield, the difference for traders of losses, inefficiencies and middlemen.

· NPA levels have increased sharply, possibly indicating a strategic default arising from state-level debt forgiveness
announcements.

Achievements in Agricultural sector
· According to the Indian Sugar Mills Association (ISMA), sugar production in March 2018 has reached 27.35

million tonnes (MT) in 2018-19.

· Electronic National Agriculture Market (eNAM) was launched in April 2016 to create a unified national
market for agricultural commodities by existing APMCs. As of May 2018, 9.87 million farmers, 109,725
traders were registered on the e-NAM platform. 585 mandis have been added in India while 415 additional
mandis will be added in 2018-19 and 2019-20.

· Agricultural storage capacity in India increased from 4 percent CAGR to 131.8 million metric tons between
year 2014 to year 2017.

· Coffee exports reached a record 395,000 tonnes in 2017-18.

· Between 2014 & 2018, 10,000 clusters were approved under the Traditional Agricultural Development Scheme
(PKVY).

· Between 2014-15 and 2017-18 (as of December 2017), warehouses added capacity of 2.3 million metric
tons, while steel silos with a capacity of 625,000 were also built during the same period.

· During 2015-17, around 100 million Soil Health Cards (SHCs) have been distributed in the country and a Soil

Health Mobile App has been launched to help Indian farmers.

Government Initiatives
Some of the recent major government initiatives in the sector are as follows:

· The Prime Minister of India transferred the Pradhan Mantri Kisan Nidhi Yojana (PM-Kisan) and 2,021 crore

(US $ 284.48 million) to the bank accounts of over 10 million beneficiaries on 24 February 2019.

· The Government of India has come up with the Transport and Marketing Assistance (TMA) scheme to provide

financial assistance for the transportation and marketing of agricultural products to promote agricultural exports.

· The Agricultural Export Policy, 2018 was approved by the Government of India in December 2018. The new

policy aims to increase India’s agricultural exports to US $ 60 billion by 2022 and a stable trade policy of US

$ 100 billion over the next few years.

· In September 2018, the Government of India announced a Rs 15,053 crore (US $ 2.25 billion) procurement

policy called ‘Aayi Pradhan Mantri Annadata Aastha Samman Abhiyan’ (PM-AASHA), under which states

can decide the compensation scheme and Agencies can also partner with private agencies to ensure fair prices

for farmers in the country.

· In September 2018, the Cabinet Committee on Economic Affairs (CCEA) approved a 5,500 crore (US $

820.41 million) aid package for the sugar industry in India.

· Government of India is going to provide Rs 2,000 crore (US $ 306.29 million) for computerization of Primary
Agricultural Credit Societies (PACS) to benefit the cooperatives through digital technology.

· With motive of promoting innovation and entrepreneurship in agriculture, the Government of India is introducing
a new AGRI-UDAAN program to mentor start-ups and enable them to connect with potential investors.
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· The Government of India has launched the Pradhan Mantri Krishi Sinchai Yojana (PMKSY) with an investment
of Rs 50,000 crore (US $ 7.7 billion) for the development of irrigation sources to provide a sustainable
solution to the drought.

· Government of India plans to triple the capacity of food processing sector in India from the current 10 percent
of agricultural produce and has invested Rs 6,000 crore ($ 936.38 billion) for mega food parks in the country.
Part of the plan for agro-marine processing and agro-processing processing groups (SAMPADA).

· Government of India has allowed 100 percent FDI in marketing of food products and food product e-commerce
under the automatic route.

Conclusion
Agriculture contributes the most to India’s GDP. The past few years have seen agricultural sector inputs

decline, but it is still the largest contributor. Agriculture is not only due to the contribution to GDP, but also to a large
proportion of the population in Indian policy making, which is dependent on the region for its livelihood. Moreover,
most of the agriculture land is being converted for non agricultural sector. Aquaculture and food processing industry
is seeing high boom mostly because high exports and food security. The current introduction of FDI opening up the
retail sector to 50% is said to largely benefit the farmers, though it is unclear of the unprecedented challenges it
would cause and how it would contribute significantly to the growth of the GDP in the long run. Agriculture has
benefited from advanced farming techniques, but there is little to no development. Land use in rural areas is
changing as farmers are getting good value for their holdings. Wholesale prices are mainly used to monitor weekly
price movements. NPA levels have increased sharply, possibly indicating a strategic default arising from state-level
debt forgiveness announcements.
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 Abstract
Sustainable development encourages the conservation and preservation and natural resources and of the

environment and the management of energy, waste and transportation. Sustainable development when associated
with Rural Section of the Society is called Sustainable Rural Development. As real India is exhibited by villages
and India being an agricultural based country, the study of Sustainable rural development becomes important.
For sustainable rural development the primary focus is to be made on agriculture and agricultural productivity. A
clear cut and unbiased process of social auditing is a must. This audit will help to evaluate the benefits of the
government schemes for rural sector on ground level. Beside it, for the development of rural areas; rural tourism
must be motivated.

Keywords— Sustainable Rural Development, Social Auditing, Social Tourism, Social Entrepreneurship,
Productivity

Sustainable development means development of the present without affecting the interests of the future generation.

It is related to the natural resources which must be exploited in such a way that the development of the present

population may take place well and the future generation may not be affected adversely.   

Self-reliance is doing things for one’s self-maintaining, one’s own self-confidence making independent decisions

either as an individual or within the context of collecting group. Decisions and actions taken at all levels are based

on self-determination. This is true self-reliance. It can be learned but cannot be given. No government and no

development agency are ever going to develop a rural region. It can only be done by the people themselves

perhaps with the assistance of government and developmental agencies.

1. Meaning of Sustainable Development– 
The Term ‘Development’ means the social and economic improvement in a broad sense. It is needed to create

opportunities prosperity and choices for all inhabitants of the world and it must proceed in a way that leaves

choices available for future generations also. Thus, sustainable development focuses upon a relationship between

humans and their environment and indicates a warning that humans cannot push development which is against

nature as in the end it is always the nature which is going to win. Sustainable development encourages the conservation

and preservation and natural resources and of the environment and the management of energy, waste and

transportation. 

The origins of the sustainable development can be traced back to the 1960s when, the writer and scientist

Rachel Carson published her book ‘The Silent Spring’ (1962). This book drew public attention to the destruction
of wildlife by the use of pesticide DDT (dichloro dipheny1 trichloroethane.) This work was a turning point in the
understanding of the interconnections among the environment, the economy and social well being. Soon after the
animal population biologist Paul Ehrlich published the book population Bomb (1968) on the connection between
human population, resource exploitation, and the environment.



135Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

The United Nations Conference on Human Environment (UNCHE), was organized in Stockholm (1972). For
the first time, the idea that the environment was a critical development issue was placed on the international agenda.
It led to the establishment of United Nations Environment Program (UNEP). 

The concept of Sustainable Society emerged at a study conference on ‘Science and Technology for Human

Development,’ convened by the World Council of Churches (1974). ‘Sustainable Society’ also involved the concept

of democratic participation which became important nearly twenty years later at the Rio Earth Summit (1992). By

2000, the concept of Sustainable Development became firmly settled as a guiding document in all international

organizations. Since then the UN member states have been publishing reports on the national status of Sustainable

Development programs and strategies and submitting them of the specially created UN body called UN Commission

for Sustainable Development (CSD).

2. Meaning of Sustainable Rural Development–

Sustainable development when associated with Rural Section of the Society is called Sustainable Rural

Development. As real India is exhibited by villages and India being an agricultural based country, the study of

Sustainable rural development becomes important.

3. Main Features/Steps for Sustainable Rural Development–  

India is known a country of villages which is also called Rural Sector. So, sustainable growth of the economy

depends on higher investment in the rural sector, especially farm production system coupled with greater operational

efficiency in farm produce marketing. The stow process towards better management of natural resources like land

and water on the one hand and restructuring of credit and marketing institutions on the other remain binding

constraints in boosting agriculture production system. 

Thus there are many steps to be considered while planning for sustainable rural development. Main of them are

as follow:

(I). To Boost Agriculture Production –
Agriculture is the mainstay or rural population and more than 70 percent of population depends on agriculture

for their livelihood and still it is the main source of employment in rural India. Way back former Prime Minister

Jawahar Lal Nehru emphasized that “In India almost everything begins with agriculture industry itself depends on

the growth of agriculture out of agriculture grows industry.” In the same vein Vision 2020 document brought out by

the National Planning commission has envisaged that “ India needs to sustain an agricultural growth rate of 4.0 to

4.5 percent in order to reduce food insecurity and poverty. At this growth rate, agriculture development could

more rapidly diversify into horticulture, fishery, dairying, animal husbandry and other areas.” Therefore, it has urged

that “tapping the full potential of Indian agriculture to met the rising domestic demand and to take advantage of the

liberalization of international trade will require first and foremost the recognition of the vital role that agriculture can

continue to play in national development. “ Poverty ratios are lower in states such as Punjab, Haryana, Andhra

Pradesh and Tamil Nadu that have higher adoption rates of modern varieties of rice (Parikh and Radhakrishna,

2005). Despite the structural changes, agriculture still remains a key sector, providing both employment and livelihood

opportunities to more than 70 percent of the country’s population, who live in rural areas. However, as far as
agriculture productivity is concerned, yield of major crops and livestock in India is much lower than that in the rest
of the world. 



136 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Agricultural Productivity in USA and India (kg/hectare)

Crop USA India    USA/India

Rice  6622   2928 2.5

Maize 8397   1666 5.0

Wheat 4400   2538 1.7

Groundnut 3038      912 3.3

Soya beans 2452   1007 2.4

Potato 40238 17307 2.3

Lint Cotton 700     333  2.1

Tomato 59295 15138 3.9

Source:Vision-2020,National Planning Commission,Government of India, Academic Foundation, New Delhi,
2004, Published in Kurukshetra May 2007 Pg. No.-39.

(II). Agriculture Revolution is Must –     
Agriculture is the livelihood of rural India and is fundamental to the alleviation of rural poverty and hunger. The

Green Revolution launched way back in 1960s has become too old and what Indian agriculture need is a “Second
Green Revolution” in the ‘dry land’ and ‘hunger belt’ of the country. Moreover, Green Revolution, Blue Revolution
and white Revolution should go hand in hand for the alleviation of poverty from the rural India.   

The culture of cooperative farming need to be revived and the landless agricultural laborer should be made a
stakeholder of produce by the way of contributing their labor and by forgoing the opportunity cost of their wage.

Irrigation is the backbone of agriculture. The Second Green Revolution as emphasized by the agricultural
scientists should think of ‘Green Revolution’ in the dry land areas. The alternative source of canal irrigation that is

lift irrigation and watershed development programs must be undertaken in a wider-scale. Cooperative irrigation

mechanism with the help of village Panchayat must be initiated in village Panchayat must be initiated in the dry land

areas. The agricultural extension officers will play a vital role in motivating farmers to initiate second green revolution

in dry land areas. 

Diversification of agriculture particularly in dry land belt is the need of the hour. In the single rice crop belts of

Orissa, Bihar, West Bengal, Assam, Uttar Pradesh and other states, the alternative system of utilization of land

particularly social specific of horticulture must be developed.    

The allied sector activities need to be promoted to substantiate the income from agriculture. The cooperative

poultry and dairy farming and fishery must be undertaken at the village level. Moreover, goat, ship and pig rearing

has been playing vital role in alleviation of poverty and hunger in socio-economically backward section of the

society. In Himachal Pradesh and J&K the sheep and goat rearing families have highest per capita income as

compared to their counterpart only pursuing agriculture. 

Creation of employment opportunities during the lean season would check the out migration of rural youth the

cities for employment. Capacity building of Youth and women in agriculture and allied activities would generate
their interest in primary sector. The out-migration of youth from villages in the long run would have adverse impact
of agriculture. 

The PRIs need to play an important role in the development of primary sector. The 73rd constitutional amendment
has envisaged that development of agriculture is one of the responsibilities of Panchayat. Panchayati Raj Acts of
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many states have assigned duties and responsibilities to PRIs for the promotion of agriculture. For example Punjab
Panchayati Raj Act 1994 has envisaged formulation of standing committees called Village Production Committees
for the development of agriculture. the standing committees on agriculture need to be activated in all states for
enhancing the involvement of PRIs in agriculture development. 

The agriculture universities must play a proactive role and the interface between the farmers and agricultural
scientists and veterinarian working at the grassroots level must be enhanced. It is well remarked (Srinivasan, 2002)
that” a strategy of fine tuning research programs to the specific needs of the poor based on their socio-economic
characteristics and the agro-ecological conditions of their location. It involves identifications of projects and commodity
programs that maximizes benefits to the poor so that they produce more.”

Last but not the least, the involvement of corporate sector in the diversification of agriculture in dry land areas
would strengthen the backbone of agriculture in these needy areas. The corporate sector i.e Mahindra and Mahindra,
Pepsi, Reliance, Bharti Groups, etc. are playing important role in the diversification of agriculture in Punjab.     

(III) To Safeguard Rural Water for Sustainable Development      
India as a country with abundance of natural resources is blessed with large resources in terms of water.

However, the availability of fresh water varies from place to place based on its geo-physical set-up and natural

resources in the country. At present, irrational and unsustainable water withdrawals from groundwater, tanks and

reservoirs are increasing. This water is mainly being used for Agriculture and Industrial purposes causing drinking

water scarcity to the human beings. Moreover, water use for drinking and domestic purposes is estimated around

7 to 9 percent of the total fresh water in India. As per the estimation of National Water Commission, the total water

requirement to India in the year 2050 is about 973 billion cubic meters depending on its population growth.    

This is the high time to protect the ground water for the future generations because we have been exploiting the

ground water through the powerful submersible pumps, that water is being used for agriculture, industry, drinking

water etc. Due to this, the ground water table in many parts of the country is depleting day by day. The ground

water recharge through rainwater harvesting programs is on top priority of the Ministry of Rural Development and

the results are positive. It is suggested that rainwater harvesting could also be included in Bharat Nirman, especially,

to the slippage villages. 

Ancient rainwater harvesting structures for example temple tanks, Tuikurs, Khals and Chaals are one of the

oldest sources catering the needs of drinking water and domestic use. These structures are replicas of the culture

and heritage and management of traditional institutions. However, the review of literature indicated that a large

number of the ancient rainwater harvesting system are under severe threat or under dormant. Therefore, these

structures should be rejuvenated, which can be used for drinking water purposes. This component could be

included in Bharat Nirman. 

The farmers should be educated and trained in low water consumption modern methods like drip irrigation. In

addition, they should be given incentives under Bharat Nirman by the Agriculture Department, if they grow low
water consumption crops. 

Traditional water treatment methods like Thetaam kottai (seeds treatment for reducing turbidity, being used in
some of the villages of Ramanathapuram District, Tamil Nadu) should be encouraged by the central and stage
Governments under Bharat Nirman. 

Usage of plastic vessels made with recycled plastic is common phenomenon in rural areas. Studies of NIRD
revealed that these vessels are being used for and carrying and storing the drinking water. Obviously, consumption
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of this water (storing in the plastic vessels) could create health problems to the people. Therefore, there is a need
to create awareness through intensive IEC on discouraging usage of the plastic vessels for storing the drinking
water. 

(IV) Social Auditing: A Tool for Evaluation in Rural Sector– 
Social auditing has recently emerged as complementary to the financial auditing. This is not just a tool, rather an

approach towards participatory planning and decision-making processes. Social auditing has been given special
importance in the Panchayati Raj system. Social auditing and Panchayati Raj system are inextricably linked with
each other as both emphasis people’s participation, the former in the monitoring and evaluation while the latter in
local self-government. Inclusion of social auditing in several government schemes is suggesting that if community
voice is to find place in the development process, a participatory approach like social audit should necessarily be
adopted and practiced. 

Participatory development of the rural areas has been determined in the developing countries as a means of
ensuring sustainable development. The participation implies an involvement of the target community on every stage
of development activities, i.e. right from the planning, implementation, monitoring and evaluation. People’s
participation in the planning and implementation of development projects/activities has found place in our country.
But participatory monitoring and evaluation is something, which is yet to be commonly practiced because of
complicated nature of this process. Absence of an appropriate means for a participatory monitoring-evaluation has
been one of the major factors responsible for this bottleneck of participatory development. Recently, the emergence
of a new approach called social auditing on the surface of participatory development has increased the chances of
participatory monitoring-evaluation in a better way. 

Social auditing holds special prominence as a participatory monitoring-evaluation mechanism in view of its
unique features. The first being a tool of increasing community voice not only by including users’ view but also by
developing formal mechanisms of participation in interpreting evidence and developing solutions. The second
significant feature of social audit is that it is intended to focus on the system flaws, bottlenecks etc. Even negative
finding can be used as starting point for improvement. Another feature (and the benefit simultaneously) is that it
helps organizations/bodies achieve the clarity of purpose and efficiency of procedure. 

Considering the status of social auditing in our panchayats, it can be said that there is a long-long way for social
auditing to go in our country. There is a direct need of creating mass awareness on the different aspects of social
auditing. There is also a need of a team social audit experts at district level to facilitate the process at Panchayat
level. A body like Ombudsman should be established to take care of the complaints of irregularities and malpractices.
This strategic modification will certainly establish social auditing a means of increasing transparency, as a tool of
mitigating corruption in the Panchayats and as mouthpiece of the marginalized and the vulnerable. 

(V) Rural Tourism must be Motivated–  
Tourism is one of the strategically important emerging sectors in Indian economy with tremendous potential to

assist the process of sustainable rural development. Considering the benefits rural tourism offers to the society on
the one hand, and rich and variegated heritage to Assam on the other, an attempt has been made in this paper to
examine the possibility of developing social entrepreneurship as a sustainable policy strategy in promoting rural
tourism. 

Sustainable Rural Developments is a holistic process of enhancing economic growth and quality improvement
in the standard of living of the rural population. Legitimate exploitation of available economic resources in a futuristic
comportment may be emphasized in this context, so that long-term socio-economic gains may be experienced by
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the rural community. Tourism is one of the strategically important emerging sectors in Indian economy with tremendous
potentialities to assist the process of sustainable rural development. Rural tourism has been a major concept under
the new tourism paradigm wherein agro-based rural community and culture are treated to be the major components
of the tourism market. Entrepreneurship in this sector bears great possibilities as revenue generating avenue as well
as the preservation and maintenance of indigenous tradition and culture.  

It is an established fact that tourism has cultural, economic, and environmental impacts, and it contains the
seeds of its own destruction. Tourism can kill tourism, destroying the very environmental attractions which visitors
come to location to experience. If properly managed, tourism may be used as  a renewable industry. But, if it is
allowed to expand within short-term goals, it ruins itself. Adherence to the principles of sustainable development is
the best possible way of minimizing the negative impact of tourism. In other words, the industry must be economically
viable, ecologically sensitive and culturally appropriate. Sustainable tourism development has three concerns involving
economic efficiency, social equity, and ecological sustainability. Economic efficiency aims at the optimal use of
natural resources to produce the maximum output in order to achieve a better standard of living of the people.
Social equity is concerned with the conservation and promotion of socio-cultural diversity. It advocates fairness,
and equal access to resources by all user groups. Ecological sustainability emphasizes that the rate of renewable
natural resources use should not be faster than the rate at which the natural process renews itself. It refers to
maintaining a system’s stability, which implies limited the stress on ecosystems central to the sustainability of the
global system. These three concepts of economic, social and ecological sustainability are inter-related. Impacts on
one area likely to affect all others.  

Social entrepreneurship is in fact a community requirement in the less developed peripheries in tourism trade.
Apart from socio-cultural impacts, it has vast economic possibilities in all its forms. However, infusing social
entrepreneurship in the development process of tourism trade in India experiences a great deal of hindrances.
These hindrances may be overcome by a concerned tourism policy of the state setting-off the strategy of social
enterprise development.

6Conclusion
For the Overall development of the economy, sustainable rural development is a must. For sustainable rural

development the primary focus is to be made on agriculture and agricultural productivity. For a country like India;
to increase and boost agriculture & agricultural productivity, water conservation & its maximum utilization should
be made. The focus for overall development of rural sector and to know the benefits of various schemes run for the
rural section, a clear cut and unbiased process of social auditing is a must. This audit will help to evaluate the
benefits of the government schemes for rural sector on ground level. Beside it, for the development of rural areas;
rural tourism must be motivated. All the Government sector, private sector and NGOs should join hands for the
sustainable rural development.
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 Abstract:
“CAMELS” model is one of the tested tools, which is very effective, efficient and accurate to evaluate

performance of banking industries and to judge the future and relative risk involve thereto. The term “CAMELS”
stands for Capital adequacy, Asset quality, Management, Earning and Liquidity. In this study as many as fourteen
financial ratios are included to test Capital adequacy, Asset quality, Management, Earning, Liquidity and Sensitivity
in order to focus on financial performance. The objective of this study is to analyze and compare the Financial
Performance of the State Bank of India and Punjab National Bank in India. This study attempts to measure the
relative performance of these selected PSUs banks. It can be interpreted from the calculation that there is no
significant difference between performance and profitability of SBI and PNB.

Keywords: CAMELS Model, PSUs Bank, SBI, PNB & Financial Performance

Introduction
The banking sector being the life line of the economy is treated with utmost importance in the financial sector

reforms. The reforms were aimed at to make the Indian banking industry more competitive, productive and efficient

and to follow international accounting standards. The reforms in the banking industry started in the early 1990s

have been continued till now and the Indian banking industry registered tremendous growth in the post-liberalization

era. Since the beginning of 1991, there have been considerable changes in the rules and regulation, organization,

scope and activity level of Indian Banking sector.

Traditional method of applying financial ratios to evaluate bank’s state of performance has been long practiced,

with practitioners using CAMELS rating to measure their banks’ performance. Reserve Bank of India recommended

two supervisory rating models named as CAMELS (Capital Adequacy, Assets Quality, Management, Earning,

Liquidity, Systems and Controls) and CACS (Capital Adequacy, Assets Quality, Compliance, Systems and Controls)

for rating of Indian commercial Banks and Foreign Banks operating in India. I have used CAMELS Approach to

compare financial performance of premier public sector bank.

State Bank of India
In 1806, the Bank of Calcutta (later the Bank of Bengal) was founded and, in 1921, it merged with the banks

of Madras and Bombay to form the Imperial Bank of India. In 1955, SBI was created by an act of Parliament to
succeed the Imperial Bank of India. State Bank of India (SBI) is a multinational banking and financial services
company based in India. It is a government-owned corporation with its headquarters in Mumbai, Maharashtra. As
of March 2019, it commands a 23% share of the domestic Indian banking market. Our network boasts over 22.10
branches in 37 countries globally.

Punjab National Bank
Punjab National Bank, India’s first Swadeshi Bank, commenced its operations on April 12, 1895 from Lahore,

with an authorised capital of Rs 2 lac and working capital of Rs 20,000. The far-sighted visionaries and patriots
like Lala Lajpat Rai, Mr. E C Jessawala, Babu Kali Prasono Roy, Lala Harkishan Lal and Sardar Dyal Singh
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Majithia displayed courage in giving expression to the spirit of nationalism by establishing the first bank purely
managed by the Indians with Indian Capital. During the long history of over 124 years of the Bank, 7 banks have
merged with PNB and it has become stronger and stronger with a network of 7036 branches and 8906 ATMs as
on 31st March 2019.

Literature Review
Alemu, M. & Aweke, M. (2017) studied overall performance of private commercial banks in Ethiopia using

CAMEL rating approach. In this study, the financial performance of six sampled private banks was measured using
the audited financial reports of 10 years period (2007-2016). The collected data were analyzed using both descriptive
and inferential statistical tools. The descriptive statistics tools used to rate the overall performance of the bank,
while panel regression model was used to measure the impact of CAMEL elements on bank performance i.e. ROA
and ROE.

Gupta and Kaur (2008) conducted the study with the main objective to assess the performance of Indian
private sector banks using CAMEL model and gave rating to top five and bottom five banks.

Kaur, & Saddy, (2011), A Comparative Study of non-Performing Assets of public and private sector bank.
Non-performing assets are one of the major concerns for banks in India. The issue of Non Performing Assets has
been discussed at length for financial system all over the India. An attempt is made in the paper that what is NPAs?

Prasad and Chari (2011) conducted a study to evaluate financial performance of public and private sector
banks in India. In this study, they compared financial performance of top four banks in India viz., SBI, PNB, ICICI
and HDFC and concluded that on overall basis HDFC rated top most position.

Reddy and Prasad (2011) discussed the financial performance of selected regional rural banks during post
reorganization period. The study adopted CAMEL model to examine the overall performance of Andhra Pragathi
Grameena Bank and Sapthagiri Grameena Bank.

Srinivasan & Saminathan, (2016) attempted to rank the various commercial banks operating in India. The
sample of selected banks consists of 25 Public Sector, 18 Private Sector, and 8 Foreign banks. For the purpose of
ranking, CAMEL MODEL approach has been applied, incorporating important parameters like Capital Adequacy,
Assets Quality, Management Efficiency, Earnings Quality and Liquidity.

Tripathi, Meghani, and Mahajan, (2014) conducted a study to compare the financial performance of Axis
and Kotak Mahindra Bank(Private Sector banks). The CAMELS’ analysis and t-test concludes that there is no
significance difference between the Axis and Kotak Mahindrabank’s financial performance but the Kotak Mahindra
bank performance is slightly less compared with Axis Bank.

Objectives
· To make a comparative study of financial performance of the Public sector Banks by using CAMELS Model.

· To suggestion some measures to improve the efficiency of State Bank of India and Punjab National Bank.

Hypothesis
From the above objectives of the following hypothesis is formulated to test the financial performance and

efficiency of the State Bank of India and Punjab National Bank.

· H
0
: There is no significant difference between financial performance of State Bank of India and Punjab National

Bank.

· H
1
: There is significant difference between financial performance of State Bank of India and Punjab National

Bank.
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Methodology

Sources of Data:
The study has been based on secondary data. The data has been collected from the Annual Reports of State

Bank of India and Punjab National Bank.  taken from their websites, periodical and Journals on Various websites
such as RBI, Money control have also been used a sources of data.To evaluate the comparative financial performance
of State Bank of India and Punjab National Bank, the CAMELS Model (with minor modification) in which
Capital Adequacy, Asset Quality, Management, Earning Quality and Liquidity is used Some statistical tools are
also used such as arithmetic mean, Standard Deviation and ttest with the help of using SPSS 23

Period of Study: The study covers a period of seven year from 2012-13 to 2018-19.

Sampling: Two leading public sector banks- State Bank of India and Punjab National Bank had been taken
as a sample.

Data Analysis and Interpretation:

I. Capital Adequacy:
1. Capital Adequacy Ratio: Capital Adequacy indicates whether the bank has enough capital to absorb

unexpected losses. The idea of capital adequacy norms is that the long run source of finance in a bank should be a
descent percentage of the assets of the bank after considering their risk realization. However, as per RBI norms,
Indian scheduled commercial banks are required to maintain a CAR of 9% while Indian public sector banks are
emphasized to maintain a CAR of 12%.

Table – 1 Capital Adequacy Ratio

Group Statistics

Independent Samples Test

BANKS N Mean SD SE Mean 
CAPITAL ADEQUACY RATIO SBI 7 12.7757 .39174 .14806 

PNB 7 11.3700 1.42427 .53832 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 12.92 12.96 12.00 13.12 13.11 12.60 12.72 

PNB 12.72 12.11 12.89 11.28 11.66 9.20 9.73 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig.(2 
tailed) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference  

Lower Upper 

CA
R 

Equal 
variances 
Assumed 

7.50
9 

.018 2.518 12 .027 1.40571 .55831 
.1892
5 

2.62217 

Equal 
variances 
not 
assumed 

  2.518 6.903 .040 1.40571 .55831 
.0817
3 

2.72970 
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*Findings: The calculated value of Student t-test is 2.518 which is more than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is rejected.

2. Debt Equity Ratio: This ratio thus indicates the bank‘s financial leverage. In the case ofmanufacturing
sector the ideal ratio is 2:1. However, in the case ofcommercial banks, there is no standard norm for debt – equity
ratio thisratio indicates how much of the bank business is financed through debtand how much through equity. It is
the proportion of total outside liabilityto net worth. Higher ratio indicates less protection for the creditors and
depositors in the banking system. This ratio indicates the degree ofleverage of a bank.

Table – 2 Debt Equity Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 1.813 which is less than table value of Student t-test
2.179, Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank, is accepted.

II. Asset Quality:
This indicates what types of advances the bank has made to generate interest income. When loans are given to

highly rated companies, the rates attracted are lower than that of lower rated doubtful companies. Thus asset
quality indicates the type of debtors of the bank. Banks determine how many of their assets are at financial risk and
how much allowance for potential losses they must make.

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 13.87 13.34 13.87 13.55 15.08 15.79 16.89 

PNB 13.80 14.48 14.51 17.28 17.39 18.80 17.36 

 

BANKS N Mean SD SE Mean 
Debt to Owners Fund SBI 7 14.6271 1.33175 .50335 

PNB 7 16.2314 1.92595 .72794 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. 
(2 tailed) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

D
eb

t 
to

 
O

w
ne

rs
 

F
un

d 

Equal 
variances 
assumed 

3.212 .098 1.813 12 .095 -1.6043 .88502 -3.5326 .32401 

Equal 
variances 
not  
assumed 

  1.813 10.67 .098 -1.6043 .88502 -3.5596 .35101 
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1. Total Assets Turnover Ratio: This ratio measures the efficiency in utilization of the assets. It is arrived at
by dividing sales by total assets. Total Assets Turnover Ratio=Sales/Total Assets

Table – 3 Total Assets Turnover Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 0.340 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

2. Loan Ratio: The ratio provides a general measure of the financial position of a bank, including its ability to
meet financial requirements for outstanding loans.

Loan Ratio = Loans/Total Assets.

Table – 4 Loan Ratio

Group Statistics

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 0.08 0.08 0.08 0.08 0.07 0.07 0.07 

PNB 0.09 0.08 0.08 0.07 0.07 0.06 0.07 

 

BANKS N Mean SD SE Mean 
Total Assets Turnover Ratio SBI 7 .0757 .00535 .00202 

PNB 7 .0743 .00976 .00369 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

T
ot

al
 

A
ss

et
s 

T
ur

no
v

er
 R

at
io

 

Equal 
variances 
assumed 

2.227 .161 .340 12 .740 .00143 .00421 -.00773 .01059 

Equal 
variances 
not 
assumed 

  .340 9.303 .742 .00143 .00421 -.00804 .01090 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 0.12 0.12 0.12 0.12 0.13 0.13 0.12 

PNB 0.14 0.13 0.13 0.12 0.11 0.11 0.11 

 

BANKS N Mean SD SE Mean 
Loan Ratio SBI 7 .1229 .00488 .00184 

PNB 7 .1214 .01215 .00459 
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Independent Samples Test

*Findings: The calculated value of Student t-test is 0.289 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

III. Management Efficiency:
The bank management efficiency guarantees the growth and survival of a bank. This parameter is used to

evaluate management quality so as to assign premium to better quality banks and discount poorly managed ones.

1. Credit Deposit Ratio:It indicates the ability of a bank to convert its deposits into higher earning advances.
It is the ratio of how much a bank lends out of the deposits it has mobilized.

Credit Deposit Ratio=Total Advances/Customer Deposit.

Table – 5 Credit Deposit Ratio

Group Statistics

Independent Samples Test

 

Levene 's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence  
Interval of the 
Difference 
Lower Upper 

L
oa

n 
R

at
io

 

Equal 
variances 
assumed 

8.599 .013 .289 12 .778 .00143 .00495 -.00935 .01221 

Equal 
variances 
not 
assumed 

  .289 7.886 .780 .00143 .00495 -.01001 .01287 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 85.17 86.84 84.47 83.56 80.38 73.79 73.35 

PNB 78.13 78.06 76.60 75.19 70.81 67.51 68.14 

 
BANKS N Mean SD SE Mean 
CREDIT DEPOSIT RATIO SBI 7 81.0800 5.49144 2.07557 

PNB 7 73.4914 4.59242 1.73577 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tai led) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

C
re

di
t 

D
ep

os
it 

R
at

io
 

Equal  
variances 
assumed 

.185 .675 2.805 12 .016 7.58857 2.70571 1.69333 13.48381 

Equal  
variances 
not 
assumed 

  2.805 11.636 .016 7.58857 2.70571 1.67280 13.50434 
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*Findings: The calculated value of Student t-test is 2.805 which is more than table value of Student t-test
2.179, Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank, is rejected.

2. Total Income/Capital employed Ratio:
This measure narrows the focus to gain a better understanding of a company’s ability to generate returns from

its available capital base.

Table – 6 Total Income /Capital Employed Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 0.548 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

IV. Earning Quality:
This parameter lays importance on how a bank earns its profits. This also explains the sustainability and growth

in earnings in the future. Earning quality represents the quality of a bank’s profitability and its capability to maintain
quality and earn consistently.

1. Net Profit Ratio: Net profit ratio shows the operational efficiency of the business. Decreases in the ratio
indicate managerial inefficiency and excessive selling and distribution expenses and Increase shows better
performance.

Net Profit Ratio= (Net Profit/Total Income)*100

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 9.35 9.22 9.11 8.91 8.55 8.69 7.89 

PNB 9.87 9.30 9.07 8.58 8.14 7.69 7.65 

 

BANKS N Mean SD SE Mean 
Total Income /Capital Employed 
Ratio 

SBI 7 8.8171 .49795 .18821 

PNB 7 8.6143 .84311 .31866 

 

 

Levene 's Test  
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tailed) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

T
ot

al
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m
e/

C
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l 

E
m
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oy

ed
 R

at
io

 

Equal 
variances 
assumed 

2.697 .126 .548 12 .594 .20286 .37009 -.60351 1.00922 

Equal 
variances 
not 
assumed 

  .548 9.732 .596 .20286 .37009 -.62485 1.03057 
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Table – 7 Net Profit Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 1.548 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

2. Dividend per Share (DPS): Dividend per share indicates the return earned per share. This ratio shows the
amount payable per share to equity shareholders. Dividend per share ratio ignores earnings retained in the business.
This ratio provides the better information about earning for equity shareholders.

Dividend per Share = Dividend on Equity Share Capital / No. of Equity Shares

Table – 8 Dividends Per Share Ratio

Group Statistics

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 11.78 7.98 8.59 6.07 5.97 -2.96 0.35 

PNB 11.33 7.73 6.61 -8.38 2.80 -25.59 -19.44 

 

BANKS N Mean SD SE Mean 
Net Profit Ratio SBI 7 5.3971 5.06134 1.91301 

PNB 7 -3.5629 14.45558 5.46369 

 

 

Levene's Test 
for 
Equali ty of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. 
(2 
tailed) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference  
Lower Upper 

N
et

 P
ro

fi
t R

at
io

 

Equal 
variances 
assumed 

11.252 .006 1.548 12 .148 8.96000 5.78892 
-
3.65296 

21.57296 

Equal 
variances 
not 
assumed 

  1.548 7.449 .163 8.96000 5.78892 
-
4.56300 

22.48300 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 4.15 3.00 3.50 2.60 2.60 0.00 0.00 

PNB 5.40 2.00 3.30 0.00 0.00 0.00 0.00 

 

BANKS N Mean SD SE M ean 
Dividends Per Share SBI 7 2.2643 1.63827 .61921 

PNB 7 1.5286 2.14842 .81203 
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Independent Samples Test

*Findings: The calculated value of Student t-test is 0.720 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

3. Earnings per share: (EPS) Earnings per share indicate the return earned per share. This ratio measures
the market worth of the shares of the company (Banks). Higher earnings per share show better future prospects of
the Banks. EPS indicates whether the earning power of the bank has increased or not.

Earnings per Share = Profit after tax-Preference Dividend / No. of Equity Shares

Table – 9 Earning Per Share Ratio

Group Statistics

Independent Samples Test

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. 
(2 
tailed) 

Mean 
Dif. 

SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

D
iv

id
en

d
s 

Pe
r 

S
ha

re
 

Equal 
variances 
assumed 

.804 .387 .720 12 .485 .73571 1.02118 
-
1.48924 

2.96067 

Equal 
variances 
not  
assumed 

  .720 11.215 .486 .73571 1.02118 
-
1.50665 

2.97808 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 21.01 15.68 17.55 12.98 13.43 -7.34 0.97 

PNB 27.90 18.78 16.91 -20.82 6.45 -44.49 -21.67 

 

BANKS N Mean SD SE Mean 
Earnings Per Share SBI 7 10.6114 10.08902 3.81329 

PNB 7 -2.4200 26.77087 10.11844 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equali ty of Means 

F Sig. t df 

Sig. 
(2 
tailed
) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval  of the  
Difference 
Lower Upper 

E
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n
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 S
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Equal 
variances 
assumed 

11.036 .006 1.205 12 .251 13.03143 10.81314 -10.5284 36.59123 

Equal 
variances 
not 
assumed 

  1.205 7.671 .264 13.03143 10.81314 -12.0913 38.15417 
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*Findings: The calculated value of Student t-test is 1.205 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

4. Return on Net worth (RONW): This ratio measures the overall profitability, the operational efficiency and
borrowing policy of the enterprise. It indicates the relationship of net profit with capital employed in the business.
The primary objective of business is to maximize its earnings and this ratio indicates the extent to which this primary
objective of business is being achieved.

Return on Net Worth = Net Profit / Net-worth

Table – 10 Return On Net Worth

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 1.480 which is less than table value of Student t-test

2.179. Hence Null hypothesis that there is no significant difference between financial position and

performance of State Bank of India and Punjab National Bank is accepted.

5. Return on Assets:

Higher return on asset means greater returns earned on assets deployed by the bank. This ratio measures the

return on assets employed or efficiency in utilization of the assets.

Return on Assets = Net Profit / Total Assets

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 14.26 9.20 10.20 6.89 6.69 -3.37 0.43 

PNB 15.19 9.69 8.12 -11.20 3.47 -32.85 -24.20 

 

BANKS N Mean SD SE Mean 
Return on Net Worth SBI 7 6.3286 5.99224 2.26486 

PNB 7 -4.5400 18.47759 6.98387 

 

 

Levene's Test 
for 
Equali ty of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval of the 
Difference 
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Equal 
variances 
assumed 

12.450 .004 1.480 12 .165 10.86857 7.34194 
-
5.12814 

26.86528 

Equal 
variances 
not 
assumed 

  1.480 7.248 .181 10.86857 7.34194 
-
6.37255 

28.10970 

 



150 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Table – 11 Return On Assets Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 0.892 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

V. Liquidity Ratios:
For a bank, Liquidity is a crucial aspect which represents its ability to meet its financial obligations. Liquidity

ratios are calculated to measure the short term financial soundness of the bank. The ratio assesses the capacity of
the bank to repay its short term liability.

1. Cash Ratio: Current ratio judges whether cash assets are sufficient to meet the current liabilities or not. It
measures the liquidity position of the bank in terms of its short term working capital requirement.

Current Ratio = Cash and cash equivalents Assets/ Current Liabilities

Table – 12 Cash Ratio

Group Statistics

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 144.56 158.43 172.04 185.85 196.53 217.69 219.91 

PNB 198.28 190.50 203.24 180.61 179.03 135.44 89.50 

 

BANKS N Mean SD SE Mean 
Return on Assets Ratio SBI 7 185.0014 28.66568 10.83461 

PNB 7 168.0857 41.16635 15.55942 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test  for Equality of Means 

F Sig. t df 
Sig. 
(2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 
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A
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s 

R
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Equal 
variances 
Assumed 

.766 .399 0.892 12 .390 16.91571 18.96007 
-
24.3947 

58.22616 

Equal 
variances 
not 
assumed 

  0.892 10.711 .392 16.91571 18.96007 
-
24.9529 

58.78433 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 0.04 0.03 0.04 0.07 0.07 0.08 0.09 

PNB 0.02 0.02 0.02 0.03 0.03 0.05 0.05 

 

BANKS N Mean SD SE Mean 
Cash Ratio SBI 7 .0600 .02309 .00873 

PNB 7 .0314 .01345 .00508 
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Independent Samples Test

*Findings: The calculated value of Student t-test is 2.828 which is more than table value of Student t-test
2.179, Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank, is rejected.

2. Liquidity / Quick Ratio:
Liquid assets are current assets less stock and prepaid expenses. Liquid assets include cash in hand, balance

with RBI, balance with other banks (both in India and abroad) and money at call and short notice. Current liabilities
include short-term borrowings, short-term deposits, bills payables and outstanding expenses.

Table – 13 Quick Ratios

Group Statistics

Independent Samples Test

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

C
as

h 
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Equal 
variances 
assumed 

5.308 .040 2.828 12 .015 .02857 .01010 .00656 .05058 

Equal 
variances 
not 
assumed 

  2.828 9.651 .019 .02857 .01010 .00595 .05119 

 

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 12.15 13.88 10.78 10.84 11.94 13.83 18.06 

PNB 22.40 25.19 24.23 28.09 28.98 22.72 35.77 

 

BANKS N Mean SD SE Mean 
Quick Ratios SBI 7 13.0686 2.53226 .95710 

PNB 7 26.7686 4.69173 1.77331 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t Df 
Sig. (2 
tailed) 

Mean Dif. 
SE  
Dif 

95% Confidence 
Interval of the 
Difference 
Lower Upper 

Q
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Equal  
variances 
assumed 

2.176 .166 6.799 12 .000 
-
13.7000 

2.01511 
-
18.0905 

-
9.3095 

Equal  
variances 
not 
assumed 

  6.799 9.222 .000 
-
13.7000 

2.01511 
-
18.2418 

-
9.1582 
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*Findings: The calculated value of Student t-test is 6.799 which is more than table value of Student t-test
2.179, Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is rejected.

VI. Sensitivity to Market Risk:
Sensitivity focuses on an institution’s ability to identify, monitor, manage and control its market risk, and provides

institution management with a clear and focused indication of supervisory concerns in this area.

1. Interest Spread Ratio: Spread is the difference between interest earned and interest paid. So spread isthe
amount available to the commercial banks for meeting their administrative, operating and other expenses. As a
matter of practice, banks try to increase the spread volume so that it is sufficiently available to meet the non-interest
expenses and the remainder contributes to the profit volume. Spread

Ratio (%) = (Spread / Working Fund)*100

Table – 14 Interests Spread Ratio

Group Statistics

Independent Samples Test

*Findings: The calculated value of Student t-test is 1.614 which is less than table value of Student t-test
2.179. Hence Null hypothesis that there is no significant difference between financial position and
performance of State Bank of India and Punjab National Bank is accepted.

Bank 2013 2014 2015 2016 2017 2018 2019 

SBI 62.95 63.86 63.90 65.25 64.76 66.54 64.46 

PNB 64.54 62.65 64.25 67.71 68.29 68.91 66.56 

 

BANKS N Mean SD SE Mean 
Interests Spread Ratio SBI 7 64.5314 1.15170 .43530 

PNB 7 66.1300 2.35401 .88973 

 

 

Levene's Test 
for 
Equality of 
Variances 

t-test for Equali ty of Means 

F Sig. t df 
Sig.  
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Equal 
variances 
assumed 

6.351 .027 1.614 12 .133 
-
1.59857 

.99051 
-
3.75671 

.55957 

Equal 
variances 
not assumed 

  1.614 8.717 .142 
-
1.59857 

.99051 
-
3.85041 

.65327 
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Summary of Findings, Conclusions and Suggestions:
Based on the above analysis, the following are the summary of findings; conclusions and suggestions about the

comparative financial performance of the State Bank of India and Punjab national bank are drawn:

1. The capital adequacy ratio of State Bank of India and Punjab National Bank is more than the Basel Accord

norms. It is concluded that both the banks are good with respect capital adequacy because it is above the

Basel norms. SBI has better average Capital Adequacy Ratio than PNB.

2. The loans to total assets of State Bank of India are marginally more compared with Punjab National Bank.

Hence, it can be said that the risk is little more in SBI compared with PNB.

3. The total advances to customer deposit of Punjab National Bank are less compared with State Bank of India.

Hence, State Bank of India is managing more effectively converting deposits to advances.

4. The net profit ratio of State Bank of India is more compared with Punjab National Bank.

5. The Average current assets and quick assets of State Bank of India is more compared to Punjab National

Bank. So, it can be conclude that the State Bank of India is managing well in term of liquidity in comparison to

PNB.

6. The debt-equity ratio of Punjab National Bank. 6.00 % is more compared to State Bank of India 5.00 %;

hence long term solvency is well in Punjab National Bank.

7. The spread ratio of State Bank of India is less than compared with Punjab National Bank. Hence, we can say

that the SBI Interest income more compared with interest expenses. Hence SBI earns more profits.

8. From the CAMELS’ analysis it clears that there is no significance difference between the State Bank of India

and Punjab National Bank’s financial performance but we conclude that the Punjab National Bank performance

is slightly less compared with State Bank of India.

Conclusion:

All the two banks have succeeded in maintaining CAR at a higher level than the prescribed level, 10%. But the

State Bank of India has maintained highest across the duration of last five years. It is very good sign for the banks

to survive and to expand in future.

It can be interpreted from Tables 15 that out of 14 test only 4 are rejected rest 10 are accepted regarding

Camels Model. Therefore it is clear that in case of Capital Adequacy and Liquidity along with Management

Efficiency there is a significance difference between two samples i.e. State Bank of India and Punjab National

Bank because here the calculated value for t-test is greater than the table value of t-test. So the Null Hypothesis

(H
0
), ‘There is no significant difference between performance and profitability of SBI and PNB is rejected and

Alternative Hypothesis (H
1
): There is significant difference between performance and profitability of SBI and

PNB is accepted. In rest of the ratios of CAMELS MODEL Null Hypothesis (H
0
), ‘There is no significant

difference between performance and profitability of SBI and PNB is accepted.
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Table No. 15

Thus it is concluded that State Bank of India is the better bank than PNB in the selected public sector banks.
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 Abstract
The Doctrine of social responsibility assumes that quality is as important as quantity of life. Business of

business is no longer business alone. It has take social responsibilities as it is part of the society. CSR is closely
linked with the principles of sustainable development. The impact of CSR and its contribution to development
receive little attention in the current development economics discourse. The development impact of CSR strategies
has been found to have a rather Complex Character. Demands for transparency, accountability and responsibility
have increased. NGO, have a very important role as watch dogs in CSR. CSR must have much broader implication
in modern India and reduce dependency on the government for social change.

Keywords:- Corporate, social responsibility, sustainable development, goals, transparency, accountability

Research Methodology of the Paper: The Research paper is an attempt of exploratory research, based
on the secondary data, sourced from journals, magazines, articles, newspapers and media reports.

Corporate Social Responsibility
India is the first country to mandate and quantify CSR expenditure. The inclusion of CSR is an attempt by the

government to engage the business with the National Development Agenda. The details of the corporate social
responsibility are mentioned in section 135 of the companies Act 2013. The act comes into force from April
2014.According to this Act, every company private limited or public limited which either a net worth of Rs 500
crore or a turnover of Rs 1000 crore or net profit of Rs 5 crore needs to spend at least 2 % of its average net profit
for the immediately preceding three financial years on corporate social responsibility activities.

CSR is an evolving business practice that incorporates sustainable development into a company’s business
model. It has a positive impact or social, economic and environmental factors. CSR is the practice of integrating
social and environmental goals into business operations. Common roles of CSR include helping control costs,
improve a company’s brand, attract to quality talent and facilities long term financial success.

Features of Corporate Social Responsibility
The United Nations Industrial Development organization describe the main features of CSR as

1. Responsible sourcing of materials and supplies.

2. Employee vendor, customer and community engagement and relations.

3. Adherence to labor standards.

4. Environmental protection and management.

5. Anti Corruption Measures.

6. Upholding social equity, gender equity and other human rights goals.

7. Conservation of resources like water and energy production.

Growing Importance of CSR
CSR is a most effective business tool CSR can be a huge benefit to a company because it forces the leadership

to research and implement ways to be a benefit for society it include three P’s i.e. - Profits, People, and the planet
which is a key term in CSR.
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Advantages
1. Environmental Protection: This is an important feature of CSR. It can be done by raising awareness

among employees, clients, and suppliers to install recycle dustbins, reduce energy consumption and purchasing
promotional products.

2. Employee Safety and Commitment:

CSR is responsible for employee’s safety and security. Most companies plan various safety measures so
that employees do well when they feel secure and safe.

3. Collaborating with notfor profit organizations: While profit is important to companies they could
share a portion of their profits with not for profit business or  charitable foundation.

4. Sustainable investment and purchasing policies: How product are manufactured, the working
conditions, the economic, social, ecological and cultural impact are taken into account while making sustainable
investment.

5. Corporate Governance: CSR is an extended model of corporate governance based on the fiduciary
duties owed to all the firm’s shareholders.

Aims of CSR:
1. Eradicate extreme poverty and hunger.

2. Achieve universal primary education.

3. Promote gender equality and empower women.

4. Reduce child mortality.

5. Improve maternal health.

6. Combat HIV/AIDS malaria & others fatal disease.

7. Ensure environmental sustainability.

8. Develop a global partnership.

Sources—- United Nations Millennium Project

Four Dimensions of CSR
1. Discretionary Responsibility: Promoting human welfare and goodwill & Being a good corporate citizen

that contributes to the community and quality of life.

2.  Ethical Responsibility: Not aching just for profit but doing what is right, just and fair.

3. Legal Responsibility: Responsibility to comply with law.

4. Economic Responsibility: Responsibility to earn profits for owners.

CSR is generally used to describe business’s efforts to achieve sustainable outcomes by committing to good
business practices and standards. CSR has come a long way in India. It has successfully interwoven business with
social inclusion and environment sustainability. CSR is an important element of development because companies
need to look after their communities particularly those that are operating in real areas. Government introduces CSR
because they want corporations to become more responsible for the society or for its stakeholders itself. Corporate
& government must work together and through this, they can bring dramatically changes in the welfare schemes of
society.

Corporate social responsibility is relatively a new concept coming from a need to alleviate negative impacts of
corporate management and corporate world in general, which have more power over our everyday lives than
many realize.
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CSR is a very broad concept and it includes aspects such as human rights, corporate governance, environmental
effects and ethical labor practices.

CSR is a voluntary implementation of ethical principles to business practice that will have direct it positive
impact on employees working conditions, local community environment-thus creating a reliable and responsible
business that makes profit.

Companies whether big medium, small or even micro implement CSR principles. The focus is on four aspects.

1) Employees: Their skills and competence as well as their well being are essentials for establishing a
profitable and highly competitive business. One way to establish these values is in giving opportunities to employees
for constant development and education and providing a healthy working environment and care for them and their
families.

2) Business Surroundings: for building a good business reputation the key is to have transparent business
Policies and taking good care of clients and consumers and their needs by providing them with high quality products
and services.

3) Local Community: In a market with many competing businesses, creating an advantage and becoming
more competitive is to recognize and satiety the needs of local community and thus get the title of a good neighbor-
the situation in which the stakeholders win.

4) Environment: One of the main problems of today is certainly the environmental protection and businesses
of all sizes have an obligation to make themselves energy efficient and sustainable, without even mentioning the cost
savings resulting from it.

Top 10 Indian companies for CSR in 2019:
1.Tata Chemicals Ltd: Tata Chemicals Ltd has been ranked as the number one company in a row for

sustainability & CSR practice in Responsible Business Ranking 2019, a study conducted by futures cape. It tops
the list of Top Indian Companies for CSR in 2019.

Tata Chemicals spends INR 12 cores on CSR annually and wild life conservation account for 30 percent of the
budget of the TCSRD (Tata Chemicals Society for Rural Development). This expenditure is distributed over these
places of operations of the company like-Mithapur in Gujrat, Haldia in west Bengal and Babrala Uttar Pradesh.

2. Infosys Ltd: Digital services and consulting conglomerate Infosys Ltd spent INR 342 cores towards
various schemes of CSR. The major works of the Infosys foundation (1996) are introduction of Aarohan social
innovative Awards, Restoration of water bodies in Karnataka, supporting the construction of Metro station in
partnership with Bangalore Metro Rail Corporation Ltd, and relief efforts in Tamil Nadu, Karnataka and Kerala.

3.Bharat Petroleum Corporation Ltd: BPCL is a Government of  India Controlled Maharatna oil and gas
company headquartered in Mumbai.

CSR budget of INR 146.87 cores from the financial year 2017-18 was carried forward next year (fy2018-
19). BPCL’S CLR includes participation in projects of national importance like Swachh Bharat Abhiyan involving
creation and maintenance of toilets, associated in facilities, waste management initiatives    leading to overall health
and hygiene for the communities.

4. Mahindra & Mahindra Ltd.:Mahindra & Mahindra spent INR93.50 cores on CSR initiatives during
financial year 2018-19 according to annual report published by the company.

The project are Nanhi Kali programme which provide educational support to underprivileged girls in India,
Haryali Programme where 0.95 million trees are planted which contributed to improving green cover and protecting
bio-diversity in the country.
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5. ITC Ltd.: ITC Limited is an Indian multinational conglomerate company headquartered in Kolkata West
Bengal. The company spent INR 306.95 crores in CSR projects in last three financial years. It crafts unique
models to generate livelihoods and environmental capital.

6. Ambuja Cement Ltd.: Ambuja cement foundation (ACF)-the corporate social responsibility arm of Ambuja

Cement- has been pivotal in advancing the company’s objective to be socially responsible corporate citizen. It

aims to Energies, involve, and enable communities to realize their Potential through its initiatives. It plans to spend

Rs125 crores including Rs 40 crores in Rajasthan, towards corporate social responsibility in the current fiscal.

7. Tata Motors Ltd.: Auto brand Tata Motors Limited went beyond compliance and spent INR 22 crores

to wards various schemes of CSR Health, Education Employability and Environment are major area of works

where most of CSR amount has been invested.

8.Vedanta Ltd.: Vendanta Limited on a Consolidated basic spent INR 309 crores on social investment and

CSR activities. The Nandghar project is among the flagship initiatives, which aims to rebuild Anganwadis for

ensuring the health and learning of children in rural areas, and also for becoming platform of women’s empowerment

and skilling.

9.Hindalco Industries Ltd. : Hindalco Industries Limited is the metals flagship company of the Aditya Birla

Group. It spent INR 34.14 crores in CSR activities. It supports education, health sustainable livelihood, infrastructure

development and social reformation under CSR.

10. Toyota Kirloskar Motor India:As a socially committed corporate, Toyota Kirloskar Motor India has

actively contributed towards the “Swachh Bharat Abhiyan”  The company has constructed more than 650 units of

sanitation facilities in 206 government school across India.

Benefits of corporate social Responsibility to Business:
CSR aims to increase long term profits for online and offline businesses by enabling them to become more

efficient and attract positive attention for their efforts.

Both e-commerce and brick and mortar businesses stand to benefit from the implementation in of CSR strategies.

The benefits are.

1. Prevent financial Ramifications: Compliance with the spirit and letter of the law-both nationally and

inter nationally-through self regulatory processes will prevent fines put our business “low on regulators radar

screens,” and lower legal.

2. Increase Employee loyalty: Treating our employees fairly and generously is a part of corporate social

responsibility. By providing good jobs and encouraging high professionally and moral standards we increase employee

loyalty and by processing only those overseas products produced factories where workers were treated ethically,
we gain support among “fair trade advocated”.

3. Maintain a positive reputation: Demonstrated consciousness in a variety of areas can and give a
business tangible proof. of their conduct, which can proudly displayed on a company website.

Sustainable Development Goals
The Sustainable Development Goals (SDGs) are also known as the Global Goals, were adopted by all United

Nations member States in 2015 as a universal cell to action to and poverty, protect the planet and ensure that all
people enjoy peace and prosperity by 2030.
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These goals are designed to be a “blueprint to achieve a better and more sustainable future for all based in the
principle “Transforming the world leaving no one behind”.

The sustainable development goals are:-

1. No poverty

2. Zero Hunger

3. Good Health & Well Being

4. Quality Education

5. Gender Equality

6. Clean water & sanitation

7. Affordable and & clean energy

8. Decent worn & Economic growth

9. Industry, Innovation and Infrastructure

10. Reducing Inequality

11. Sustainable cities and Communities

12. Responsible consumption and production

13. Climate Action

14. Life below water

15. Life on Land

16. Peace/Justice and strong is Institutions

17. Partnership for the Goals

Conclusion
Companies that involve themselves in corporate social responsibility embrace disciplinary approaches and

actions. Corporate sustainability is highly beneficial in any business because it aids society while boosting its brand.

The Sustainable Development Goals provide a powerful frame work for business to engage in corporate social

responsibility. In India the CSR policy under section 35 of the companies Act (2013) come around the same time

as the formation of the SDGs.

CSR area 1 on eradicating poverty, hunger and mal-nutrition and promoting preventive health care and

sanitation could be correlated to SDG goals which are No Poverty, Zero Hunger & Good Health & well being.

Similarly CSR area 2 on promoting education and vocational skills, including special education for the aged,

differently abled and women and livelihood could be correlated with SDGs which are No poverty, Zero Hunger,

Quality Education & Decent work and Economic Growth. CSR area 3 on promoting genders equality, empowering

women, providing housing for women orphans, elders and day care centers for children and reducing inequalities
faced by socially and economically backward groups could be correlated with SDGs which are No Poverty,
Gender Equality & Reduced Inequalities.

Companies spending the money and the NGO’S designing and implementing the various projects in different
communities and geo graphics in all three areas could potentially explore ways to leverage, scale and benefit from
cross learning if only SDGs 17 (partnerships for goals ) were to become a reality. CSR & SDGs: A Match Made
in Heaven. Linking CSR to SDG’s in India could a new paradigm of partnership.
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Abstract: In recent years, SHGs have become a significant movement in India. The Self-Help Group
(SHG) movement in India has been working in the right direction in empowering women and eradicating
poverty in the rural and urban areas. Many women in India strongly believe in the movement and hold it
responsible for improving their livelihoods. In the present study we have tried to explore the Impact of
SHG on the Economic and Social Empowerment of the SHG members. Two Talukas of East Delhi District
are selected for the study. Primary data is collected from the 200 SHG members of both the talukas.
Secondary data is collected from various journals and Reports of NABARD, RBI and Micro Finance. It is
revealed that SHGs have played a key role in the development of poor people.

Keywords: Microfinance, Self Help Group, Economic Empowerment, Social Empowerment

I. Introduction:
The development and growth of the Microfinance sector have been tremendous and eye-catching over the

past few decades. Microfinance through SHG has become a medium of making formal banking services to the
people from remote areas. A Self-Help Group (SHG) is mostly a village – based financial organization usually
composed of 10 - 20 local women. SHG agrees to save on a regular basis and convert their savings into a common
fund known as ‘group corpus’. The model has grown at a very rapid speed and has gained attention as a very
innovative way of delivering microfinance services to the poor and the needy people, who find it extremely difficult
to reach the and gain access to formal banking services. By integrating their personal savings into a single deposit,
SHG minimizes the SHG bank’s transaction costs and create an attractive amount of deposits. Through SHG,
banks can provide formal financial services to small rural depositors while paying them a market interest rate. SHG
is started by non-profit organizations and also by Government organizations that generally have broad poverty
reduction agendas. SHG is seen as instruments for a variety of goals, including giving control to women, increasing
management ability among adverse people, increasing school enrolments, and improving diet and the use of family
planning measures. SHG proves to be effective tools for poverty reductions and Capacity building of rural natives.
It provides women an opportunity to become socially and economically self-sufficient. SHG provides them freedom
express their views, feelings about the various societal and political concerns. SHG also helps to create knowledge
among its members about social evils, the rights of women, about the laws and regulations of government in
general. The empowerment of women is vital for the economic development of a nation and also plays a key role
in building a base for societal change. To improve the socio-economic conditions of the population of any country,
it has become a prerequisite to empower women by enhancing and making certain their role to the optimal level.
The development strategies could no longer achieve their targeted goal if it neglects the need for contribution and
participation of women to the social activities. It’s only when women are considered as equal partners in progress
with men, overall development and harmonious development of any country would be attainable. Thus, the liberation
of women is a precondition for the nation’s economic development and social upliftment and if equal economic and
social opportunities for women are not provided, emancipation cannot really happen. Bringing women into the
mainstream of development is one of the major challenges for developing countries like India.
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Self Help Groups (SHGs): A Self-Help Group is a group of people from the same socio-economic background
up to 20 members. These groups are promoted by Government agencies or NGOs with the aim of solving the
common problems of group members either financial or social through mutual help.

Features of SelfHelp Groups:
· SHGs are well accepted and established by the government or NGOs.

· They can open accounts in the bank in its own name, receive government grants and funds for various expansion
activities.

· They perform various activities as social intermediaries and often involved in numerous social activities.

· They keep their own books of accounts. It is a structured body, including electives, Group President, Secretary,
and Treasurer.

· They have the self-governing body. SHGs activate small saving and rotate it in a group.

II. Review of Literature:
Alemu, Kempen & Ruben (2018) deal with the impact of self-help groups (SHGs) in apple production on

empowering women in the Chencha district of Southern Ethiopia. Their research resulted that positive and significant
impact of SHG participation on empowerment at the community level, which suggests that SHGs offer an effective
space for women to share information and raise awareness about their rights.

Basha (2017) observed that when you are empowered rural women in all aspects like; education, employment,
culture, societal, health, skill development, livelihood programmes, business development etc. they improve self
and improve their family members also. He concluded that SHG’s and other factors such as education, culture,
health, skill development, livelihood programmes are tool and way for women empowerment in all fields and
sectors.

Chethana & Mahesha (2016) analysed that the self-help groups movement emerged as an important strategy
for achieving financial inclusion, contributing to inclusive growth, and generating social capital in order to address
larger issues like poverty eradication and women empowerment. Further, the study revealed that SHGs help the
deprived section of people to come out from the poverty trap and through that social and economic empowerment.

Ghosh, Chakravarti & Mansi (2015) explained that women have made many advances, their inferior status
to men continues to be a global phenomenon. They are still not getting equal educational opportunity. In one of the
most important steps for the empowerment of women, the Indian government gave constitutional status to village-
level councils or Panchayati Raj institutions and reserved 33% of the seats in Panchayats for women. In addition,
women were organized into Self-help Groups to mark the beginning of a major process of empowering women.

Minimol and Makesh (2012) analysed that SHGs can act as an empowerment resource centers for the
women members. The concept of self-help groups was envisaged with the intent of using its potent as a powerful
tool for rural poverty alleviation through rural women empowerment. The objectives of SHGs percolated into an
overall family, community and social development to be achieved initiated from and by women themselves. It is
concluded that the concept of SHGs for rural women empowerment has not yet run its full course in attaining its
objective.

Rema Das et. el., (2018) emphasis that Social Capital, being the resultant force of social bonds, ties and
social norms is one of the most important types of assets in the asset pentagon of livelihood analysis framework and
is considered as one of the important contributors for sustainable livelihood. Results showed that women self-help
group members possess moderate to high level of social capital. Social characters like religion and caste had no
bearing with social capital but economic and psycho-personal characters influence the acquisition of social capital.
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Ritu Singh (2017) elucidated that one of the main aims of SHGs is reduction of poverty in rural in rural areas.
The provision of micro credit leads to self-employment in the rural areas and help reduction in poverty. This
improves the living conditions of the people. Moreover, membership in SHGs enabling poor households to achieve
better school attendance and lower dropout rates of their kids. SHGs provide bank-supported credit to its members.
This reduces the influences of the unorganized sector of money market who charge exorbitant rate of interest, on
the credit provided to the people.

Sahoo (2013), this study focused on the role of SHGs in women empowerment, social solidarity and socio-
economic betterment of the poor for their consolidation. He concluded that the women, through this SHG movement
have asserted a dignified position in the family as well as in the society. Their decision-making power has immensely
enhanced not only in their family but also in the society.

V. Suneetha (2018) found that SHGs has played a greater role in increasing empowerment of women, by
making them financially strong, as well as it helped them to save amount of money and invest it further development.
However, there is a positive impact of Self Help Groups on Women empowerment in Andhra Pradesh. Although it
is a gradual and consistent process, but women should build their mindset for taking additional effort willingly for
their overall development.

III. Statement of the Problem
Economic development of a country means that the per capita income of that country moves increases. Similar

to any other country of the world, India has been endowed with natural and human resources who need appropriate
utilization by adopting recent technology for growth and development of the economy. The empowerment of
women is crucial for the development of the country. Empowerment is about the extent of rearrangement of power
relations between men and women to bring a structural transformation in the society. In India, where population
maintains an equal ratio of males with females, The appearance of women entrepreneurs have great importance or
else it will be amounting to neglecting 50 per cent of the entrepreneurial ability of the country. Therefore, it would
be worthwhile to reflect on the potentialities of SHGs in bringing such structural transformation. The study is an
attempt to provide a holistic view of empowerment, taking place through SHGs in the lives of women in the state
of Goa.

IV.Objectives of the Study
The objectives of the present study are as under:

1. To judge the efficiency of Self-help groups in the economic empowerment specially of women.

2. To know the social empowerment of SHGs on account of microfinance programmes.

V. Hypothesis of the Study
The hypotheses based on the objectives are as under:

1. H
01

: There is no significant improvement in economic empowerment of women through SHGs.

2. H
02

: There is insignificant improvement in the Social empowerment of SHG Members due to the microfinance
program.

VI. Methodology
The study is analytical and descriptive in nature. The total universe of the study includes all the beneficiaries of

SHGs in the East Delhi districts. Mainly primary data has been used for the present study. A structured questionnaire
was prepared to collected Primary data from the selected beneficiaries. Various books, journals, periodicals and
Annual Reports of NABARD, RBI and Micro Finance were used to collect Secondary data which was required
for the present study.
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A. Sampling Design

There are 3 talukas in East Delhi District. Out of 3 Talukas of East Delhi District 2 Talukas are selected and out
of the selected Talukas, 20 SHGs are randomly selected and from each SHG 10 members interviewed. Hence, a
total number of 200 SHG members are selected for the present study.

B. Scope of the Study

The present study covers only the SHG members from two Talukas of situated in East Delhi District. It is
confined to demographic aspects of the sample respondents and the empowerment of women in the study area.

C. Tools of Data Collection

Mainly primary data were used for the present study, the primary data has been collected with the help of a
structured questionnaire and the secondary data have been collected with the help of books, journals, periodicals
and Annual Reports of NABARD, RBI and Micro Finance. The data were analysed and interpreted by using
different statistical tools such as: Mean, SD, Correlation and Student t-test. Data collected are tabulated in Excel
sheets and SPSS programme has been used to analyse.

VII. Data Analysis
Economic Empowerment Index and Social Empowerment Index were constructed with the help of primary

data and then with the help of SPSS statistical result were calculated. Scores were assigned to different Economic
Indicators for the preparing Economic Index shown in table 1.

Table 1

Women’s Economic Empowerment Index

Source: primary Data

Economic Empowerment Index: It is calculated by using the following expression,

Economic Index (En) = En / Ei

Where,

En = nth Economic Indicators

En = Maximum scores nth Economic Indicators

Economic 
Indicators/ 

Scores 

1 2 3 4 5 Max Score 

Household 
Assets 

Below 10000 15000 20000 25000 Above 25000 5 

Household 
Income 

Below 10000 15000 20000 25000 Above 25000 5 

Expenditure Below 8000  11000  14000  17000  Above 17000  5 

Savings  Below 400  600  800  1000  Above 1000  5 

Loan  Below 4000  6000  8000  10000  Above 10000 5 

Housing Type  Katcha 
House (Own) 

Semi-pucca 
House (Rent) 

Semi-pucca 
House (Own) 

Pucca House 
(Rent) 

Pucca House 
(Owned) 

5 

Total Score 30 
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Economic empowerment Index for 200 selected SHG members is calculated from the data of the situations
before and after joining the SHGs. The study revealed that the average economic empower index increased before
joining the microfinance from 15.665 percent to 20.795 percent showing improvement in the economic status of
the most of the sample SHG members.

Table 2

Descriptive Statistics of Economic Empowerment Index

Source: primary Data

Hypothesis testing:
Null hypothesis (H

01
): There is no significant improvement in economic empowerment of women through

SHGs.

Table 3

Paired Samples Statistics

Source: Primary Data

Table 4

Paired Samples Test

Source: primary Data

As t value is significant at a = 0.01 level, the above null hypothesis (H
0
) is rejected and the alternative hypothesis

is accepted. Thus, it can be concluded that there is there is a significant improvement in economic empowerment of

women through SHGs. The Local government bodies are playing a key role in promoting the SHG to take up

entrepreneurial activities. There is government as well as NGO who provides training and other services for the

groups for their upliftment.

Social Empowerment Index: Social empowerment is understood as the process of developing a sense of

autonomy and confidence. Factors such as: Self Confidence for facing financial crisis; Confidence of meeting

official people; and Ability to take up Social issues were included to form the Index. Scores assigned to different

Social Indicators for preparing Social Index shown in table 5.

 N Range Minimum Maximum Mean Std. Error Std. Deviation 
Before Joining 
SHG 200 19.00 8.00 27.00 15.6650 .31514 4.45669 

After Joining SHG  200 15.00 14.00 29.00 20.7950 .26222 3.70833 
 

 Mean N Std. Deviation Std. Error Mean 
Pair 1 After 20.7950 200 3.70833 .26222 

Before 15.6650 200 4.45669 .31514 
 

Economic 
Empowerment 
Index of SHG 

Member 

Paired Differences 

t df 
Sig. (2-
tailed) Mean 

Std. 
Deviation 

Std. Error 
Mean 

95% Confidence Interval 
of the Difference 

Lower Upper 
Pair 
1 

after – 
before 5.13000 1.17900 .08337 4.96560 5.29440 61.534 199 .000 
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Table 5

Scores for Social Empowerment Index

Source: primary Data

Social Empowerment Index: It is calculated by using the following expression

Social Index (Sn.) = Sn / “Sn

Where,

Sn = nth Social Indicators

“Si = Maximum scores nth Social Indicators

Social empowerment Index for 200 SHG members is calculated from the data of the situations before and
after joining the SHGs. It is found that the average social empowerment index increased from 5.895 per cent to
8.715 per cent after joining the microfinance program.

Table 6

Descriptive Statistics of Social Empowerment Index

Source: primary Data

Further, it is observed that there is some improvement in the social empowerment index after joining the

microfinance program. Paired samples t-test is used to test the hypothesis for establishing the impact on the social

Empowerment index of SHG members after joining the microfinance program. The result of hypothesis testing is

shown in table 8 and table 9.

Hypothesis testing:
Null hypothesis (H

02
): There is insignificant improvement in the Social empowerment of SHG Members due to

the microfinance program.

Economic 
Indicators/ 

Scores 

1 2 3 4 5 Max Score 

Self 
Confidence for 
facing financial 
crisis 

Not at all  Very l ittle  Somewhat  Much more  To a great 
extent  

5 

Confidence of 
meeting official 
people 

Not at all  Very l ittle  Somewhat  Much more  To a great 
extent  

5 

Ability to take 
up Social 
issues 

Not at all  Very l ittle  Somewhat  Much more  To a great 
extent  

5 

TOTAL SCORE 15 

 

 N Range Minimum Maximum Mean Std. Error Std. Deviation 
Before Joining 
SHG 200 9.00 3.00 12.00 5.8950 .14273 2.01850 

After Joining SHG  200 9.00 5.00 14.00 8.7150 .13679 1.93455 
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Table 7: Paired Samples Statistics

Source: primary Data

Table 8: Paired Samples Test

Source: primary Data

Since t value is found significant at a = 0.01, the above null hypothesis is rejected and the alternative hypothesis
is accepted. Therefore, it can be said that there is significant improvement in the Social empowerment of SHG
Members due to the microfinance program.

VIII. Conclusion
The participation of women in SHGs has enriched their income, savings, and empowerment. The involvement

of the women in the group considerably contributes to improvement and perfection in the quality of life, social
status and confidence of the members, the SHG in the study area are taking the lead and playing an important role
in social transformation, infrastructure building, and welfare activities. Self Help Group scheme is one of the significant
schemes through which empowerment of women, in terms of better leadership, decision making, utility, and skill up
gradation. Considering the huge number of poor discriminated and deprived women there is need to encourage the
women to become entrepreneurs on their own. The agenda of women SHG should be to work towards the
empowerment of the members and also other underprivileged poor women in the society.
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 Abstract
In 2003, trading of commodity futures shifted from single commodity, regional exchanges to national exchanges

that trade multiple commodities. This paper examines price risk management and hedging effectiveness of two
commodities. To examine price risk we are comparing future prices and spot prices. This paper find different
viewpoints and under this we examine warehousing cost, transportation cost which increasing the prices of
commodity in commodity derivative market. Under this we also examine the problem of quality of commodity
because commodity having different grade but commodity purchased and delivered having so many differences.
We are examining here both spot prices and future prices of two commodities cotton and castor seeds.

Key Words—commodity, derivative, hedging, risk management

Introduction
After decades of restrictive policies, the government of India suggested the liberalisation of commodity derivatives

market in the “National Agricultural Policy” of 2000. The government announced that it would step away from the
rigid price and production controls it “once there were futures markets available to economic agents for hedging
market price risk.”

This led to wide-spread reforms, particularly in the development of national market processes of trading and
clearing. Now commodity derivatives trade on national exchange rather than regional markets where local trading
interest may saw price determination and here is a regulator mandate to monitor the workings of these markets.

In this paper we focus on price risk management in commodity derivatives market. We expect that prices and
risk are likely to be determined through domestic factors in agricultural commodities. The future market with a
national trading platform is expected to help consolidate information for better price discovery for agricultural
commodities. Thus we expect futures to have a greater role in price discovery and hedging effectiveness for
agricultural commodities.

Many developing countries that are depended on commodity market are facing risks: price risk, volume risk,
cost risk, political risk etc.

It is so difficult to manage these type of risks but we can manage these risk by management.

As we know that commodities are the raw or primary product that could be satisfied the need like Soybean,
gold silver and base metals. As every person want to generate secondary sources of income. In India Commodity
Market is a market where different commodities are traded on its derivative contract. Derivative is the contract
whose value is derived from the underlying asset or the contract where delivery of security or commodity held on
specific future date. The main purpose of commodity derivative is also to reduce risk of future price uncertainty and
provide the industry knowledge as well investment opportunity to a general investor.

A financial derivative is a financial instrument whose value is derived from a commodity termed an underlie.
Derivatives are either exchange-traded or over-the-counter (OTC). An increasing number of derivatives are traded
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via clearing houses some with Central Counterparty Clearing, which provide clearing and settlement services on a
futures exchange, as well as off-exchange in the OTC market.

Challenges to Commodities Market in India:
Our country, being strongly agriculture based has to contend with the long-term decline and short term volatility

of real commodity prices on international markets. The long-term decline in real prices reflects the tendency for
productivity and production to grow at a faster rate than demand, leading to over-production which hampers the
price provided to the farmers. Whereas the volatility reflects the impact of exogenous factors such as weather on
our production of commodities. These problems are exacerbated by market distortions, tariffs and subsidies in
developed countries, tariffs in developing countries and the market power in some commodity supply chains of
large transnational corporations. These distortions also limit our access to lucrative markets and hinder attempts to
secure a greater share of the final product price on the part of our producers and exporting community. To summarize
in points following are the problems as faced by commodity markets in India: 1) Legal Challenges 2) Regulatory
Challenges 3) Infrastructural Challenges 4) Awareness amongst the investors and producers 5) Other challenges
regarding trading.

Definitions of Commodity Derivatives:
Article 2(1)(30) MiFIR

“‘commodity derivatives’ mean “those financial instruments defined in point (44)(c) of Article 4(1) of Directive
2014/65/EU; which relate to a commodity or an underlying referred to in Section C(10) of Annex I to Directive
2014/65/EU; or in points (5), (6), (7) and (10) of Section C of Annex I thereto”

Article 39

(Article 4(1)(2) of Directive 2004/39/EC)

Derivatives within Section C(10) of Annex I to Directive 2004/39/EC

In addition to derivative contracts of a kind referred to in Section C(10) of Annex I to Directive 2004/39/EC,
a derivative contract relating to any of the following shall fall within that Section if it meets the criteria set out in that
Section and in Article 38(3):

(a) telecommunications bandwidth;

(b) commodity storage capacity;

(c) transmission or transportation capacity relating to commodities, whether cable, pipeline or other means;

(d) an allowance, credit, permit, right or similar asset which is directly linked to the supply, distribution or
consumption of energy derived from renewable resources;

(e) a geological, environmental or other physical variable;

(f) any other asset or right of a fungible nature, other than a right to receive a service, that is capable of being
transferred;

(g) an index or measure related to the price or value of, or volume of transactions in any asset, right, service or
obligation.

Role of Commodities Derivatives in India
Commodity futures have been trading in India since 1800. This helps to know the future price and also understand

the gap between spot price and future price. It helps the government to control the prices and supply of certain
commodities
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Some research papers have examines the relationship between commodity futures and spot prices, some
researchers analyse the price dynamics between two markets. Naik and Jain (2002) examine prices from the older
regional exchanges; and show that information flows from the futures market to the spot markets. Nidhi Aggarwal,
Sangam Jain and Susan Thomas also research on “Do futures markets help in price discovery and risk management
for commodities in India.”

It is also difficult for the farmers to examine electronic trading. it is very difficult for farmers to check the exact
data of commodity at MCX,NCDEX etc. because they were not educated as much.

So it is more difficult for them how they compare their commodity prices at different markets and get benefits
which they really deserved.

In this papers; we re- examine the risk management of Indian commodities futures markets here we studied
about the price risk so that we can manage this risk .Because high volatility of the market creates uncertainty about
future prices. There are various methods for managing risk through the exchanges and their derivatives.

Data
The data is used for the analysis is obtained from the MCX for the period Dec 2019. Under this data we

analyse the spot and future price of two agriculture commodities, cotton and castored seeds.

 Source: This data was taken from the economics times near month 2019.

Result:
From the above data we are reached on a result that there is some difference in the future price and spot price

of castor seeds but in the price of cotton there is much differences and these are affecting the commodity production
as much.

How Price Risk In Commodity Will Be Managed?

What is Commodity?
If We Look at the Legal Definition of a commodity, it is defined as ‘a tangible items that may be bought or sold;

something produced for commerce’ so commodities are considered to be marketable goods that can be sold and
purchased at a particular place.

What is Commodity Price Risk?
Commodity price risk is the financial risk on an entity’s financial performance/profitability upon fluctuation in

the prices of commodities that are out of control of the entity since they are primarily driven by external market

forces.

  Price risk management is very difficult for everyone but it can be managed by some methods these are given

below:

Price Pooling Arrangement: under this commodity is collectively sold to a co-operative society or marketing

board , which sets the price of the commodity based on number of factors that results in an average price for all

those within the group.

Storing: Sometimes where there is an increased production which resulted in reduced selling price, some

producers may store the production till a favourable price is obtained.

Commodity Name Futures Price Spot Prices Units 
Castored Seeds 19200 18800 1 Bale 

Cotton 4350 4250 100kg 
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Production Contracts: In this case of production contracts, the producers and the buyer sit together and
decide about the quantity purchased and time, when they purchased this quantity.

Factors Affecting The Futures Prices
First factor is future exchanges which are gather orders from across the nation on a single platform and deliver

the goods at certain designated places, but future traders are located far from the delivered places. So that they
incur the cost of transportation and the cost affects the futures price.

Second factor is warehouses that were a big issue for the traders because the warehouse depository receipts
(WDR) that the seller transfers to the buyer. This also affects the futures price.

Factors Affecting the Spot Commoditity
There are so many factors that affect the Indian commodity exchanges. Those trade a single grade of each

commodity. That affects the different grade of different product. So there is so much difference in quality of what is
traded and what is delivered.

There is a multiplicity of laws that govern spot commodities which can adversely impact through spot prices.

Commodity derivatives are regulated under the Forwards Contracts Regulation Act, 1952, which specifies
forward contracts on goods. Thus, in agricultural commodities where there are both domestic and international
influences, they are all treated under the same framework. The lack of distinction for how prices are influenced in
turn can cause to be wider than expected for either set of commodities.

So different states can have different rules and they can follow these rules according to their convenience.
These rules are changed in the permitted amount of inventory that can be held of cotton, this can cause cotton
prices to drop if the excess supply comes suddenly into the market. That adversely affects the spot price of
commodity.

The price variation should be control through the control government that can set a minimum support price
(MSP)for goods .government can set these prices for the wheat and sugar so the hedging effectiveness of those
goods are low.

 Conclusion
In our analysis of price risk management of the commodities derivatives markets, under this we analyse the risk

between the future price and spot price, we can analyse on the basis of above information that government can
control this risk by minimum spot price of each commodity so that the change occur in future price that is not
possible to control.

It is so difficult for the farmers to control this risk by warehouses and by prediction because cost of warehouse
is also increase the cost of commodity.

Some other costs like transport cost, warehouse cost and some other cost to restore the commodity for the
farmers is very difficult for each one. Thus, we conclude that the commodity futures markets were reformed so that
futures markets could be substitute for commodity price risk management through price controls by the government
and government inventions themselves.
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 Abstract
Goods and Service tax was introduced from 1st July, 2017. It was a change in Indirect Tax System of India

and various Indirect Taxes were subsumed and new GST was introduced.   GST eliminates the cascading effect
as well as compliance became easy.  A large number of advantages are there from GST which has been described
in this paper. GST will certainly boost the Indian Economy and the easier compliance will benefit the business
persons.

Key words: Goods and Service Tax, Cascading Effect, Compliance, Subsumed

Introduction:
Taxes are levied on the person’s products and services by the government.  Government collected these taxes

to match the expenditure for public welfare.  By taxes government collects and uses this revenue for public services
and goods, like development of infrastructure, transport and amenities to citizens.  Person who is paying taxes
cannot claim the reciprocal benefits.  Hence taxes are collected and then spent for various own expenses as well as
for various welfare schemes for public.  Taxes can be direct and indirect.  In indirect taxes, it is imposed on one
person and paid partially or wholly by another person.  Examples are excise, custom, Central Sale tax, Value
added tax, service taxes etc. With effect from 1st April 2005, Value Added Tax was applicable in various states
and after that from 1st July 2017, GST was introduced, replacing various indirect taxes of Central and State
Government.  We can say, it is improved model of value added tax.

Objective of this Paper:
Objective of this paper is to understand GST taxation system, depth of concept of new taxation system, to

understand features and advantages of taxation.  In addition the various advantages of the GST will also be
described.

Begining of GST:
GST is applicable in whole of the India.  Before GST all states were empower to impose tax at own rates

passed by Legislative Assembly in the respective state.  So tax rates were different in all states. It is a destination
based tax and multi level tax.  Destination based means the benefits will be at place or state where goods are
consumed. Multi level tax means, it is levied at various levels.

GST was first implemented in France in 1954.  GST is a tax system in which tax is collected in a transparent
and neutral way and distributed to States in federal system.   Till 2020 more than 160 countries has adopted Goods
and Service taxes.  In India, Kelkar task force mooted GST in 2004 strongly.  In 2007-2008 then Union Minister
Shri P. Chidambaram announced introduction of GST from 1st April 2010. But due to hurdles, it could not be
implemented.   Due to opposition of various State Govts., it could not be implemented on time.  But on 19th
December 2014, it was tabled and passed in Lok Sabha with 122 amendments. On 3rd August 2016, it was
passed by Rajya Sabha.  Then being accepting by various States on 8th September 2016, this bill was passed on
27th March 2017.  On 12 April 2017 it became act and four acts are passed for example CGST Act 2017, IGST
Act 2017, UTGST Act 2017 and GST (Compensation to States)  Act 2017.
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Advantages are GST:
1. Removing cascading tax effect

2. Number to higher threshold limit for registration number

3. Composition scheme for small and medium Business Centre

4. Online simpler simplified approach

5. Lesser compliances

6. E-Commerce treatment defined

7. Increased efficiency in logistics.

8. Regulating the unorganised sector

Cascading Effect
Taxability was passed on at every stage of the transaction and the final liability comes to the rest with the

customer.  This is called the cascading effect of taxes where tax is paid on tax and the value of the item keeps
increasing every time.  This is eliminated by Goods and Services Tax.

Examples for old system is ——

In GST Regime——

Future and Challenges for GST in Indian Scenario:
GST brings one Nation one tax Regime.  In Indian economy a large number of indirect taxes such as VAT,

Excise, Service tax etc. are removed.  A new simplified procedure and less compliance is available in current GST
system.  Cascading effect has been removed.  Gross domestic product will be increased due to reduction of tax
rates & removal of multiple taxes. It helps to make one common market in one Nation to boost trade, commerce
and export. Customers and manufactures are able to handle their tax easily. Customer has to pay less tax.  It will
help to enhance the production and growth of retail and other industries.  Small and Medium enterprise can register
themselves in composition schemes.  In goods and service tax regime custom duty on exports has been reduced.
It is easy to expand their business globally. From the Government point of view, the overall taxation system is easier
to administer. GST has roll out our India in unified market of 1.3 billion citizens. Hence 2.4 dollar trillion economy
is attempting to transform itself by doing away with the international tariff barriers and subsuming various Central
and state taxes into unified goods and service tax.  From customer point of view, they have to pay more tax for
most of the goods and services they consume. The majority of everyday consumables are being suffered by higher
rate of tax.  It is due to cost of compliance added to cost particularly for small manufacturers and traders.  But in
future it will be reduced in phased manner.

Particulars Cost 10% Tax Total 
Manufacturer 1000 100 1100 

Warehouse adds a label and repack @300 1400 140 1540 
Retailer advertisement and others @500 2040 204 2244 

Total 1800 444 2244 
 

Particulars Cost 10% Tax Actual Tax Total 
Manufacturer 1000 100 100 1100 

Warehouse adds a label and repack @300 1300 130 30 1430 
Retailer advertisement and others @500 1800 180 50 1980 

Total 1800  180 1980 
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Government Statistics for Registration and Filed Since 01.07.2017 to 31.12.2019:

Source: Website of GST, Government of India

In India as on 31 12 2019, total number of registration under GST is 1,21,9 9,532.   The top 10 States having

registered persons are Maharashtra 15,43 ,778;  Uttar Pradesh 14,94,135;   Gujarat 9,99,051; Tamilnadu 9,67,114;

Karnataka 8,50,345;  Delhi 7,64,214;  Rajasthan 7,06,373;  West Bengal 6,99,114;   Haryana 4,48,641;  Bihar

4,34,136.

 In union territories registered persons are —Daman and Diu 6,295;   Dadra and Nagar Haveli 8,502;  Lakshdeep

332,  Andaman and Nicobar Island 4,956;   Other union territory 76; Central jurisdictions 366.

In financial year 2017-2018 on an monthly average 93.74%,  in financial year 2018- 2019 monthly average

89.61% and in financial year 2019-20 upto November 2019 monthly average is 83.24%  who filed the return.  It

shows that less percentage of taxpayers are filing return.  On an average collection of Central GST is 19961

crores,  State GST is 26792 crores,  integrated GST 26803 crores and cess is 7844 crores. 

01.07.2017 to 31.03.2018 01.04.2018 to 31.03.2019 01.05.2019 to 31.12.2019 
Month No. of 

Eligible 
Tax 
Payer 
Register
ed  

% 
Filed 

Month No. of 
Eligible 
Tax Payer 
Registe red  

% Filed Month No. of 
Eligible 
Tax Payer 
Registered  

% Filed 

April 17   April 18 8607290 91.46 April 19 9956147 86.20 

May 17   May 18 8789944 91.25 May 19 10060526 85.71 
June 17   June 18 8921136 91.10 June 19 10130522 85.25 

July 17 678575
0 

95.38 July 18 9064089 90.76 July 19 10242710 84.45 

August 17 748094
1 

94.57 August 18 9200918 90.53 August 19 10312815 83.85 

Sep 17 784226
0 

94.77 Sep 18 9321412 90.32 Sep 19 10384431 82.00 

Oct 17 765405
0 

94.48 Oct 18 9456445 89.67 Oct 19 10437069 81.51 

Nov 17 784978
0 

93.61 Nov 18 9548682 88.65 Nov 19 10491309 77.01 

Dec 17 797902
5 

93.31 Dec 18 9674885 88.30    

Jan 18 815222
1 

92.64 Jan 19 9785875 88.01    

Feb 18 832129
6 

92.48 Feb 19 9876292 87.82    

March 18 846588
6 

92.22 March 19 9985562 87.24    

Total  843.66   1075.31   665.97 

Average  93.74   89.61   83.24 
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Government Statistics for collection on Imports  Since 01.07.2017 to 31.12.2019 (Rupees
in Crore):

Source: Website of GST, Government of India

From the above table it is found that collection of IGST on Import was Rs.1,94,263 from 01.07.2017 to
31.03.2018;  Rs.2,90,495 in financial year 2018-2019;  and Rs.2,04,994 in nine months of 2019-2020.  It shows
that collection is going in stable stage.

  Transportation of Goods Mechanism     EWay Bill:
In GST, to curb the corruption in transportation of goods, the movement of goods are governed by a central

electronic system of E-Way bill system.  E-Way bill system was introduced from 1st April 2018 for inter-state
movement of goods and from 15th April 2018 for intra State movement of goods.  In E-Way bill system if goods
invoiced in excess of rupees 50,000 compulsory are sent by E way bill. Transporters are required to generate e
way bill to transport goods from origin place to destination.  It helped the government to Government to control
movement of goods and to reduce number of check post.  It also reduces time and delivery of goods in time.  In
Delhi E-Way bill is required to be created if the value of the goods exceed rupees 100000.  The E-way bill
generated in any state or union territory and it is valid in every state or Union Territory.  The validity of an E-way bill
is one day for less than hundred kilometres.  It is one additional day for every hundred kilometres or part there off.
This is not applicable on over dimensional cargo.  The computation of validity is the date  on which it is generated
and expiring on midnight of the day immediately following the date of generation.  For example if an E-way bill is
generated at 1:00 p.m. on 27th January 2020,   it is valid till midnight of 28 January 2020.  In exceptional cases if
seems that there is need of extension of validity is required then it can be done by for GST WB 01. 

In E-way bill HSN code will be minimum two digits level of for the tax payers having annual turnover up to 5
crores in the preceding financial year & Four digit level for above 5 crores.  Transport documents means goods
receipt number or railway receipt number or airway bill number or bill of lading number.  Place of delivery means
postal index code.  Reason for transportation shall be one of the following numbers—-

1. Supply

2. Export or Import

3. Job work

01.07.2017 to 31.03.2018 01.04.2018 to 31.03.2019 01.05.2019 to 31.12.2019 
Month IGST (Crore) Month IGST (Crore) Month IGST (Crore) 

April 17  April 18 21246 April 19 23289 
May 17  May 18 24447 May 19 24875 

June 17  June 18 24493 June 19 21980 
July 17 20926 July 18 24852 July 19 24246 

August 17 23068 August 18 26512 August 19 2818 
Sep 17 23929 Sep 18 25308 Sep 19 22097 

Oct 17 22116 Oct 18 26908 Oct 19 21446 
Nov 17 20026 Nov 18 24133 Nov 19 20948 

Dec 17 20717 Dec 18 23635 Dec 19 21295 
Jan 18 21546 Jan 19 24056   

Feb 18 19603 Feb 19 21384   
March 18 22333 March 19 23521   

Total 194263  290495  204994 
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4. SKD or CKD

5. Recipient not known

6. Live Stock

7. Sales Return

8. Exhibition or fair

9. Own use

10. Others

If goods are moved by unregistered person then E-way bill is required to generate by himself or true Transporter
who is transporting the goods.  Goods can be moved in own conveyance or hired conveyance.

But there are certain exceptions, where no need of E-way bill is required—

· If it is less than 10 kilometres within the same state from one place of business of the Transporter to place of
business of consignee.

· Goods are transported from non motorised conveyance.

· Goods are Transport from Airport cargo complex to inland container depot.

· Good like jewellery, personal and household effects, then there is no need for the same.

Conclusion:
There are so many advantages of GST since its implementation.  Overall it was expected to have positive

impact of GST on Indian economy.  It was expected to increase GDP.  To control inflation it is helpful tool.  But
since 1st July 2017 in Indian economy we are facing various challenges on due to goods and service tax.  Business
sector has mixed responses for GST. The GST rate is implemented in various slabs which provide text increments
to the government.  Various unorganised sectors which enjoy the cost advantage equal to tax rate in old system,
now on  under GST requires everything to be blind meticulously for organised rate of taxation.  In long term
benefits, it is expected that goods and service tax rate will be lowered. Tax slabs will be rational. So it will boost the
economic front.  Government should redefine the luxurious commodities. The impact of macroeconomic indicators
is likely to be very positive.  It can be seen in statistics given by Government website.  In last, it is up to the
government to address the capacity building among the lesser endowed  participants, such as small manufacturers
and traders.  New ways have to be found out to lower the compliances cost and it is needed to be made for the
goods of the masses.  Finally I can say goods and service tax will boost economy when its complexities are
removed.
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 Abstract:
A public policy is said to be successful or unsuccessful on the basis of its outcomes. Now, it depends upon the

government that how an initiative is being implemented either in coercive manner or leaving on people’s accord
or by adoption of mid-way. Nudge falls in mid way, which literally means, ‘pushing through elbow’. In 2016, the
Indian government’s think tank NITI Aayog announced to set up a Nudge Unit similar to the Behavioral Insights
Team in the UK and allied to Bill and Melinda Gates Foundation. Nudge Policy would yield benefits for the
flagship programmes of the Indian government like Jan Dhan Yojana, Digital India, Atal Innovation Mission, etc.
This research paper has taken two umbrella initiatives for the purpose of analysis i.e. Direct Benefit Transfer
(DBT) policy, which directly or indirectly relates to Jan Dhan Yojana, Aadhaar Scheme along with PAHAL
Scheme and Atal Innovation Mission (AIM), which directly or indirectly includes Startup India initiative, Pradhan
Mantri MUDRA Yojana (PMMY) along with India Innovation Index.

This paper emphasizes on behavioral economics, which provides insights to ‘nudge’ people to act in a socially
desirable manner. In this perspective, use of incentives is assumed necessary to bring more effectiveness in policy
implementation. Hence, this study finds out that public policies grounded in form of nudge along with providing
incentives can bring better results in comparison of merely using anyone of these in isolated fashion.

Keywords:  Nudge, Incentives, DBT, AIM, India Innovation Index

Introduction:
Public policy can be defined as guidelines which steer people’s behaviour in desirable manner by fostering the

right incentives or mandating affirmative actions and banning undesirable ones. Nudge and incentives are two
grades of public policy.

Source: Economic survey 2018-2019

Thaler and Susteni (2009) depict a nudge as the application of implications from behavioral economics as a
replacement of more traditional harsh interventions such as mandated rules and regulations. Basically, it talks about
gentle governing of behaviour towards desired ends (Bell and Hindmoor 2009, Chhotray and Stoker, 2010). In
India, social and economical criteria play a pivotal role in influencing thought process and behaviour required
reinforcements and reminders of successful past actions can help to retain altered behaviour.

Incentives fall within two extreme points of policies of lassez fair and mandate, it is concerned about incentivize
good behaviour or dis-incentivize bad behaviour e.g. subsidies on e-vehicle, taxes on tobacco etc. Incentives are
stated as “variable rewards granted according to variations in the achievement of specific results (Milton L. Rock)”.

  

         

 

Laissez Faire Nudge Incentives Mandate 
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It must be seen as motivational content. Nudge lies between laissez fair and incentives. Nudge policies delicately
push people to make decision good for them by their own volition- even if preferences are framed by state i.e.
‘libertarian paternalism’. On the other hand, nudge cannot and should not substitute every incentive based and
mandate based policy e.g. a policy that merely nudges people to refrain from any offensive crime will fail, as such
situations warrant strict decree or at least a stronger push than mere nudge.

Direct Benefit Transfer (DBT) is an attempt to change the mechanism of transferring subsidies launched by GoI
on Dec 1, 2013. This program aims to transfer subsidies directly to the people through their bank accounts. This
policy is incentivized schemes like Jan Dhan Account Scheme and Aadhaar Linked Payment System. PAHAL
(Pratyaksh Hanstanrit Labh) Scheme has got a place in the Guinness Book as ‘Biggest Direct Benefit Transfer
Scheme’. In 2015, PMJDY was launched to ensure universal access to banking facilities. The accounts of people
were linked to their unique Aadhaar number; this ensured timely transfer of funds to the right beneficiary through
National Electronic Fund Management System (NeFMS) in 2016. India’s ranking in the Global Innovation Index
is 52, which shows an improvement of five points from the last year ranking (57). In this milestone, there was a
crucial role of AIM, which has two core foundations i.e. Entrepreneurship promotion through Self Employment &
Talent Utilization (SETU) and Innovation promotion. This mission reported Startup India to develop and innovate
products and services and to increase the employment rate in India. Finally, it helped in improvement of Competitive
Index of states which performed well in field of innovation.

Literature Review:
Nudge Theory was named & popularized by the 2008 book, ‘Nudge: Improving Decisions About Health,

Wealth and Happiness’ written by American academics Richard H. Thaler and Cass R. Sustein. It offers a ‘Nudge’
theory ‘toolkit’ so that concept can be taught and applied in a wide range of situations involving relationships with
people and enabling people to improve their thinking and decision making. They assume that human beings are not
‘Econs’, it means, people are not the economic factors where theories work. So, this central premise urges
government to implement policies in innovative manners (Vander Heijden, 2013). This work won Nobel Prize for
Economics in 2017. It is considered that Nudge- theorizing enables policymakers to get insights about and influence
behaviour by which effective and less costly policy could be framed (European Commission, 2013).

Use of Nudge yields two types of benefits, firstly, it provides ‘optimum cost’ solutions for complex governance
issues as well as win confidence of common people because solutions are selected by themselves (BBC, Radio G,
2013). In the past researchers, it was found that nudging people can give positive results like regularity of physical
exercise, promoting e-vehicles, participation in blood donation campaign etc (M. Young, 1989). Incentives are
defined as Motivators which are capable in influencing satisfaction, performance and well being level (Al Aydi,
2000).

Such types of interventions provide ‘choice architecture’. Behaviour economics can also incentivize schemes
(Volpp et al. 2011) like we want to avoid losses and such impulsive are concerned with natural fear responses in
the human mind (De Martino et al. 2006). Hence, incentivization of Nudge Theory means people to act in desired
manner by preserving their freedom to opt through financial and non-financial incentives. Nudging has constantly
prospered from a governance mechanism as a virtue.

As we talk about incentivized nudge schemes, PMJDY has incentive features of zero balance account, a life
insurance cover of INR 30,000 & an accidental insurance cover of INR 1 Lakh, easy access to pension and other
insurance products, DBT benefits. In the same paralance, Aadhaar card is attached to it, which is now became part
of every scheme, where DBT is involved whereas AIM is mandated to create an umbrella structure to oversee
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innovation ecosystem of the country & revolutionizing the innovation ecosystem touching upon the entire innovation
life cycle through various programmes.

Research Gap:
Much research has been done on either Nudge Theory or Incentives. Till now, these two are considered as

two distinct means of implementing policies. Specially, when we talk about Nudge Policy, it got recognition in 2015
and onwards as a different grade of public policy by which the lines between these grades of public policy became
thick. So, there is need to see that nudging with incentives can deliver remarkable outcomes in combination.
Therefore, this research will focus on identifying the combined effect of these two types of public policies in Indian
outfit.

Objectives of the Study:
This study has following objectives:

· To project the current socio-economic life of Indian people.

· To construct the future path of socio-economic development of Indian people.

· To analyze the impact of incentivizing of nudge theory to bring desired change in people behaviour.

· To suggest supplementary steps to intensify effectiveness & efficiency to attain the intended results.

· To find out new areas, where this approach can be, potentially applied.

Hypothesis of the Study:
H

0
: There is no significant impact of incentivizing of nudge policy on socio-economic development of the

Indian people.

H
1
: There is a significant impact of incentivizing of nudge policy on social development of  Indian people.

H
2
: There is a significant impact of incentivizing of nudge policy on economic development of Indian people.

Need of the Study:
Financial inclusion of people, digitization & innovation are the key factors of economic growth in any country

as it disrupts traditional practices and businesses. For this purpose, there is need to understand nudging precisely

& to start those government interventions, which will make the public spending more effective. It is possible

through incentivizing along with nudging people, where they take better decisions by selecting among choices. India

has potential as well as opportunities to lead the way in pioneering behaviour research and putting a firm step to win

the confidence of public while bringing the desirable changes through its policies. There is requirement to bridge the

gap between Competitiveness Index and Innovation Index, by which financial inclusion of marginalized people

could be assured in digitized banking system through DBT by incentivization & nudging of people’s behaviour in

this direction.

Significance of the Study:
The research work has a core aspect, which focuses on policy framing by use of nudge along with embedded

component of incentivizing. Mere urging people to step towards technology, entrepreneurship, innovation & banking

services is not adequate until the government allures them to adopt these. Hence, on the one hand, this paper is

helpful for government of state level as well as central level to formulate policies of incentivized nudge to bring

desirable change in the behaviour of common man. On the other hand, it is beneficial for people as it has motive to
uplift their socio-economic conditions. This study is also helpful for those researchers, who want to do further study
of public policies regarding nudge or incentives.



183Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

Research Methodology:
This research is based on secondary data. This research is descriptive and analytical in nature and based on

deductive approach. India’s rank has been consistently increasing over the last few years and it is among the top
countries of the world in innovation drivers such as ICT (Information & Communication Technology), services
exports, graduates in science & engineering, gross capital formation ( a measure of economy wide investments)
and creative good exports. India stands out in the world’s top science & technology clusters, with Bengaluru,
Mumbai & New Delhi featuring among the best 100 global clusters. In order to further drive a culture of innovation
across Indian states, NITI Aayog has come up with its first ever India Innovation Index, a tool will help to create
conducive ecosystem for innovation to flourish across the country.

Karnataka is the most innovative major state in India. Jharkhand is the least innovative state according to India.
Sikkim got top spot among the north-eastern & hill states & Delhi got the top spot among union territories/city
states/small states. Tamil Nadu, Maharashtra, Telangana, Haryana, Kerala, Uttar Pradesh are the remaining top
states. Delhi, Karnataka, Maharashtra, Tamil Nadu, Telangana and Uttar Pradesh are the most efficient states in
translating inputs into output.

Positive correlation of State Innovation Index and State Competitive Index shows that states have high score
in innovation have higher competitive rank.

MUDRA (Micro Units Developments & Refinance Agency) has three categories of loan (without collateral)
benefitted 97000 entrepreneurs between April 2015-Dec 2017 (33 months) with average loan size of INR 46,536.

Source: Ministry of Labour and Employment
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Just 5 states Tamil Nadu, Karnataka, Odisha, Bihar and West Bengal account for about 70% of total loans
distributed by value and first Maharashtra could gain just 4% of total loans but created jobs of 15%. In the same
manner, UP and Kerala with a meager of 2.7% and 2.9% loan share generated 5% and 5.2% extra jobs respectively.
55% of beneficiaries are from ST/SC/OBC categories.

Source: Ministry of Labour and Employment

By Dec 2015, the total number of Aadhaar enrollments in the country exceeded 100 Crore. In the milestone of
DBT, e-payment under MANREGA has increased to 99% in FY 2018-19 from 77.34% in FY 2014-15. In this
regard, In 2015, the GoI launched Aadhaar linked Payments in MANREGA in 300 districts (rest in 2016) which
had high reach of banking services.

Source: Economic Survey 2018-2019

Enhancement in filled muster rolls also shows a significant adoption of DBT implies increment in number of
work desired people. In this context, vulnerable section of the Indian society is benefitted a lot e.g. in 2018, more
than 90% of the person days under MGNERGs are reaped by marginalized group.

Source: Economic Survey 2018-2019
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Source: Economic Survey 2018-2019

Timely payment of wages shows economic development whereas the data regarding payment generated within
15 days was 26.9% in 2014-15 while it risen to 90.4% in 2018-19.

Source: Economic Survey 2018-2019

Such benefits increased purchasing power in distressed districts e.g. drought affected districts and same is true
for supply of work.

Conclusion:
 It is not possible for a government to persuade people & forcefully drive them to adopt a desired behaviour.

Nudge Theory has come as an outstanding alternative for this, where people are pushed delicately to choose

among options with their own motion. Yet, it is human tendency that he looks for some incentives to step up in a

particular direction. This research paper finds it true that when incentivized nudge in more effective & gives relatively

favourable outcomes. More specifically, DBT is implemented successfully in India due to the fact that people are

attracted towards Jan Dhan Yojana, someone can open his/her bank account at zero balance and insurance and

insurance cover is also attached and Aadhaar Linked Payment eradicated mediate layers between government and

beneficiaries. PAHAL scheme has recorded its name on Guinness Book as ‘biggest direct benefit transfer scheme’.

In AIM, a sustained atmosphere of innovation and entrepreneurship was created and Startup India initiative,
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MUDRA scheme etc has provided incentive elements along with nudging of potential job providers. Finally, we see
that higher scores in innovation are positively correlated with high score in Competitiveness Index of states. Therefore
we can certainly say that incentivization of nudge could yield positive results of government schemes oriented
towards socio-economic development of Indian people with faster pace in minimum time.
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 Abstract
This paper explains how India can gain from trade war between US and China. The ongoing trade war will

lead to opportunities for India in both the countries in various areas. Using various references the analysis of
goods in which India benefitted from trade war and the benefits provided to specific sectors for tapping the gains
in trade war. The production and productivity has always been a part of measuring growth and performance of
an Indian economy but this research paper is an attempt to study and provide a link between ease of doing
business and the gains from trade war.

Keywords: Ease of Doing Business, Trade War

Introduction
A trade war is a type of economic conflict which creates tariffs and other types of trade barriers among two

countries. It is an action or policy made by the government that restricts international trade.

The countries are engaged into a trade war through imposing retaliatory tariffs which have unexpected

consequences for the global economy, especially the escalated trade war between two of the strongest economies

like US and China. An international trade war hinders the economic-growth, increases the prices of goods and

promotes inflation. It causes inefficiencies and reduces the volume of international trade. It disrupts global supply

chains and creates trade diversion which is inefficient.

The Ease of Doing Business Rank (EODB) is a ranking system of World Bank to measure an economy’s

position to the best of its regulatory practices. It provides objective measures of business regulations for local firms

in about 190 economies. The ten parameters used for calculating ease of doing business rank are as follows:

1. Starting a Business

2. Dealing with Construction Permits

3. Getting Electricity

4. Registering Property

5. Getting Credit

6. Protecting Minority Investors

7. Paying Taxes

8. Trading across Borders

9. Enforcing Contracts

10. Resolving Insolvency

 Many of the Scholars normally measure the performance of an economy in terms of its productivity. This may
lead to the fact that if the opportunity for trade has been increased then productivity should have increased. Thus,
there should be some link between ease of doing business and opportunities for trade resulting from trade war.
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The cross border trade helps in making market cost-effective and specialization of certain markets in a one
country.

Review of Literature
Devarajan et al (2018) at the World Bank and uses a model called GLOBE to analyze certain economic

impacts of a trade war between USA and its trading partners. They concluded that the developing countries should

abstain from retaliatory action in order to gain from trade war. The developing countries could get benefit by

working in order with WTO discipline and progressively and unilaterally taking tariff rates into consideration.

Lawder (2018) The trade war was started between US and China when US announced in April 2018 that it

will impose 25% tariff on roughly $50 billion worth of Chinese goods from aircraft to chicken incubators.

USTR (2018) The tariffs were applied in two phases. The first phase of restrictions came into effect from July

6, 2018 on 818 Chinese goods worth $34 billion. The second phase during which, additional 25% tariff was levied

on 279 goods worth another $16 billion came into effect from 23 August, 2018. The tariff was imposed in wake of

China’s unfair trade practices related  to the forced transfer of U.S. technology and intellectual property.

Tan (2018) China retaliated against the US decision by imposing duties on 333 goods of US origin worth $16

billion with effect from 23 August, 2018. List of 333 items includes commodities such as coal, copper, scrap, fuel,

buses and medical equipment. China has taken the issue to WTO dispute settlement body.

Singh P. G. (2015) In his study he investigated the relationship between the foreign direct investment and six

variables (Starting a business cost, dealing with construction permits, getting electricity cost, registering property

cost, paying taxes and enforcing contract cost). He concluded that there is a long run relationship between foreign

direct investment & variable under the study.

Dr. Ravi D. Vaidya (2015) He made an attempt to study the ease of doing business score among BRICS

countries He concluded that India needs to make a paradigm change in all major parameters which the global

economy seems significant and relevant to a healthy business environment.

Barro (1996) conducted a cross-country study on economic growth, and important factors like trade policy,

Government policies, legal factors, inflation, etc., were highlighted.

Research Gap
The present paper addresses gap in establishing a link between ease of doing business and gain from trade war.

Objectives
- To study the relationship between ease of doing business and trade war.

- To find the areas to tap the opportunity from trade war.

-  To analyze the parameters of Ease of Doing Business.

Hypotheses
Hypothesis 1: There are no opportunities to gain from US-China trade war to Indian economy.

Hypothesis 2: There are opportunities to gain from US-China trade war to Indian economy.

Need of the Study
This work will be a step towards that India becomes more investor friendly and business oriented destination.

It will help to frame policy and programmes that can help Indian economy to tap the opportunities in different areas
to improve its rank further in Ease of Doing Business.
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Significance of the Study
The research work will be for academic purpose as well as it will be helpful for government planners, research

scholars and common public.

Research Design
Based on the objectives the research design will be exploratory and descriptive in nature.

Analysis
The present study has been made on the basis of secondary data collected from different sources which are as

follows:

-Many of the items are there which are imported from US. The China has imposed retaliatory tariffs of 5%, so
India can displace the US exports for 25 lines, including tubes, engines, x-ray tubes, diesel and some antibiotics.

-The top lines include tubes and pipes and chemicals and others on which China has imposed 10 per cent duty
on the US, there are 29 lines in which India is a strong exporter and can displace the US.

-25 per cent duty has been levied by China on the US on certain items. India has certain advantage to displace
US exports to China in 47 lines and these include some copper ore, granite chemicals, and inverters.

-In the short to medium term, there are many opportunities for India. India will benefit as levies are imposed by
China on product like soybean originating from the US while these have been brought down to zero per cent for
import from India, Bangladesh, Laos, South Korea, and Sri Lanka. China sourced as high as 36,148,312 tons of
soybean in 2016–17 from the US which now has been dropped to almost zero. This presents an opportunity for
India. Similarly, if Chinese exports to the US slow down, India may gain some traction in the supply of garments,
and gems and jewellery as well.

-India is performing quite well in the Ease of Doing Business Rankings. India now ranks 77 among 190
economies (2019). The trade is the area in which India significantly improved its ranking since 2018 from 146 to
80 in 2019.

-India’s increase in the 2019 rankings seems to come mainly from higher scores on two doing business’
indicators which are- securing construction permits and trading across the borders. It made slightly improvement in
start a business and getting a credit. The World Bank found that India’s top cities managed to decrease the number
of days they took to give out construction permits from 144 days last year to 95 days, while slashing their costs
from 23 percent of the building value to just 5 percent. Single-window clearance for securing building permits in
Delhi and a new online system in Mumbai, brought about this quantum change.

-From 146 on cross-border trade, its rank climbed to 80. In 2017-18, importers spent 264 hours at the
border complying with formalities, but only spent 97 hours this year. For exporters, the -timeline shrank from 106
to 66 hours, delivering big savings.

-Upgrades in port infrastructure, a move to online documentation and facilities for exporters to seal their
containers on their own, helped.

-India also managed incremental reforms in a few other indicators. On starting up a business, its rank improved
from 156 to 137, as the time taken to start a new company was crunched from 30 days to 17 days, thanks to
quicker GST registration and the abolition of site inspections in Mumbai.

-The US FDI into India increased in 2018, accounting for 6% of total investment flows. There has been also
increase in flows from China as well. Larger gains to economy are likely in the medium term as India continues to
work on easing FDI regulations.
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The analysis of the data can be covered under the following points:
*India’s commitment for welcoming foreign direct investment and boosting the confidence of investors who are

eager to expand their manufacturing facilities to India are well known by foreign investors. The Indian states have

the ability to proactively offer competitive packages with tax incentives. This may help strengthen domestic

manufacturing base for exports and improve global value chain (GVC) participation.

If the Indian companies are able to tap this opportunity to help boost the export sector, it will help improve

consumer optimism and benefit advertising spends in the sectors namely- digital advertising, including search and

performance marketing.

*Exports hold the key to take advantage of trade war. Since many years the policy endeavor has been to

secure a wide diversification in India’s export profile in terms of both products and destinations. In particular,

product diversification has enabled India to broaden its export basket relative to BRICS peers and reduce its

vulnerability to trade shocks.

*The demography of India is favourable and companies have an incentive to shift from China because India is

one of the few countries that offers potential for the development of a large scale manufacturing value chain.

*The focus and emphasize more on the promotion, implementation of policies like “Make in India”, “Making

for the World”. Operational conditions and stable policies are required for global giants to invest into any economy.

Taking proactive steps in implementations of the policy announcements are most encouraged.

*Some policy relaxations and different types of incentives should be given to MSMEs for global exports which

can help in job creation in the Indian economy.

*Ease of Doing Business rankings do serve as the most trusted ready-reckoner for foreign investors looking to

set up shop in a country. For that reason, this is an achievement for India to celebrate.

Conclusion

Ministry of commerce has set target to total trade of 500 bn USD by 2020. Trade war between can be an

opportunity for India if the Government comes up with strategies to tap this huge potential. There are several issues

with China, which needs to be negotiated and addressed so that Indian products also can find their place in the

huge Chinese market. India should also keep a watch to ensure that China do not dump the goods meant for US

into the Indian market. It can be summarized that there is minimal gain from US-China trade war.

Though the start has been made but there are miles to go for being centre of attraction for foreign investors to

take up the advantage of trade war and improve the ranking in ease of doing business as per World Bank.
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 Abstract
The environmental deterioration problems are grabbing the attention of entire world. The lives of living creatures

are on stake, environmental issues have compelled everyone to think about it so all nations of the world are

thinking over the same platform or scale. But it seems that efforts made by governments are going in vain. All are

under the reel of the ill effects pollution. The timely solution of this drastic problem is required so as to save the

future of the upcoming generations. This is the need of hour to adopt the concept of sustainable development.

This study was conducted in Bijnor District with a sample size of 100 green consumers through structured

questionnaire. The research design was descriptive and analytical. The data was analysed with the help of

statistical tools like percentage, average and likert scale technique.

Keywords: Consumer Behaviour, Green Products, Environmental Concern, Sustainable Development.

Introduction
The environmental deterioration problems are grabbing the attention of entire world. The lives of living creatures

are on stake, environmental issues have compelled everyone to think about itso all nations of the world are thinking

over the same platform or scale. But it seems that efforts made by governments are going in vain. All are under the

reel of the ill effects pollution. The timely solution of this drastic problem is required so as to save the future of the

upcoming generations. This is the need of hour to adopt the concept of sustainable development.

Human is responsible himself for creating pollution in the environment as he has depleted the natural resources

irrationally. This is a real fact that the availability of the natural resources is limited and the desires of the human

beings are unlimited so that a huge gap is created between the availability and the demand of the natural resources.

In developing countries like India, the level of pollution is on its top. That is why the most polluted cities in the world

are situated in India e.g. Delhi, the capital of India is also fighting with severe pollution problems .The API index of

Delhi indicates that the high level of pollution is responsible for various prevalent diseases like pneumonia, asthma,

bronchitis, tuberculosis and many more breathing diseases in the capital.

Green consumer behavior may be a good solution to counter with this severe problem. Green consumer

behavior refers to the consumption of eco-friendly products by the consumers. Nowadays people are getting

aware about the benefits of eco-friendly products day by day. Due to the surge in the number of green consumers

around the world, many organizations have started to produce the green products and tried to tap this big market
segment. Besides, the government, we all should try to spread awareness among people about the consumption of
the eco-friendly products so that we can justify our role to conserve the environment and fulfill the dream of
sustainable development.
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Literature Review
Shamdasami et al., (1993) defined green product as the product that will not pollute the earth or deplore

natural resources, and can be recycled or conserved. It is a product that has more environmentally sound content
or packaging in reducing the environmental impact (Elkington and Makower, 1988; Wasik, 1996).

Krause (1993), in his research found that consumers were becoming more concerned about their everyday
habits and the impact on the environment.

Martin and Simintiras (1995) found that the outcome of this is that some of the consumers translated their
environmental concern into actively purchasing green products commitment.

Consumers who are aware of and interested in environmental issues are called green consumers (Soonthonsmai,

2007).

These green consumers usually organized petitions, boycotted manufacturers and retailers and actively promote

the preservation of the planet (Fergus, 1991).

Ariffin et al. (2011) and Han & Ryu (2009) found in his study that previous research suggested that customer

satisfaction shares a relationship with the physical surroundings, price perception, brand loyalty, and the quality of

goods and services.

In 2010, the United Nations Environment Programme (UNEP) reported that the generation of global electronic

garbage was 40 million tons per year, and estimates suggested that by the year 2020, e-waste levels could rise by

as much as 500%. Electronic waste and the role businesses play in managing electronic waste are critical issues

under these circumstances.

Chen (2010) suggested in his research that the enormous amount of environmental pollution related to industrial

manufacturing worldwide and evidenced in recent years has caused society in general to become more concerned

about environmental conditions.

Bereketli, Genevois,Albayrak, &Ozyol (2011) found that researchers and experts agree that e-waste is an

enormous emerging environmental problem, and some companies have become invested in reducing e-waste by

creating products that reduce the amount of e-waste generated.

According to Ahn (2010), now companies are focusing on creation of a green environment, eco-friendly

products, green branding, and green jobs in entire industry. Green jobs would grow from 610,000 in 2008 to

810,000 in 2013, while green investment would grow from $2.02 billion to $115.2 billion US.

Green  consumerism  is  the  continuation  of global  consumerism  action  that started  with  consumer

awareness  about  their  rights  to  get  proper  product,  safe,  and  eco-friendly  product.  Consumer  awareness

of  eco-friendly  product  become  a suitable  issue  to  be  lifted  remembering that  stuff  is  important  for  future

human  sustainability. (Dono et al., 2010)

 Objectives of Study
1. To study the consumer behaviour towards purchase of green products.

2. To study the factors that influences the willingness of consumers in purchasing green  products.

3. To study the attitude of consumers towards green products.

Research Methodology
Understanding the demographic and psychographic background towards green products become essential

because there is a significant association among the consumer awareness pertaining to green products and their
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age, geographical area, educational level and income. In regard to this, details of 100 green customers are classified
in age, education, size of the family, number of earning members in the family.

A research was conducted in district Bijnor, selecting a sample of 100 eco-friendly consumers. In order to do
this, Non-Probability method is used.

In line with this, Data was collected through structured questionnaire and extensive literature is collected from
various journals, magazines and newspapers.

Descriptive research design is used in the study. The data was analysed with the help of statistical tools like
simple percentage, descriptive statistics and rank analysis was made.

Data Analysis
Table 1: Respondents’ Profile

Factors Labels Number of respondentsPercentage(%)

Factors 
Labels 

Number of 
respondents Percentage(%) 

1 Age 
10years-20years 08 08 

21years-30years 44 44 

31years-40years 26 26 

Above 40years 22 22 

Total 100 100 
2 Educational 

Qualification Up to school level 10 10 

Diploma/Degree 32 32 

Post-Graduation 38 38 

Profession 20 20 

Total 100 100 
3 Size of the family 

Small  42 42 

Medium 38 38 

Large  20 20 

Total 100 100 
4 No of Earning 

members One 41 41 

Two 44 44 

Three 08 08 

More than Three 07 07 

Total 100 100 
5 Family Income 

Below Rs.20000 12 12 

Rs.20000-Rs.40000 32 32 

Rs.40000-Rs.60000 41 41 

Above Rs.60000 15 15 
Total 100 100 
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The above table states that—

· Among the total respondents majority (44%) of them belong to the age group 21 years-30 years than other
age groups (10-20 years-08%, 31-40 years-26%, and above 40 years-22%).

· 38% of the respondents were completed post-graduation and the others are (10%-up to school level, 32%-
diploma/degree and 20%-profession).

· 42% of the family’s size is small and the remaining are (38%-medium and 20%-large).

· Majority 44 % of the respondents earning members of the family has two and the others are (41%-one, 08%-
three and 07%-more than three).

· 41 % of the respondents family income is Rs.40,000-Rs.60,000 and the others are (32%-Rs.20,000-Rs.40,000,
15%-Above Rs.60,000 and 12%-Below 20,000

Table2 Modes of Awareness

Above table shows the source of awareness of sample customers. 22% of the respondents know about green
products through their friends and relatives and 22% of them through neighbours and colleagues and 12% from
print media and 7% of them through family and 9% of them have come to know about green products through
dealers and TV advertisement. Hence, majority of the respondents (28%) know about green products through
Internet.

Table3 Purchasing Frequency

S.No Mode Respondents (%) 
1 Family 7 7 

2 Relatives/Friends 22 22 

3 Neighbours 10 10 

4 Colleague 12 12 

5 Dealers 5 5 

6 TV Adv. 4 4 

7 Internet 28 28 

8 Print Media 12 12 

S.No Frequency Number Of Respondents Percentage (%) 
    

1 Daily 10 10 
    

2 Weekly 40 40 
    

3 Monthly 24 24 
    

4 Yearly 21 21 
    

5 Rarely 5 5 
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Above table shows the frequency of purchase. 40% of the respondents purchase green product weekly, 24 %
of them purchase monthly, 21 % of the made a purchase yearly, 10% purchase daily and only 5% of them purchase
rarely. Hence the major purchase is made weekly by the respondents.

Table4 Preference of Green Products Purchase

Table shows the purchase of type of eco-friendly products.

1- Majority of respondents purchase Organic Fruits/Vegetables and ranked I.

2- II preference was given to grocery.

3- Medicinal products were ranked III.

4- Respondents gave IV rank to household products.

5- Apparel and clothing were given V preference.

6- Personal care products were given VI rank.

7-  Single use products were give ranked VII.

8- Beauty cosmetics as VIII.

9- Automobiles and electronic goods as IX rank.

10-Least preference was given to Stationeries.

S.No Product Mean Score Rank 
    

1 Grocery 372 II 
    

2 House hold products 322 IV 
    

3 One use products 305 VII 
    

4 Fruits / Vegetables 410 I 
    

5 Beauty Cosmetics 252 VIII 
    

6 Personal care products(Soaps, Shampoos etc) 308 VI 
    

7 Medicinal products 339 III 
    

8 Automobiles and Electronic goods 230 IX 
    

9 Stationeries 185 X 
    

10 Apparel & Clothing 314 V 
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Table5 Purchasing Behaviour towards Green Products

The respondents’ purchasing behaviour towards eco-friendly products such as grocery, one use products,
fruits and vegetables, medicinal products, automobiles and apparels and clothing showed as strongly agreed.
Personal products showed agreed and the house hold products, beauty cosmetics and stationeries showed neutral
behavior towards eco-friendly products.

       
S. No STATEMENT NOS. SCORE(

MAX) 
SCORE 
(MIN) 

MEAN 
SCORE 

RESULT 

1 
Use a low-phosphate detergent or soap for my 
laundry as it is not hazardous to health and 
cause no ecological problem. 

100 5 3 4.27 
Strongly 
Agreed 

2 Use only energy efficient 
electronics/Electrical appliances because it 
uses less electricity than other brands. 

100 5 3 3.07 Neutral 

3 Always buy one use  products that are free of 
harmful Toxins that prevents from health 
and environmental issues. 

100 5 2 4.65 
Strongly 

Agreed 

4 Always prefer to buy fruits and vegetables 
which are organic/free of Carbonate which 
keeps me nutritious and prevent from 
damages caused by pesticides in food. 

100 5 3 4.50 Strongly 
Agreed 

5 Try to consume cosmetics products that 
contain bleach free from Parabens since it  
causes no irritation on skin. 

100 5 3 3.10 Neutral 

6 Conscious to buy shampoos and soaps that 
are made of herbal extracts and beta gluon 
that helps to avoid allergic reaction on body. 

100 5 3 3.75 Agreed 

7 
Prefer to buy medicinal products that are 
made off herbal /  Ayurvedic to avoid side 
effects. 

100 5 2 4.56 
Strongly 

Agreed 

8 Use automobiles which contribute to least 
amount of Pollution. 

100 5 3 4.65 
Strongly 
Agreed 

9 Prefer to buy stationeries made of recyclable 
materials which protect the environment and 
planet by reducing deforestation. 

100 5 2 3.12 Neutral 

10 
Buy clothes or apparels made of natural 
fabric materials since it keeps the body cool 
and comfortable. 

100 5 2 4.46 
Strongly 

Agreed 
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Table 6 Barriers to Buy Green Products

This table shows the problems faced by customers in purchasing Eco friendly products. Majority said green

products are relatively expensive (42%).  30% of the respondents felt lack of green product shop, 17% people do

not have knowledge about the product and 11% of the respondents have non-reliable on quality of the product.

Conclusion

The study focuses on examining the buying behaviour of green products. Base on the above results, buying

behaviour of the consumers of Bijnor supports the facts that they are using green products. However, it is felt that

the suggestions will help to enhance the awareness, attitude and buying behaviour of eco-friendly products among

consumers and will help the human beings to live in pollution-free environment in the future. It will support the

concept of sustainable development and will be beneficial for the future generations’ health.

This research also indicates that the most of the consumers in Bijnor district are aware of environmental

problems and green products in the market. There is a positive attitude and behavior of consumers towards green

products in district Bijnor.

Limitations

 This study was only limited to 100 respondents in Bijnor district. The results are based purely on the opinion

of the respondents so there may be a chance of consumers’ biasness.

Recommendations

The government should change the environment protection policies as it may be helpful in promoting the green

products in India. Bijnor is labour intensive area that is the reason, why all the respondents are less aware of the

green products. At the same time, the customer, retailer and manufacturer of the green products should develop

their own-interest to use the green products in their daily life.

Utility score of the respondents are below average in Bijnor District. It has found that there is a need to take the

initiatives by the Government for increasing the awareness level subjected to consumption of green products

among the consumers.

S.NO BARRIER RESPONDENTS  PERCENTAGE (%) 

     

     

1 High price 42  42 

     

2 Lack of knowledge 17  17 

     

3 Lack of green product shop 30  30 

     

4 Non-reliable on quality 11  11 
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 Abstract:
This paper investigates the implications of economic restructuring in the arenas of social programs, education,

employment, accessibility, health, agriculture and food security, and water and land acquisition from a disability
perspective. Our analysis shows that while increased employment opportunities and accessibility have benefitted
middle-class and highly-skilled disabled persons, the majority of people with disabilities have been left out of
India’s economic affluence. We contend that India’s globalized economy and reduced state role necessitate
renewed understanding of human rights, including disability rights.

Keywords: Disability; privatization; India-economic reforms; international development.

Introduction:
Recent estimates suggest 85-90% of the global population of persons with disabilities resides in so-called

developing countries. The United Nations estimated that more than 1.3 billion people live in abject poverty in the
global South, 600 million of which are disabled (Yeo, 2005). Thus, the majority of people with disabilities in the
South are not only poor, but they are among the poorest of the poor. In India, there are no clear estimates of the
number of persons with disabilities. Concerns persist that, given the stigma surrounding disability, many individuals
with severe impairments, mainly women and rural disabled, are excluded from census and surveys (Jeffery &
Singal, 2008).

Moreover, large-scale government studies as well as most small-scale research in India has overlooked the
impact of economic globalization in the form of changing roles of the state and the market on the lives of people
with disabilities. The hype about India’s recent economic growth obscures the lived realities of spiraling inequality,
the declining welfare state, and the growing misery of the poor. As the state withdraws from the service sector,
access to basic necessities such as education, health, employment, and food and water security has become
increasingly difficult for vulnerable populations (Bhaduri, 2008). Little critical analysis of economic globalization
and privatization exists from a disability rights perspective.

Using India as a case study, this paper assesses privatization and the state’s abdication of responsibility for
essential services and their implications for disability, specifically the propagation of chronic illnesses and impairments.
Some of the ramifications of globalization and the privatization for human rights, including disability rights, are
discussed, which underscores the need to re-visit the notion of human rights given the growing power of non-state
actors in the globalized era.

Measuring Disability in India: Definition Dilemmas:
There are two government sources of nationwide disability statistics in India: the Census and surveys of the

National Sample Survey Organization (NSSO). The 58th round of the National Sample Survey (NSS) reported
there were 18.5 million persons with disabilities in 2002 (NSSO, 2003) compared with 21.9 million reported by
the Census of 2001 (Registrar General of India, 2001). The Census of 2001 did not adopt any particular definition
of disability, rather it included a functional limitation question that asks respondents about their type of functional



202 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

limitation (e.g., in seeing, hearing, movement). In contrast, the NSS considers a person as disabled if s/he has
restrictions or lacks the ability to perform an activity in the manner or within the range considered normal for a
human being. The NSS thus defines disability as an activity limitation.

Since the independence of India in 1947, a charity and medical model of disability has informed policymaking
under the aegis of the welfare state. To date, these models are deeply embedded in the Indian society. Notwithstanding
contemporary studies that have addressed poverty and social stigma, until recently, socio-political responses were
focused mainly on medical intervention in the form of treatment and rehabilitation to cure the ‘disease’ or the
‘problem’ (Addlakha & Mandal, 2009). It was the ground-breaking Persons with Disabilities - Equal Opportunities,
Protection of Rights and Full Participation (PWD) Act of 1995 that recognized the multi-faceted nature of disability

and provided for education, employment, creation of a barrier-free environment, social security, etc. The Act

articulated seven major kinds of impairments: blindness, low vision, leprosy-cured, hearing impairments, loco

motor impairments, mental retardation and mental illness. Although the Act is guided by the philosophy of

empowerment by addressing social attitudes, it is still premised on thresholds of physical and cognitive impairments

defined largely in medical terms.

Economic Globalization, Privatization and Disability: A View from India:
A mounting burden of debt and balance of payments crisis led India to adopt economic reforms on the lines of

IMF-World Bank structural adjustment programs. These reforms, known as the New Economic Policy (NEP),

were introduced in July 1991. The NEP included standard measures including the devaluation of the rupee (India’s

currency); privatization of government-owned entities; reduction in public expenditure; cutbacks to food, agricultural

and fertilizer subsidies; increase in imports and foreign investment in capital-intensive and high-tech industries;

liberalization of trade regulations; and structural changes in the economy aimed at export-led growth (Upadhyay,

2000).

Amidst these diverse forces impacting the lives of ordinary people in the country, the situation of people with

disabilities is particularly concerning given that their exclusion from government census and surveys translates into

denial of their citizenship rights and entitlements to existing state programs for the poor and disabled. In this section,

we assess reform-induced changes in the arenas of social programs, education, employment, accessibility, health,

water, agriculture and food security, and land acquisition from a disability perspective.

Social Programs:
The central government’s allocation of funding to the states, which constitutes a major resource to implement

social programs in India, declined drastically in the post-reform period. For instance, funding for poverty alleviation

programs operated jointly by the Center and states on 80:20 basis was drastically cut due to economic reforms

(Teltumbde, 1996). Nevertheless, the range of social protection schemes that cover people with disabilities, such

as below poverty line (BPL) ration cards for government-subsidized food grains and kerosene, social security

pensions, scholarships, and reservations in government jobs, provide some hope for the destitute, although they

are stingy and inadequate. Yet, as Mander’s (2008) study reveals, access to these programs remains riddled with

bureaucratic challenges, corruption and delays with the cumulative effect of denying benefits to those who need

them most. Few disabled adults actually receive disability pensions. Neither they nor their caregivers have adequate
information about their entitlements or how to apply. In order to avail of disability benefits, people with disabilities
are required to undergo medical tests. Reports suggest given the large number of applicants, thousands of young
and elderly disabled face grueling ordeals lining up at hospitals from morning to evening for registration, tests and
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the issuance of disability certificates (The Hindu, 2008). Moreover, in many states there is a lack of focus on social
protection for people with disabilities, as the low rates of social pension coverage indicate (World Bank, 2007).

Most disability insurance in India is provided publicly in the form of a mandated benefit based on the retirement
income scheme. However, disability insurance schemes cover only workers in the formal sectors. Public social
protection system for people with disabilities outside of the formal sector is sketchy in most states and offers low
coverage and limited financial protection. Disability insurance that covers employees in the private formal sector
provides similar benefits; however, the private insurance market in India is still at an early stage of development
without much experience in annuity products. In any case, public and private sector schemes together cover only
one in 10 workers in the country. Thus coverage is low and concentrated in the top half of the income distribution,
excluding most Indians with disabilities (World Bank, 2007).

The latest National Policy for Persons with Disability 2006 signals a further withdrawal of the state from its
responsibility towards disability and a tendency to push that responsibility on civil society and communities. Although
the policy includes extending rehabilitation services to rural areas, increasing employment opportunities, improving
access to public services etc, the section on ‘Responsibility for Implementation’ states:

Employment:
Privatization has led to mixed outcomes for people with disabilities in the employment sphere. On one hand,

technological advances have reduced their job opportunities. ILO (2003) cites the example of jobs earlier available
to visually-impaired people such as telephone operator, stenographer and typist that have declined due to changes
in communication technology and introduction of computers. On the other hand, privatization has opened newer
avenues for employment of people with disabilities in highly-skilled and service jobs, making them more mobile and
competitive in the job market (B. Punani, Executive Director, Blind People’s Association, personal communication,
March 22, 2009). However, this is limited to those with access to higher education and adequate training. Most
training programs do not match the demand of the service sector leaving most persons with disabilities unequipped
to avail of highly-paid jobs in this transitional phase of the Indian economy (ILO, 2003). Furthermore, the vast
population of the rural disabled is deprived of access to technology and jobs that involve its application (Sridhar,
2003).

The PWD Act of 1995 provided for 3% reservation in all government and public sector employment. Although
the Act provides incentives to private sector employers for promoting disabled persons’ employment, the 3%
reservation rule is not mandatory for private employers (Friedner, 2009; Mishra & Gupta, 2006). More than
fifteen years after the reforms, disabled people have about 60% percent lower employment rates than the general
population, a gap that has been increasing over the past fifteen years (World Bank, 2007). The World Bank report
mentions in the late 1990s, employment of people with disabilities in large private firms was only 0.3% of the
companies’ workforce. In 1999, the National Centre for Promotion of Employment for Disabled People (NCPEDP)
conducted a research study of the top 100 companies in India to examine employment practices in the corporate
sector. Of the 796,363 total employees in 70 of the companies that responded, only 3,160 were disabled persons
comprising 0.4% of the workforce. The percentage of employees with disabilities in public sector companies was
0.54, while in private companies only 0.28 percent employees were disabled (Abidi, 1999). The percentage of
employees with disabilities in multinational corporations is only 0.05% (World Bank, 2007).

Accessibility:
Although the PWD Act promotes accessibility in public buildings, evidence shows accessibility continues to be

largely an unrealized goal in India (World Bank, 2007). No budgetary provisions are in place to provide accessibility
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features in transport, road and the built environment (Raturi, 2008). As such, ramps or lifts that accommodate
wheelchairs, signs in Braille, audio commands at traffic signals, accessible toilets etc are rare. Due to resource
constraints, courts often restrict the availability of state assistance to a few categories of people with disabilities
(Addlakha & Mandal, 2009). Besides, as the PWD Act does not enforce accessibility in the private sector, most
multinational and domestic businesses have ignored accessibility requirements in their buildings.

Moreover, grievance redress procedures are weak and penalties for non-compliance are non-existent. Orders
from the Commissioner of Persons with Disabilities are often not implemented unless the litigation reaches the High
Courts (Raturi, 2008). Addlakha & Mandal (2009) note that although the PWD Act is rooted in a rights discourse,
its application in concrete cases shows various government agencies and departments are either unaware and/or
refuse to implement clauses of the disability act passed by the very same government. Checks and balances as well
as mechanisms to empower people with disabilities to undertake long and complicated litigation processes are
urgently needed to ensure that the law does not “remain a paper tiger” (Addlakha & Mandal, 2009, p. 68).

Food Security, Globalized Agriculture and the Rural Sector:
Although 80% of India’s disabled persons live in rural areas, most government and NGO programs and

rehabilitation centers are located in urban areas (D’Costa, 2008; Klasing, 2007). World Bank’s (2007) study
shows that the rural disabled have lower access to health care, not only due to the poorly functioning current
system of disability identification and certification, but also because of poor awareness about disability issues
among providers, as well as community and provider attitudes that act as constraints in the provision of health care
for people with disabilities. Government schemes for the disabled, whether in education or employment, rarely
reach rural people. Ninety percent of India’s children with disabilities reside in rural areas where even non-disabled
children find access to education difficult. The lack of services, such as accessible transportation, and the distance
between home and school in rural areas further push children with disabilities to the margins (D’Costa, 2008;
World Bank, 2007).

As World Bank (2007) noted, the Sampoorna Grameen Rojgar Yojana (SGRY) (The Complete Rural
Employment Scheme) mentioned parents of children with disabilities (CWD) rather than adult workers with disabilities,
assuming that disabled people are unable to work. Yet, there is no specific quota mentioned for parents of CWD,
unlike other groups such as women and other minority groups.

The Swaranjayanti Gram Swarozgar Yojana (SGSY) (The Centennial Rural Self-Employment Scheme)
provides specific guidelines and requires that 3% of beneficiaries annually must be people with disabilities. However,
the World Bank (2007) observes that data reported by various poverty alleviation programs do not clarify the
share of beneficiaries who are persons with disabilities.

The new National Rural Employment Guarantee Act (NREGA) of 2005 in principle provides every person
who is willing to work with a statutory right to 100 days of guaranteed wage labor at minimum wages. However,
Dalal (forthcoming) reports disabled people constituted only 0.1% (167,934 persons) of the 16 million total
NREGA beneficiaries in January 2007. Furthermore, NREGA recently deleted provisions for reservations for
disabled people (World Bank, 2007).

Declining rural credit, rising farm input prices and decreasing prices for agricultural produce have forced small-
scale and subsistence farmers, including disabled farmers, off the land. India, home to 557 million subsistence
farmers, has experienced an epidemic of farmer suicides since 1997 (Sainath, 2007). FAO (2004) notes that
disabled farmers with inadequate access to means of production such as land, water, inputs and improved seeds,
appropriate technologies and farm credit are particularly hard-hit. Given the decline of the rural economy, nearly
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40% of rural households have no land of their own and it is estimated that the rural unemployment is as high as 30%
(Dalal, forthcoming).

Economic reforms have slashed government spending for the public distribution system (PDS) that provides
basic necessities such as food grains and pulses to the poor at subsidized rates. Prices of food items offered by the
PDS have increased manifold. Unsurprisingly, the National Family Health Survey (NFHS-3) of 2005-06 reported
that almost half of the children under age five are too short for their age, 20% are too thin for their height and 43%
are under weight due to chronic malnutrition (IIPS & Macro International, 2007).

Water:
There is increased pressure by international financial institutions (IFIs) such as the World Bank and the Asian

Development Bank to export natural resources critical to the lives of local communities. IFIs claim that these
exports are essential in order to generate revenues to repay outstanding external debt and to finance future
development programs (Asia Pacific Civil Society Forum, 2003). The World Bank-driven policies espouse a shift
from social goods to a commercial orientation. While the gift of free water to the thirsty has been a core part of
India’s culture, privatization policies have commodified water. Water fees have doubled, thereby diverting water
from the poor to the rich and from rural to urban areas. In Delhi alone, tariff increases have generated Rupees (Rs.)
30 billion, generating super profits of Rs. 26.66 billion to corporations (Shiva, 2005). While water parks abound
for rich tourists, privatization of water has created undue hardships for the poor and disabled. Even homes for
people with disabilities and orphanages have not been spared of spiraling tariff increases.

Human Rights, Privatization and Disability:
Disability rights have been increasingly addressed in the international development discourse since the 1980s.

The International Year of Disabled Persons in 1981, followed by the United Nations Decade for Disabled Persons
declared by the United Nations in 1983, put disability into a global context (Yeo, 2005). However, the basic
assumption that underpins all United Nations human rights agreements, including disability rights, is governments’
responsibility to attain these rights. The underlying premise of globalization, however, is the abdication of government
responsibility for essential services (Naim-Ahmed, 2007). This paradox complicates progress towards human
rights declarations in an era of unfettered global market economy since international human rights obligations apply
to government organizations and not to the private sector. Privatization has reduced the power of governments to
ensure access to services that are essential to the enjoyment of human rights (Amnesty International, 2005).

Fortunately, India has a large, varied and active movement of NGOs working on disability issues, though many
still have a welfare-led approach and are mainly urban-based (Thomas, 2004). However, in the era of privatization
and liberalization, large companies, seeking to create reputations of ‘corporate social responsibility,’ have initiated
in-house NGOs, especially as the state dismantles its public provision of basic services (People’s Health Movement
- India, 2007). The implication of this civil society transformation for disabled people is yet ambiguous. It is clear,
nonetheless, that one of the most salient elements in the globalization process, the explosion of information and
communication technology such as the Internet, has enabled people with disabilities from different regions and
countries to communicate and access information quickly and across great distances. Albeit of benefit to urban-
based populations, this has fostered increased dialogue between disabled persons across the globe and facilitated
the formation of extensive support and advocacy networks.

However, people with disabilities in India still remain a weak political constituency without full citizenship rights.
Although political party workers conduct house-to-house surveys to register voters, homelessness especially among
the urban destitute and disabled combined with social stigma and family shame perpetuates the invisibility and
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isolation of many persons with disabilities and their consequent absence from lists of voters (Jeffery & Singal,
2008; UNNATI & Handicap International, 2004; World Bank, 2007). Even when disabled people are registered,
inaccessible pooling booths, inadequate transport facilities and lack of information in accessible formats hinder
their ability to vote. Thus, persons with disabilities are politically disenfranchised. This is despite the fact that in
addition to ratifying international human rights instruments, India has one of the strongest rights-based constitutions
in the world that holds the government primarily responsible for the well-being of historically disadvantaged
populations (Thomas, 2004).

Privatization and the globalized economy thus compel the re-envisioning of the concept of human rights to
ensure that state and non-state actors, such as corporations, are held accountable to human rights agreements.
Hitherto, civil rights and disability rights, conceptualized in an individualist framework, do not address structural
barriers and health abuses caused by business practices, the economic system and class power relationships (see
Russell, 2002). Human rights for persons with disabilities across all sections of the society cannot be achieved until
the very system that lavishes wealth on a few and impoverishes the masses is brought under scrutiny.

Conclusion:
People with disabilities have been excluded from most evaluations of economic reforms in India. Our analysis

shows that while increasing employment opportunities and accessibility has benefitted a few persons with disabilities,
the majority, particularly the poor and rural disabled, have been left out of India’s economic boom. It is questionable
whether unbridled market reforms are sustainable given their human and environmental costs. Furthermore, the
implications of the current economic downturn for India’s urban and rural disabled populations are yet unknown.

The importance of including people with disabilities in the development agenda has been increasingly recognized.
The former president of World Bank, James Wolfensohn stated “… if we are to achieve the Millennium Development
Goals (MDGs) of halving poverty by 2015, dealing with education for all, halving the rates of birth and child
mortality, it is simply impossible to conceive of doing that without the inclusion of the disabled community” (quoted
in Yeo, 2005, p. 13). Yet, the Bank’s well-intentioned efforts towards full inclusion do not address the health,
impairment and disability effects of global economic processes. Neo-liberalism, with its tenets of market economy
and reduced state role, necessitates renewed understanding of human rights, including those of disabled persons. It
is difficult to imagine how the MDGs will be achieved unless poverty and disability, and indeed impairment itself,
are recognized as manifestation of the ways in which society and economy are organized
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 Abstract

The Sovereign Gold bond is an opportunity for the investors who wish to invest in gold. The gold bonds are

largely sold through banks. In small towns, the bank officials are not well versed with the gold bond like new

products. Sometime, the transaction is initiated by one incumbent and he is transferred from the branch. Now,

there is ample chance that the new officer is not acquainted with the procedure for gold bond issuance. In such

situations, the buyer becomes a victim as happened in the case. It is observed that the complaint redressal

mechanism is not very effective in public sector banks and the investor has to face a lot of difficulties in the way

of his investment and settlement of dispute. There are standards laid down by the BCSBI in the code for various

products but they are seldom complied with in the dealings. The case raises many issues in the area of customer

protection in the banking industry for investors of gold bond or likewise products.

Key Words: Sovereign Gold Bond, Transaction number, Satisfaction letter, Regional office

Mrs. Sharma is a biology lecturer in an old college in New Tehri. These days, she saw an advertisement of

sovereign gold bond as an instrument for investment. She discussed it with her husband and decided to invest in the

bonds. In fact, they see a need of some gold just after few years for marriage of their son. Thus, they judged the

opportunity the best for dual purpose. She visited her bank and told the banker about her plan. The officer

responded well and enquired of the details of the scheme from his controlling office. After getting the things through,

he issued an ad hoc receipt of the amount received for investment in sovereign gold bond. The receipt bears the

sixteen digit transaction number along with few other pertinent details therein.

After about a three months period, when Mrs. Sharma visited the bank for some other work, she also asked

about the receipt of the gold bonds in the branch.  She was advised that it takes time and it will directly reach her

postal address and she should wait for the same. Again after a few months, she contacted the bank and repeated

her query about the bonds. She observes that the new bank officer is there and the old incumbent is transferred to

Dehradun. The officer assured that they will look into the matter and will apprise the details to the investor. He

handed over his visiting card for his contact number. Now, whenever she visits the bank, she asks about the bonds

but she did not get conclusive answer ever.

After more than a year time, she is worried about the matter and talked to the manager more emphatically.

Now, she is given a phone number of Dehradun office. She tried the number few times. The officer on call there

from advised her to visit the branch after a week time. In all this about a six month period is more lapsed with no
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gain. One day, the manager explained that they had received a link from the regional office from which the bonds

will be downloaded and will be delivered to her shortly. The investor lives at about 10 km far from the bank branch.

Now, she rang the bank officer and reminded him the task. He replied that he will check it and call her back within

a day or two.

Further, after a fortnight time she concluded that the bank was not responding adequately. She decided to

lodge a complaint to the appropriate authority. She searched on the net and found that BCSBI is ultimate body to

redress the disputes of bank customers. She remembers its poster often displayed in the bank premises. She sent

a letter to the board stating her problem in detail. She also endorsed its copy to the branch and regional office of the

bank. After forwarding the speed post of the complaint, she kept waiting for good two months. But she did not

receive any reply from any of the offices. She drafted a reminder to the board and the bank as well in this regard.

Just after a week, she had a call from the bank that her bonds are ready and she may collect from the bank. On

Monday, she reached the bank and the officer delivered the bonds to her. The officer asked her to give a satisfaction

letter regarding the complaint lodged by her. She assured that she will send it tomorrow through the office peon.

Next day, it was declared holiday by the school for some local disturbance in the town. Now, she is getting a phone

call every day from the bank for the satisfaction letter. The officer stated that they had enough pressure from the

authorities for prompt disposal of the case. It took two-three days but she sent the letter to the bank that the matter

is resolved now.

Moot Questions:

o Is it not advisable to invest in the gold bonds through the banks in small cities?

o Is the role of the bank officer attending the matter justified in the case?

o Is the investor herself slow in taking timely action / steps against the delinquent personnel? Is she responsible

for the crises occurred in the case?

o Is the complaint redressal mechanism in the bank branch found ineffective or insufficient in the incident?

o Does the role of BCSBI seem to be efficient and effective in the matter?

o Does the role of regional office of the banks seem to be appropriate in this regard?

Conclusion of the Case Study

Sometimes Bank officials especially in small town; are not well versed with new banking products like Gold

Bonds etc. It happens mostly that the transaction is initiated by one incumbent and he is transferred from the

branch. Now, there is ample chance that the new officer is not acquainted with the procedure for gold bond

issuance. In such situations, the buyer becomes a victim as happened in the case. It is observed that the complaint

redressal mechanism is not very effective in public sector banks and the investor has to face a lot of difficulties in the

way of his investment and settlement of dispute. The standards laid down by the BCSBI  are seldom complied with

in the dealings.
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 Abstract
Today social media plays an important role in entrepreneurship practices. The importance of social media in

business is now more prominent than ever. It provides a platform for business growth, new opportunities and
market expansion. Social media is quickly becoming one of the most important aspects of digital marketing,
which provides incredible benefits that help reach millions of customers worldwide.  With the help of social media
one can not only generate more business but can also connect with more customers and serve them on a higher
level. It actually makes digital marketing easier. Through entrepreneurial activities on social media entrepreneurs
create new businesses and that result in employment and new ventures add to further economic growth. Through
unique offerings of new goods and services entrepreneurs can make significant changes in the society by improving
the quality of life of the people. Thus social media have greater impact on economic activities of any country.
Present paper explores the impact of social media on business growth and its impact on economic activities such
as level of income, output and employment.

Key Words—media, entrepreneurship, digital marketing, social media

Today social media plays an important role in entrepreneurship practices. The importance of social media in

business is now more prominent than ever. It provides a platform for business growth, new opportunities and

market expansion. Social media is quickly becoming one of the most important aspects of digital marketing, which

provides incredible benefits that help reach millions of customers worldwide.  With the help of social media one can

not only generate more business but can also connect with more customers and serve them on a higher level. It

actually makes digital marketing easier. Through entrepreneurial activities on social media entrepreneurs create

new businesses and that result in employment and new ventures add to further economic growth. Through unique

offerings of new goods and services entrepreneurs can make significant changes in the society by improving the

quality of life of the people. Fastest growing communication among businesses has changed tremendously in last

few years.Social media and other advancements in technology is helpful in today’s growing business. Communication

is undoubtedly a vital piece in the entire system, and it is crucial for businesses to keep themselves as close to

customers as possible—no matter what device entrepreneur use. With the rise of social media, many small businesses

have had to alter their operational strategies to adapt. Social media affects business of all sizes in several different

ways. Because of social media, businesses must make their brands more personal, market their products differently

and communicate with customers in new ways.Tata Consultancy Services studied Social Media and entrepreneurship

amongst 5,000 young people in 15 European countries. It found that 33 per cent use social media every day to

hire, communicate with clients, network, collaborate and develop skills. 60 per cent said that social media helps

them find freelancers. And 62 per cent use social media to grow their business network.

When social media started, it was more relevant to users who wanted to exchange personal information or

common interests with each other, and businesses rarely came into that equation. However, social media

communication has increased among businesses and has changed the dynamics of how businesses communicate
internally and externally. Social media is one of the most important communication channels for businesses.When
social media was first moving to the forefront of business people’s minds, many considered it mostly to be a cost-
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effective method of spreading the word about your brand because of the leanness of their budgets. The full potential
of social media as a marketing tool was certainly not realized at that point. The decision by business people at that
time to use social media as a marketing tool was because social media does not cost a lot of money and nobody
had a lot of money to spend.

Increases Brand Awareness
With nearly half of the world’s population using social media platforms, they’re a natural place to reach new

and highly targeted potential customers. People only connect with brands they already know on social media. Due
to the impact of social media, the relationship between brands and consumers has changed a lot. Nowadays,
companies create strategies after they analyze and understand the target consumer’s demands, likes and dislikes
through Social Media. Social media has had a major effect on the world and business. Starting from an MNC or
a small startup, everyone is adopting Social Media Marketing to make their brand or services visible.1Social media
in terms of Facebook, WhatsApp and Instagram contribute significantly in realizing innovation and creativity among
users.

Boost Sales
No matter what a businessman sell, social media can be helpful to sell it.  Social accounts are a critical part of

sales funnel—the process through which a new contact becomes a customer.As the number of people using social
media continues to grow and social sales tools evolve, social networks will become increasingly important for
product search and ecommerce. The time is right to align your social marketing and sales goals. The process of
globalization and technological change is determined by the accelerated pace of life and growing importance of the
information. Also, it relies on traditional marketing tools, and the investments of the new e-marketing solutions. In
order to stay competitive in the market need to develop new ways of interacting with the customers and ensuring
their loyalty. Social network marketing is becoming a more important part of creating marketing campaigns. Social
media marketing helps a brand/company to build a strong online presence by innovative social media marketing
techniques and customer satisfaction.

Direct Communication with Customers
Social media generates a huge amount of data about customers in real time. One can use that information to

make smarter business decisions. Using social media platforms like Facebook, Twitter, LinkedIn etc., one can
lower its marketing costs. Social Media Marketing is having a tremendous impact on business and market as
business growth and performance are taking place at an astronomical rate. Social media helps in developing
business tactics.All of the major social networks offer analytics that provide demographic information about the
people interacting with sellers. This can help sellers tailor their strategy to better speak to real audience.

Targeted Advertising
“Advertising is concerned to urge consumers to buy the commodities (or services) that will satisfy existing

wants more adequately or that will satisfy new ones” 2

With social media, advertisers can reach much larger audiences than ever before, enabling them to increase
brand awareness, engage with customers, and cultivate new leads, so they continue to spend more and more of
their advertising dollars on social.Social media sites provide a perfect vehicle to access a wider range of
consumer.Social advertisement are an inexpensive way to promote business and distribute content. They also offer
powerful targeting options so one can reach the right audience and make the most of your budget.There are
numerous websites, channels and resources that allow advertisements to be distributed reaching millions of people
worldwide. Sites such as ‘Facebook’, ‘Twitter’, ‘YouTube’ all contain users that have identities or profiles that
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display demographic and social information about themselves. These users can create connections with one another
by ‘following’ one another. This social media interaction and communication with one another has provided
advertisers with a new opportunity to infiltrate and display their messages to a vast online audience.When compared
to traditional advertising methods such as print media, TV and radio advertising, social ads are not only dependable,
but also cheaper. What’s more, you’re allowed to engage on various social media channels for free before scaling
with paid ads.

Impact on Economic Activities and Growth of Economy
Social media has proven to be the most effective way for businesses to reach new audiences on a global scale.

Social media is also helping to fuel the global economy by creating new jobs, democratizing information and
pushing brands far beyond their borders. The economic issues emerging from the implementation of social media
may be useful for companies and authorities in order to effectively allocate their economic resources.3The
development of new initiatives, such as advertising in applications on social network sites in addition to the continued
pursuit of subtle advertisements in consumer-to-consumer conversations, will see products reach a wider range of
consumer and consequently result in substantial financial profits for advertisers on social media sites. Social media
in terms of Facebook, WhatsApp and Instagram should be encouraged among users in the state when it aids
entrepreneurship development but should be discouraged when it is being used for fraudulent acts. YouTube should
be discourage in the society since users of the social media only concentrated on film without coping concern and
use for entrepreneurship development in the state in term of developing products.

Conclusion
Social media have a significant impact on business practices. Social networking marketing training must be

incorporated intoentrepreneurial training program and self employment generation schemes like Kaushal Vikas
Yojna, Start up, make in India.Social media can help entrepreneurs reach costumers to Global scale.
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 Abstract
Commerce and management education has been an inspiring field for all the students. This has given many

career choices and career options for the commerce and management aspirants, since last two decades there are
many emerging and new paradigm have taken place in the field of commerce and management. Commerce and
management education is emerging field in the education system in India. The entire society and human life both
have changed considerably since that a few years back. Education has increased the pace of development and
we have developed hundreds time more everything has changed tremendously including morals, ethics and
significance. So is true for education patterns and traditions. Professional courses should be more on real life
industrial exposures and less on literature. The reason is the speed by which the world is changing. Teaching from
the books written years before would not be inducing a practical approach and realistic behavior in students.
They need to be made aware about the current business scenarios with direct exposure to industrial affairs.

Keywords: Commerce & Management Education, Online Education, E-marketing, E-commerce.
Management science

Introduction:
The commerce and management education community has grown substantially and now represents a diverse

set of perspectives. Deans, directors of business schools, students, business advisory councils, administrative staff,
and recruiters of graduates are all involved in shaping the future of management education in India. Each group will
find areas of interest in this scenario.

The Indian economy is creating a serious demand for high- quality managers to oversee the nation’s growing
businesses.  Commerce and management education ensure a quick return on investment. Commerce and Management
education is growing considerably over the last few years with growing demand of industry.

 Commerce and Management education is in great demand especially after the change towards liberalization,
privatization and globalization. Therefore several challenges of commerce management education which require
integration of management education with corporate sector , up gradation of curriculum and course content designing
of different program for executives , maintenance of an efficient and effective regulatory system of check mushrooming
and emphasis on research.

 India has a tremendous potential to contribute to the creation of a knowledge society. The growth of the Indian
economy in the recent past and the compulsion to sustain it is also forcing the Indian government to accelerate the
process of developing all branches of Indian education system. Every year a lacks of aspirants make an attempt to
join management courses .management degree along with the issue of employability & experience learning continuous
to attract aspirants for industry integrated program.

Today, with the rapid expansion of the Indian economy, and cross border deals on an increase the business
environment is unpredictable. as a consequences, the expectation of the employers are higher than ever before.
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They are looking for youngsters with experience, tact , ability to handle situation along with management qualification
. Management course offers highly interactive teaching session and diversified work experience. Simply holding the
degree is not enough to get a job. One must have the skills, competence and a positive attitude along with integrity
and commitment.

Literature Framework
Growth & Globalization of Indian Management Education-Issues & Solutions- (Dr. Reddy Irala Lokanandha)

2006 , has given the status of Indian B schools , which might stand the standard test of quality teaching . The Indian
B schools have to take many initiatives to stand up to the challenges, while the affiliated colleges are needed to be
more autonomy-both financial and academic, the autonomous institutions have to strengthen their curriculum.
Admission Criteria as a Predictor of Academic Performance in a Management Programme.

(Dr. Lokanandha Reddy Irala ) 2006,B-Schools in India prescribe very stringent admission criteria for
entry into their Management programmes. The typical criteria consist of three components of evaluation-Written
Test, Group Discussion (GD) and Personal Interview (PI) , which provide the best graduates to managements
schools .

Talent Acquisition and the Role of Management Education in India (K. Vidyakala ) 2009, it has
become vital for every organization to attract and retain the best available talent but Worldwide organizations are
subjected to heavy pressure due to the declining supply of talent . the demand for talented people exceeds the
supply of skilled workers which has been fulfilled by management education.

Objectives of the Study
· To explore the changes towards commerce and management education in India.

· To be made aware about the current scenarios with direct exposure to industrial affairs in their students.

· To know the contemporary issues in the field of commerce and management education.

· To provide the better prospects for the students in commerce and management education.

 Contemporary Issues in Commerce and Management Education:
Contemporary issues in commerce and management are the following:

Management Science: knowledge economy, corporate governance, business ethics, business education,
knowledge management for all the sectors, such as petroleum and mining management

Spirituality and Management:- Indian ethos and values, value management, meditation and management of
stress, yoga in management.

Marketing: Social marketing, environmental marketing, integrated marketing communications, green marketing,
marketing analytics, consumerism in digital era, branding in cyber space.

Human Resource Management: Talent management, Image management, organizational efficiency,
competency mapping, human resource accounting, human resource information system, human resource audit,
human capital management, HR analytics, strategic HRM, green organizational behavior.

Banking, Financial and Accounting: Financial analytics Banking and investments, Capital market, Auditing
and taxation, Company secretary, Cost and work accountant, Cost management accountant, Actuary, Financial
planner, Investment banking, Asset management, Commercial banking, Equity researcher, Corporate finance, Risk
management, Stock broking, Forensic accounting, Banking with technology, Financial reporting.

 Information Technology: Electronic marketing, Business intelligence and analytics, Skill management, Banking
with technology, Digital marketing, E-commerce, Mobile commerce.
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General Management: Tourism and hospitality management, Packaging management, Waste management,
Crowd funding management, Creative management, Leadership management, Productivity and performance
management, Treasury management, Health care management, and maintenance management.

Commerce and Management Education in India
a. Multiple Core Level Subjects: Commerce education is a sum of variety of courses combined. It basically

heterogeneous in nature as it does not focus on one discipline and covered multiple subjects but without giving
thorough and specialized knowledge.

b. Limited Exposure to any Particular Subject: The concept of specialization is not yet adopted in commerce

education to its fullest extent. Though at post graduate level there are certain specialization however the course

content and proportion of specialization does not match with the overall syllabus and total course structure.

c. Lack of Practical Pedagogical Method: The pedagogical and teaching method presently used emphasis

more on lectures. There is absence of practical base and creative teaching methods.

d. Lack of Training and hands on experience: The industry academia interaction should be at a higher level

so the graduates may become ready for professional job when they come out of the university.

e. Different parts of the world are now in the process of globalization in technological, economic, social,

political, cultural, and learning aspects. New technologies are emerging every day, and everything is turning towards

globalization.

f. In such challenging situation, young managers possessing management degree turn out to be survivors. The

biggest challenge of the management institutions is to produce efficient managers. In order to maximize the

opportunities for development of management education for students, globalization, localization, and individualization

in education are important and necessary.

g. The major issues include how to develop research focused institutions, career focused institutions and

foundation institutions in India to serve the society at large. Developing good governance and regulatory framework

in management education is the biggest challenge in India.

Government Initiatives to Improve the Education
Now we must devote some time to look at the major initiatives taken by the Government of India:

§ SWAYAM (Study Webs of Active-Learning for Young Aspiring Minds) Programme: Under this programme,

Professors of centrally funded institutions like IITs, IIMs, Central universities are offering online courses to citizens

of our country. All courses are made available free of cost for learning. In case the learner requires a verified

certificate, a small fee is applicable. In first phase, Indian leading institutions alone as well as with the help of faculty

from foreign universities are offering courses in areas of engineering education, social science, energy, management,

basic sciences to ensure the quality and to add on skills among the students.

§ The initiative of National Digital Library (NDL) is a virtual repository of learning resources with a single

window search facility. It has already brought together 15 million digital books and journals and 31 lakh learners

are using this facility. It supports all academic levels including researchers and life-long learners, all disciplines, all

popular form of access devices and differently abled learners.

§ In August 2018, Innovation Cell and Atal Ranking of Institutions on Innovation Achievements (ARIIA)

was launched to assess innovation efforts and encourage a healthy competition among higher educational institutions
in the country.
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§ In August 2018, Government of India launched the second phase of ‘Unnat Bharat Abhiyan’ which aims
to link higher educational institutions in the country with at least five villages. The scheme covers 750 such institutions.

§ In order to boost the Skill India Mission, two new schemes, Skills Acquisition and Knowledge Awareness
for Livelihood Promotion (SANKALP) and Skill Strengthening for Industrial Value Enhancement (STRIVE), have
been approved by the Cabinet Committee on Economic Affairs (CCEA), Government of India, with an outlay of
Rs 6,655 crore (US$ 1.02 billion) and will be supported by the World Bank.

§ The Ek Bharat Shreshtha Bharat (EBSB) campaign is undertaken by Ministry of Human Resource
Development to increase engagement between states, union territories, central ministries, educational institutions
and general public.

§ Prime Minister Mr. Narendra Modi launched the Skill India initiative – ‘Kaushal Bharat, Kushal Bharat’.
Under this initiative, the government has set itself a target of training 400 million citizens by 2022 that would enable
them to find jobs. The initiatives launched include various programmes like: Pradhan Mantri Kaushal Vikas Yojana
(PMKVY), National Policy for Skill Development and Entrepreneurship 2015, Skill Loan scheme, and the National
Skill Development Mission.

 § Smart India Hackathon initiative is to promote innovation in the students by encouraging out of the box
solutions for common problems faced by the society at large. In the first edition held in 2017, more than 40,000
students have participated to solve more than 600 problems. In 2018, the scope has been expanded to Hardware
area also.

Opportunities and Road Ahead
The growth of the Indian economy in the recent past and the compulsion to sustain it is also forcing the Indian

government to accelerate the process of developing all branches of Indian education system. Commerce and
Management education has a significant position not only in the leading nations of the international education
system but also in emerging economies of 21st century. Various government initiatives are being adopted to boost
the growth of distance education market, besides focusing on new education techniques, such as E-learning and
M-learning. Furthermore, with online modes of education being used by several educational organizations, the
higher education sector in India is set for some major changes and developments in the years to come. In 2030, it
is estimated that India’s higher education will:

§ Adopt transformative and innovative approaches in Higher education.

§ Have an augmented Gross Enrolment Ratio (GER) of 50 per cent

 § Reduce state-wise, gender based and social disparity in GER to 5 per cent.

§ Emerge as a single largest provider of global talent, with one in four graduates in the world being a product
of the Indian higher education system.

§ Be among the top five countries in the world in terms of research output with an annual R&D spent of US$
140 billion.

§ Have more than 20 universities among the global top 200.

Conclusion
The future of management education is going to be shaped by technology. The syllabus of commerce education

must contain knowledge component, skill component, and practice component. Placement is the ultimate goal of
any business education. To place the students in industries, colleges can arrange campus recruitment & placement.
Technologies like artificial intelligence, machine learning, augmented reality, virtual reality, faster broadband, mobile
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internet and mobile app are going to affect the future of management education. Rapid growth promises a great
future for the Indian e-commerce industry signifying a strong market and increased customer demand. Commerce
and Management education is in great demand especially after the change towards liberalization, privatization and
globalization. Therefore, commerce management education requires integration of management education with
corporate sector, up gradation of curriculum and course content designing of different program for executives,
maintenance of an efficient and effective regulatory system and emphasis on research.
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 Abstract
Over the years, the agricultural transformation through creation of forward and backward linkages with

Agro-industry has been emerging as an important option to overcome from the increasing challenges of creating
employment opportunities for increasing labor force and sustaining the livelihood of households in rural areas.
Most important point in the agro-processing is that a sizeable portion of raw material processed in them being
rural based it has a very high employment potential with significantly lower investment. Agro-industry generates
new demand on the farm sector for more and different agricultural outputs. On the other hand, development of
these industries would relax wage goods constraints to economic growth by enhancing the supply of their products.
In this context there is a need for improving the capacity of the agro-industries to generate employment opportunities.

At the same time this will transfer a size margin to farmers through market linkages. In light of above highlighted
importance of agro-based industries in overall rural development in general and especially for achieving increasing
employment opportunities and income level of rural people and thus to overcome the emerging challenges of
unemployment and poverty in rural areas of the State. But the main problem is that we are unable to use our
manpower properly. Present study attempted to examine the problems of manpower planning faced by
entrepreneurs of these industries. In this paper, author discuss the problem of Man Power Planning in Agro
based industries in the first part of the paper and in the second part some suggestions which helpful to improve
the condition of Agro based industries.

Key Words:  forward and backward linkages, Agro-industry, employment opportunities, investment,
manpower, manpower planning

Introduction: From the ancient time Utter Pradesh state is enriched from man power, here more population
resided in compare to other part of nation.  Presently it is most populated state of India. Near about 70% population
state live in rural area. Although science make lot of progress but the condition of rural area of state as it is as it was
earlier   time. Due to increasing population the condition of rural people are poor. Manpower is also an important
factor of production like natural resources and capital. But for the economic development, it is necessary that it
used properly otherwise this important factor became the hazardous factor for all development.

 In olden time these rural areas were the center of arts and handicrafts. At that time people of such areas had
full time jobs. Industrial  commission report wrote that ,”Uncivilized people  lived at that time in west Europe, the
birth place of modern industry then  India was famous for its high class art ,handicraft and wealth of its own
emperors.” But due to the rule of Britisher these industries were going to close, because their cost of production
generally higher in compare the large scale production and due to industrial struggle these industries suffer from the
unavailability of raw material and gradually these industries were going to be closed.  In such circumstances the
burden of agriculture increased because there were no other sources of employment they had.

Objectives:
o To know the economic condition of state and population and its occupational division.

o To know the agro based industries structure and importance in economic condition of state
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o To know the condition of employment in these industries.

o To evaluate the problem of manpower planning in these industries.

o To discuss the government role to solve the problem of manpower planning

Problem of Man Power: For the better operation of every Industrial structure, there is a need of demand and
supply of man power and its equilibrium. This type of equilibrium is possible only in that condition when that labours
who want employment have the correct information about the vacant employment opportunity and the employers
who provide the employment had the knowledge that what type of labours they want are available or not. The
equilibrium of demand and supply of man power is necessary in agro based industries because in  other industries
both trend and untrained labour available through so many medium whereas in agro based industries trained and
untrained labours are not found through different medium. That’s why the employers of agro based industries faces
the problem of proper labour for their Industries. This disequilibrium increases the man power migration from rural
to urban areas. These labour firms were sure that in capital intensive and other chemical industries they get full time
job, higher wages, such things settled them permanently. Good profit and good earning attract them towards these
industries because neither they did not have information about these industries nor they expect good return from
these industries.  This condition creates great hindrance in man power planning in agro based industries. Due to less
attraction of man power planning towards agro based industries planners do not get proper help from mediators,
contractors and employment exchange so by their personal effort they collect man power. Due to such efforts man
power planning done by that person who had complete monopoly over it. Due to ownership of few persons over
man power these industries are the subject of exploitation. Man power less exploited in organized agro based small
and cottage industries in compare to un organized sector because the tendency of commercial union restrict the
employer to become hero. In organized agro based industries, data related to man power are not available in
Government record and not easily collected. But whatever data related to man power planning is available in
organized agro based industries and unorganized agro based industries varies in proportionate. In large and small
agro based the problem of supply of man power is near to equal in rural and urban areas are the sources of their
supply.

In urban areas man power available in agro based industries by different medium of advertisement. But in rural
areas by the personal contact workers reached in these institutions. The interviews of agro industries employers at
the local level prove that due to over population trained and untrained man power easily available at their door.
Efforts of employers and self exertion of labour are the solely responsible factor of supply of labour in these
industries.

Suggestions: The potential for agro-industrial development in Utter Pradesh is largely linked to the relative
abundance of agricultural raw materials and availability of low-cost labour. The most suitable industries in such
conditions are indeed those that make relatively intensive use of these abundant raw materials and unskilled labour
and relatively less intensive use of presumably scarce capital and skilled labour. Many of the industries using
agricultural raw materials have in fact those characteristics that make them particularly suitable for Indian
circumstances. Where raw material represents a large proportion of total costs, its ready availability at a reasonable
cost can often offset such disadvantages as a lack of infrastructure or skilled labour. Furthermore, for many agro-
industries, a small plant may be economically efficient, which is another important factor in developing countries
where the domestic market is limited by low purchasing power and sometimes by the small size of the market itself.
The following are the measures which improve the condition of agro based industries and improve manpower
planning in these industries.
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Government Policy for Agro based Industries: Government Policy for Agro based Industries In food
processing sector the MFPI has been implementing several schemes. Government of UP has a policy for Agro
Industrialization. The details are presented below

· Policy Objectives This policy aims at achieving the following objectives:-

· Better returns to the farmer for his produce.

· Encourage investment in the sector and employment generation

· Promote value addition and quality consciousness.

· Minimize wastage of agriculture and horticulture produce.

· Provision of appropriate linkages between the agricultural and industrial sectors

· Provide a ‘market’ focus to the entire range of activities involved in food processing.

New Technologies: As competition in markets for traditional products increases and pressures to meet the

growing demand for food rise, agro-industries will need to increase the application of existing technologies and

develop new ones which maximize the use of raw material inputs. A number of practical technologies, which are

already widely used in the agro industries of high income countries, can be transferred and adapted in developing

regions: e.g. packaging, pre-processing at farm levels, traceability technologies, cold stores and chains, as well as

the information and communication technologies underlying inter-firm logistics and business planning. In terms of

new technologies, biotechnology, for instance, has the potential to produce crops better suited for changing climate,

soil, as well as processing conditions (e.g. higher starch content, better quality proteins, or modified oils and fats).

New industrial materials will be derived from biomass (plants and bacteria), which may, as economies of production

change, replace part of today’s fossil-based, synthetic materials and plastics. Similarly, numerous other energy

efficient, environmentally friendly technologies, including bio-processing, non-thermal, and drying technologies,

will be increasingly important in preserving scarce natural resources, improving food availability and promoting

social and economic sustainability. The transition to a knowledge-based bio-economy is already underway in many

parts of the world, fuelled by massive investments and new policy measures to sustain the new industries. The

development of global agro-industrial complexes will dictate additional changes in technological patterns. Developing

countries must consider introducing innovative technologies, including the manufacture of high value bio related

products such as specialty chemicals, tailor made enzymes, vaccines, drugs and bio-pesticides, if consistent with

the overall development strategy. But this will require new levels of international cooperation to bring about the

technological competencies, environmental, energy and processing improvements needed to compete. Otherwise,

both domestic and foreign markets will risk being closed to the developing world.

Policy and fiscal incentives: Uttar Pradesh is a leading agricultural state in the country and is amongst the top

producers of major agricultural items including wheat, rice and sugarcane. The state offers a wide range of subsidies,

fiscal and policy incentives as well as assistance for businesses under the Industrial and Service Sector Investment

Policy, 2003. Additionally, the state has well drafted sector-specific policies for IT, biotech and tourism.

Rich labour pool: The state has a large base of skilled labour, making it an ideal destination for knowledge-

based sectors. The state also has a large pool of semi-skilled and unskilled labour. High and Facilitating

infrastructural growth:  The state has witnessed high infrastructural growth in the past few years. Recently, there

has been a considerable increase in the number of industrial clusters/hubs and public private partnerships in the
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infrastructural domains, six airports and rail links to all. The state has a well-developed social, physical and industrial
infrastructure. It also has good connectivity via four National Highway major cities.

Stable political environment: There is political stability with a single-party government. The State Government
has been committed towards creating a rich business climate through several policies and incentives. The resources,

policy incentives, infrastructure and climate in the state are ideally suited for investments in sectors, such as, IT,

agro-based and food processing, light engineering goods, sports goods, textiles, leather-based, tourism and

biotechnology. The Uttar Pradesh State Industrial Development Corporation (UPSIDC) and the Department of

Infrastructure and Industrial Development are jointly responsible for the development of industrial infrastructure in

the state. The State Uttar Pradesh ranks among the top states in terms of agricultural production in India. Uttar

Pradesh is the largest producer of wheat in India, contributing 21.3 per cent to the country’s total production. It is

also the largest producer of food grains and sugarcane, with a share of 20.4 per cent and 42.0 per cent, respectively,

in the country’s total production. The major food grains produced in the state include rice, wheat, maize, bajra,

gram, pea and lentils The state has a robust industrial infrastructure, including 15 industrial areas, 12 specialized

parks, three growth centres and four industrial infrastructure development centres (IIDC). The state has 18 notified

and functional special economic zones (SEZ). The state has proposed 40 IT/ITeS parks (apart from IT SEZs),

two biotech zones and a knowledge park. Development of integrated agro/food processing zones has been proposed

at Hapur, about 200 km from Delhi. Integrated logistics hubs (free-trade warehousing zones) have been proposed

in collaboration between IL&FS, Mineral and Mining Trading Corporation and Mitsui (Japan). The Greater Noida

Phase-II has 19 per cent land reserved for industrial use. Government has set up the “Udyog Bandhu” to facilitate

investment in industrial and service sectors. The organisation has a three-tier structure with its 50 presence at

district, divisional and state levels. The Government of Uttar Pradesh is promoting the development of several

special economic zones (SEZ) across the state, such as, IT and ITeS, electronic hardware and software, handicrafts

and agro-based industries.

Conclusion: If the economy of the state is based on Agriculture than the solution of its problems also moved

around Agriculture. Uttar Pradesh is second biggest state economy in the country with a share of 10.7 percent in

aggregate domestic product. Today the main cause of unrest among population is unemployment. Man Power

planning is the main cause of this problem. Author conclude her paper if we improve the condition of Agro based

industries and solve the problem of man Power Planning in these industries then we can solve so many economic

and social problem of the state. The impact  of  agro-based  industries  was significant  on  the income  levels of  all

categories  of  the rural  population. Increase in incomes was more spectacular in the households of agricultural

workers employed in agro-based industrial units. While the farmer category was benefited by the  agro-based

industries indirectly through higher rates of wages and ensured employment in the farm sector, the latter was

benefited by the employment in agro-based industrial units. Agro  based  industries  in  India  is  one  of  the  basic

and backbone  of  Indian  economy  which  provide  employment, income  generation,  industrial  inputs  and

outputs,  regional growth and associated with all kind of walks of human beings. Growth  of  agricultural  sector

became  a  growth  of  socio-economic  development  of  the  country.  Therefore,  it  is concluded  that,  there  is

a  vast  scope in  the  export  of agro based  products  in  future  with  huge  volume  of  foreign exchange. There
is a need of specialized and effective steps to be taken for promoting the agro based export in future.
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 Abstract
The working woman in India continues to face stiff challenges and social resistance even within the 21st

century. There is a gender bias against women in many industries, and therefore the percentage of girls making to
the highest of the company ladder remains abysmally low. Workforce earning wages or salary may be a component
of an up to date phenomenon, one that developed at the same time because the expansion of paid employment
for men, but women have been challenged by inequality in the workforce. Until times, legal and cultural practices,
combined with the inertia of longstanding religious and academic conventions, restricted women’s entry and
participation within the workforce. Economic dependence upon men, and consequently the poor socio-economic
status of women, has had the same impact, particularly as occupations became professionalized over the 20th
and 21th centuries. Following are the some important points which are helpful to understand the status of working
women in India. Women’s employment isn’t necessarily synonymous with women’s empowerment in India, and
an outsized number of girls don’t get to exercise an impact over their own income. Sexual harassment and a
secure and secure working environment for ladies still remain a challenge in most parts of the country.

Key words: Women workforce, women labour force participation, worker population ratio

Introduction
Despite substantial rise within the amount of women joining workforce in India, gender parity continues to

suffer, especially at senior positions, as 16 per cent of organisations have no women on board level, variety of the

most challenges that hinder the progress of diversity and inclusion initiatives include, unconscious bias, ineffective

implementation of policies, fewer women in leadership roles, lack of awareness about the advantages of gender

diversity,

“Women’s labour force participation in India is one among rock bottom within the world. Women comprise

half the Indian population but structure but 1 / 4 of the labour force. Three in four Indian women don’t add the

country. Looking at the extremely low levels of participation of women within the labour market makes one ponder

whether the exceptional success of India’s economic transition forgot about its women and left them behind,” says

the report titled, Mind the Gap, The State of Employment in India

India was ranked 108 among 144 countries on the economic participation and opportunities index within the

Global Gender Report 2017.

Another report that’s still ongoing reports the share of girls within the workforce across the town of Delhi as

just 13%; if this is often things in one of the most important metropolitan cities of the planet, clearly something is

very wrong.
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Objectives of Study
• To highlight the Challenges in workforce faced by women in India.

• To study the reasons behind less participation of women in workforce.

• To study the changes in women labour force participation in India

  To develop suggestions to increase women work participation in India

Concept of women work force and labour force participation

 Women’s participation in the labour market varies greatly across countries, reflecting development in economic
development. Focusing on these issues is critical because female labour force participation is a driver of growth

and thus participation rates indicate a country’s potential to grow more rapidly. It is also important because in many

developing countries women labour participation is a coping mechanism in response to economic growth. Women

in the workforce earning wages or salary are part of modern phenomenon, one that developed at the same time as

the growth of paid employment for men, labour force participation rate is a measure of an economy’s active

workforce. The labour force participation rate indicates the percentage of all people of working age who are

employed or are actively seeking work. The participation of women is the outcome of various factors.  Following

are some important factors that affect decision and ability of women to participate in work

· Level of economic development

· Educational attainment

· Gender pay gape

· Laws protection

· Benefits —health ,social, security

Defining Labour Force Participation Rate
The labour force participation Rate is a measure of proportion of a country’s working –edge population that

engages actively in the labour market, either by working or by looking for work. People are classified as not being

in the labour force if they are attending an educational institution, engaged in household duties, retired ,in firm or

disabled (and other reasons) Sources :ILOSTAT, http://www.ilo.org

Challenges and reasons for low workforce participation by Women
There is an Increasing Trade-Off between education and employment choices today. The trade- off is primary

driven by lack of employment for educated women and by non-alignment of job opportunities with the aspirations

of women this is coupled with weak secondary sector performance in job creation for ladies and challenges in

migration for work for ladies .

One other important problem is that more educated women do not wish to work in jobs that do not matched

with their aspirations and there are not enough salaried opportunities available for women with moderate levels of

education like clerical and sales job .this is also an issue about supply and appropriate jobs for educated women.

Gendering on the employer side takes place in the form of gender discrimination in hiring women terms of employment

and so on

The gender pay gap was 34 per cent in India, that is, women get 34 per cent less compared to men for

performing an equivalent job with same qualifications, says the report, which based its estimates on employment
unemployment survey (EUS) 2011-12, done by the National Sample Survey Organisation (NSSO), International
Labour Organization (ILO) studies, and also builds on the first inequality report launched by Oxfam in 2018.
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Analysing the gender pay gaps within the organised sector across different occupations and different enterprise
type, it says that girls’ professionals even within the very best ranks of labour (legislators, senior officials, and
managers) also are paid less compared to their male counterparts. However, these women constitute just one per
cent of the entire female manpower and therefore the gap is lowest as they’re conscious of their rights. Following
are some Major hinders for low workforce participation by women

Women work force and Economic Growth
Economic development and gender equality go hand-in-hand. Increasing female labour force participation

rates creates an opportunity for our country to increase the size of workforce and achieve additional economic
growth. When women are incorporated into the economy fairly (i.e., when they don’t face discrimination or aren’t
segregated into low-paying, female-dominated occupations), the effect they have on cities is even larger economic
growth India can accelerate its growth through encouraging greater economic participation by women. Increase
women’s participation in the work force, and enhance a higher level of growth and development for India that is
more inclusive and sustainable. If we want to see the economy prosper, we must enact the domestic policy and
structural reforms that will empower women and MSMEs. .

Worker Population Ratio (WPR):worker population ratio is the percentage of persons employed among
the persons in the population .the WPRs based on the different approaches, based on usual status (principal status
+subsidiary status ) basis as estimated from PLFS 2017-2018 are presented all India level

WPR in %According to usual status and CWS 201718

Source Annual Report: PLFS,2017-2018

**CWS—Current Weekly Status

In India,WPR according to usual status was 34.7 per cent .WPR in rural areas was about 35 per cent  and that
in urban areas 33.9 percent  in both rural and urban areas ,WPRs for female is lower than WPRs for males and
females were nearly 51.7percent and 17.5 percent ,respectively while in urban areas, WPRs  for males and
females were nearly 53 percent and 14.2 per cent respectively.

Category of persons WPR in usual status (PS+SS) CWS** 

Rural 
Male 51.7 49.6 

Female 17.5 14.8 
Person 35.0 32.6 

Urban 
Male 53.0 51.7 

Female 14.2 13.3 
Person 33.9 32.9 

Rural+ Urban 
Male 52.1 50.2 

Female 16.5 14.4 
Persons 34.7 32.7 
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Reasons of  female  labour force participation decline in India

Source:Based on Literature review

The above table explains some reasons of decline in female labour force participation. Focusing on these issues
is critical because female labour force Participation is a key to promoting inclusive growth and achieving the
Sustainable Development goals (SDGs) which is important for growth of economy.

The female labour force participation in India has fallen to 23.3 per cent in 2018 from 36.7 per cent in 2005,
amid lack of access to quality education and underlying social, economic barriers limiting the opportunities for
women, says a NSSO report

Labour force participation as per Usual Status  in %

 
Factors 

 

 
Area 

 
Effect 

 

 Education 
 Income 
 Social and cultural  

Rural  Decreasing 
employment 
Opportunities for 
women 

 Gender Pay gape 
 Unpaid care work 
 Women 

Rural  Limited Number of 
jobs matching with the 
profile of women 

 Rising House hold 
incomes  

 Falling selectivity of 
highly educated women 

Urban Employment in sectors 
Appropriate for 
educated women  
Many women 
withdraw from the 
labour force 

Category 200405 201112 201718 

Male 84 79.8 75.8 

Female 42.7 31.2 23.3 

Overall 63.7 55.9 49.8 

Male youth 74.6 63.6 58.8 

Female youth 37.1 24.4 16.4 

Overall youth 56.4 44.6 38.2 

*15 years and Above**youth 15 years 29 years , 
Source NSSO 
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However, decline of women in the workforce should be of greater concern. During the period from 2004-05,
2011-12 to 2017-2018 the women participation is labour force is decreased continuously.

Role of Government
Women form an integral part of the Indian work force. The total number of female workers in India is 14.98

million and female workers in rural areas are 121.8 and 28.0million respectively (Sources: Census 2011). With the
of Periodic Labour survey PLFS conducted by NSSO and programme implementation 2017-18 government can
take initiatives for betterment of women .The ILO convention No.100 of 1951 Relating to equal remuneration for

men and women was ratified  by the government of India in year 1958 .The Equal Remuneration act, 1976

provides for payment of equal remuneration to men and women both for same work  without discrimination, In

order to promote women empowerment ,National Career Services NCS assist by providing various features for

helping women connect with opportunities ,the employment exchanges take special care to cater to the needs of

women registered with them, VV GNLI is a training research and policy institute of the Ministry of Labour and

Employment ,conducts various customized  training programmes on Labour and employment issues for women

workers .

Here are some important Employment and protective Legal frame work of government
for women:

1.Periodic Labour Force Surveys (PLFS)

2.Equal Remuneration Act 1976

3. Amendment Maternity Benefit Act 1961

3.Factories Act,1948

4.Assistance to women Job seekers NCS Features for women National Career services

5.Employment Exchanges

6.Child care centre

7.VV GNLI

Suggestions to reduce major hinder in  the progress of women Labour Force Participation
· Gender discrimination should be eliminated

· Same opportunities should be provided in work force

· Gender pay gape should be reduced

· The safe work environment  should be provided

· Proper rules and guidelines should be maintained for both men as well as women to make work comfortable

· The ratio of women workforce should be increased for better growth of country

· Opportunities for higher education should be provided to women to create better employment opportunities

Conclusion
The focus of this paper has been to understand the Women Work force and labour force Participation and

Challenges and reasons of dec-line in Women work force participation in India so I conclude that there is not so

much policies that increase women labour participation which are the need of hour .there is a need to eliminate
hinders- Gender discrimination, Gender pay gape, lack of access to higher education for women .there is a need to
focus on gender inequality.
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Therefore requires immediate that some major actions should be taken by the government to form policies to
provide equal opportunities for women the easy access for education should be provided, some more training
schemes should be provided to women across the country. There is pressing need for reducing restriction for
women which could be a game changer for our country’s economy.

 Female labour supply is both a driver and an outcome of development. As more women enter the labour
force, economies have the potential to grow faster .women labour force increases house hold incomes, which helps
families to escape poverty and increases their consumption of goods and services.

Particular emphasis is needed on keeping young girls in schools .and policy maker  should concerned whether
women can access better jobs and take the advantage of labour market opportunities that arise country’s growth.
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orZeku Hkkjrh; vFkZO;oLFkk % pqukSfr;ka ,oa lek/kku

Mk0 vHk; dqekj ehry

,lksfl,sV ÁksQslj ,oa foHkkxk/;{k] Okkf.kT; ladk;] lkgw tSu dkyst ]uthckckn ¼m0Á0½

 Lkkjka'k

orZeku le; Hkkjrh; vFkZO;oLFkk dh nf̀"V ls Lof.kZe volj gSA oSf'od ,ao vUrjkZ"Vªh; iVy ij Hkkjrh; vFkZO;oLFkk

vR;Ur l'kDr ,oa lq–<+ :i esa mHkj jgh gS vkSj ,d lhek rd LFkkfir gks pqdh gSA jk"Vªh; ,oa vkUrfjd LRkj ij bl Lof.kZe

dky dks Hkqukus ds fy, gesa viuh vkUrfjd ifjfLFkfr;ksa dk fo'ys"k.k ,oa vkdyu djuk gksxk A ns'k esa iSB cuk pqdh leL;kvksa

,oa pqukSfr;ksa dk lkeuk djuk gksxk vkSj mudks tM+ ls feVkus ds Á;kl djus gksxsa A dqN lkFkZd ljdkjh ,oa xSj ljdkjh

Á;kl rFkk tuekul esa lkoZtfud mRrjnkf;Ro dk cks/k bu pqukSfr;ksa dks voljksa esa ifjofrZr dj ldrk gS vkSj Hkkjrh;

vFkZO;oLFkk ÁR;sd Lrj ij Js"Brk ÁkIr dj Hkkjr dks fo'o xq: ds :i esa LFkkfir dj ldrh gS A

Hkkjrh; vFkZO;oLFkk dk orZeku ifjn'̀; fdruk l'kDr gS vFkok mls ge fodkl vk/kkfjr fdl Js.kh esa j[k ldrs gSa] ;g

vkdyu nks vk/kkj ij fd;k tkuk lehphu gksxk( vUrjkZ"Vªh; vk/kkj ij ,oa jk"Vªh; vk/kkj ij A vk/kqfudhdj.k ,oa oS'ohdj.k

ds nkSj ls Hkkjr Hkh ÁHkkfor gqvk vkSj fofHkUu cgqjk"Vªh; dEifu;ksa us Hkkjr eas vius O;kikj dk rhozrk ls foLrkj fd;k A Hkkjr

ljdkj us Hkh Qsjk ;qx dks lekIr dj Qsek ykxw dj bl uokpkj dk Lokxr fd;k A ifjorZu lalkj dk fu;e gS] ds 'kk'or

lR; ds vk/kkj ij oSf'od ,oa Hkkjrh; ifjǹ'; esa fujUrj ifjorZu gksrs jgrs gSa vkSj blh Ja[kyk eas vkuykbu cktkj us oSf'od

Lrj ij viuk opZLo LFkkfir djuk 'kq: fd;k vkSj Hkkjr esa Hkh Digitalization dk nkSj ÁkjEHk gqvkA orZeku le; Online

shopping , Online payment dk nkSj gS tgkaWa i= eqnzk ds LFkku ij Digital Money vkSj Plastic Money dk opZLo LFkkfir gksrk

tk jgk gS A fuf'pr :i ls ;fn ge rkfdZd :i ls fofHkUu {ks=ksa ds vkadMksa dk v/;;u vUrjkZ"Vªh; ifjn`'; ds vk/kkj ij djsa

rks Hkkjrh; vFkZO;oLFkk oSf'od Lrj ij ,d l'kDr vFkZO;oLFkk ds :i essa mHkjrh gqbZ fn[kk;h nsrh gS A fodkl'khy ns'kksa dh

loksZPp 'kfDr;ka Hkkjr dh vFkZO;oLFkk ds bl l'kDr :i dks fufoZokn :i ls Lohdkjrh gqbZ Hkh fn[kkbZ ns jgh gSaA vesfjdk] Qzkal]

tkiku ]teZuh tSls vxz.kh ns'k Hkh Hkkjrh; vFkZO;oLFkk ds lkFk vius dks vaxhd̀r djus essa xkSjo dk vuqHko djus yxs gaS A varfj{k

m|ksx ,oa fofHkUu rduhdh {ks=ksa esa Hkkjro"kZ vxziafDr esa Js"B LFkku ij vius vki dks LFkkfir dj pqdk gS tks fd ÁR;sd

Hkkjroklh ds fy, xkSjo dh ckr gS A fu"d"kZ :i esa ;g dgk tk ldrk gS fd vUrjkZ"Vªh; iVy ij orZeku Hkkjr ,d l'kDr

,oa lq–<+ vFkZO;oLFkk ds :i esa mHkjk gS vkSj mlds ÁHkqRo dks oSf'od Lrj ij fufoZokfnr :i ls Lohdkj fd;k tk jgk gS A

orZeku oSf”od ,oa vUrjkZ"Vªh; vFkZO;oLFkk,a eanh ds nkSj ls xqtj jgh gSa] Hkkjr Hkh blls vNqrk ugh gS A jk"Vªh; Lrj ij

fodkl dk vUrjkZ"Vªh; ifjn'̀; vis{kkd̀r dqN f”kfFky nf̀"Vxkspj gks jgk gS] fofu;ksx xfr vis{kkd`r eaFkj gqbZ gS] vk;kr& fu;kZr

dh xfr Hkh ÁHkkfor gqbZ gS A jk"Vªh; Lrj ij jkstxkj ds voljksa dh rhozrk de gqbZ gS A “kSf{kd csjkstxkjh esa òf) u Hkh gqbZ

gks ijarq deh ugha vkbZ gS A f”kf{kr] Áf”kf{kr jkstxkj ds voljksa esa ekSfnzd ek;uk+sa esa deh ifjyf{kr gks jgh gS A fo”ks"kdj LFkkuh;]

y?kq ,oa dqVhj m|ksx( ògn ̀m|ksxksa dh rqyuk esa bl fo”oO;kih eanh ls vf/kd ÁHkkfor gq, gSa A ;fn rkfdZd ,oa ;FkkFkZ nf̀"V

ls vkdyu fd;k tk; rks mPp e/;e] e/;e ,oa fu/kZu oxZ bl nkSj esa vf/kd O;fFkr gqvk gS A ;|fi nwljh vksj vkadMksa dh

n`f"V ls ge ifjn”̀; dk voyksdu djsa rks vkfFkZd ifjn`”; jk"Vªh; Lrj ij Hkh lq–<+ gh fn[kk;h nsrk gS( ;g oLrqfLFkfr Hkzfer

djrh gS A lPpkbZ] vkadMkas ,oa rdksZa dh ;FkkFkZ fLFkfr dk voyksdu djus] fo”ys"k.k ,oa euu ds i”pkr~ ;g dgk tk ldrk

gS fd jk"Vªh; Lrj dk ifjn'̀; bruk lq–<+ Hkys gh u gks ijarq vkfFkZd ifjfLFkfr cgqr vf/kd fparktud Hkh ugha gS A ;|fi

fo”oO;kih eanh us Hkkjr dks Hkh fofHkUu Lrjksa ij udkjkRed :i ls ÁHkkfor fd;k gS ijarq lkFkZd Á;klkas ls ;g fLFkfr vYidky

esa gh ldkjkRed fp= esa ifjofrZr gks ldrh gS A tgka ljdkjh Lrj ij bl n”kk dks lq/kkjus ds fujUrj Á;kl tkjh gSa] ogh

oSf”od Lrj ij Hkh bl fn”kk esa xgu eaFku ,oa Á;kl vuojr fd, tk jgs gSa ftuds ldkjkRed ,oa lkFkZd ifj.kke vo”;eHkkoh

gSa A
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;fn Hkkjrh; vFkZO;oLFkk ds le{k ge Áeq[k pqukSfr;ksa dk voyksdu djsa rks fuf”pr :i ls ,d vuUr ,oa vUrghu Ja[kyk

ǹf"Vxkspj gksrh gS] ijarq ;fn fNnzkUos”kh ǹf"V ls voyksdu djsa rks ;g lkjh leL;k,a ,oa pqukSfr;ka ijLij ,d&nwljs ls lEcfUèkr

,oa tqMh gqbZ fn[kk;h nsrh gSa] lkFk gh dqN leL;k,a gh ÁR;sd Lrj ij fofHkUu :iksa esa pqukSfr;ka ÁLrqr djrh gSa A bu Áeq[k

ck/kkvksa ]leL;kvksa] pqukSfr;ksa ds ewy es esjh n`f"V esa tula[;k vkf/kD;] “kSf{kd <kapk] ;kstukvksa dk Ápkj&Álkj u gksuk ;k vU;

“kCnksa esa ykyQhrk”kkgh ,oa ykHkksa dk ik=ksa rd u igqap ikuk] lalk/kuksa dk ;Fkksfpr mi;ksx u gksuk vkSj loksZifj Hkz"Vkpkj ,oa

ldkjkRed ekufldrk dk vHkko Áeq[k gSa A ;fn Hkkjr dks viuh vkUrfjd vFkZO;oLFkk dks lq–<+ djuk gS rks fuf”pr :i ls

bu pqukSfr;ksa dk lek/kku gh ugha [kkstuk gksxk oju~ budk lewy uk”k djuk gksxkA Hkkjr tula[;k ,oa {ks=Qy dh ǹf"V ls

,d vR;Ur fo”kky jk"Vª gS] ;fn tula[;k blh Ádkj c<+rh jgh rks fu”pr gh fodkl xfr vo:) gksxh A tula[;k fu;a=.k

ds vusdksa Á;kl ljdkjh Lrj ij fd, tkrs jgs gaS ijarq bueas vkSj vf/kd rhozrk ,oa lkFkZdrk dh vko”;drk gSA ÁR;sd /keZ

tkfr ds fy, leku fu;e dkuwu cukdj] NksVs ifjokjksa dh mi;ksfxrk ds fo"k; esa Ápkj&Álkj djds tuekul dh ekufldrk

esa ifjorZu fd, fcuk bl pqukSrh dk lkeuk fu”p; gh ,d nq"dj dk;Z gS A Hkkjr esa ftruh rhozrk ls f”k{kk dk Ápkj&Álkj

gqvk gS ml vuqikr esa jkstxkj voljksa esa of̀) ugha gqbZ gS A ljdkj us fofHkUu {ks=ksa esa f”k{kk dh O;kidrk ds fy, futh {ks=

dks Hkh c<kok fn;k gS A ijarq Hkkjrh; f”k{kk dk <kapk vkt vkt Hkh ijEijkxr gS] jkstxkj ijd f”k{kk dk vHkko gS] O;kolkf;d

f”k{k.k ,oa Áf”k{k.k lkekU; ijEijkxr f”k{kk esa lfEefyr ugha gS A blds vfrfjDr ,d Áeq[k leL;k ;g Hkh gS fd tgka bl

Ádkj ds volj miyC/k Hkh gSa ogka xq.koRrk ,oa vk/kqfudrk dk vHkko fn[kk;h nsrk gS A vko”;drk bl ckr dh gS fd ge

:fpuqlkj xq.koRrkijd f”k{kk dks c<kok nsa ftlls f”k{kk ÁkIr djus ds ckn gekjk ;qok vUrjkZ"Vªh; ÁfrLi/kkZ] ekud ,oa

ifjfLFkfr;ksa esa lek;ksftr gks lds A “kSf{kd <kapk lq–< gksus ds lkFk gh Hkkjr dh fofHkUu leL;kvksa dk Lor% lek/kku gks tk;sxkA

Hkkjrh; vFkZO;oLFkk dh orZeku fLFkfr dks ;fn ge fo”ysf"kr djsa rks fLFkfr vR;Ur vk”kktud fn[kk;h nsrh gSA ljdkjh Lrj

ij vusdksa lkFkZd ;kstuk,a ykxw dh x;h gSa tks fd fuEu ,oa e/;e oxZ dh fLFkfr dks ewy:i ls lq–<+ djus esa lgk;d gS A

ijUrq Hkkjrh; ra= esa ykyQhrk”kkgh ds pyrs ;kstuk,a dkxtksa eas fleV dj jg tkrh gSa A Hkz"Vkpkj dh nhed us Hkkjr esa ljdkjh

ra= dh tMksa dks cgqr xgurk ls [kks[kyk dj fn;k gS A vko”;drk gS ÁR;sd Lrj ij Hkz"Vkpkj dks lekIr djus dh] ;kstukvksa

ds leqfpr Ápkj&Álkj dh rFkk muds ljyhdj.k dh ftlls bu ;kstukvksa dk ykHk okLrfod :i ls vlyh ik=ksa dks fey

lds A ÁR;sd Lrj ij nykyksa ,oa ,tsVksa dh mifLFkfr dks lewy lekIr fd;k tkuk pkfg, ftlls lh/ks&lh/ks O;fDr fcuk fdlh

ck/kk ,oa oS/kkfudrk ds bu ;kstukvksa dh mi;ksfxrk dk ykHk mBk ldsa rFkk ljdkjh dks"k dk lnqi;ksx gks lds A

Hkkjr esa vifjfer lalk/ku gSa ijUrq vko”;drk gS muds leqfpr mi;ksx dh A mnkgj.k ds fy, Hkkjr esa egaxh ydMh dks

Hkh lkFkZdrk ls Á;ksx djus ds LFkku ij bZa/ku ds :i esa tyk fn;k tkrk gS A fofHkUu rjg dh oLrqvksa dks iqu% Áfdz;u ds LFkku

ij dCkkM esa Mky fn;k tkrk gS tcfd iqu% Áfdz;u tgka i;kZoj.kh; n`f"V ls Js"B rks gS gh]lkFk gh ykHknk;drk dh ǹf"V ls

Hkh ykHkdkjh gS A Hkkjr esa esjh nf̀"V esa bu lcls Hkh xaHkhj leL;k gS tuekul dh ekufldrk dh tks fd lkekU; :i ls vR;Ur

nwf"kr gks pqdh gS A O;fDr ek= O;fDrxr ykHk ,oa fgr dks loksZifj ekurk gS] vU; ckrksa dks fy, ̂gesa D;k* ̂eq>s D;k QdZ iM+rk

gS* tSls tqeyksa ls vius vkidks i`Fkd dj ysrk gSA okLro esa Hkz"Vkpkj dk ewy ;gh gS fd ge ;su&dsu&Ádkjs.k vius fgr dh

ckr djrs gSa vkSj ;gh ij jk"Vªfgr xkS.k gks tkrk gS A tc rd ÁR;sd O;fDr dks vius lkoZtfud mRrjnkf;Ro dk vglkl ugha

gksxk tc rd jk"Vªh;rk dh Hkkouk eu esa mRiUu ughsa gksxh] tc rd vketu ekul dh euks/kkj.kk esa ifjorZu ughsa gksxk] rc

rd Hkkjrh; vFkZO;oLFkk ds lEeq[k fofHkUu pqukSfr;ka cuh jgsxh vkSj mudk fujkdj.k ,d nq"dj dk;Z gksxk A

orZeku le; Hkkjrh; vFkZO;oLFkk dh nf̀"V ls Lof.kZe volj gSA oSf'od ,ao vUrjkZ"Vªh; iVy ij Hkkjrh; vFkZO;oLFkk

vR;Ur l”kDr ,oa lq–<+ :i esa mHkj jgh gS vkSj ,d lhek rd LFkkfir gks pqdh gSA jk"Vªh; ,oa vkUrfjd LRkj ij bl Lof.kZe

dky dks Hkqukus ds fy, gesa viuh vkUrfjd ifjfLFkfr;ksa dk fo”ys"k.k ,oa vkdyu djuk gksxk A ns”k esa iSB cuk pqdh leL;kvksa

,oa pqukSfr;ksa dk lkeuk djuk gksxk vkSj mudks tM+ ls feVkus ds Á;kl djus gksxsa A dqN lkFkZd ljdkjh ,oa xSj ljdkjh Á;kl
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rFkk tuekul esa lkoZtfud mRrjnkf;Ro dk cks/k bu pqukSfr;ksa dks voljksa esa ifjofrZr dj ldrk gS vkSj Hkkjrh; vFkZO;oLFkk

ÁR;sd Lrj ij Js"Brk ÁkIr dj Hkkjr dks fo”o xq: ds :i esa LFkkfir dj ldrh gS A

lanHk Z
1. Economic Times of India– fofHkUu vad
2- Hkkjr dk vkfFkZd losZ{k.k &fofHkUu vad
3- bafM;k VqMs &fofHkUu vad
4- fctusl VqMs &fofHkUu vad
5. www.india.gov.in

6. www.niti.gov.in

7. India 2020- A Vision for the New Millennium-A.P.J Abdul Kalam, Y.S.Rajan,Penguin Publications

8. Convenient Action-Continuity for Change – Narendra Modi, Lexis Nexis Publications
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foRrh; ,oa vkfFkZd eUnh vkSj fodkl'khy ns'k Hkkjr

ds fo'ks”k lUnHkZ esa

MkW0 dey flag

,lksfl,sV izksQslj] okf.kT; ladk;] fgUnw LukrdksÙkj egkfo|ky;] eqjknkckn] m0iz0A

lkjka'k%& Hkkjr ,d fo”kky ,oa fodkl”khy ns”k gSA ;g fo”o dk lcls c<k yksdra= gSSA fo”o ds vf/kdk¡”k ns”kksa esa o"kZ

1990 ds ckn u;s vkfFkZd izLrko Lohdkj dj fy;s x;sA vkfFkZd izLrko Lohdkj djus ds ckn fo”o ds ns”kksa dh vFkZO;oLFkk]

oSf”od vFkZO;oLFkk esa ifjofrZr gks x;hA izLrqr “kks/k i= esa geus foRrh; ,oa vkfFkZd eUnh dk vk”k;] fo”o ds fodflr ns”kksa

esa eUnh dh fLFkfr] fo”o ds fodkl”khy ns”kksa esa eUnh dh fLFkfr] fodkl”khy ,oa fodflr ns”kksa esa eUnh dh fLFkfr dh rqyuk]

Hkkjr esa foRrh; ,oa vkfFkZd eUnh ds eq[; dkj.k] Hkkjr esa foRrh; ,oa vkfFkZd eUnh dh orZeku fLFkfr] Hkkjr esa foRrh; ,oa

vkfFkZd eUnh ls fuiVus ds mik;ksa dk v/;;u fd;k gSSA fu"d"kZr% ;g dgk tk ldrk gS fd orZeku oSf”od ifjfLFkfr;ksa esa

fo”o ds vf/kdka”k ns”kksa esa vFkZO;oLFkkvksa dh lsgr T;knk vPNh ugha gS] fdarq Hkkjr fo”o dh lcls rhoz xfr ls c<+us okyh

vFkZO;oLFkk gS] tks Ø; “kfDr ds vk/kkj ij fo”o esa rhljs LFkku ij rFkk dqy vFkZO;oLFkk esa fo”o esa lkrosa LFkku ij gSA Hkkjrh;

vFkZO;oLFkk rFkk Hkkjr ljdkj cgqr etcwr gSA blfy, ge dg ldrs gaS fd vFkZO;oLFkk esa tks fxjkoV vk;h gS] og vLFkk;h

gS] ftls ljdkjh iz;klksa }kjk tYnh gh iVjh ij yk;k tk;sxkA

izLrkouk%& Hkkjr ,d fo”kky ,oa fodkl”khy ns”k gSA ;g fo”o dk lcls c<k yksdra= gSSA ;gk¡ dh tula[;k dk ,d

ogqr cMk fgLlk izR;{k ,oa vizR;{k #i ls d`f"k ij vkfJr gSA Hkkjr dh vFkZO;oLFkk fo”o dh lcls mHkjrh gqbZ vFkZO;oLFkk

gSA fo”o esa yxHkx 200 ns”k gSaA orZeku esa Hkkjr dh vFkZO;oLFkk Ø; “kfDr ds vk/kkj ij fo”o esa rhljs LFkku ij gSA fo”o

esa vFkZO;oLFkk dh jSad esa Hkkjr dh vFkZO;oLFkk bl le; lkrosa uEcj ij gS] tcfd dqN le; igys ;g 6osa LFkku ij FkhA fo”o

ds vf/kdk¡”k ns”kksa esa o"kZ 1990 ds ckn u;s vkfFkZd izLrko Lohdkj dj fy;s x;sA vkfFkZd izLrko Lohdkj djus ds ckn fo”o

ds ns”kksa dh vFkZO;oLFkk] oSf”od vFkZO;oLFkk esa ifjofrZr gks x;hA bldk ;g izHkko gqvk] fd fdlh ,d ns”k ;k dqN ns”kksa esa

vxj dksbZ Hkh O;kikj ,oa okf.kT; ls lEcfU/kr dksbZ Hkh ?kVuk ?kfVr gksrh gS] rks mldk vlj iwjs fo”o ds O;kikj ,oa cktkj

ij i<rk gSA orZeku le; esa iwjs fo”o dh vFkZO;LFkk ij eUnh ds ckny Nk;s gq, gSa] pkgs og fodflr ns”k gks ;k fodkl”khyA

fo”o esa yxHkx 40 ns”k fodflr ns”k gSa ,oa yxHkx 160 ns”k fodkl”khy ns”k gSaA Hkkjr ,d fodkl”khy ns”k gS] fdUrq bls fuEu

e/;e vk; Js.kh okys ns”kksa dh lwph esa “kkfey fd;k x;k gSA izLrqr “kks/k i= esa ge fuEufyf[kr igyqvksa dk v/;;u

djsaxsa&foRrh; ,oa vkfFkZd eUnh dk vk”k;] fo”o ds fodflr ns”kksa esa eUnh dh fLFkfr] fo”o ds fodkl”khy ns”kksa esa eUnh dh fLFkfr]

fodkl”khy ,oa fodflr ns”kksa esa eUnh dh fLFkfr dh rqyuk] Hkkjr esa foRrh; ,oa vkfFkZd eUnh ds eq[; dkj.k] Hkkjr esa foRrh;

,oa vkfFkZd eUnh dh orZeku fLFkfr] Hkkjr esa foRrh; ,oa vkfFkZd eUnh ls fuiVus ds mik; ,oa fu"d"kZA

foRrh; ,oa vkfFkZd eUnh dk vk'k;%& orZeku le; esa Hkkjr lfgr fo”o ds vf/kdk¡”k ns”kksa esa eUnh dh vkgV “kq# gks

x;h gSA vf/kdk¡”k ns”kksa esa eUnh ;k lqLrh ds Li"V ladsr fn[kk;h i<+ jgs gSaA fdlh Hkh ns”k esa tc vkfFkZd xfrfof/k;ksa esa pkSrjQk

fxjkoV vkrh gS rks ;g vFkZO;oLFkk ds eUnh dh rjQ c<us ds ladsr gksrs gSA o"kZ 2007 ls o"kZ 2009 ds chp esa iwjh nqfu;k esa

eUnh dk vlj jgk Fkk] bllas igys o"kZ 1930 esa Hkh fo”o esa eUnh dk vlj jg pqdk gSA vFkZO;oLFkk ds eUnh dh pisV esa vkus

ds izeq[k ladsrksa ds ek/;e ls ge blds eryc dks Li"V #i ls le> ldrs gS&tc fdlh ns”k dh th-Mh-ih- frekgh nj&frekgh

?kVrh tkrh gS] rks vFkZO;oLFkk esa eUnh dh fLFkfr “kq# gks x;h gksrh gSA tc fdlh ns”k esa yksx oLrqvksa ,oa lsokvksa dk datEi”ku

de dj nsrs gSa] rks ;g Hkh eUnh dh rjQ b”kkjk gksrk gSA bldk ;g Hkh eryc gksrk gS fd yksxksa ds ikl iSlksa dh deh gks x;h

gSA tc fdlh ns”k dh vFkZO;oLFkk esa vkS/kksfxd mRiknu yxkrj ?kVrk tkrk gS rFkk QSfDVª;ksa ,oa feyksa esa rkys yx tkrs gS ;k

yxus dh fLFkfr gksrh gS rks ;g eUnh dk Li"V ladsr gksrk gSA ns”k esa csjkstxkjh yxkrkj c<us yxrh gS] D;ksafd oLrqvksa dh ek¡x
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u gksus ds dkj.k] m|ksx& /kU/kksa esa mRiknu de djuk iMrk gSA QSfDVª;ksa ,oa fey ekfydksa dks vius deZpkfj;ksa dh ?kVuh djuh

iMrh gSA bl fLFkfr esa yksxksa dh dekbZ de gks tkrh g]S ftldk ifj.kke ;g gksrk gS fd og cpr de dj ikrsa gS] rFkk viuk

cSad esa tek iSlk fudkydj [kpZ pykrs gS] bl fy, mudh Ø;”kfDr Hkh de gks tkrh gSA bl fLFkfr esa yksxksa dh de dekbZ

ds dkj.k cpr de gksrh gSA cpr de gksus ds dkj.k cSadksa es tek de gksrh gS]ftl dkj.k cSad ,oa vU; foRrh; laLFkkvksa ds

ikl iSlk de gksrk gS] rks og _.k dh vkiwfrZ de djrs gSaA “ks;j cktkj vfLFkj gksa tkrk gS] D;ksafd yksx cktkj esa de fuos”k

djrs gSA D;ksafd muds ikl iSlksa dh deh gksrh gSA vFkZO;oLFkk esa rjyrk ?kVrh gS D;ksafd turk vius iSls dks de [kpZ djrh

gS] ;k cpkdj vius ikl j[krh gSA

fo'o ds fodflr ns'kksa esa eUnh dh fLFkfr%& fo”o esa yxHkx 40 ns”k fodflr gSA fodflr ns”kksa esa vesfjdk] baXyS.M]

tkiku] teZuh] dukMk] Ýk¡l] #l] vkLVsªfy;k] bVyh] ukosZ] LohMu] fLoVtjyS.M] U;wthyS.M ,oa MsuekdZ vkfn izeq[k gSaA vesfjdk

esa Hkh eUnh ds ckny eaMjk jgs gSaA vesfjdk esa gj eUnh ls igys ;hYM doZ ns[kus dks feyrk gS] bls eUnh dk ladsr ekuk tkrk

gS] D;ksafd o"kZ 2007 esa Hkh ,slk okWUM ;hYM doZ ns[kus dks feyrk FkkA tkiku esa cgqr lkjh ifjfLFkfr;ksa ds dkj.k eUnh vk jgh

gSA vesfjdk ,oa phu esa tkjh VsªM okj ds dkj.k fo”o ds izeq[k ik¡p fodflr ns”kksa Øe”k teZuh] bVyh] baXyS.M] tkiku ,oa Ýk¡l

esa flyksMkÅu ;k eUnh tSlh fLFkfr mRiUu gksus dh fLFkfr vk jgh gSA

fo'o ds fodkl'khy ns'kksa esa eUnh dh fLFkfr %& phu fo”o dk lcls izeq[k fodkl”khy ns”k gS] o"kZ 2019 esa ;gk¡ ds

LVkWd ekdZsaV esa 28% dh fxjkoV ntZ dh x;h gSA ikfdLrku dh vFkZO;oLFkk esa Hkh eUnh ds Li"V ladsr ns[kus dks fey jgs gSa]

D;ksafd ;gk¡ ij d`f"k ,oa m|ksxksa esa fxjkoV ntZ dh tk jgh gSA o"kZ 2019 dh fo”o cSad dh fjiksVZ esa b.Mksusf”k;k dh vFkZO;oLFkk

esa Hkh flyksMkmu dh rLohj is”k dh x;h gSA fo”o cSad dh rktk fjiksVZ ds vk/kkj ij nf{k.k ,f”k;k ds ns”kksa esa Hkh flyksMkmu

dh fLFkfr mRiUu gks jgh gS] D;ksafd bu ns”kksa esa Hkh dbZ {ks=ksa esa xzksFk esa fxjkoV ntZ dh x;h gSA bu lc ds ckctwn Hkh nf{k.k

,f”k;k ds dqN izeq[k ns”kksa] tSls ckWXykns”k] usiky] ikfdLrku rFkk Jhyadk vkfn ns”kksa dh vFkZO;oLFkkvkas esa fxjkoV ds ckotwn

Hkh mudh fLFkfr Hkkjrh; vFkZO;oLFkk dh orZeku fLFkfr ls csgrj gSA

fodkl'khy ,oa fodflr ns'kksa esa eUnh dh rqyuk %& fo”o ds fodflr ns”kksa esa orZeku le; esa flyksMkmu ,oa eUnh

dk izHkko cgqr de ns[kus dks fey jgk gS] tcfd fodkl”khy ns”kksa esa] fo”ks"kdj Hkkjr] ikfdLrku ,oa phu esa fodflr ns”kksa dh

vis{kk eUnh dk vlj T;knk fn[kkbZ iM+ jgk gSA bfrgkl xokg gS fd o"kZ 1930 ,oa o"kZ 2007&08 esa fo”o ds izeq[k fodflr

ns”kksa esa fo”ks"kdj vesfjdk ,oa baXyS.M esa eanh dk cqjk vlj i<+ pqdk gS] D;ksafd o"kZ 2007 esa vesfjdk esa eanh ds dkj.k dbZ cSadksa

dh fLFkfr dkQh [kjkc gks x;h FkhA o”kZ 2007&08 esa eanh dk Hkkjr lfgr fo”o ds izeq[k fodkl”khy ns”kksa esa dksbZ [kkl foijhr

izHkko ugha i<+k Fkk] D;ksafd fodkl”khy ns”kksa ds yksx ml le; Hkh ,oa vkt ds nkSjs esa Hkh cpr ds lkekU; lk/kuksa tSls ,Q0Mh0

,oa vkj0Mh0 vkfn ij T;knk fo”okl djrs gaS] tcfd fodflr ns”kksa esa fo”ks"kdj vesfjdk vkfn eas yksx vius iSls dks vf/kdrj

cktkj esa fuos”k djrs gS] rFkk NksVs&c<+s vf/kdrj dke cSdks ls dtZ ysdj djrs gaSA

Hkkjr esa foÙkh; ,oa vkfFkZd eUnh ds eq[; dkj.k%& Hkkjr esa orZeku le; esa foÙkh; ,oa vkfFkZd eUnh dh fLFkfr ds

dbZ egRoiw.kZ dkj.k gSa ftudk fooj.k fuEufyf[kr :i esa fd;k tk ldrk gS&

1 - foeqnzhdj.k ;k uksVcUnh%& Hkkjr esa 8 uoEcj] 2016 dks Hkkjr ljdkj us 500 :0 ,oa 1000 :0 ds uksVksa ds

foeqnzhdj.k dh ?kks"k.kk dj nh] ftlls yxHkx 86% eqnzk dk ,d gh >Vds esa foeqnzhdj.k dj fn;k x;kA bl dk;Zokgh dks djus

ds ljdkj ds pkj eq[; mís”; Fks ¼i½ dkyh vFkZO;oLFkk dks ns”k ls [kRe djuk] ¼i½ vkradokfn;ksa rFkk rLdjksa }kjk cM+s ewY;ksa ds

uksVksa ds iz;ksx ij jksd yxkuk] ¼iii½ udyh uksVksa ij jksd yxkuk] ,oa ¼iv½ Hkz"Vkpkj dh xfrfof/k;ksa ij fu;U=.k djukA foeqnzhdj.k

djus ls vFkZO;oLFkk dks dksbZ [kkl ykHk rks ugha gq,] fdUrq uqdlku cgqr vf/kd gks x;s] tSals dkyh /ku lEink ij dksbZ [kkl

vlj ugha iM+k] vlqfo/kk ,oa vkfFkZd mFky&iqFky gks x;h] dkyh vFkZO;oLFkk ij dksbZ [kkl izHkko ugha iM+k] vkradokn dks jksdus

esa ,oa Hkz"Vkpkj dks [kRe djus esa dke;kch ugha feyh] cfYd vFkZO;oLFkk udnh dh leL;k ls tww>us yxhA Hkz"Vkpkj fo”o dh
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cgqr c<+h leL;k gS] tks fodflr ,oa fodkl”khy nksuksa izdkj ds ns”kksa esa [kwc Qy&Qwy jgh gS] ftls ge ,d lkj.kh ds ek/

;e ls le>kus dh dksf”k”k dj jgs gaS&

Hkz"Vkpkj cks?klwpd] 2017

BRICS: czkthy] :l] Hkkjr] phu rFkk nf{k.k vÝhdk

Source: Reserve Bank of India, Microeconomic Impact of Demonetisation- A Preliminary Assessment (Mumbai,
march10, 2017) Ibid, pp.33-4.

2- th0,l0Vh0 Hkh Hkkjrh; vFkZO;oLFkk esa flyksMkÅu dk ,d egRoiw.kZ dkj.k gS] D;ksafd ns”k esa vf/kdrj oLrqvksa dks blls

ckgj j[kk x;k gS] vkSj cgqr oLrqvksa dks cgqr de dj LySc esa j[kk x;k gS] ftlls ljdkj ds dj laxzg eas deh vk;h gSA

3- orZeku le; esa vUrjkZ"Vªh; Lrj ij dPps rsy dh dherksa esa òf) gksus ds dkj.k Hkkjr esa eg¡xkbZ c<+h gSA

4- Mkyj ds eqdkcys Hkkjrh; :i;s dh dher yxkrkj de gksrh tk jgh gSA

5- Hkkjr esa vk;kr ds eqdkcys fu;kZr esa yxkrkj fxjkoV gks jgh gS] ftlds dkj.k Hkkjr dk jktdks"kh; ?kkVk yxkrkj c<+rk

tk jgk gS rFkk fons”kh eqnzk Hk.Mkj esa deh vk jgh gSA

6- vesfjdk ,oa phu ds chp VªsM ckj ds dkj.k Hkh Hkkjr esa foÙkh; ,oa vkfFkZd eanh dh fLFkfr mRiUu gks jgh gS] vkfnA

Hkkjr esa vkfFkZd eUnh dh orZeku fLFkfr %& Hkkjr esa foÙkh; ,oa vkfFkZd eUnh dh fLFkfr dks fuEu izdkj

Li"V fd;k tk ldrk gS&

1- vkVks lsDVj esa fiNys 1 lky ls yxkrkj fxjkoV ns[kh tk jgh gS] ftlds dkj.k fcØh esa 31% rd fxjkoV ds dkj.k mRiknu

de djuk iM+ jgk gS vkSj deZpkfj;ksa dh N¡Vuh djuh iM+ jgh gSA bl lsDVj esa vc rd 3 yk[k ls T;knk deZpkfj;ksa dks

ukSdjh ls fudky fn;k x;k gSA

2- Hkkjr esa VSDlVkby lsDVj esa Hkh vc rd yxHkx 35% fxjkoV ntZ dh x;h gS] ftl dkj.k 25 ls 30 yk[k deZpkfj;ksa dh

ukSdfj;ksa ij [krjk eaMjk jgk gSA

3- fj;y ,LVsV lsDVj esa 31 ekpZ 2019 rd ns”k ds 30 c<+s “kgjksa esa yxHkx 13 yk[k edku cudj rS;kj gS] ftuds fy, [kjhn

djus okyksa dk bartkj djuk iM+ jgk gSA

4- cSadks }kjk m|ksxksa ,oa vU; O;fDr;ksa dks fn;s tkus okys _.k esa cgqr deh vk;h gS] tks deh fiNys 58 lkyksa ds fuEu Lrj

gSA

Øe 
l a[; k 

lcls de Hk z”V  n s’kk sa d s u ke CPI Ld ksj  Ø e 
l a[; k 

lokf/k Zd  Hk z”V n s’kk sa ds uke C PI Ld k sj 

1 - 
2 - 
3 - 
3 - 
3 - 
6 - 
6 - 

U; wt hy S.M 
M suek Wd Z 
fQuy S.M 

u ko sZ  
fLoVt jy S.M 

flxk ai qj 
LohMu 

89 
88 
85 
85 
85 
84 
84 

17 5 
17 7 
17 8 
17 9 
18 0 
 

lwM ku  
vQxkfuLr ku  

l hfj; k 
n f{ k.k l wMku 
lkse kfy; k 

16 
15 
14 
12 
9  

Øe 
l a[; k 

B R ICS ns'k C PI Ld k sj Ø e 
l a[; k 

v U; cM +s n s’k C PI Ld k sj 

71 
77 
81 
96 
13 5 

n f{ k.k vÝhd k 
p hu 
Hkkjr 
c zkt hy 
:l 

43 
41 
40 
37 
29 

8  
16 
20 
11 7 
14 3 

b aXy S.M 
vesfjd k 
t kiku 

ikfdLr ku 
ckaXy kn s’k 

82 
75 
73 
32 
28 
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5- th Mh ih fodkl nj 4-5% ds Lrj rd igq¡p x;h gS] tks caXykns”k ds th Mh ih fodkl nj ls Hkh uhps gSA Hkkjr esa blus

6-5 lky dk fjdkMZ rksM+ fn;k gSA

6- o"kZ 2019 esa dherh oLrqvksa tSls lksuk vkfn ds vk;kr es 5-3% dh deh vk;h gS] tks fiNys lky ;kfu o"kZ 2018 esa 6-3%

c<+r esa FkhA

Hkkjr esa vkfFkZd eUnh ls fuiVus ds mik; %& Hkkjr esa eUnh ls fuiVus ds fy, fuEu mik; fd;s tk ldrs gSa&

1- lcls igys rks ns”k es [kir dks c<+kus dh t:jr gSA [kir c<+kus ds fy, ljdkj dks ,sls mik; djus gksaxs ftlls yksxksa

dh [kjhnkjh {kerk c<+sA vHkh lcls T;knk fnDdr xzkeh.k lsDVj esa gSA xzkeh.k {ks= esa jgus okys yksxksa dh [kjhnkjh vkSj

miHkksx {kerk dks c<+kus dh t:jr gSA

2- fj;y ,LVsV lsDVj esa yxs yksxksa dks ;g djuk pkfg, fd] tks edku cudj rS;kj gS] [kjhnkj ugha fey jgs gaS rks mudh

dher ?kVkdj] lLrh C;kt nj ij _.k miyC/k djkdj edkuksa dks cspus dh dksf”k”k djuh pkfg,] rFkk dqN le; ds fy,

edkuksa ds fuekZ.k esa deh dj nsuh pkfg,A

3- orZeku le; esa cSadks dh rjQ ls m|ksxksa ds fy, dtZ nsus dh nj esa tks deh vk;h gS] mlds fy, ljdkj }kjk cSadks dh

fpUrk nwj djus dk iz;kl djuk pkfg,] rkfd cSad cs[kkSQ gksdj m|ksxks ds fy, _.k nsus yxsaA

4- y?kq ,oa lhekUr m|ksx ns”k dh jh<+ gSA blfy, bl {ks= esa yxh dEifu;ksa dks izksRlkgu nsus ds fy, ljdkj }kjk vfrfjDr

VSDl cSfufQV nsuk pkfg,A

5- cSadks esa ,uih, dh leL;k ls fuiVus ds fy, Hkkjr ljdkj vc rd 2-98 yk[k djksM+ :i;s dh foÙkh; enn ns pqdh gSA

ljdkj }kjk cSadks ds fy, vkSj T;knk enn dh tkuh pkfg,A

6- Hkkjr esa thMhih xzksFk jsV yxkrkj fxj jgh gS] ftlls fuiVus ds fy, ljdkj }kjk c<+s vkfFkZd lq/kkjksa dh t:jr gSA

7- ns”k dh ljdkj ,oa turk }kjk [kpksZa esa dVkSrh djds ,oa fQtwy[kpkZsa dks de djds cpr dks c<kuk pkfg,A

8- ljdkj }kjk bZt vkWQ MwbZax fctusl vfHk;ku ds rgr ns”k esa dkjksckj djuk vklku cuk;k x;k gSA ysfdu ;g vHkh fnYyh

,oa eqacbZ tSls cM+s “kgjksa rd gh lhfer gSA bl vfHk;ku dks Hkkjr ds leLr izns”kksa esa pyk;k tkuk pkfg,] rkfd ns”k dh

vFkZO;oLFkk esa tku vk ldsaA

9- mijksDr mik;ksa ds vfrfjDr Hkkjr dh ljdkj }kjk ,oa turk }kjk ,sls leLr mik; djus pkfg,] ftlls Hkkjrh;

vFkZO;oLFkk esa mRlkgtud òf) gksA

fu"d"kZ %& orZeku oSf”od ifjfLFkfr;ksa esa fo”o ds vf/kdka”k ns”kksa esa vFkZO;oLFkkvksa dh lsgr T;knk vPNh ugha gSA fo”o

ds “kfDr”kkyh ns”kksa esa] pkgs vesfjdk gks ;k baXyS.M ;k teZuh ;k tkiku ;k dksbZ vkSj fodflr ns”k gks] mu ns”kksa esa Hkh bl le;

vFkZO;oLFkk dh fLFkfr cgqr T;knk csgrj ugha gSA fo”o ds vf/kdka”k fodkl”khy ns”kkas esa pkgs phu gks ;k Hkkjr ;k vU; dksbZ

vkSj fodkl”khy ns”k gks] buesa vFkZO;oLFkk dh fLFkfr detksj gSA Hkkjr fo”o dh lcls rhoz xfr ls c<+us okyh vFkZO;oLFkk gS]

tks Ø; “kfDr ds vk/kkj ij fo”o esa rhljs LFkku ij rFkk dqy vFkZO;oLFkk esa fo”o esa lkrosa LFkku ij gSA fdUrq fiNys yxHkx

1 o"kZ ls Hkkjr dh vFkZO;oLFkk ds dne dkQh Mxexk;s gq, gSa] D;ksafd bl vof/k esa Hkkjr esa vkS|ksfxd {ks=ksa eas] pkgs vkWVks lsDVj

gks ;k VSDlVkby lsDVj gks ;k vU; dksbZ lsDVjA vf/kdka”k esa xzksFk jsV esa fxjkoV ntZ dh tk jgh gS] tks Hkkjrh; vFkZO;oLFkk

esa flyksMkÅu ;k eUnh dh rjQ b”kkjk dj jgh gSA Hkkjrh; vFkZO;oLFkk ijEijkxr :i ls dkQh etcwr gS] ;gk¡ dh ljdkj

cgqr etcwr gS rFkk mldh bPNk”kfDr cgqr etcwr gSA blfy, ge dg ldrs gS fd vFkZO;oLFkk esa tks fxjkoV vk;h gS] og

vLFkk;h gS] ftls ljdkjh iz;klksa }kjk tYnh gh iVjh ij yk;k tk;sxkA
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lUnHk Z%&
1- Hkkjrh; vFkZO;oLFkk] oh0ds0 iqjh ,oa ,l0 ds0 feJ
2- nSfud tkxj.k] 30 fnlEcj] 2019] P&13] 25

tuojh] 2020 P&1
3- fgUnqLrku 16 fnlEcj] 2019] P&10
4- bySDVªksfuDl ehfM;k&fofHkUu pSuYl] ¼fMcsVl½A
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diM+k m|ksx vkSj GST

fufru xks;y

“kks/kkFkhZ] ,u-vkj-bZ-lh- dkWyst] [kqtkZ] ftyk&cqyUn”kgj

MkW0 lat; dqekj caly

“kks/k funsZ”kd ,oa ,lksfl,V izksQslj] okf.kT; ,oa iz”kklu ladk;]

,u-vkj-bZ-lh-dkWyst] [kqtkZ ftyk&cqyUn”kgj

lkjka'k % izLrqr “kks/ki= oLrq ,oa lsokdj ¼GST½ ds bfrgkl rFkk iqjkuh dj O;oLFkk ij izdk”k Mkyrk gSA lkFk gh “kksèki=

ns”k esa GST ykxw djus ds fy, iwoZorhZ ;w-ih-,- ljdkj rFkk eksnh ljdkj }kjk fd, x, iz;klksa ij Hkh izdk”k Mkyrk gSA “kksèki=

esa lkekU; oLrqvksa ij fdl izdkj dj yxk;k x;k gS rFkk lkFk gh diM+s ij Hkh fdl izdkj GST yxk;k x;k gS] mls Hkh

Li"V fd;k x;k gSA GST O;oLFkk esa izR;sd O;kikjh dks vc fVu ¼TIN½ uEcj ds LFkku ij GST uEcj fn;k x;k gSA ftls

GSTIN dgrs gSaA bl “kks/ki= esa crk;k x;k gS] fd fdl izdkj ljdkj }kjk GSTIN dk fuekZ.k fd;k x;k gSA izLrqr “kks/

ki= ;g Hkh rqyuk djrk gS] fd O;kikjh dh ys[kkdeZ O;oLFkk ¼Accounting System½ ij bldk D;k izHkko iM+sxkA lkFk gh

diM+k O;kikjh dh dk;Ziz.kkyh ij blds izHkko dk v/;;u Hkh fd;k x;k gSA GST ds vUrxZr nh xbZ dEiksft”ku Ldhe dk

diM+k O;kikjh fdl izdkj ykHk mBk ldrs gS rFkk dEiksft”ku Ldhe dh fofHkUu lhekvksa dk o.kZu Hkh blds vUrxZr fd;k

x;k gSA  fu"d"kZ ds vUrxZr bl feFkd dks rksM+k x;k gS fd igys diM+s ij dj ¼TAX½ ugha yxrk FkkA lkFk gh ;g Hkh crk;k

x;k gS] fd GST ykxw djus ls ifjpkj.k ykxr ¼Oprating Cost½ esa fdl izdkj òf) gqbZ gS] rFkk Input Tax Credit feyus

ls iw¡th dh ykxr esa fdl izdkj deh vk;h gS] rFkk fofHkUu ns”kksa ls O;kikj le>kSrs ds dkj.k Hkkjr esa diM+s ds fu;kZr ij

foijhr izHkko D;ksa iM+ jgk gSA bl “kks/ki= esa m|ksx ea=ky; }kjk nh x;h dqN flQkfj'kksa dk Hkh lekos”k fd;k x;k gSA ftlls

diM+s ds fu;kZr esa òf) ykbZ tk ldrh gS] rFkk iqjkru Je dkuwuksa esa la”kks/ku ls Hkh ns”k ds vUnj diM+s ds O;kikj esa òf)

dh lEHkkouk O;Dr dh x;h gSA

izLrkouk % Ýkal esa loZizFke 1954 esa oLrq ,oa lsokdj ¼GST½ dks ykxw fd;k x;k Fkk] mlds ckn dukMk us oLrq ,oa lsokdj

¼GST½ dks 1980 ds n”kd esa ykxw fd;k] /khjs&/khjs iwjs fo”o ds 160 ns”kksa esa ¼GST½ ykxw gks x;kA Hkkjr esa Hkh ¼GST½ ,d tqykbZ

2017 dks 101 os lafo/kku la”kks/ku ds lkFk ykxw fd;k x;kA Hkkjr dh izkphu dj O;oLFkk esa dLVe mRikndj vkSj fcØh dj

dk egRoiw.kZ LFkku jgk gSA ysfdu iqjkuh dj O;oLFkk esa lfoZl VSDl dk dksbZ LFkku ugha FkkA ckn esa MkW- eueksgu flag us lu~

1994 esa lsokdj ¼Service Tax½ dh ifjdYiuk nhA vFkkZr 1994 ls lsokdj Hkh ykxw dj fn;k x;kA 2002 esa Hkkjr ljdkj us

lsokvksa vkSj oLrqvksa ij yxus okys VSDl dks ,d lkFk ykus dk fu.kZ; fd;k] ftls Cenvat ¼Central Vat½ dgk x;kA1

GST ds iwoZ dh dj O;oLFkk,¡ %

dsfUnz; dj tks vc ugha yxsaxs

1- dsfUnz; mRiknu dj ¼Centrel Excise Duty½

2- mRikn “kqYd ¼Duties of Excise½

3- vfrfjDr mRikn “kqYd ¼Additional Duties of Exicse) (Goods of Special Importance½

4- vfrfjDr mRikn “kqYd ¼ Additional Duties of Exicse) (Textiles and Textile Product½

5- vfrfjDr lhek “kqYd ¼Additional Duties of Custom½

6- fo”ks”k vfrfjDr lhek ¼Special Additional Duties of Custom½ ¼SAD½

7- lsok dj ¼Service Tax½

8- midj vkSj vf/kHkkj ¼Cesses and Surcharges½ ¼Related to Supply of Goods and Services½



241Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

jkT; dj tks vc ugha yxsxas&

1- jkT; ewY; of/kZr dj ¼State Vat½

2- dsfUnz; jkT; dj ¼Central State Tax½

3- [kjhn dj ¼Purchase Tax½

4- foykflrk dj ¼Luxury Tax½

5- izos”k dj ¼Entry Tax½ ¼A Form½

6- euksjatu dj ¼Entertaintment Tax½ ¼Except Those Levied By the Local Bodies½

7- foKkiu dj ¼Taxes on Advertisement½

8- tqvk vkSj ykWVjh ij dj ¼Taxes on Lottories and Gambling ½

9- jkT; midj vkSj vf/kHkkj ¼State Cesses and Surcharges½

oLrq ,oa lsokdj ds fy, ykxw djus ds fy, iwoZorhZ ljdkjksa }kjk fd, x, iz;kl

Hkkjr esa ¼GST½ dk fopkj vVy fcgkjh oktis;h ljdkj }kjk lu~ 2000 esa yk;k x;kA ijUrq ljdkj ds nksuksa lnuksa esa cgqer

u gksus fd otg ls ikfjr ugha gks ldkA ckn esa ;wih, ljdkj esa foRr eU=h ih- fpnacje }kjk Hkh ebZ 2007 esa GST ds fy,

jkT;ksa ds foRr eaf=;ksa dh la;qDr lfefr dk xBu fd;k x;kA ijUrq jkT;ksa ds chp lgefr u cuus ds dkj.k vizSy 2010 esa dkaxzsl

ljdkj bls ykxw u dj ldhA ckn esa ekpZ 2011 esa Hkh 115oka lafo/kku la”kks/ku fo/ks;d is'k fd;k x;kA ijUrq foi{k ds Hkkjh

fojks/k ds pyrs ;g Hkh ikl u gks ldkA

Ekksnh ljdkj }kjk iz;kl

Ekksnh ljdkj us 122oka lafo/kku la”kks/ku fo/ks;d ¼vuqPNsn 246] 248] 268 bR;kfn esa la”kks/ku½ fnlEcj 2014 esa laln esa

is”k fd;kA tks ckn esa yksdlHkk esa ebZ 2015 esa ikfjr dj fn;k x;kA 4 vxLr 2016 dks jkT; lHkk us Hkh GST la”kks/ku foèks;d

dks ikfjr dj fn;kA yksdlHkk vkSj jkT;lHkk esa GST  fcy ikfjr djkus ds ckn 15 ¼vk/ks ls vf/kd½ jkT;ksa ds fo/kkulHkkvksa

dk vuqeksnu Hkh vko”;d FkkA 25 vxLr 2016 dks GST ds fy, 122osa lafo/kku la”kks/ku fo/ks;d dk vuqeksnu djus okyk igyk

jkT; vle cukA blds ckn fcgkj] e/;izns”k] >kj[k.M] fgekpy izns”k] NRrhlx<+] fnYyh] ukxkyS.M] fetksje] rsyaxkuk]

gfj;k.kk] egkjk"Vª vkSj xksok lfgr dqy 19 jkT;ksa us GST fo/ks;d dks viuh eUtwjh nhA ckn esa ljdkj us fo/ks;d esa dqN vkSj

ifjofrZu fd,A vr% iqu% yksdlHkk esa 29 ekpZ 2017 dks bl fo/ks;d dks ikl djk;kA ckn esa 6 vizSy 2017 dks jkT; lHkk esa

Hkh bls ikfjr djk fy;kA 13 vizSy 2017 dks bl fo/ks;d dks jk"Vªifr Jh iz.kc eq[kthZ dh eUtwjh fey x;hA ftlds ckn 122oas

lafo/kku la”kks/ku fo/ks;d dks iw.kZ :i ls eatwjh fey x;hA 21 twu 2017 rd tEew d”ehj dks NksM+dj lHkh jkT;ksa vkSj

dsUnz”kkflr izn”kksa us GST dkuwu dks ikfjr dj fn;kA

GST O;oLFkk esa dj dh njsa

0 izfr'kr dksbZ VSDl ugha % twV] rktk ehV] eNyh] fpdu] v.Mk] nw/k] ngh] izkd`frd “kgn] rktk Qy] lfCt;k¡] vkVk]

cslu] czsM] izlkn] ued bR;kfnA

5 izfr'kr dj ¼VSDl½ % iSdsV QwM] 500 #i;s ls de ewY; ds twrs&pIiy] feYd ikmMj] czk.MsM  iuhj] dkWQh] pk;] elkys]

lkcqnkuk] dks;yk] nok,¡] dktw] fd”kfe”k] cQZ] ck;ksxSl] irax bR;kfnA

12 izfr'kr dj ¼VSDl½ % 1000 #i;s ls vf/kd ds ifj/kku] eD[ku] iuhj] ?kh] nUreatu] lsyQksu] pEep] dk¡Vs] p”esa] rk”k]

dSjecksMZ] Nkrk] vk;qosZfnd nok,¡] flykbZ e”khu] uedhu Hkqft;k vkfnA

18 izfr'kr dj ¼VSDl½ % 500 #i;s ls vf/kd ds twrs&pIiy] lkW¶Vos;j] chM+h iRrk] fcfLdV] ikLrk] dkWuZ¶ySDl] feujy

okVj] ,uosyi] uksVcqd] czk.MsM diM+s vkfnA
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28 izfr'kr dj ¼VSDl½ % chM+h] pqobaxe] dksYM fMªad] ikuelkyk] “ksfoax Øhe] isUV] “kSEiw] okf”kax  e”khu] vkWVkseksckbZYl]

eksVj lkbfdy bR;kfnA

GSTIN D;k gS&

Hkkjr esa GST O;oLFkk ykxw gksus ls iwoZ lHkh O;kikjh jkT; ewY;of/kZr dj ¼State Vat½ O;oLFkk ls tqM+s gq, Fks] rFkk izR;sd

O;kikjh dks ,d fo”ks"k fVu uEcj ¼TIN NUMBER½ jkT; ljdkj }kjk iznku fd;k x;k FkkA Bhd blh izdkj lsok iznkrkvksa

dks lfoZl VSDl jftLVªs”ku uEcj Central Board of Excise and Custom ¼CBEC½ }kjk fn;k x;k FkkA oLrq ,oa lsokdj

O;oLFkk esa lHkh jftLVMZ djnkrkvksa dks ,d IySVQkeZ ij LFkkukarfjr ¼Transfer½ dj fn;k x;kA bl O;oLFkk esa Hkkjr esa djhc

80 yk[k djnkrkvksa dks fofHkUu IySVQkeZ ls GST IySVQkeZ ij LFkkukarfjr fd;k x;k] rFkk bu lHkh O;kikfj;ksa dks ,d fo”ks"k

oLrq ,oa lsokdj igpku uEcj fn;k x;kA ftls GSTIN uke fn;k x;kA GSTIN dk fuekZ.k dk izk:Ik fuEu izdkj gS&

izR;sd djnkrk dks jkT; ds vuqlkj 15 vadksa dk oLrq ,oa lsokdj uEcj fn;k x;k gSA bldk izk:Ik fuEu izdkj gSA

igys nks vad jkT; dks bafxr djrs gSa tks  Indian Census 2011 ds vuqlkj fn;k x;k gSA izR;sd jkT; dk ,d dksM gksrk

gS tSls mRrj izns”k dk dksM&09 gSA

vxys nl vad djnkrk ds iSudkMZ dk uEcj gSA

13osa LFkku ij fn;k x;k uEcj jkT; esa jftLVªs”ku ds vk/kkj ij fn;k x;k gSA

14osa LFkku ij Z fn;k x;k gSA

15osa rFkk vfUre LFkku ij fn;k x;k vad pSd dksM gSA

dksbZ Hkh O;kikjh vxj viuk jftLVªs”ku GST ds vUrxZr djuk pkgrk gSA rks blds nks rjhds gSa&

1- Via GST Online Portal, 2. Via GST Service Center (Recg. By Government of India)

GSTIN izkIr djus rFkk GST esa jftLVªs”ku Hkkjr ljdkj }kjk fu%”kqYd fd;k tkrk gSA

GST D;k gS\ ¼Goods and Service Tax Network½

;g ,d usVodZ gS tks iwjs GST iksVZy dks lapkfyr djrk gSA ;g iksVZy Hkkjr ljdkj dh lHkh foRrh; ysunsuksa dh tk¡p

esa enn djrk gSA rFkk lkFk gh lHkh djnkrkvksa dks jftLVªs”ku ls ysdj VSDl QkbZy djus rd lHkh lqfo/kk,¡ nsrk gSA

VAT esa ys[kk O;oLFkk o GST esa ys[kk O;oLFkk dh rqyuk

ewY;of/kZr dj rFkk mRiknu dj ds le; ys[kk O;oLFkk ewY;of/kZr dj] dsUnzh; jkT; dj] CST rFkk lsok dj Service Tax

rFkk mRiknu dj ds fy, vyx&vyx [kkrs cuk;sa tkrs gSa tks fuEu izdkj gksrs FksA

1- Excise Payable Account ¼mRiknd ds fy,½

2- Cenvat Credit Account ¼mRiknd ds fy,½

3- Output Vat Account ¼mRiknd ds fy,½
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4- Input Vat Account ¼mRiknd ds fy,½

5- Input Service Tax Account ¼mRiknd ds fy,½

6- Output Service Tax Account ¼mRiknd ds fy,½

7- Excise Payable Account ¼mRiknd ds fy,½

,d O;kikjh dks de&ls&de fuEu [kkrs ¼Account½ j[kus iM+rs FksA

1. Output Vat Account

2. Input Vat Account

3. CST Account (For Interstate Sale & Purchase)2

oLrq ,oa lsokdj esa ys[kkdeZ O;oLFkk%

oLrq ,oa lsokdj O;oLFkk esa lHkh vizR;{k dj tSls mRiknu dj] ewY;of/kZr dj] lsokdj dks ,d dj O;oLFkk GST esa lekfgr

dj fn;k x;k gSA vc O;kikjh dks fuEu [kkrs ¼Account½ j[kus iM+rs gSa&

1. Input CGST Account

2. Output CGST Account

3. Input SGST Account

4. Output SGST Account

5. Input IGST Account

6. Output IGST Account

7. Electronic Cash Ledger ¼ljdkj ds GST iksVZy ij lqpk: j[kuk iM+rk gSA½

lkekU;r% GST O;oLFkk esa vf/kd [kkrs cukus iM+rs gSaA ijUrq bl O;oLFkk esa ys[kkdeZ O;oLFkk igys ls vklku gS rFkk bl

O;oLFkk dk ykHk ;g Hkh gS fd O;kikjh }kjk buiqV VSDl tks fdlh lsok dks izkIr djus ds cnys fn;k x;k gSA mls fcØh ds

vkmViqV VSDl ls lek;ksftr dj ldrk gSA lkFk gh iw¡thxr oLrqvksa ij fn;k x;k dj Hkh fcØh dh vkmViqV VSDl ls lek;ksftr

fd;k tk ldrk gSA tcfd igyh O;oLFkk esa ,slk ugha FkkA blls O;kikjh dks vf/kd VSDl nsuk iM+rk FkkA vc lkekU; rkSj

ij O;kikjh vkWfQl ds fy, [kjhnh xbZ bUoVZj] cSVªh] fÝt] ,;jdUMh”ku vkfn ij fn;s x;s dj dks fcØh ij fy;s x;s VSDl

ls lek;ksftr dj ldrk gSA mRiknd dks Hkh ykHk ;g gS Hkkjh e”khuksa ij fn;s x;s VSDl dk buiqV fcØh ls izkIr VSDl ls

lek;ksftr dj ldrk gSA blls mudh iw¡th dh ykxr ?kV jgh gSA

O;kikjh dh dk;Ziz.kkyh ij oLrq ,oa lsokdj dk izHkko

1- ;kuZ ls rS;kj diM+k cukus rd ;fn diM+k ik¡p O;kikfj;ksa ds ;gk¡ ls xqtjrk gS rks Value Addition gksrk gSA rks ik¡pksa dks

gj fnu [kjhn&cspuk ds fcy cukus iM+saxsA ;fn ,d Hkh O;kikjh blesa pwd djrk gSA rks buiqV VSDl ØsfMV ;gh :d tk;sxkA

2- fiNys ekg ds lHkh fcyksa dh ,d ,Dlsy “khV cusxhA ftls 11 rkjh[k rd viyksM djuk gksxkA ;gh “khV O;kikjh ds fy,

ekfld fjVuZ Hkjus dk vk/kkj Hkh jgsxhA ckn esa O;kikjh ds cspku vkSj [kjhnus okys fcyksa dk feyku Online gksxkA fcy uEcj

ls fcy uEcj eSp gksaxsA

3- Ms<+ djksM+ ls vf/kd fcØh djus okys dks o"kZ esa 25 fjVuZ Hkjus vfuok;Z gSaA ftlesa mls nks fjVuZ izfrekg Hkjus gSa ¼GSTR-

1, GSTR-3B½ Ms<+ djksM+ ls de fcØh okyksa ds ikl nks fodYi gksrs gSaA ;k rks os yksx izfr ekg GSTR-1 Hkj ldrs gSa]

vU;Fkk os izfr frekgh Hkh GSTR-1 Hkh Hkj ldrs gSaA bldk vk”k; ;g gS fd os ;k rks 25 fjVuZ lkykuk Hkjsaxs ;k fQj 17

fjVuZ lkykuk HkjsaxsA
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dEiksft'ku Ldhe% ftu O;kikfj;ksa dh fcØh 1-5 djksM+ #i;s ls de gS mUgsa ljdkj dEiksft”ku Ldhe ysus dk ekSdk Hkh

nsrh gSA ijUrq mldh “krs± fuEu izdkj ls gSa&

1- os O;kikjh jkT; ds ckgj fcØh ugh dj ldrs gSaA

2- os O;kikjh oLrq ,d lsokdj ls eqDr oLrq dh fcØh ugha dj ldrk gS vFkkZr~ tks oLrq “kwU; oxZ esa vkrh gSa] ¼vFkkZr ftu

oLrqvksa ij dksbZ VSDl ugha yxrk gS½ ,slh oLrq vkSj lsok iznkrk dks dEiksft”ku Ldhe ugha nh tkrhA

3- ftl O;kikjh us dEiksft”ku Ldhe dk ykHk fy;k gSA ,slk O;kikjh fdlh xzkgd ls oLrq ,oa lsokdj dh olwyh ugha dj

ldrkA ,slk O;kikjh fcy dkVrs le; nwljs O;kikjh dk GSTIN ugha fy[k ldrk gSA

4- ftl O;kikjh us dEiksft”ku Ldhe ys j[kh gS ,sls O;kikjh ds fy, o"kZ esa ik¡p fjVuZ Hkjus vko”;d gSa] ftlesa 4 fjVuZ izfr

frekgh ¼CMP-08½ rFkk 1 fjVuZ okf"kZd ¼GSTR-9½ Hkjuh gksxhA rFkk ,sls O;kikjh dks dqy fcØh ij frekgh 1 izfr”kr oLrq

,oa lsokdj tek djuk gksxkA ijUrq vxj ykHkkFkhZ QeZ mRiknd Hkh gS rks mls fcØh ij nks izfr”kr GST nsuh gksxhA

oL= m|ksx ds fy;s djksa ds Lrj dk oxhZdj.k ¼Tax Slabs½

dkWVu] uSpjy Qkbcj o ;kuZ % 5 izfr”kr

jsMhesM ,d gtkj #0 ls de % 5 izfr”kr

VSDlVkbZy % 5 izfr”kr

jsMhesM xkjesaVl 1000#0 ls vf/kd % 12 izfr”kr

flaFksfVd ;k ekuo fufeZr Qkbcj % 18 izfr”kr

rFkk flaFksfVd /kkxs

flYd vkSj twV % th,lVh ykxw ugha

fu"d"kZ% iqjkuh O;oLFkk esa diM+s ij VSDl dk u gksuk ,d feFkd FkkA D;ksafd diM+k cuus ds fy, bldk tks dPpk eky

gS ;kuh /kkxk ¼;kuZ½ mlij 12-5 izfr”kr mRiknu dj yxrk FkkA mRiknd ls cqudj ds ikl vkrs&vkrs mRiknu dj rFkk oSV

nksuksa yxrs FksA vkSj cqudj bl VSDl dks ykxr esa “kkfey djds O;kikjh dks nsrs FksA blfy, ,slk dguk iw.kZr% xyr gksxk fd

diM+s ij igys dksbZ VSDl ugha yxrk FkkA jsfMesM diM+ksa ij Hkh igys oSV yxrk FkkA ijUrq bldk LFkku vc oLrq ,oa lsokdj

us ys fy;k gSA diM+k ea=ky; ds vuqlkj diM+k m|ksx dks 9 Hkkxksa esa ck¡Vk x;k gS& blesa [kknh] gS.Mywe] dkWVu] owyu] flYd]

vkVZ ,oa flaFksfVd Qkbcj] twV] dkisZV fofoax] jsfMesM xkjesaV~l rFkk fofHkUu diM+s “kkfey gSaA iqjkuh O;oLFkk esa dsoy ;kuZ

mRiknd Mhyj rFkk forjd dk mRiknu foHkkx rFkk oSV esa jftLVªs”ku Fkk ijarq oLrq ,oa lsokdj yxus ls vc diM+k O;kikfj;ksa

dks Hkh flLVe esa vkuk iM+ jgk gS rFkk viuh [kkrkcgh dks fuf”pr le; ij rS;kj djuk iM+ jgk gSA ftlds fy, mUgsa fdlh

,dkmaVVSaV rFkk GST odhy vkfn dh lsok,¡ ysuh iM+ jgh gSaA ftlls mudh ifjpkyu ykxr igys ls c<+ x;h gSA ftlls diM+s

dh dqy ykxr igys ls c<+ x;h gSA ftldk diM+s dh dqy ek¡x ij dgha&dgha udkjkRed izHkko iM+ jgk gSA3 okf.kT; rFkk

m|ksx ea=ky; }kjk xfBr ,d mPp Lrjh; fo”ks"kK lfefr us oL= m|ksx ds fodkl djus ds fy, dqN flQkfj”ks nha gSa] tks fuEu

izdkj gSa&

1- ckaXykns”k tSls ns”k ftuls Hkkjrh; cktkjksa rd igq¡p ds fy, dksbZ “kqDy ugha olwyk tkrk gSA muds lkFk gq, eqDr O;kikj

le>kSrs dh mUgsa leh{kk djuh pkfg,A D;ksafd tcls GST ykxw gqvk gSA gekjs mRikn dh ykxr 5-76 izfr”kr c<+ xbZ gS

25 fjVuZ dk fooj.k 
1- GSTR1 ¼izfr ekg½ ¾ 12 fjVuZ 
2- GSTR3B ¼izfr ekg½ ¾ 12 fjVuZ 
3- GSTR9 ¼izfr o”kZ½ ¾ 1 fjVuZ 
    dqy fjVuZ        ¾ 25 fjVuZ 

17 fjVuZ dk fooj.k 
GSTR1 ¼izfr frekgh½ ¾ 4 fjVuZ 
GSTR3B ¼izfr ekg½ ¾ 12 fjVuZ 
GSTR9 ¼izfr o”kZ½ ¾ 1 fjVuZ 
dqy fjVuZ         ¾ 17 fjVuZ 
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gekjs fu;kZrd nwljs ns”kksa ls izfrLi/kkZ ugha dj ik jgs gSaA rFkk ckaXykns”k ds lkFk gq, le>kSrs ds dkj.k phu dk lLrk diM+k

ckaXykns”k gksrs gq, Hkkjr vk jgk gSA Hkkjrh; diM+k m|ksx la?k ds vuqlkj diM+k vkSj oL= fu;kZr tuojh 2018 esa 13 izfr”kr

fxjkoV ds lkFk 18 gtkj 600 djksM+ #i;s ij vk x;k gSA tcfd fiNys lky tuojh esa ;g 21 gtkj 500 djksM+ #i;s

FkkA

2- ekStwnk iqjkru Je dkuwuksa esa la”kks/ku% orZeku esa 100 ;k mlls vf/kd Jfedksa dks fu;qDr djus okys fdlh Hkh QeZ dks mUgsa

fdlh Hkh izdkj ls ukSdjh ls fudkyus ;k NaVuh djus dk vf/kdkj ugha gSA vxj os Jfedksa dks ukSdjh ls fudkyuk ;k N¡Vuh

djuk pkgrs gSaA rks Je foHkkx ls vuqefr ysuh gksxhA mlds ckn gh os dksbZ dk;Zokgh dj ldrs gSaA vr% bl izfØ;k esa

yphykiu ykus ds fy, vkS|ksfxd fookn vf/kfu;e 1947 tSls Je dkuwuksa esa la”kks/ku fd;k tkuk pkfg,A lkFk gh ,slh

Qeks± dk ifjlheu Hkh fd;k tkuk pkfg,A ftUgsa jkstxkj dks lekIr djus ls igys Je foHkkx ls vuqefr ysus dh vko”;drk

ugha gSA

3- izkS|ksfxdh mUu;u ds fy, lfClMh dk rRdky forj.k% ljdkj us oL= vkSj twV m|ksx ds mUu;u ds fy, 1 tuojh 1999

dks izkS|ksfxdh mUu;u dks"k ;kstuk ¼TUFS½ dh “kq:vkr dh ftlds vUrxZr fdlkuksa dks C;kt okilh izfriwfrZ@ewy/ku

esa fj;k;r dh lqfo/kk nh xbZ gSA TUFS ds vUrxZr ØsfMV fyad ¼Capital Investment½ lfClMh iznku dh tkrh gSA ;g

;kstuk eq[; :i ls IDBI, SIDBI, IFCI vkSj izeq[k jk"Vªh; cSadksa dh lgk;rk ls lapkfyr dh tk jgh gSA4

lUnHkZ lwph%&
1- GST dk bfrgkl] https//www.studyfry.com

2- Pandey GST Consultant on 22/09/2017

3- diM+k m|ksx ds Åij GST dks ysdj iwjh dgkuh “Source: Dainik Bhaskar.com”

4- oL= m|ksx ds fy;s flQkfj”ksa “https//www.drishtias.com” 30 May 2019
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fganh lkfgR; ds uohure ifj–'; esa L=h foe'kZ

jkds'k dqekj

vfl0 izks0] fgUnh foHkkx] Jh ok".ksZ; egkfo|ky;] vyhx<+] ;w0ih0

 lkjka'k

oSpkfjd fo—fr;ksa ds dkj.k ekuo }kjk çrkfMr+ ] çHkzfer] iz”kksf’kr o vf/kdkj oafpr eqfä ds fy, le; ds lkFk&lkFk

cgqr dqN gekjs thou esa cnyrk jgrk gSA mnkjrkoknh] çKk'khy ekuorkokfn;ksa dk la?k"kZ pyrk vk jgk gSA xkSre cq)] lar

dchj] egkRek T;ksfrck Qqys] ckck lkgc M‚0 Hkhejko vacsMdj dh ijaijk vuojr xfreku gSA ;gh ijaijk orZeku fganh lkfgR;

ds uohure ifj–'; esa Hkh L=h foe'kZ  dh vk/kkjf'kyk cuh gSA fL=;ksa dh Lora=rk o lekurk ds fy, dbZ efgyk lq/kkjdksa

us Hkh egRoiw.kZ Hkwfedk vnk dh ftuesa jekckbZ ukxsaæckyk] lkfo=hckbZ Qqys vkfn egRoiw.kZ gSaA  ^vkn'kZ L=h&Nfo* ds ekeys

esa fganw vkSj eqlyeku ys[kdksa esa vk'p;Ztud oSpkfjd lekurk ns[kuk fnypLi gSA nksuksa dk ;g ekuuk Fkk fd fL=;kas dh fLFkfr

esa iru dk dkj.k vf'k{kk gSA f'k{kk ds ekeys esa Hkkjr dh vkSjrksa dks vaxzst vkSjrksa ds in fpUgksa ij pyuk pkfg, tks ^ifr*

dh vuqifLFkfr esa Hkh reke dke dj ikus esaaa l{ke gSA L=h foe'kZ iwjs lekt ds yksdrkaf=d :ikarj.k vkSj lektokn dh Hkh

,d cgqr cqfu;knh yM+kbZ gSA vxj L=h foe'kZ bl loky dk lkeuk ugha djrk gS] nks&pkj ugha gksrk gS] rks oks fdruk ladh.kZ

jg tk,xk] ge le> ldrs gSaA

izeq[k “kCn& mnkjrkoknh] ekuorkokfn;ksa] vuojr] lekurk] yksdrkaf=d] lektokn A

izLrkouk

oSpkfjd fo—fr;ksa ds dkj.k ekuo }kjk çrkfMr+ ] iz”kksf’kr] çf'kf{kr o vf/kdkj oafpr eqfä ds fy, le; ds lkFk&lkFk

cgqr dqN gekjs thou esa cnyrk jgrk gSA mnkjrkoknh] çKk'khy] ekuorkokfn;ksa dk la?k"kZ pyrk vk jgk gSA

çkphu dky ls ysdj orZeku Hkkjr rd L=h foe'kZ ns[ksa rks gesa irk pysxk fd ogka yksik] eqæk] fo'ojk fuokojh tSlh fonq"kh

fL=;ka gqbZA ysfdu rc ls vc rd L=h foe'kZ gesa ukuk çdkj ds :i esa n`f"Vxkspj gksaxsA oSfnd dky ds vafre le; rd

igq¡prs&igq¡prs L=h dh n'kk o fn'kk esa fujarj fxjkoV vkrh jghA og viuh ml fLFkfr ls gVk nh xbZ] tks mls oSfnd dky esa

izkIr Fkh] tgk¡ og nsoh :i esa iwth tkrh FkhA L=h ds pfj= o fLFkfr esa gq, gzkl dks ml le; dh ifjfLFkfr;ksa esa Hkh ns[kk tk

ldrk gS tc xqyke] rqxyd] f[kyth] yks/kh og eqxy oa'k ls lacaf/kr fons'kh Hkkjr esa vkdj viuk lkezkT; dk;e djrs jgrs

jgsA bl le; esa L=h foe'kZ dh txg L=h nqnZ'kk vo'; ns[kh tk ldrh gSA fL=;ksa ij vR;kpkj Hkh c<+sA L=h dk vf'kf{kr jguk]

inkZ&çFkk cykr~ vkfn ?kVuk,a bl ;qx dh gh nsu dgha tk ldrh gSA

lcls igys gesa mu /kkfeZd xzaFkksa ij fopkj djuk pkfg,] ftUgksaus L=h ds laca/k esa Lora= fopkj çLrqr dj mUgsa iwtus rd

dh mikf/k çnku dhA fganqvksa o flD[k /keZ ds xzaFkksa esa L=h dks bl txg dh tuuh] ikyu gkjh] nsoh vkfn rqY; ekudj cM+k

gh egRoiw.kZ LFkku çnku fd;k x;k gSA ysfdu tgka rd bu xazFkksa dh lkFkZdrk dk ç'u gS] rks og ;s gS fd bu /kkfeZd xzaFkksa

dh ledkyhu lekt esa O;k[;k djus okys iq#"k bu xzaFkksa dks dgha u dgha vkt Hkh ogha rd lhfer j[ks gq, gSa tgk¡ ij mu

fL=;ksa laca/kh fopkj çLrrq fd, x, gSa blhfy, gesa fdlh eafnj esa iafMr dh txg dksbZ L=h ugha fn[kkbZ nsrh o xq#}kjksa esa ikBh

ds LFkku ij dksbZ L=h ml ikB dk xku djrs ugha fn[kkbZ nsrhA

fdlh Hkh lekt dks opuksa] çopuksa] fooknksa vkSj fopkj/kkjkvksa ls ugha cnyk tk ldrkA og fojkV çk—frd vkink ;k ;q)

tSlh ekuo&jfpr nq?kZVuk ls gh cnyrk gS] D;ksafd bUgha ifjfLFkfr;ksa esa gh ekuo psruk lkeqnkf;d :i ls bruh rRij] lrdZ

vkSj lUu) gksrh gSa fd fopkjksa dks 'kCnksa ds ?ksjs ls ckgj fudkydj deZ esa ifjorZu djsa nsA

Fksjh xkFkk cq) lkfgR; dk çeq[k vax rks gS gh] ukjh eqfä ds vkanksyu vkSj L=h foe'kZ ds fy, Hkh egRoiw.kZ xzaFk gSA vkt

tc L=h vkanksyuksa dk iwjk nkSj chr pqdk gS vc mldh iquZO;k[;k Hkh dh tk jgh gS] eq[;r;k L=h v/;;u dh cqfu;kn ds :i
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esa Hkfä vkanksyu dks js[kkafdr fd;k tkrk gSA vaMky] in~ekorh ¼jkekuan dh f'k’;k½ vkSj ehjk ds Økafrdkjh Loj bl v/;;u

dk cht ekus tkrs gSA ;g Bhd gS fd buds ;ksxnku dks udkjk ugha tk ldrk] ij bUgha lcds chp ,d vkokt mu Fksfj;ksa

dh Hkh gS] ftUgksaus /kkjk ds foijhr cgus dk lQy ç;Ru fd;kA vxj ml le; dh lkekftd] lkaLÑfrd] jktuhfrd vkSj èkkfeZd

ifjfLFkfr;ksa dks /;ku esa j[kdj bu Fksjh xkFkkvksa dk v/;;u fd;k tk, rks fuf'pr :i ls dgk tk ldrk gS fd Hkkjrh; lanHkksaZ

esa L=h eqfä dh igyh vkokt FkhA

Fksjh xkFkk ckS) lkfgR; dk çeq[k vax gSA ckS) /keZ ds f=fiVdksa esa lqDrfiVd dk vyx egRo gSA lqDrfiVd dk ,d Hkkx

[kqn~nd fudk; gSA blh fudk; esa FksjhxkFkk,a laxzfgr gSaA cq) }kjk fufeZr la?k esa tks L=h çozT;k çkIr dj ysrh Fkh og Fksjh

dgykrh FkhA ,slk ekuk tkrk gS fd cq) dh ekSlh xkSreh vius lkFk yxHkx 500 fL=;ksa dks ysdj çozftr gqbZ FkhA dqN le;

ckn bu fHk{kqf.k;ksa dk vyx la?k cu x;kA la?k dh 73 Fksfj;ksa dh yxHkx 500 xkFkkvksa dks FksjhxkFkk dgk x;kA FkksjhxkFkk dks

[kqn~nd fudk; ds 15 xzaFkksa esa LFkku fn;k x;k gSA

Fksfj;ksa dh bu xkFkkvksa dks L=htkfr ds çfrjks/k dk igyk Loj dgk tk ldrk gSA ;g ,slk Loj gS] ftuesa fL=;ksa dh viuh

vyx nqfu;k gS] muds lq[kksa dh vuqHkwfr gS] nq[kksa dk xku gS] ihM+k gS] rM+i gS] eqfä dh pkgk gS] rks eks{k çkIr djus dh rhoz

vkdka{kk Hkh gSA thou ds lHkh jax bu xkFkkvksa esa fn[kkbZ nsrs gSaA bu xkFkkvksa ds ek/;e ls rRdkyhu lekt dh jhfr;ksa&dqjhfr;ksa]

vR;kpkjksa&vukpkjksa ij çdk'k iM+rk gSA

rRdkyhu Hkkjrh; lkekftd ifjos'k esa cq) }kjk fL=;ksa dks la?k esa ços'k dh vuqefr nsuk cgqr cM+k Økafrdkjh dne FkkA

;|fi ;g Hkh lR; gS fd igys cq/k Hkh fL=;ksa ds la?k esa ços'k ds f[kykQ Fks vkSj çkjaHk esa mUgksaus fL=;ksa dks la?k esa 'kkfey djus

dk fu"ks/k fd;kA mUgksaus viuh ekSlh xkSreh dks la?k dh igyh fHk{kq.kh ds :i esa nh{kk nhA tks HkkbZ vkuan ds dgus ij gqvkA

dchj us Hkkjrh; ukjh dh xaHkhj laosnuk] vVwV fo'okl] fpLFkk;h laca/k] dBksj ifrozr /keZ] eǹq eqLdku vkSj v/khj fdarq la;r

ân; dh osnuk ysdj Hkäksa ds vuks[ks O;fäRo dk çn'kZu viuh lf[k;ksa esa fd;k gSA L=h esa {kek'khyrk] eerk] mnkjrk] ènq ân;

bR;kfn xq.k mudh L=h lqyHk fo'ks"krk,a gSaA blh xq.k ds dkj.k ?kj ifjokj] lekt esa lkeatL; dk;e gSA dchj us ;fn dkeqd

L=h dh HkRlZuk dh gS rks dkeh iq#"k dks Hkh ugha c['kk gSA muds fy, dkeqd iq#"k gh mruk ifrr gSA blfy, dchj us ikih

ds ctk; iki dh fuank o mls feVkus dk —rladYi mudh dfork dk vk/kkj gSA

rRdkyhu lkearh o fir`lÙkkRed lekt esa L=h dks lkekftd Hkkxsnkjh ls fujLr dj gkf'k, ij /kdsy fn;k x;k FkkA L=h

ds bl vieku] ?k̀.kk o frjLdkj dks 'kk;n ok.kh feyh gks] bldk bfrgkl esa dgha Hkh ftØ ugha gSA rRdkyhu lkekftd <kaps

esa dSn L=h dk xq.kxku ukjh foe'kZ ;k ukjh ds gd esa btkQkA

egkRek T;ksfrck jko Qqys Lo;a ,d egku fopkjd] lekt lq/kkjd] dk;ZdrkZ] nk'kZfud] ys[kd] laiknd vkSj Økafrdkjh Hkh

FksA mudh iRuh lkfo=hckbZ Qqys i<h+&fy[kh ugha FkhA T;ksfrck us mUgsa i<+uk&fy[kuk fl[kk;kA ckn esa lkfo=hckbZ us gh nfyr

lekt dh gh ugha] cfYd ns'k dh çFke f'kf{kdk gksus dk xkSjo çkIr fd;kA ml le; yM+fd;ksa dh n'kk vR;ar n;uh; Fkh vkSj

mUgsa i<+us fy[kus dh vuqefr rd ugha FkhA bl çFkk dks rksM+us ds fy, os nksuksa us lu~ 1848 esa yM+fd;ksa ds fy, ,d fo|ky;

dh LFkkiuk dhA tks Hkkjr esa yM+fd;ksa ds [kqyus okyk igyk L=h fo|ky; FkkA

lkfo=hckbZ Qqys Lo;a bl fo|ky; esa yM+fd;ksa dks i<+kus ds fy, tkrh FkhA ftlls mUgsa yksxksa ds dM+s fojks/k dk lkeuk

djuk iMk+A Ldwy tkrs le; /keZ ds Bsdsnkj o L=h f'k{kk ds fojks/kh lkfo=hckbZ Qqys ij dhpM+ iRFkj] xkscj] dwM+k&djdV]

ekuoey vkSj xkfy;ka Hkh fn;kA ysfdu oks vius lkFk ,d nwljh lkM+h Hkh ys tkrh FkhA ftls os Ldwy esa tkdj cny ysrh FkhA

bu lHkh ds ckotwn mUgksaus gkj ugha ekuh o L=h f'k{kk] lektks)kj o lektksRFkku dk dk;Z viuk tkjh j[kkA

ns'k Hkj esa rsth ls Hkjrs mxz fopkj/kkjk dk nk;jk vkt fu%lansg c<+k gS] ysfdu Qqys fparu Hkh Hkkjrh; çxfr'khy nfyr vkSj

efgyk vkanksyu esa lHkh txg çeq[krk ls ekStwn gS vkSj mldk usr̀Ro dj jgk gSA bl ij xaHkhj ppkZ gks jgh gS vkSj mldk foLrkj

eq[;/kkjk la?k"kZ] mudk L=hoknh fparu] L=h la?k"kksaZ ds fy, vc vkSj vkus okys le; dh lcls cMh+ t:jr gSaA
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M‚0 vacsMdj us ukjh ds lokaZxh.k fodkl ds i{k esa le;&le; ij oSpkfjd o vkanksyukRed yM+kbZ yM+hA mUgksaus ̂ fganw ukjh

dk mRFkku iru* o ̂ ^eqfLye lekt esa ukjh dh fLFkfr vkSj lkekftd xfr 'kwU;rk** tSls ys[kksa esa vius çxfr'khy fopkj j[ksA

L=h f'k{kk ds ckjs esa muds fopkj cgqr gh O;kid FksA L=h ds nnZ dks mUgksaus f'k{kk mipkj ds }kjk njw djuk pkgkA pkgs ckfydk

dh f'k{kk dk ç'u gks ;k mPp f'k{kk dk ç'u] os L=h&iq:’k dks leku f'k{kk ds çcy leFkZd FksA L=h lq/kkj vkSj f'k{kk ds vacsMdjh

lq>koksa dks ;fn O;ogkj esa mrkjk gS rks çdkjkUrj ls dqN dfFkr mPp tkfr;ksa dh efgykvksa us vkSj nfyr efgyk,a dqN dj ugha

ldrha ,slh ckr ugha gSA mUgksaus M‚0 vacsMdj ds le; ds lkekftd o /kkfeZd vkanksyuksa esa dkQh egRoiw.kZ Hkwfedk fuHkkbZA pkgs

og ̂dkykjke eafnj* ços'k dk ç'u jgk gks vkSj euqLef̀r ds ngu dk dk;ZØeA efgyk,a gj ekspsZ ij ejus&feVus dks rS;kj jghaA

1942 esa tc nfyr efgykvksa us ukxiqj esa viuk ̂vf[ky Hkkjrh; efgyk lEesyu* fd;k Fkk rks blesa mifLFkr 30000 efgykvksa

dh la[;k de ugha FkhaA bl lEesyu eas efgykvksa us M‚0 vacsMdj dks L=h fparu djus okyk vuU; usrk ekudj vkeaf=r fd;k

FkkA lEesyu esa ckck lkgc M‚0 vacsMdj us ,d laf{kIr fdarq lkjxfHkZr Hkk"k.k fn;k Fkk fd ̂ ^fdlh Hkh lekt dh çxfr dk lgh

vanktk fL=;ksa esa gqbZ çxfr ls yxk;k tkrk gSA vki ?kjksa ls fudydj ;gk¡ rd vkbZ fu'p; gh vki çxfr ds iFk ij gSaA vki

vius ifr;ksa ds lkekftd dk;ksaZ esa lg;ksx djsaA ifr dh nklh ugha fe= cusa] cPps de iSnk djsa vkSj mUgsa vius iSjksa ij [kM+s

gksus ij gh] mudh jk; ds vuqdwy 'kkfn;ka djsaA csVh&csVk nksuksa dks mPp f'k{kk nsaA vf/kd ugha rks vkt bu FkksM+h lh gh ckrksa

ij vey djsa rks fu'p; gh vkidh çxfr gksxhA**

iafMr jekckbZ mPp f'k{kk çkIr Fkh vkSj mudk ys[ku vius le; ls dgha vkxs jSfMdy L=h&ys[ku vkSj L=h&lq/kkj ds

dk;ZØeksa ds O;ogkfjd fl)kra çLrqr djrk gSA ysfdu Hkkjr ds lanHkZ esa mu fL=;ksa ds ys[ku dks vkpj.k&iqLrdksa ds cjvDl

ns[kus dh vko';drk egllw gksrh gS] tks ceqf'dy lk{kj gks ikbZ Fkha vkSj fir`lÙkkd lekt dh J̀a[kyk esa tdM+h gqbZ jpukjr

FkhaA mUgksaus vkpj.k iqLrdsaA lfgrk,¡ ugha fy[kha cfYd os L=h ds fy, fu/kkZfjr vkpj.kksa dk jpukRed çfrjks/k djrh fn[k iM+rh

gSaA elyu] ckaXyk dh igyh L=h vkRedFkk vkejk thou dh jpukdkj jkllqanjh nsoh tks Nqi Nqi dj i<+uk&fy[kuk lh[krh

gSaA

jekckbZ us fganw L=h dk thou esa vesfjdh ikBdksa dk vkºoku djrs gq, fy[kk& ̂vki lHkh tks bl iqLrd dks i<+sxs rks] esjs

ns'k dh fL=;ksa ds ckjs esa lksfp, vkSj tkfx,] ,d lkekU; Hkko ls mUgsa vkthou nkLrk ,oa ukjdh; nq%[kksa ls eqä djus ds fy,

vkxs cf<+,aA D;k vki ugha vk,axs \ fe=ksa vkSj fgrs"kh yksxksa] f”kf{kr tuksa ,oa ekuorkokfn;ksa eSa çkFkZuk djrh g¡w fd vki lHkh

tks blesa #fp j[krs gksa ;k vius lkFkh ds çfr n;k j[krs gksa Hkkjrh; iqf=;kas ds #nu ls ph[ksa pkgs og {kh.k gh D;ksa uk gksA*

mä fopkj iafMr jekckbZ us Hkkjrh; fL=;ksa dh fLFkfr esa lq/kkj ds fy, varjkZ"Vªh; eapksa ij viuh ckr j[krh gSaA tks fganw /keZ

dks vc R;kx pqdh gSaA

ukxsaæckyk ?kjsyw thou esa L=h dh çca/k&dq'kyrk vkSj fuiq.krk dh rkjhQ djrs gq, fy[krh gSa fd iRuh dks ifr dh xg̀LFkh

dh gjsd oLrq dks /;ku ls l¡Hkky dj j[kuk pkfg,A bl rjg og vk/kqfud lqf'kf{kr L=h ds fy, xg̀LFkh ds dkeksa dh vfuok;Z

QsgfjLr Hkh çLrrq dj nsrh gSA ukxsaæ ckyk nklh th ds fopkjksa dh rqyuk l=goha 'krkCnh dh dUuM+ jpukdkj gksuEek dh iqLrd

gfncns; /keZ ¼ifrozrk ds drZO;½ ls gh dk tk ldrh gSa] ftleas gksuEek us çfrçrkvksa dh ç'kalk djrs gq, mUgsa LoxZ esa fof'k"V

in ikus dh vf/kdkfj.kh crk;kA ukxasæckyk Hkh mlh rtZ ij fy[krh gSa& ̂ ifr gh iRuh dk ijes'oj gS] mldh lsok djuk gh

L=h dk lcls cMk+ /keZ gSA*

^vkn'kZ L=h Nfo* ds ekeys esa fganw vkSj eqlyeku ys[kdksa esa vk'p;Ztud oSpkfjd lekurk ns[kuk fnypLi gSA nksuksa dk ;g

ekuuk Fkk fd fL=;ksa dh fLFkfr esa iru dkj.k vf'k{kk gSA f'k{kk ds ekeys esa Hkkjr dh vkSjrksa dks vaxzst vkSjrksa ds infpUgksa pyuk

pkfg, tks ^ifr* dh vuqifLFkfr esa Hkh reke dke dj ikus esa l{ke gSaA

';ksjkt flag cspSu dh ukjh fo"k;d jpuk,a gekjk /;ku vkdf"kZr djrh gSaA dfo ukjh ç'uksa dks dkQh xaHkhjrk ls mBkrk

gS ̂vkSjr dh xqykeh* dfork esa og Hkkjrh; ukjh dh ftu nq[kn fLFkfr;ksa dk ekfeZd fp=.k djrk gS mlls ukjh n'kk rqjar cnyus

;ksX; yxrh gSA dfo ds ;qxhu Hkko bl çdkj O;ä gSa&
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^^cafn'k Hkjk gS cpiu]

cksf>y lh tokuh gS]

vkSjr dh xqykch Hkh

,d yach dgkuh gSA

rkyhe esa derj gS

ckgjh gok tgj gS

yM+dk dgha Hkh tk,

ml ij dM+h utj gS

mls tku xokdj Hkh

gj jLe fuHkkuh gSA

vkSjr dh xqykeh]

Hkh ,d yach dgkuh gSAA**

Hkkjrh; ls lekt dk ;g dVq ;FkkFkZ gS fd ;gka yM+ds dh vis{kk yM+fd;ksa ij uSfrd] 'kkjhfjd o ekufld rkSj ij oa'k]

tkfr] dqy] ijaijk vkfn dh ikcafn;ka vf/kd yxkbZ tkrh gSa vkSj tgka og vf'kf{kr] dwieaMwd gks vFkok f'kf{kr gksdj Hkh mUur

foosd ls jfgr gks ;k gks rks canfnekx dh L=h gks rks mldh n'kk vkSj Hkh lkspuh; gks tkrh gSA nfyr ukjh Lora= ;qx ds vuqdwy
lerkoknh ekuo ewY;ksa ls oafpr gSaA ;qxhu ewY;ksa dk foLrkj vHkh rd Åijh ntsZa dh efgykvksa rd lhfer gS ;s vfHktkR; vkleku
ls uhps ugha mrjrsA nfyr L=h fgLls esa vkt Hkh =klnh gh =klnh gSA lerk ugha gksus ds dkj.k nfyr L=h tkrh; o iq#"kh;
nksgjh vkØe.kksa dh f'kdkj gSA

fganh lkfgR; esa fiNys nks n'kdksa ds nkSjku ftu u, foe'kksZa dh ckr gh dh tkus yxh gS muesa L=h foe'kZ] vkfnoklh foe'kZ
çeq[k gSaA lkfgR; esa gkf'k, ds tks lekt viuh jpukvksa ds ek/;e ls lkeus vk jgs gSa os vkfnoklh lekt ls gSaA bl lekt
ds ys[kd vkfnokfl;ksa ds çfr fpark] oLrqfLFkfr] tehuh lPpkbZ ls Hkh fganhHkk"kh lekt ds ,d cM+s lalkj dks :c: djk jgs
gSA ;fn otg gS fd bu fnuksa lkfgR; esa vkfnoklh foe'kZ rsth ls viuk LFkku curk tk jgk gSaA

ohj Hkkjr ryokj }kjk vkfnoklh dsafær lkfgR; dk oxhZdj.k egRoiw.kZ gS] [kklrkSj ij xSj&vkfnoklh ys[ku ds lanHkZ esa]
D;ksafd mldh mUgksaus rhu Jsf.k;ka cukbZ gSaA pwfd gekjs v/;;u dk fo’k; vkfnoklh ys[ku gSa] blfy, ge vkfnoklh lkfgR;
dh vo/kkj.kk ij FkksMh+ vyx çfof/k ls ckr djsaxsA vkfnoklh lkfgR; ds uke ij eq[;r% rhu rjg dk lkfgR; gekjs lkeus
gS%

& vkfnokfl;ksa ds ckjs esa fy[kk x;k lkfgR;A

& vkfnokfl;ksa ds }kjk fy[kk x;k lkfgR; vkSj

& vkfnoklh n'kZu dks vk/kkj cukdj fy[kk x;k lkfgR;A

fu"d"k Z%&

L=h foe'kZ iwjs lekt ds yksdrkaf=d :ikraj.k vkSj lektokn dh Hkh ,d cgqr cqfu;knh yM+kbZ gSA vxj L=h foe'kZ bl

loky dk lkeuk ugha djrk gS] nks&pkj ugha gksrk gS] rks og fdruk ladh.kZ gS jg tk,xk ge le> ldrs gSaA

 lanHkZ&lwph
1- uosa n”kd dh fganh nfyr dfork & i`’B 38 rFkk 67&68
2- tupsruk dk izxfr”khy dFkk & ekfld] ¼gal½] uoEcj 2019] ì’B la0 & 04 lEikndh;A
3- vuqla/kku ¼=Sekfld “kks/k if=dk½ o’kZ% 5] vDVwcj & fnlEcj 2014] i’̀B la0 63 A 4-tulÙkk] 29 tuojh 2017] jfookjhA
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Hkkjr esa f'k{kk ds {ks= esa uohure fodkl dh fLFkfr

MkW0 josUnz jktiwr

vfl0 izksQslj] ch0,M0 foHkkx] Jh ok".ksZ; egkfo|ky;] vyhx<+

lkjk a'k

 vkRefuHkZjrk ds y{; dh vksj Hkkjr us ǹ<+rk ls dne c<+k, gSaA Hkkjr us LorU=rk izkfIr ds ckn <k¡pkxr fodkl ds

ftu vk;keksa dks Li”kZ fd;k gS os fdlh Hkh jk’Vª ds fy, LoIuor gSaA fQj Hkh f”k{kk ds {ks= esa cgqr lh pqukSfr;k¡ gSa tks fodkl

esa ck/kd gSaA 1947 esa Lora=rk izkfIr ds i”pkr~ 72 o"kksZa esa ns'k ds uofuekZ.k dk vFkd iz;kl fd;k x;k gSA vUrjkZ"Vªh; Lrj

ij Hkkjr dks vc vknj o lEeku dh n`f"V ls ns[kk tkus yxk gSA LorU= Hkkjr esa vcrd cuh rFkk ykxw gqbZ f'k{kk uhfr;ksa

o vk;ksxksa dh flQkfj'kksa ,oa lq>koksa ds ifj.kkeLo:i Hkkjr ns'k esa 16 yk[k Ldwy gSa] 865 ls vf/kd fo'ofo|ky; gS] 45

dsUnzh; fo'ofo|ky;] 23 IIT, 30 NIT gS ftlesaa 30 djksM+ Nk= f'k{kk xzg.k dj jgs gSaA Hkkjr vius izxfr iFk ij fujUrj

xfr”khy ,oa vxzlj gSA f'k{kk] dEI;wVj] fpfdRlk] j{kk] [ksy vkSj vUrfj{k ds {ks= esa fur u, vk;ke LFkkfir dj jgk gSA

f'k{kk fdlh Hkh jk"Vª ds fodkl dk l'kDr lk/ku gSA euq"; cgqewY; jk"Vªh; lalk/ku gSA euq"; ds 'kkjhfjd ekufld]

vkè;kfRed] pfjf=d] lkekftd] HkkSfrd] lkaLÑfrd] O;kolkf;d ,oa rduhdh ;qDr fodkl ij gh jk"Vª dh izxfr voyfEcr

gSA izR;sd Lrj ij izR;sd O;fDr ds fodkl ls vusd leL;k,¡ o vis{kk,a tqM+h gqbZ gSaA bl fodkl dh tfVy izfØ;k esa f'k{kk

dh Hkwfedk ,d mRizsjd dh Hkk¡fr gksrh gS ftls lqfu;ksftr djuk o fØ;k'khy cukuk jk"Vª dk ije drZO; gSA fdlh Hkh jk"Vª

dh f'k{kk fujUrj fodflr o fofHkUuhÑr gksrh jgrh gS rFkk mldk izlkj {ks= yxkrkj c<+rk jgrk gSA viuh fof'k"V

lkekftd]lkaLÑfrd igpku dks lqjf{kr j[kus] ledkyhu pqukSfr;ksa dk lkeuk djus o jk"Vªh; fgr esa “kSf{kd fodkl dks

jk"Vª&fuekZrkvksa us LorU=rk ds i'pkr~ xEHkhj :i ls ugha fy;kA

vkt fodflr jk’Vª cuus dh vksj vxzlj Hkkjr ij leLr fo'o dh fuxkgsa fVdh gqbZ gSaA vkRefuHkZjrk ds y{; dh vksj Hkkjr

us n`<+rk ls dne c<+k, gSaA Hkkjr us LorU=rk izkfIr ds ckn <kpk¡xr fodkl ds ftu vk;keksa dks Li”kZ fd;k gS os fdlh Hkh jk’Vª

ds fy, LoIuor gSaAfQj Hkh f”k{kk ds {ks= esa cgqr lh pqukSfr;k¡ gSa tks fodkl esa ck/kd gSaA 1947 esa Lora=rk izkfIr ds i”pkr~

72 o"kksZa es ans'k ds uofuekZ.k dk vFkd iz;kl fd;k x;k gSA vUrjkZ"Vªh; Lrj ij Hkkjr dks vc vknj o lEeku dh nf̀"V ls ns[kk

tkus yxk gSA Hkkjr esa 1947 esa 134866 Ldwy Fks ftuesa 10525943 Nk= i<+ jgs Fks] ek/;fed f'k{kk ds 11907 Ldwyksa esa 2681981

Nk= v/;ujr Fks] mPp f'k{kk ds fy, dqy 19 fo'ofo|ky;] 433 egkfo|ky; Fks ftuesa 240000 Nk= i<+ jgs FksA 1947 esa Hkkjr

dh lk{kjrk 18% FkhAvkt ns'k esa 16 yk[k Ldwy] 865 ls vf/kd fo'ofo|ky;] 45 dsUnzh; fo'ofo|ky;] 23 IIT, 30 NIT

gSa ftuesa 30 djksM+ cPps v/;;u dj jgs gSA 2011 dh x.kuk ds vuqlkj Hkkjr dh dqy lk{kjrk 75-06% ftlesa iq:’k lk{kjrk

nj 82-14% tcfd efgykvksa dh lk{kjrk 65-46% gSA Hkkjr dh lk{kjrk nj fo'o lk{kjrk nj 84%ls dkQh de gSA /khjs&èkhjs

gh lgh ge fujUrj fodklksUeq[k gks jgs gSaA gekjs lk¶Vos;j bathfu;j] MkDVj] vUrfj{k oSKkfud] f”k{kkfon~ fnu jkr th rksM+

esgur djds Hkkjr dk flj xoZ vkSj lEeku ls Å¡pk dj jgs gSaA

fdlh jk"Vª vFkok lekt dh izxfr dk ekin.M f'k{kk gksrh gSA tks ns'k f'k{kk dks ftruk izksRlkgu nsrk gS og mruk gh

fodflr gksrk gSA ukxfjdksa ds ekufld] ckSf)d ;k lok±xh.k fodkl esa mRrjksRrj o`f) ds fy, fdlh Hkh jk"Vª dh f'k{kk uhfr;k¡

mRrjnk;h gksrh gSA vkSj blhfy, Hkkjr esa LorU=rk izkfIr ds ckn jk"VªksRFkku ds fy, f'k{kk ds {ks= esa tkx:drk ykus ds fy,

dbZ vk;ksx o lfefr;ksa dk xBu fd;k x;kA Hkkjr esa LorU=rk ds le; 1947 esa 1]34]866 izkFkfed Ldwy Fks ftuesa 10525943

Nk= i<+ jgs Fks] ek/;fed f'k{kk ds 11907 Ldwyksa esa 2681981 Nk= i<+ jgs Fks] mPp f'k{kk ds fy, dqy 19 fo'ofo|ky;] 433

egkfo|ky; Fks ftlesa 240000 Nk= i<+ jgs Fks( fo|ky;ksa dh la[;k ml le; Å¡V ds eq¡g esa thjs ds leku FkhA f'k{kk ds {ks=

esa mUufr ds fy, LorU= Hkkjr esa dbZ vk;ksx o lfefr;ksa dk xBu fd;k x;k ftudh flQkfj”kksa vkSj lq>koksa us f”k{kk ds {ks=

esa uohure fodkl dh iVdFkk fy[kh mudk o.kZu bl izdkj gS%&
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1 - fo'ofo|ky; f'k{kk vk;ksx ¼jk/kkÑ".ku vk;ksx½ 1948&49%& f'k{kkfonksa }kjk jk"Vª iqufuZekZ.k ds fy, fpUru

djus ij lcls igys /;ku mPp f'k{kk ij x;k] D;ksafd mPp f'k{kk dh fLFkfr o Lrj vU; ns'kksa dh rqyuk esa dkQh uhpk FkkA

blfy, dsUnzh; f'k{kk lykgdkj cksMZ ¼CABE½ vkSj  vUrj&fo'ofo|ky; f'k{kk ifj"kn ¼IUBE½ ds lq>ko ij Hkkjr ljdkj us

14 uoEcj 1948 dks MkW0 loZiYyh jk/kkÑ".ku dh v/;{k esa ^^fo'ofo|ky; f'k{kk vk;ksx** dh fu;qfDr dhA ;g LorU= Hkkjr

dk lcls igyk f'k{kk vk;ksx FkkA blds lq>koksa ds vk/kkj ij 1953 esa fo'ofo|ky; vuqnku vk;ksx ¼UGC½ dh LFkkiuk dh

xbZ ftls 1956 esa Hkkjrh; laln us ,d vf/kfu;e }kjk Lora= laLFkk ds :i esa ekU;rk iznku dhA

2 - vkpk;Z ujsUnz nso lfefr f}rh; ¼1952&53½%& mRrj izns'k ljdkj us LorU=rk izkfIr ls iwoZ 1939 esa vkpk;Z ujsUnz

nso dh v/;{krk esa ,d lfefr cukbZ ftlus rRdkyhu ek/;fed f'k{kk esa lq/kkj ds fy, vusd lq>ko fn,A 18 ekpZ 1952 dks

vkpk;Z ujsUnz nso dh v/;{krk esa ̂ ^ek/;fed f'k{kk iquxZBu lfefr** dk xBu fd;k x;k ftls f}rh; vkpk;Z ujsUnz nso lfefr

ds uke ls tkuk tkrk gSA

3- ek/;fed f'k{kk vk;ksx ¼eqnkfy;j vk;ksx½ 1952&53%& fo'ofo|ky; vk;ksx ¼jk/kkÑ".ku vk;ksx½ us fo'ofo|ky;h

f'k{kk ds Lrj dks Å¡pk mBkus ds fy, lq>ko fn, Fks] lkFk gh ;g ekuk Fkk fd fcuk ek/;fed f'k{kk ds Lrj dks Å¡pk mBk,;s

lEHko gh ugha gS blfy, 1948 esa Hkkjr ljdkj us ek/;fed f'k{kk dh leh{kk djus vkSj f”k{kk ds Lrj dks Å¡pk mBkus ds fy,

^rkjkpUn lfefr* dk xBu fd;k ftlds vk/kkj ij 1951 esa ̂ ^dsUnzh; f'k{kk lykgdkj cksMZ** us cyiwoZd dgk ̂ ^ek/;fed f'k{kk

vc dqyf’kr gks xbZ gS mlesa lq/kkj ykuk vR;Ur vko”;d gks x;k gSA** cksMZ dh bl ckr dks Lohdkj djrs gq, 23 flrEcj 1952

dks enzkl fo'ofo|ky; ds midqyifr MkW0 ,0 y{e.kLokeh eqnkfy;j dh v/;{krk esa ̂ ^ek/;fed f'k{kk vk;ksx** dh fu;qfDr dh

?kks"k.kk dh xbZA bl vk;ksx dh ikB~; fofo/krk o euksoSKkfud f'k{k.k i)fr;ksa ls f'k{kk ds {ks= esa ØkfUrdkjh ifjorZu gq,]

f'k{kdksa dh vkfFkZd fLFkfr dks Hkh lq/kkjus esa mYys[kuh; iz;kl gq,A blh dk;Zdky esa 1 flrEcj 1961 esa jk"Vªh; 'kSf{kd vuqlaèkku

,o izf'k{k.k ifj’kn (NCERT) dh LFkkiuk gqbZA

4- jk"Vªh; f'k{kk vk;ksx ¼dksBkjh vk;ksx deh'ku½ 1964&66%& vHkh rd fu;qDr fdlh Hkh f'k{kk vk;ksx us f'k{kk ds

leLr Lrjksa ij xgurk ls fopkj ugha fd;k FkkA LorU= Hkkjr esa f'k{kk ds leLr i{kksa dh foLrkj iwoZd tk¡p djus ds fy, ,d

vkSj vk;ksx ds xBu dh ek¡x dh tkus yxhA rc 14 tqykbZ 1964 dks Hkkjr ljdkj us MkW0 nkSyr flag dksBkjh dh v/;{krk esa

f'k{kk vk;ksx ds xBu dh ?kks"k.kk dhA ftlus 6 & 14 vk;q oxZ ds cPpksa dh fu%'kqYd vkSj vfuok;Z f'k{kk] iwjs ns'k esa 10$2$3

dh f'k{kk i)fr dks ykxw djus] f'k{kdksa dh vkfFkZd n'kk lq/kkj ds fy, osru njksa esa o`f)] v/;kid f'k{kk ij cy] f=Hkk’kk lw=

esa la'kks/ku] fof'k"V f'k{kk ij tksj fn;k x;kA bl vk;ksx ds lq>ko f”k{kk ds {ks= esa cgqr le;rd izdk'k LrEHk dk dk;Z djrs

jgsaxsA

5 - jk"Vªh; f'k{kk uhfr 1968%& dksBkjh vk;ksx ¼1964&66½ us viuh fjiksVZ Hkkjr ljdkj dks 29 twu 1966 dks izLrqr

dhA 5 vizSy 1967 dks laln lnL;ksa dh ,d lfefr dk xBu dj mls 3 dke lkSais & 1- dksBkjh vk;ksx ds lq>koksa ij xEHkhjrk

ls fopkj djuk 2- jk"Vªh; f'k{kk uhfr dk Mªk¶V rS;kj djuk 3- izkFkfedrkvksa ds vk/kkj ij mlds fØ;kUo;u dh :i js[kk rS;kj

djrkA bl lfefr us f'k{kk ds lHkh Lrjksa ij xq.kkRed lq/kkj ij cy fn;k] dsUnz vkSj jkT; ljdkjksa ds 'kSf{kd nkf;Ro fuf'pr

fd, vkSj izkFkfedrkvkas ds vk/kkj ij Hkkoh dk;ZØe dh :ijs[kk izLrqr dh laln esa yEch ppkZ ds ckn 24 tqykbZ 1968 dks bldh

fof/kor ?kks"k.kk dh xbZA blesa 10$2$3 f'k{kk lajprk ykxw djus dh flQkfj'k dh 6 ls 14 vk;q oxZ ds cPpksa dks vfuok;Z ,oa

fu%'kqYd f'k{kk] oSKkfud 'kks/kksa ij cy nsus dh Hkh ckr dghA blds ckn 1973 esa jk’Vªh; f”k{kd f”k{kk ifj’kn (NCTE) dh LFkkiuk

dh xbZ ftls fnlEcj 1993 esa laoS/kkfud ntkZ iznku fd;kA 17 vxLr 1995 esa jk’Vªh; f”k{kd f”k{kk ifj’kn (NCTE) dk iquxZBu

gqvkA f”k{kd&f”k{kk ds {ks= esa blus vHkwriwoZ dk;Z fd, gSaA

6- jk"Vªh; f'k{kk uhfr 1979%& dsUnz esa turk ny ds eksjkth nslkbZ ds iz/kkuea=h cuus ij f'k{kk lajpuk dks 10$2$3 ds

LFkku ij 8$4$3 djus dh ckr dhA vkSj izFke 8 o"khZ; f'k{kk dh vfuok;Z ,oa fu%'kqYd djus ij cy fn;kA rRdkyhu dsUnzh;

f'k{kk e=h izrkipUnz pUnj us dqN f'k{kkfonksa vkSj lkalnksa ds lg;ksx ls ubZ jk"Vªh; f'k{kk uhfr rS;kj dh vkSj vizSy 1979 esa mldh
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?kks"k.kk dh xbZA jk"Vªh; f'k{kk uhfr 1979 esa dqN Hkh u;k ugha Fkk] iqjkus fu.kZ;ksa dks gh Hkkk"kk;h gsj&Qsj ds lkFk izLrqr fd;k

x;k FkkA

7 - jk"Vªh; f'k{kk uhfr 1986%& rRdkyhu ljdkj us f'k{kk dk losZ{k.k djk;k vkSj ^f'k{kk dh pqukSrh % uhfr lEcU/kh

ifjizs{;* uke ls vxLr 1983 esa ,d nLrkost izdkf'kr fd;k] ftlesa 1951 ls 1983 rd dh izxfr ;k=k dk lkaf[;dh fooj.k]

mldh miyfC/k;ksa ,oa vlQyrkvksa dk xq.k nks"k lfgr foospu fd;kA vkSj bl nLrkost dks turk ds gkFkksa esa igq¡pk;k ftlls

ns'kO;kih cgl 'kq: gqbZ] lHkh izkUrksa ls fHkUu&fHkUu {ks=ksa esa lq>ko izkIr gq,A bu lq>koksa ds vk/kkj ij ,d ubZ f'k{kk uhfr rS;kj

dh ftls ebZ 1986 esa izdkf'kr fd;kA bl uhfr dh ?kks"k.kk ds dqN ekg ckn bldh ^dk;Z ;kstuk* uked nLrkost izdkf'kr

fd;k x;k ;g ns'k dh ,slh f'k{kk uhfr gS ftlesa uhfr ds lkFk fØ;kUo;u dh iwjh ;kstuk izLrqr dh xbZ vkSj blds fy, i;kZIr

lalk/ku tqVk, x,A jk"Vªh; f'k{kk uhfr 1986 esa ;g ?kks"k.kk dh xbZ Fkh fd izR;sd 5 o"kZ ckn bl uhfr ds fØ;kUo;u vkSj mlds

ifj.kkeksa dh leh{kk dh tk,axhA 1990 esa bldh leh{kk gsrq ^^jkeewfrZ leh{kk lfefr** dk xBu dj fn;kA ;s viuk dke dj

ik,a mlls iwoZ gh 1992 esa ̂ ^tuknZu jsM~Mh lfefr** dk xBu dj fn;kA bl lfefr us 1986 dh jk"Vªh; f'k{kk uhfr esa dqN la'kksèku

fd, ftls ̂ ^la'kksf/kr jk"Vªh; f'k{kk uhfr 1986** ds uke ls izdkf'kr fd;kA ek/;fed Lrj ij f=Hkk"kk lw=] mPp f'k{kk dks loZ

lqyHk cukuk] vkijs'ku CySd cksMZ ;kstuk ds vUrxZr fo|ky; Hkou cukuk vkSj HkkSfrd lalk/ku miyC/k djkuk] uoksn; fo|ky;ksa

dh LFkkiuk lexz f'k{kk] feM Ms ehy ;kstuk] loZf'k{kk vfHk;kuvkfn izeq[k dk;Z jk"Vªh; f'k{kk uhfr 1986 dh nsu gSA

8 - jk"Vªh; Kku vk;ksx 2007%& ns'k dh rkRdkfyd ifjfLFkfr;ksa vkSj pqukSfr;ksa dks /;ku esa j[krs gq, fofo/k {ks=ksa esa

mPp dksfV dh lsokvksa dks ykxw djus dh vko';drk vuqHko dh xbZ ftlds fØ;kUo;u ls fo'oiVy ij Hkkjr viuh Js"Brk]

izklafxrk ,oa mi;ksfxrk fl) dj ldsA ;s lHkh lsok,¡ Kku ls lEcfU/kr gksrh gSa] tgk¡ Kku ugha gksrk ogk¡ le`f) dh dYiuk

Hkh ugha dh tk ldrh D;ksafd Kku dh òf) ls gh fdlh ns'k dh le`f) lEHko gSA fofHkUu uhfr;ksa ,oa lsokvksa ij fopkj djus

ds fy, 13 twu 2005 dks iz/kkuea=h MkW0 eueksgu flag us ^jk"Vªh; Kku vk;ksx* xfBr djus dk izLrko ikfBr fd;kA Qjojh

2006 esa bldh osclkbV dk mn~?kkVu vkSj fnlEcj 2006 esa bldh vk[;k izLrqr dh xbZA bl vk[;k dk uke ^^jk"Vª ds uke

izfrosnu** FkkA blds v/;{k lSe fi=ksnk FksA bl vk;ksx us f'k{kk] vuqla/kku] iz;ksx'kkykvksa] ckSf)d le`f) ds {ks= esa vius lq>ko

izLrqr fd,A gkyk¡fd jk"Vªh; Kku vk;ksx esa vf/kdka'k lq>ko iwoZ dh f'k{kk uhfr;ksa vkfn ls ysdj myV&iqyV djus dk iz;kl

Hkj fd;k gS ekuks ubZ cksry esa iqjkuh 'kjkc ijkslh xbZ gks ysfdu fQj Hkh blds lq>ko ljkguh; gSaA

9 - ubZ f'k{kk uhfr 2019%& ubZ f'k{kk uhfr 2016 dk igyk Mªk¶V] ubZ f'k{kk uhfr 2019 ds :i esa dLrwjh jaxu dh

vè;{krk okyh lfefr us ekuo fodkl lalk/ku ea=h jes'k iks[kfj;ky dks lkSaikA ftlesa f'k{kk ds {ks= esa ;s lq>ko fn, gSa%& f'k{kk

ds vf/kdkj dkuwu ds nk;js dks O;kid cukuk blds fy, ulZjh ls 12 oha rd dh i<+kbZ dks 5$3$3$4 ds QkWewZys ds rgr 4

pj.kksa esa ck¡Vus dh ckr dgh xbZ gSa futh Ldwyksa ds lkFk ifCyd tSlk 'kCn cUn gks] izkFkfed o mPp Lrj dh d{kkvksa ds Nk=ksa

ds cqfu;knh lk{kjrk o la[;kKku ls lEcfU/kr n{krkvksa dk fodkl djuk] f'k{kd&Nk=vuqikr 30%1 j[kus dk lq>ko] igyh o

nwljh d{kk esa Hkk"kk o xf.kr ij cy] iqLrdky;ksa dks thoUr cukus ds fy, fofo/k dk;ZØeksa dk vk;kstu] vkoklh; fo|ky;ksa

esa ckfydkvksa ds fy, uoksn; tSlh O;oLFkk djus dk lq>ko] jsesfM;y f'k{k.k dks eq[; /kkjk esa lfEefyr djus dk lq>ko]

bysDVªkWfud xStsV~l ds }kjk f'k{k.k dks :fpdj cukuk] fo"k; oLrq ds cks> dks de djus dk lq>ko] izkFkfed f'k{kk esa cgqHkkf"kdrk

dks izkFkfedrk] igyh d{kk ls ik¡poh d{kk rd ekr`Hkk"kk dk iz;ksxA f'k{kd cuus ds fy, 4 o"khZ; ,dhÑr ch0,M0] ikB~;Øe]

2 o"khZ; ch0,M0 dkslZ Lukrd fMxzh /kkjdksa ds fy, vkSj ,d o"khZ; ch0,M0 ijkLukrd fMxzh /kkjdksa ds fy, gksxkA ch0,M0

djus ds ckn Vh0bZ0Vh0 dh ijh{kk mÙkh.kZ djuk vfuok;Z gksxkA

LorU= Hkkjr esa vcrd cuh rFkk ykxw gqbZ f'k{kk uhfr;ksa o vk;ksxksa dh flQkfj'kksa ,oa lq>koksa ds ifj.kkeLo:i Hkkjr ns'k

esa 16yk[k Ldwy gSa] 865 ls vf/kd fo'ofo|ky; gS] 45 dsUnzh; fo'ofo|ky; 23IIT, 30 NIT gS ftlesa 30djksM+ Nk= f'k{kk xzg.k

dj jgs gSaA Hkkjr vius izxfr iFk ij fujUrj xfr”khy ,oa vxzlj gSA f'k{kk] dEI;wVj] fpfdRlk] j{kk] [ksy vkSj vUrfj{k ds {ks=

esa fur u, vk;ke LFkkfir dj jgk gSA
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lUnHkZ lwph%&
1- Hkkjrh; f'k{kk dk bfrgkl] fodkl ,oa leL;k,¡& yky ,oa 'kekZ
2- ledkyhu Hkkjr ,oa f'k{kk&frokjh ekyrh] pkS/kjh iwue
3+- Hkkjrh; f'k{kk dk bfrgkl fodkl ,oa leL;k,¡ & xqIrk ,l0ih0
4- mn;heku Hkkjrh; lekt esa f'k{kd& V.Mu mek] xqIrk v:.kk
5- izk:i jk"Vªh; f'k{kk uhfr 2019
6- Hkkjr esa f”k{kd f”k{kk & flag ,y0lh0
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lar dof;=h lqcpu nklh

MkW- Jhifr dqekj ;kno

,lksfl,V izksQslj] fgUnh foHkkx] lrh”k pUnz dkWyst] cfy;k

lar lqcpu nklh dk laiw.kZ lkfgR; tu&dY;k.k ,oa lektfgr gsrq visf{kr gSA mUgksaus ml ijelÙkk dks lf̀’V ds leLr

miknkuksa esa ekuk gSaA eu dk Hkze gh ek;k gSA txr uk”koku gSA Kku] ;ksx] HkfDr] izse ds ekxZ }kjk izHkq dks  tkuk tk ldrk

gSA lkekftd fopkj/kkjk ds vUrxZr tkfrokn ,oa okákpkj dk [kaMu] rhFkZ;k=k] ewfrZiwtk dk fojks/k] fgUnw&eqfLye ,drk dk

izfriknu rFkk dkfeuh L=h dh /kksj fuUnk] ifrozrk L=h dh iz”kalk dks vius dkO; dk fo’k; cukdj lekt dks ,d u;k ekxZ

fn[kk;kA cgqr [ksn ds lkFk dguk iM+ jgk gS fd ,sls lkfgR; lEiUu dof;=h dk uke bfrgkl ds iUuksa ls xk;c gSA vkpk;Z

ij”kqjke prqosZnh us *mÙkjh Hkkjr dh lar ijEijk* esa ek= budk ifjp; fn;k gSA lu~ 1914 bZ- ls 1934 bZ- ds e/; ik¡p Hkkxksa

esa budk lkfgR; izdkf”kr gqvk gS& izserjafx.kh &1914 bZ-] izserjafx.kh Hkkx&nks *foKku lkxj* 1918 bZ-] izserjafx.kh Hkkx&rhu

*fonsg eks{k izdk”k*] izserjafx.kh Hkkx&pkj *viwoZ foykl* 1923 bZ-] izserjafx.kh Hkkx&ik¡p *vuqHko izdk”k* f}- la- 1934 bZ-A

lar dof;=h lqcpu nklh dk tUe lu~ 1870 bZ- esa mÙkj izns”k ds xkthiqj ftyk ds *Msgek* uked xkWao esa gqvk FkkA1 dk;LFk

ifjokj eas ekrk eqUuh nsoh ds xHkZ ls vorfjr gqbZ FkhA buds firk dk uke eqa”kh nyflaxkj yky Fkk] tks gfj HkfDr ,oa lk/kq&larksa

ls cM+k izse j[krs FksA2  nklh th dk LoHkko opiu ls gh HkfDru izof`Ùk dk FkkA njoktk ij tc dksbZ lk/kq&lar vkrk Fkk rks

mudk lRdkj djus ds i”pkr~ Hktu xk;u gsrq gB djrh FkhA ifjokj f”kf{kr gksus ds dkj.k budh f”k{kk dSFkh fyfi Kku rd

gqbZ FkhA nsoukxjh fyfi Hkh og i<+ fy;k djrh FkhA ek= pkSng o’kZ dh vk;q esa budk fookg cfy;k ftyk ds *cgksj Nijk* esa

;qxy fd”kksj yky ls gqvk FkkA3  ;qxy fd”kksj is”ks ls dpgjh esa dke djrs Fks rFkk mudk xq# /kjkuk *mnklh lEiznk;* FkkA

lqcpunklh th tc vius llqjky esa vkbZ] rks izHkq HkfDr esa lekf/k ?kaVksa yxkrh FkhA ftlls llqjky okyksa dks HkkSfrd nks’k dk

lansg gqvkA blfy, vius xq# /kjkuk ds mnklh lar ghjknkl th ds ikl ys x;s4] ftudk eB Hk̀xq vkJe ds ikl *ukxkth eB*

ds uke ls tkuk tkrk gSA lar ghjknkl th vius  vk/;kfREkd rikscy ls igpku x;s fd ;s izHkq&izse esa ckojh cuh gSA mUgksaus

;qxy fd”kksj dks le>k;k fd bls dksbZ HkkSfrd nks’k ugha gSA ;g rks cgqr mPp dksfV dh lkf/kdk gSA lekf/kLFkoLFkk ls psruoLFkk

esa vkus ij nklhth us lar ghjknkl dk pj.k idM+dj vius dks f”k’; cukus dk vkxzg fd;k] rks mUgksaus ifr&iRuh dks nh{kk

ea= ns nhA5 vU; larksa dh Hkk¡fr lqcpunklh ds lkFk Hkh vusd efgeke; fdaonafr;k¡ Hkjh iM+h gaSA mUgksaus mÙkj izns”k ,oa iatkc

ds vusd LFkkuksa dk Hkze.k fd;kA xq#ukud ds izfr mudh vVwV J)k Fkh] blhfy, muds tUe&LFkku *ukudkuk* ,oa ver̀lj

rd dh ;k=k,a dhA

xq# ukud fujadkjh] ghjk  xq# dks  Hkstk;k gSA

tqxqy fd”kksj dh ukjh] nklh lqcpu dgk;k gSA6

lar lqcpu nklh ds xq# ghjknkl th ¼eB ukxkth] cfy;k½ *mnklh lEiznk;* ds lar FksA lqcpu nklh vius thou ds

vfUre le; esa xkthiqj ftyk ds ;wlqQiqj rglhy vUrxZr *ckykiqj* uked xk¡o esa vius vkJe dh LFkkiuk dhA blh vkJe

esa lRlax djrs&djkrs lu~ 1950bZ- esa mUgksaus vius ikfFkZo “kjhj dk ifjR;kx fd;kA ys[kd muds vkJe dk Hkze.k fd;k gSA

Hkze.k&dky esa gh mudk lkfgR; eq>s vkJe ls izkIr gqvkA mudh ,d izLrj dh izfrek ,oa lekf/k vkJe esa fo|eku gSA mudh

f”k’;&ijEijk vkJe esa pyh vk jgh gS] tks fuEufyf[kr gS&

lar ghjknkl ¼eB ukxkth] cfy;k½ xq#A

lar lqcpu nklh ¼ckykiqj] xkthiqj½ ¼1870bZ-&1950bZ-½ A

lar izg~ykn nkl ¼ckykiqj] xkthiqj½ A

lar ukud”kj.k nkl ¼ckykiqj] xkthiqj½ ¼orZeku egar½
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cgqr [ksn ds lkFk dguk iM+ jgk gS fd ,sls lkfgR; lEiUu dof;=h dk uke bfrgkl ds iUuksa ls xk;c gSA vkpk;Z ij”kqjke

prqosZnh us *mÙkjh Hkkjr dh lar ijEijk* esa ek= budk ifjp; fn;k gSA lu~ 1914 bZ- ls 1934 bZ- ds e/; ik¡p Hkkxksa esa budk

lkfgR; izdkf”kr gqvk gS& izserjafx.kh &1914 bZ-] izserjafx.kh Hkkx&nks *foKku lkxj* 1918 bZ-] izserjafx.kh Hkkx&rhu *fonsg eks{k

izdk”k*] izserjafx.kh Hkkx&pkj *viwoZ foykl* 1923 bZ-] izserjafx.kh Hkkx&ik¡p *vuqHko izdk”k* f}- la- 1934 bZ-A izserjafx.kh

Hkkx&nks *foKku lkxj* xkthiqj ls ,oa “ks’k lkfgR; xksj[kiqj ls izdkf”kr gSA

tSlk fd mYys[k fd;k tk pqdk gS fd os vf/kd i<+h&fy[kh ugha FkhA vius vuqHkoksa dks mUgksaus *dSFkh fyfi* esa fy[kk gSA

muds lkfgR; dk :ikUrj.k tu&dY;k.k gsrq dSFkh fyfi ls *nsoukxjh fyfi* esa fd;k x;k gSA fcgkjh fgUnh dh cksyh Hkkstiqjh

dks iz/kkur% vius lkfgR; dh Hkk’kk cukrs gq, laLd̀r] [kM+h cksyh] vjch vkSj Qkjlh ds “kCnksa dk feJ.k dj f[kpM+h tcku dk

iz;ksx fd;k gSA dkO; dh :i fo/kk nksgk] pkSikbZ] loS;k ,oa dq.Mfy;ksa dks viukrs gq, vusd yksd&jkxksa /kkVkas] fogkx] [kseVk]

dtyh] nknjk] lksgj] HkSjoh] trlkj] xkjh] pSrk] olar] gksyh ,oa frrkyk vkfn esa viuh vfHkO;fDr dh gSA lqcpu nklh dh ok.kh

esa Hkkoksa dk mQku gS] izokg dh ijEijk dk fuokZg ughaA

lar lqcpunklh us fofHkUu izdkj ls vius fl)karksa dks  le>kus dk iz;kl fd;k FkkA mUgksaus vius vuqHkwfr ds vk/kkj ij

ml ijerÙo dks vfHkO;fDr djus dk iz;kl fd;kA iw.kZ czã dh vfHkO;fDr ykSfdd “kCn “kfDr ls ijs gksrh gSA **mudh “kksHkk

dsfg fof/k eSa xkbZ] eksls dgr ufga tkbZZ7A** dgdj czã dks vdFkuh; cryk;k gSA ml ijerÙo dks izkIr djds Hkh o.kZu djuk

oSls gh vlaHko gS] tSls fdlh xwaxs O;fDr ds fy, Lokn dh vfHkO;fDr dfBu gSA8 muds jke fuxqZ.k gSA og gn&csgn ls ijs] u

vkrk gS u tkrk gS] u tUe ysrk gS u ejrk gSA9 mldk Lo:i ugha gSA mls Hkkjh Hkh ugha dgk tk ldrk] mls gydk Hkh ugha

dg ldrsA u og iou gS u ikuh gSA10 og vtj vej vfouk”kh gS] tks tkurk gS] ogh mls ik ldrk gSA11 og vHkko :i gksrk

gqvk Hkh *dÙkkZ* gS lc jlksa dk vkJ; gS] loZxU/ke; gSA lqcpu nklh ds jke le :i ls leLr czãk.M esa ifjO;kIr gSA12 ftlus

mudks tku fy;k mlds vfr lehi gS] tks ugha tkuk mlls nwjkfrnwj gSA ftl izdkj ls ex̀ dh ukfHk esa dLrwjh xa/k gksrh gS

fQj Hkh mls ikus ds fy, taxy&taxy <w<+rk fQjrk gSA13 euq’; Hkh vkRerÙo dks Hkwydj mls iRFkj ,oa ikuh esa [kkstrk gS14

vkRerÙo dks Li’V djrs gq, cM+s gh ljy “kCnksa esa lqcpu nklh dgrh gS&Þftlus cksyrk ogh vkRek] mldh jks”kuh tgk¡ esa QSyhÞ15

tks cksyrk gS] ogh vkRerÙo gSA og vfouk”kh rFkk ijerÙo dk va”k gSA /kwi ds dkj.k ty lw[k tkrk gS fdarq /kwi u’V ugha

gksrkA mlh izdkj “kjhj ds ik¡pksa rÙoksa dk uk”k gks tkrk gS ysfdu vkRek dk uk”k ugha gksrkA16 vkRek ,oa czã dh ,drk dk

izfriknu djrs gq, mUgksaus dgk gS fd ftl izdkj }Sr ds u’V gksus ij v}Sr dk vH;qn; gksrk gSA tSls cht esa ò{k vkSj ò{k esa

cht gSA /kwi esa m’.krk ,oa m’.krk esa /kwi gSA ty esa rjax ,oa rjax esa ty gSA mlh izdkj ls vkRek esa czã ,oa czã esa vkRek

gSA17 bl izdkj ge ns[krs gS fd lqcpu nklh dh vkRek ,oa czã fo’k;d~ vuqHkwfr dsoyk}Sroknh ds vuqHkwfr ds gh leku gSA oLrqr%

czã ls fHkUu vkRek dh dksbZ lÙkk gh ugha gSA nksuksa vfHkUu gS] ,d inkFkZ ds  nks uke gSA

“kadjkpk;Z ds vuqlkj vkRek gh cã gS] fdarq ek;k ds dkj.k nksuksa esa ikFkZD; dh izrhfr gksrh gSA lqcpu nklh us ek;k dks

czã dh l`f’V ekudj dgk gS& Þgfj rsjh dfBu js fdjfr;k] “ks”k “kkjnk ikos u ikjÞ18 eu vkSj ek;k dk /kfu’B lEcU/k gSA dke]

Øks)] yksHk] en] bZ’;kZ] nqeZfr] ukrh&iksrk] csVk&csVh bR;fn eu ds fodkj ek;k ds lkFkh gSA lqcpu nklh us *eu* dks ek;k ls

le>kSrk u djds lqefr ls le>kSrk djus dk lans”k fn;k gSA19  mUgksus ek;k dks lk/kuk esa cka/kd ekurs gq, dgk gS& ÞBfxfu;k

ds tky Mxj fcyebgsaÞ20

lar lqcpu nklh us ijerÙo dks d.k&d.k esa O;kIr ekurs gq, dgk gS&Þrqgha /kjrh rqgha vkLeka] rqgha ifjiw.kZ Nk;k gSÞ21 mUgksaus

czã dh lÙkk dks lukru ekuk gS] rc czã la;qDr l`f’V ds fofHkUu miknku vfLrRoghu dSls gq, \ ;gk¡ ;g Li’V dj nsuk

vko”;d gS fd fl)kUr fu:i.k esa lqcpu nklh us ijekFkZ&lÙkk vkSj O;ogkj&lÙkk nks nf̀’V;kas dks viuk;k gSA ijekFkZ lÙkk

dh nf̀’V ls os lalkj dks vlR; ekurh gSA Þczã vkuUn jgs ykS ykbZ] txr vlkj ns[kkbZÞ22 mUgksaus O;ogkfjd #i ls lalkj dks

dgk gS&Þ;g tx dkty dksV] l¡Hkkjh ds jguk ;kjksÞ23



256 Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

lar lqcpu nklh us lk/kuk dh nf̀’V ls lar&ijEijk dk gh vuqxeu fd;k gSA larksa us vKku dks gh leLr iki&deksZa dk

ewy ekuk gSA lqcpu nklh us eu ij fot; izkIr djus dks okLrfod thr ekuk gSA24 Kku dh egÙkk dks izfrikfnr djrs gq,

mUgksaus vH;Urj&vuqHkwfr dks okLrfod Kku dh laKk nh gSA25 lqcpu nklh us dgk gS fd *uke*¼izHkq dk uke½ dk cht cksus ls

Kku dk vadqj fudyrk gSA26 izk;% efgyk lar ;ksx dk fu’ksèk djrh gS fdarq budh okf.k;ksa esa ‘kV~pØos/ku] bM+k] fiaxyk] lq’kqE.kk]

czãjU/kz ,oa v’Vkax;ksx laca/kh in cgqrk;r ek=k esa feyrs gSaA mUgksaus ;ksx ds ckjs esa dgk gS&

tksfx;k tksx dfBu ls gks;A

tksx dju dks lc dksbZ /kkos] lgts tksx ufga gks;A

“kCn cku dh pksV dfBu gS] fcjyk Bgjs dks;AA27

;ksx ds }kjk lk/kd lk/; ls tqM+us dk iz;kl djrk gSA ;g iz;kl dbZ izdkj ds gksrs gSa&dkf;d lk/kuk ¼gB;ksx½] ekufld

lk/kuk ¼/;ku;ksx] y;;ksx½ ,oa lgt lk/kukA lqcpu nklh us gB;ksx] /;ku;ksx ij fo”ks’k cy fn;k gSA mUgksaus *ehu* ,oa *fogaxe

ekxZ* dk vuqlj.k dj /;ku yxkus dh ckr dgha gSA28 gkykafd lqcpu nklh  lcls vf/kd xq# ukud ls izHkkfor Fkh fQj Hkh

og ;ksx lk/kuk esa  ukFkiaFkh ;ksfx;ksa ,oa dchj vkfn larksa ds fudV gSaA lqcpu nklh us HkfDr dh eqDr daB ls iz”kalk dh gSA

mUgksaus dgk gS fd yksHkh] yaiV ,oa ykyph O;fDr ls HkfDr laHko ugha gSA HkfDr rks ogha dj ldrk g]S tks yksd&ykt dk ifjR;kx

dj vius lk/; ds pj.kksa esa viuk loZLo lefiZr dj nsaA

yksHkh yaiV ykyph] buls HkfDr u gks;A

HkfDr djS ru R;kxh ds] yksd ykt lc [kks;AA29

HkfDr djus esa lqcpu nklh ds le{k ehjk tSlh ikfjokfjd cka/kk,a ugha FkhA bldk dkj.k Fkk muds ifr ;qxy fd”kksj th

dh lk/kqrk ,oa lTturkA HkfDr ds vHkko esa euq’; mYyw ds leku gSA Qy ds fcuk ò{k ,oa ty ds fcuk dqvk¡ dh fLFkfr HkfDrghu

O;fDr dh gksrh gSA30 ÞeS vcyk vKku] }kj NksfM+ dgk¡ tkÅ¡Þ31 dgdj mUgksaus “kj.kkxr Hkko dks vkRelkr fd;k gSA *uke ti*

ij fo”ks’k /;ku nsrs gq, dgk gS& Þfcuq Hktus ru e`rd dgkbZ jsÞ32 izse izk.kh ek= ds ân; dh ,d lgt òfÙk gSSA ân; esa gfj

ds izfr vuqjkx ls leLr fodkjksa dk uk”k gks tkrk gSA33 “kq) vkSj lkfRod izse gh J)k dk ;ksx ikdj HkfDr dk :i xzg.k dj

ysrk gSA izse fojg esa fiz; ls feyu  gsrq vR;ar O;kdqyrk gksrh gSA ,d LFkku ij mUgksaus dgk gS fd esjs fiz; vejiqj esa cl x;s

gaS vkSj eq>s dy;qx esa clk;s gSaA esjs fdl voxq.k ds dkj.k fiz; eq>s R;kx fn;s gSaA eq>ls tqnkbZ cnkZ”r ugha gks jgh gSA jkr&fnu

vPNk ugha yxrk gSA fojg esjs ân; esa viuk fuokl LFkku&cuk;k gqvk gSA34 lqcpu nklh ds lkfgR; esa eks{k laca/kh in cgqr

gh de ek=k esa feyrs gSaA bldk dkj.k ;g gS fd HkDr eqfDr dh pkgr ugha j[krk gSA og rks vius lk/; ds lkFk rnkdkjrk

dks gh pjeksUufr ekurk gSA lqcpu nklh thoUeqfDr dks gh ijedkE; le>rh Fkh&

Þthor le>s thor cw>s] thor ejuk eqfDr tkuksAÞ35

lar lqcpu nklh vU; larksa dh Hkk¡fr tkfrokn dk [kaMu fd;k gSA Å¡p&uhp dk Hksn feF;k gS D;ksafd lcds vUnj bZ”oj

tkfr o.kZ dk /;ku u j[krs gq, fo|eku gSA36 tkfr&ik¡fr dh lejlrk ij viuk vfHker izdV djrs gq, mUgksaus lkQ “kCnksa

esa dg fn;k gS fd bZ”oj ,sls n;kyq gS] tks mudk Hktu djrk gS] mldks tkfr] o.kZ] dqy ,oa deZ ij Hkh u /;ku nsrs gq, vius

esa lekfgr dj ysrs gaSA37 deZdkaM dk fojks/k djrs gq, lqcpu nklh us dgk gS fd deZdkaM ds ca/ku esa tks Q¡l tkrk gS] mls

deZdkaM dky  :i /kkj.k dj [kk tkrk gSAdeZ&vdeZ NqVus ds i”pkr~ gh O;fDr dks okLrfod lq[k dh izkfIr gksrh gSA38

ik[kaMh os”k/kkjh lk/kqvksa dh [kcj ysrs gq, dgk gS&ÞgkFk lqfejuh cxy drjuh] Bxs fQjs ew< tkuh jsÞ39 rhFkZ] ozr ,oa ewfrZ&iwtk

bR;kfn dk mUgksaus vR;ar “kkyhurk iwoZd fojks/k fd;k gSA budh ok.kh esa dchj dh Hkk¡fr mxz fojks/k ugha gSA mUgksaus dgk gS fd

bZ”oj dks ge rhFkZ LFkkukssa esa <w<+rs gSa] dHkh vius “kjhj esa [kkstus dh dksf”k”k ugha dhA40  rhFkZ] ozr] ikgu&iwtk Hkze dk cks> gSA

blls ek;k dk ca/ku dVrk ugha cfYd vkSj O;fDr ek;k esa Q¡lrk tkrk gSA41 lar lqcpu nklh fgUnw&eqfLye ,drk dk izfriknu

djrh gqbZ dgrh gS fd fgUnw vkSj eqlyeku ,d gh gSaA ,d gh LFkku ls vk,a gSaA lalkj esa vkus ds i”pkr~ nksukas fgUnw&eqlyeku



257Journal Global Values Vol.XI Sp. Issue Jan.2020 ISSN: (P)0976-9447 (e) 2454-8391 (Impact Factor) 6.861 (SJIF)

esa c¡V x;sA efUnj ,oa elftn ds pDdj esa vius vki dks Hkwy x;sA  nksuksa dh cqf) Hkzfer gks pqdh gSaA nksuksa vius&vius /keZ

dks loZJs’B crkdj vgadkj ds en esa gSA fgUnw gf’kZr gksdj cdjk ,oa eqlyeku xk; dkaVrk gSA mlds fny esa n;k uke dh ekuork

ugha gSA mls ;g ugha irk fd cdjk esa jke ,oa xk; esa [kqnk gSA fgUnw viuk ewnkZ xaxk esa izokfgr djrk gS vkSj eqlyeku dczxkg

esa nQu djrk gS&

,d gh rq#d fgUnw] ,d gh txg ls vkoghaA

nksfc/kk dh jlh cVh ds] fgUnw rq#d c/kkoghaAA

fgUnw Hkqykos eafny esa] rq#d egthn esa HkwykA

nquksa dh efr Hkqyk;k] nquksa vgacqf) esa QwykAA

cdjk esa jke cksys gS] xb;k esa cksys [kksnkbZA

fny esa jge uk vkogha] gjf’kr gks Nqjh pykbZAA

viuk eqnkZ ys tkoS] dcwj xaxk esa yxkoSA

lqcpunklh leq>kos] cnyk iqjcqt esa ikoSAA42

Hkkjrh; lekt esa ukjh dh fofp= fojks/kkHkkle;h fLFkfr jgh gS ,d vksj mls nsoh ,oa iwT;k ekuk x;k nwljh vksj eks{k ekxZ

esa cka/kk Mkyus okyh ek;k crk;k x;kA lqcpu nklh ds dkO; esa ukjh ds nks :i feyrs gSa& ,d dkfeuh nwljk ifrozrk rFkk

lrh&lk/oh dk :iA tgk¡ rd eS lar lkfgR; esa efgyk larksa dks i<+k gS&ehjkckbZ] n;kckbZ] lgtksckbZ ,oa ckojh lkfgck bR;kfn

lar dof;f=;ksa us  ukjh fuUnk ugha dh gSA lqcpu nklh mu efgyk larksa ls fcYdqy vyx ukjh ds nqcZy i{k ij gh vk/kkr fd;k

gSA ukjh ds dkfeuh :i dk o.kZu djrs gq, mUgksaus fy[kk gS fd ukjh vfXu dh dq.M gS ftldh m’.krk nwj rd tkrh gSA ukjh

dk lqUnj Hkky liZ dh ef.k ds leku gSA ukjh ds lkgp;Z ls euq’; czãp;Z] vk;q] cy] cqf) [kks nsrk gSA ukjh fo’k ds leku

gS] ftls ns[krs gh fo’k p<+us yxrk gS vkSj mls [kkus ij ej tkrk gSA43 ogha ij ,sls iq#’kksa dh Hkh fuUnk dh gSa tks ijukjh esa vuqjDr

jgrs gSaA muds fopkj ls ijkbZ L=h esa vuqjDr jgus okyk vYidky ds fy, Hkys gh vkuUn dk vuqHko djsa] vUrr% og lewy :i

ls u’V gks tkrk gS&

ukjh dgksa dh ukgjh] dksbZ tu ykoks laxA

nlksa “kh”k jkou dVs] ij ukjh ds laxAA

ij ukjh ijlUu gks;] ns uk lds dqN vkSjA

ew= ik= vkxs /kjs] ;gha ujd dh BkSjAA44

bl izdkj ls lar lqcpu nklh dk laiw.kZ lkfgR; tu&dY;k.k ,oa lektfgr gsrq visf{kr gSA mUgksaus ml ijelÙkk dks l̀f’V

ds leLr miknkuksa esa ekuk gSaA eu dk Hkze gh ek;k gSA txr uk”koku gSA Kku] ;ksx] HkfDr] izse ds ekxZ }kjk izHkq dks  tkuk

tk ldrk gSA lkekftd fopkj/kkjk ds vUrxZr tkfrokn ,oa okákpkj dk [kaMu] rhFkZ;k=k] ewfrZiwtk dk fojks/k] fgUnw&eqfLye

,drk dk izfriknu rFkk dkfeuh L=h dh /kksj fuUnk] ifrozrk L=h dh iz”kalk dks vius dkO; dk fo’k; cukdj lekt dks ,d

u;k ekxZ fn[kk;kA bl NksVs ls vkys[k esa lqcpu nklh dh ,d >yd ek= feyrh gSA budks ns[kus ds fy, rks Lora= “kks/k dh

vko”;drk gSA

lanHk Z%
1- ftyk xkthiqj ekStk Msgek] lqcpu tUe ik;k gSA
   Hkkjr [k.M esa Msgek /kU; gS] dk;LFk dqy dey f[kyk;k gSAA

&lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì- 1
2- firk nyflaxkj /ku tx esa] /kuh eqUuh dks[k tUeh gSA

&ogh] i-̀ 1
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3- tqxqy fd”kksj dh ukjh] lqcpu nklh lqUu ekaghA
&ogh] i-̀ 2

4- jke ghjk nkl xq# ukxk gS mnklh gks jkekA
   czã _f’k&czã _f’k lqcpu nklh gks jkekAA

&lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] i-̀ 44

5- ghjknkl xq# gekjs fny esa lek jgk gSA

&lqcpu nklh] izserjafx.kh] i`- 8

6- ogh] i-̀ 7

7- lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] ì- 55

8- vn~Hkqr lq[k dgka yfx eSa xkokas] xwaxk xqM+ ds lonok ukA

&ogh] i-̀ 69

9- gn~n ls csgn~n ds ikjs] /kqu mBs lqUu lsA

   vkos u tkos] tUe eju fouklk jkeAA

&ogh] i-̀ 57

10- uk Hkkjk uk gydk gS rw] ufga iouk ufga ikuhA

   js[k :i dNq ufga ikokas] dkSu “kCn dh cksyAA

&ogh] i-̀ 57

11- lqcpu nklh d`r *izserjafx.kh* Hkkx&4] viwoZ foykl] i`- 119

12- lc esa C;kid ,d jgkbZ] vkRe czã dgkbZA

&lqcpu nklh] izserjafx.kh] i`- 2

13- fejxk ds ukHkh esa lqxa/k dLrqfj;k gksA

&lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] i-̀] 36

14- vkre czã dks R;kxh] ikgu <w<+s /kkos vkjs gkaAA

&ogh] i-̀ 36

15- lqcpu nklh] *izserjafx.kh* Hkkx&5] vuqHko izdk”k] i-̀ 90

16- ty lqf[k tk; /kke uk lq[kS] rRo ru ufl vkRek u nw[kSA

&ogh] i-̀ 16

17- }Sr feVS v}Sr ns[kkos] fgr vufgr esa vkre njlkoSA

   cht esa c`{k c̀{kk esa cht gS] lq#t esa /kke m’.krk tukosA

   vkRek esa czã vkRek czã gh esa] ty eas rjax cqycqyk dgkosAA

&ogh] ì 16

18- izsrjafx.kh] ì- 62

19- ek;k en ih ds eu Mkse/kkmt djsA

   dke Øks/k yksHk Mkg b’kkZ ifyokj] ukrh iksrk dyg dyiuk vikjsA

   nqeZfr dqefr vjksflu ijksflu] fufl fnu dyg esa lalkj dks gjsA

   eu ds cl es iM+gq tfu I;kjs] lqefr ds lax lqcpu eu ekjsAA

&lqcpu nklh] *izserjafx.kh*] Hkkx&4] viwoZ foykl] i-̀ 118

20 lqcpu nklh] izserjafx.kh] i-̀ 19

21- lqcpu nklh] *izserjafx.kh*] Hkkx&4] viwoZ foykl] ì- 1

22- lqcpu nklh] izserjafx.kh] i-̀ 2

23- lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì- 73

24- eu dks thrk txr thrk] lqcpu nklh eu ehrkA

&lqcpu nklh] izserjafx.kh] i-̀ 12
25- vUrj esa Kku vuqHkkS ikoSA

&lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì- 5
26- uke ds cht cksvu tc ykxh] Kku ds v¡[kqvk fnu fnu tkxhA

&lqcpu nklh] *iszerjafx.kh* Hkkx&5] vuqHko izdk”k] i-̀ 7
27- lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] i-̀ 40
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28- ehu ds ekjx fogax ds pky] vpy gS /;ku lqesjA

&ogh] i-̀ 57
29- ogh] ì- 40
30- Qy fcu o{̀k fuj fcu dwik] Hkxfr ghu uj mYyw l#ikA

&lqcpu nklh] *izserjafx.kh* Hkkx&5] vuqHko izdk”k] ì- 4
31- lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì-73
32- lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] i`49
33- gfj vuqjkx mBs mj ekagh] ldy ek;k HkeZ ukl gks tkghaA

&lqcpu nklh] *izserjafx.kh*] Hkkx&5] vuqHko izdk”k] ì- 4
34- lqcpu nklh] izserjafx.kh] i-̀ 62
35- lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì- 6
36- lcesa C;kid ,d jgkbZ tkfr cju fcyxkbZA

&lqcpu nklh izserjafx.kh] ì- 4
37- tkfr cju dqy dje u tkuh]
   gfj dks Hkts lks gfj esa lekuhA

&ogh] i-̀ 30
38- deZ dkaM ftlus QWlk] dky :i gks; [kk;A
   deZ vdeZ nwuksa NqVs] rc lqcpu lq[k ik;AA

&lqcpu nklh] *izserjafx.kh* Hkkx&5] vuqHko izdk”k] ì- 4
39- lqcpu nklh] *izserjafx.kh* Hkkx&2] foKku lkxj] i-̀ 67
40- Hkwys Hkwys fQjs rhjFk esa] [kkstr ukgh vius ,fg ru esaA

&lqcpu nklh] *izserjafx.kh* Hkkx&4] viwoZ foykl] ì- 29
41- rhjFk crZ ikgu iwtk] Hkje esa flj fy;s cks>kA

&lqcpu nklh *izserjafx.kh* Hkkx&2] foKku lkxj] ì-21
42- lqcpu nklh] *izserjafx.kh* Hkkx&5] vuqHko izdk”k] i`- 88&89
43- ogh] ì- 73
44- lqcpu nklh *izserjafx.kh* Hkkx&2] foKku lkxj] i-̀40
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ukxktqZu ds vkapfyd miU;klksa esa ekuorkoknh thou&ewY;

MkW0 'kqHkk ekgs'ojh

foHkkxk/;{k ] fgUnh foHkkx] lkgw tSu dkWyst] uthckckn

ukxktZqu dh vkapfyd d̀fr;ksa esa ekuoh; ewY;ksa ds vusd :i gSa A ukxktqZu us lekt dks ,d ubZ nf̀"V o ubZ fn”kk dk

Á;kl fd;k A yksd dY;k.k ijd nf̀"V ds QyLo:i gh mUgksus “kks"kd&”kksf"kr oxZ dk ân;xzkgh o.kZu dj ;FkkFkZokn dk

lekos”k viuh jpukvksa esa fd;k A dgha&2 bruk ;FkkFkZokn fd vkykspdksa ds dksi dk Hkktu cuuk iM+k A vius earO;kas dks

ÁdV djus ds fy, O;aX; dks viuk;k A Áse Álax dh vorkj.kk dj o.kZ Hksn feVkus dk lQy Á;kl fd;k A ik[k.M ,oa

/kwrZ pfj=ksa dk fuekZ.k dj e`r ijEijkvksa rFkk va/kfo”oklksa dk [k.Mu fd;k A lq[k&nq[k lgrs ik=kas dk ,d i`Fkd vfLrRo

ukxktqZu us n”kkZ;k gS A

lkfgR; ds ewY; thou&ewY;ksa ls fHkUu ugha gksrs A vr% lkfgR; jprs le; jpukdkj thou&ewY;ksa dh Áfr"Bk djrk pyrk

gS A ;g vo”; gS fd fdlh jpukdkj dh d̀fr esa lkekftd thou&ewY;ksa dh >k¡dh vf/kd l”kDr :i esa gksrh gS rks vU; fdlh

dh jpuk esa vkfFkZd ;k jktuSfrd thou&ewY;ksa dh A dgha jpukdkj ekuo&ewY;ksa dks vf/kd n<̀+rk ds lkFk Áfrikfnr djrk

gSA bl oSfHkU; dk dkj.k gS ifjfLFkfr tU; lkekftd vFkok fodkl lkis{k ewY;ksa dk gksuk A QyLo:i bu ewY;ksa esa ijLij

la?k"kZ gksrk jgrk gS rFkk la?k"kZ ds var esa ek= ,d ewY; gh “ks"k jgrk gS vkSj og gS ekuoh; ewY; A

og ln~ ,oa vkn”kZ Áo`fRr tks euq"; ds eu esa Ák.khek= ds Áfr Áse ]Lusg ]n;k ] lkSgknZ ] lg;ksx ] lgkuqHkwfr ,oa laosnuk

vkfn Hkkoksa dks fodflr djrh gS ]ÞekuooknÞ dh laKk ls vfHkfgr dh tkrh gS A ekuorkokn O;fDr ds vkn”kksZ dk og lqfpfUrr

,oa lqO;ofLFkr v/;;u gS ftlesa bl Hkko dks Áfrf"Br djus dk Á;Ru gksrk gS fd ekuoh;rk Lo;a esa ,d iw.kZ Áo`fRr gSÞA1

ekuo&lekt dk loksZPp thou&ewY; ekuorkokn gS A

blh ekuork dk t;?kks"k lqfo[;kr dfo&dFkkdkj ukxktqZu us viuh df̀r;ksa esa fd;k gSA Þtu&tu esa tks ÅtkZ Hkj ns eSa

mn~xkrk gwW ml jfo dk ß ds mn~?kks"kd ukxktqZu ikBdksa dks ekuork dh ÅtkZ ls vksr&Áksr dj nsus okys jfo ds leku gh gSaA

vkids vkB miU;kl vkapfyd miU;klksa dh Js.kh eas vkrs gSa& ÞjfrukFk dh pkph ] ÞcypuekÞ ] Þckck cVsljukFkÞ] ÞdqEHkhikdÞ]

Þnq[kekspuß ] Þo:.k ds csVsÞ] Þu;h ikS/k Þ ],oa ÞmxzrkjkÞ A

ukxktqZu ds dFkk&pfj= lk/kkj.k gksdj Hkh gekjs lekt ds vR;Ur vlk/kkj.k vax gSa A vlk/kkj.k blfy, D;ksfd muesa ge

euq"; tkfr ds loksZPp ekuoh; ewY;ksa dk rki eglwwl djrs gSa A ;s ik= vius le; vkSj lekt ds cqfu;knh thoukn”kksZ dks ewfrZeku

djrs gSa A ukxktZqu ds miU;klksa esa ge ,d vFkkg ]vikj ,oa vxk/k&thou&”kfDr ds n”kZu djrs gSa rFkk bl thou&”kfDr ds

vuU; :i ekuorkoknh ewY;ksa esas vUrHkwZr gks tkrs gSa A muds miU;klksa esa O;Dr ekuorkoknh ewY;ksa ds vusd :i gSa tSls

yksd&dY;k.k dh Ácy Hkkouk ] Ák.kh ek= ds Áfr Áse ]xzkeh.k thou ds Áfr vnH; eksg] vkn”kZ ifjokj dh LFkkiuk] ns”k HkfDr

dh Hkkouk] f”k{kk dh egRrk] ukjh mRFkku] lkekftd fo"kerkvksa dk fuokj.k] yksd laLdf̀r dh j{kk vkfn A

ekuork dk ÁFke ,oa Áeq[k pj.k gS yksd dY;k.k A ukxktqZu dh yksd eaxydkjh Hkkouk muds ik=ksa esa Ácyrk ds lkFk

eq[kfjr gqbZ gSa A Þ nq%[kekspu ß dk uk;d nq%[kekspu rks mudh ÞloZtufgrk; thou nf̀"V Þ dk mRd`"Vre mnkgj.k gS A miU;kl

ds vkfn ls var rd ijfgr ds fy, rRij nq%[kekspu ukxktqZu ds yksd dY;k.kd ewY; dh gh Áfr"Bk djrs gSa A Lo;a ihM+k lgdj

Hkh nwljksa dks mldk vkHkkl rd u gksus nsuk] ;gh ukxktqZu ds /kS;Z dh pje lhek gS tks ik=ksa ds ek/;e ls ifjyf{kr gksrh gS

og ik= pkgs ÞjfrukFk dh pkphÞ dh xkSjh2 gks vFkok Þ ubZ ikS/k Þ dk ekgs3 gks ;k fQj Þckck cVsljukFk ds xzke oklh gksa4 ukxktqZu

ds dFkk pfj= u dsoy fe= ;k vPNs O;fDr dh gh] oju~ vius fojks/kh o cqjs O;fDr dh Hkh lgk;rk ru&eu&/ku ls djuk viuk

iquhr dRrZO; le>rs gSa A
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ukxktqZu dh d`fr;ksa esa ekuorkoknh thou&ewY;ksa dk nwljk :i viuh feV~Vh esa jps cls jgus esa ifjyf{kr gksrk gS A

xzkE;&lekt ds tu thou gsrq ukxktqZu fof”k"V eksg j[krs gSa A tgkWa nq%[kekspu dydRrk tSls cM+s “kgj dh ukSdjh NksM+ dj

xkWo dh lsok djus ds fy, rRij gS 5 ogh t;ukFk ,oa jfrukFk dks vius xkWo dh ekVh ls vR;Ur eksg gS A6 xkSjh dh ek¡ vius

csVs t;fd”kksj ds lkFk xkWo NksM+ dj tkus ds fy, rS;kj ugh gSA 7 cypuek Ád`fr ds je.kh; fp=ks esa Mwc dj fnu Hkj dke

djus ds ckn Hkh Fkdrk ugh A8

ukxktqZu vf[ky ekuo&tkfr ds pkfjf=d mRd"kZ dh dkeuk djrs gSa A ÞdqEHkhikdÞ esa lnkuUn vkSj jatuk cslgkjk rFkk

viekfur yM+dh dks viukdj euq"; ds pfj= mRFkku dk vuwBk mnkgj.k ÁLrqr djrs gSa  9 A ÞjfrukFk dh pkphÞ esa xkSjh] Þckck

cVsljukFk Þ esa tSfdlqu] Þmxzrkjk Þesa mxuh rFkk Þnq%[kekspu Þesa nq%[kekspu dk /;s; ;gh gS fd ekuo ekuo ls Áse djsa A

 ukxktqZu dks u dsoy ekuo ls oju~ l`f"V ds Ák.kh ek= ls vR;Ur Áse gS A vius oS/kO; thou esa fujUrj la?k"kZ djus okyh

nq%[kekspu dh ekeh xkWo esa tyrs ?kjks dks ns[kdj ÁkFkZuk djrh gS & ÞnqgkbZ egkjkt dh A ?kj x`gLFkh rks yksxks dh Lokg dj

gh Mkyh vkius ] tku u ysuk fdlh dh A dqRrs dh Hkh ugha ] fcYyh dh Hkh ugh A esjh bRrh lh ÁkFkZuk eatwj djuk] ns[kuk vfXu

egkjkt ÞA 10 ekeh ,d dqRrs dh ihB ds tys ckyks ds mx vkus ds fy, lw;Z nso ls ÁkFkZuk djrh gS A11 blh Ádkj ÞjfrukFk

dh pkphÞ esa xkSjh ,d pwfg;k dh dVh iwWN ij ver̀/kkjk yxkrh gS Þckck cVsljukFkÞ esa tSfdlqu oVò{k dh j{kk ds fy, gj lEHko

Á;Ru djrk gS A dqEHkhikd esa datwl] dBksj ân;h eucks/kyky Hkh ,d dqfr;k vkSj mlds fiYyksa dks chekjh dh voLFkk esa nksuks

le; Hkkr vkSj elwj dh nky f[kykrk gS A12

vkn”kZ ifjokj dh Áfr"Bk vPNs lekt dh uhao gS rFkk vPNk lekt gh mPp ekuoh; ewY;ksa dh j{kk dj ldrk gS A

ÞdqEHkhikdÞ es pEik ÞjfrukFk dh pkph Þ esa xkSjh ] Þnq%[kekpu Þ esa nq%[kekspu rFkk Þcypuek Þ esa cypuek }kjk ukxktqZu ,sls

gh lekt dh LFkkiuk djuk pkgrs gSa tgkW L=h o iq:”k ,d xkMh ds nks ifg;kas dh HkkWfr leku vf/kdkjksa ds lkFk feydj pysaA

Þckck cVsljukFkÞ ds Á.ksrk ukxktqZu dk ân; okRlY; Áse ls vksr&Áksr gS A13 Þo:.k ds csVsÞ esa [kqj[kqu dk fir` ân; csVh

e/kqjk dh fonk djrs gq, QwV&QwV dj jksrk gS rFkk ÞcsVh dh Le`fr;ks dh vikj HkhM+ ] mlds ân; ij geyk dj nsrh gS A14 Þ

Þnq%[kekspu ds de Hkkstu djus ij og mnkl gks mBrh gS ] mldh rkÅ }kjk fiVkbZ fd, tkus ij mldh vkW[kas NyNyk mBrh

gSa A15 ÞubZ ikS/k Þ dh jkesljh esa ukxktqZu us ekr̀ ân; ns[kk gS csVh ds Hkfo"; dks ysdj ftruh fpUrk,a ]vk”kadk,a ,d ekW dks O;kdqy

dj ldrh gSa ]mu lcdh lqUnj vfHkO;atuk ukxktqZu us jkesljh ds laoknksa ,oa fdz;k&dykiksa }kjk16 dh gS \

vPNs lekt ds fuekZ.k ds fy, ns”k&Áse dh vy[k txkuk ÁR;sd tkx:d lkfgR;dkj dk dRRkZO; gS A ltx Ágjh ukxktqZu

ds miU;klks esa vusd LFkyksa ij jk"Vªh;rk dk Loj eq[kfjr gqvk gS A nq%[kekspu ds laokn gksa &Þi<sa fy[ks xzkeh.k ;qod ;fn vius

dks xzke thou esa [kik nsa rks lewpk ns”k ubZ psruk ds lqQy gkfly dj ysxkÞ17 ;k Þu;h ikS/kÞ esa okpLifr dk dFku ÞO;fDr

dk ladV gh lekt dk ladV gS vkSj lekt dk ladV gh lewps ns”k dk ladV gS]Þ18 ;k fQj ÞjfrukFk dh pkphÞ es pkph dk

ns”kfgr ds fy, Lo;a vkfFkZd :i ls foiUu gksrs gq, Hkh xjhcksa dh enn djuk19 ukxktqZu dh jk"Vª ds Áfr fpUrk ]Áse ,oa vVwV

J)k dks gh O;Dr djrk gS A

lqUnj thou thus ds fy, f”k{kk vfuok;Z gS blhfy, f”k{kk dk ekuorkoknh thou&ewY;ksa ls ikFkZD; vlEHko gS A bl rF;

ls Hkyh HkkWfr ifjfpr ukxktqZu vius vkapfyd miU;klksa esa lh/ks&lkns xzkeokfl;ksa dh vKkurk ,oa vf”k{kk dk o.kZu djrs gq,

f”kf{kr gksus ij cy nsrs gS rFkk ;a= r= mu ij O;aX; Hkh djrs gSa A Þmxzrkjk Þ esa dkes”oj f”kf{kr uo;qodks dk Áfrfuf/k gS A20

ÞcypuekÞ esa ekW dh chekjh dk lekpkj cypuek rd ugh igqWp ikrk D;ksfd iwjs xkWo esa f”kf{kr ek= ,d&nks yksx gS rFkk os

le; ij ugha feyrs A jk/kkckcw ds dgus ij cypuek /khjs&2 i<+uk lh[krk gS A21 Þckck cVsljukFkÞ esa O;aX; }kjk f”k{kk dk egRo

le>k;k x;k gS Þcypuek Þ ds fuekZrk ukxktqZu esa ukjh lekt dks f”kf{kr  djus dh rhoz mRd.Bk gS A cypuek dgrs gS&Þtc

yM+fd;ka Hkh yM+dks dh rjg i<h fy[kh gksus yxsxh ]rHkh bl eqYd dk m)kj gksxk A22 ÞdqEHkhikdÞ esa Hkh ukxktqZu vKkurk ,oa

vf”k{kk tfur /k¡q/kyk okrkoj.k ikBdksa ds le{k ÁLrqr dj f”k{kk dk lans”k nsrs gS A23
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lkfgR; esa ;qx&psruk dk fun”kZu lkfgR;dkj dh ltxrk ],oa dRrZO;ksa ds Áfr fu"Bk dk ifjpk;d gS A ukjh eu dh O;Fkk

dk o.kZu ukxktqZu ds ;qx dh ekWx Fkh A lân; miU;kldkj ukjh ds fuEu thou LRkj dks ns[kdj O;kdqy gks mBrk gS A ;gh

dkj.k gS fd muds dFkk&lkfgR; esa ukjh tkfr ds Áfr xgu lgkuqHkwfr dk Loj eq[kfjr gS A og pkgs xkSjh gks24 vFkok tehankjks

}kjk ÁrkfM+r “kksf"kr fL=;ka25 ukxktqZu ukjh dh O;Fkk rFkk viekfur thou dh ;FkkFkZrk ds lkFk ekfeZd vfHkO;atuk djrs gSA

ÞdqEHkhikdÞ dh dqUrh ds dFku26 Þo:.k ds csVs Þ esa e/kqjh ds lEokn rFkk Þmxzrkjh esa mxuh dk pfj=kadu ukxktqZu ds ukjh ihMk

ls vkgr gksus dk Áek.k ugh rks vkSj D;k gS \ ukxktqZu vius ukjh ik=ksa dks ek= n;k dk ik= cukdj ugh NksM+ nsrs ]oju~ mUgsa

vius Åij gksus okys vR;kpkjksa ds f[kykQ yM+us dh “kfDr nsdj mUgsa var eas Áfr"Bk fnykrs gSa A ÞdqEHkhikdÞ esa fueZyk ,oa fueZyk

dh ekeh jatuk ukjh psruk dk vkn”kZ :i gSa A27

Þo:.k ds csVsÞ esa e/kqjh var esa xkWo okil vkdj viuh cLrh ds fgr ds fy, la?k"kZ djrh gS A Þnq%[kekspu Þ esa fo/kok ek;k

}kjk iqufoZokg djk dj ukxktqZu us lekt esa iM+h iqjkuh csfM;ksa dks rksM+dj L=h dks Lora= cukus dk chM+k mBk;k gS A

lekt esa vkt ekuo&ewY;ksa es gq, âkl dk lcls cM+k dkj.k gS “kfDr”kkyh oxZ dk Hkz"V vkpj.k A “kksf"krksa ds lkFkh ukxktqZu

bl rF; ls vufHkK dSls jg ldrs Fks A mUgksus viuh jpukvksa }kjk “kks"k.k o Hkz"Vkpkj dks mtkxj djus dk fu”p; fd;k rFkk

Þnq%[kekspu Þ ds fuR;kckcw ij28 ÞcypuekÞ esa LokFkhZ dkaxzlh usrkvksa ij29 rFkk ÞdqEHkhikd Þ esa eSustj ij fofo/k O;aX; djds vius

bl y{; dh iwfrZ dh A ukxktqZu vius miU;klks esa cnyrs jktuSfrd ewY;ksa ij Hkh vusd LFkyksa ij /;ku vkd`"V djus esa lQy

jgs gSa A ÞdqEHkhikd Þ esa jk;lkgc30 ckck cVsljukFkÞ esa ys[kd ds lEokn usrkvks dh c<+rh yksyqirk ij dVk{k djrs fn[kkbZ nsrs

gaS A viusa ÞdqEHkhikdÞ esa [kf.Mr gksrh gqbZ ekuork dks ukxktqZu cpkuk pkgrs gaS A vkJeksa esa c<+rh os”;kof̀Rr ij og xgjk {kksHk

O;Dr djrs gSa rFkk lekt dks mlds Áfr lpsr djrs gaS A32 ÞcypuekÞ ds ukxktqZu xjhcksa dh leL;kvksa ls tq>rs rFkk lek/kku

<w<rs fn[kkbZ nsrs gSa ] rks Þnq%[kekspu ds ukxktqZu tkfr&ikWWaafr ds Hksn dks feVkus esa jr fn[kkbZ iM+rs gS A ÞubZ ikS/kÞ ds Á.ksrk us

vuesy fookg dh leL;k ij fpUru fd;k gS33 rFkk ÞjfrukFk dh pkphÞ ds fuekZrk us czkge.k o “kqnz dk varj fn[kk dj mldk

lek/kku fn;k gSa A

Hkkjrh; lekt] fo”ks"k :i ls xzkeh.k vapy dk lekt viuh yksd&laLd̀fr ls lnk tqM+k jgrk gS A ;g tqMko mls vius

ewY;ksa ls tksM+s j[krk gSa A bldk c[kwch fp=.k ukxktqZu us ÞjfrukFk dh pkphÞ ÞcypuekÞ34 rFkk ÞubZ ikS/kÞ 35 esa fd;k gS A ysfdu

lekt fgr ds fy, xzkeksa esa Ápfyr va/kfo”oklksa rFkk ckg~;kMEcjksa ij O;aX; Hkh fd;k gS A ¼ Þnq%[kekspu Þ ì0 9 rFkk 147]

ÞdqEHkhikdÞ ì0 119 ,oa Þo:.k ds csVs Þ i`0 54]58½

fu"d"kZr% ukxktZqu dh vkapfyd d̀fr;ksa esa ekuoh; ewY;ksa ds vusd :i gSa A ukxktqZu us lekt dks ,d ubZ ǹf"V o ubZ fn”kk

dk Á;kl fd;k A yksd dY;k.k ijd nf̀"V ds QyLo:i gh mUgksus “kks"kd&”kksf"kr oxZ dk ân;xzkgh o.kZu dj ;FkkFkZokn dk

lekos”k viuh jpukvksa esa fd;k A 36 dgha&2 bruk ;FkkFkZokn fd vkykspdksa ds dksi dk Hkktu cuuk iM+k A vius earO;kas dks

ÁdV djus ds fy, O;aX; dks viuk;k A Áse Álax dh vorkj.kk dj o.kZ Hksn feVkus dk lQy Á;kl fd;k A ik[k.M ,oa èkwrZ

pfj=ksa dk fuekZ.k dj er̀ ijEijkvksa rFkk va/kfo”oklksa dk [k.Mu fd;k A lq[k&nq[k lgrs ik=ksa dk ,d ìFkd vfLrRo ukxktqZu

us n”kkZ;k gS A

bl Ádkj ukxktqZu ds miU;klksa esa ekuork dh xw¡t&vuqxw¡t loZ= lqukbZ nsrh gS] tks ikBd oxZ dks fujUrj >ad̀r djrs gq,

mls lUekxZ ij pyus ds fy, Ásfjr djrh gS A

lanHk Z
1- vk/kqfud fgUnh lkfgR; dh ekuorkoknh Hkwfedk;sa & Mk0nsos”k Bkdqj i"̀B 5
2- jfrukFk dh pkph & ukxktqZu ì"B 95 ] 129
3-  u;h ikS/k & ukxktqZu i`"B 10
4- Ckkck cVsljukFk & ukxktqZu i`"B 148
5- nq%[kekspu & ukxktqZu ì"B 65
6- jfrukFk dh pkph & ukxktqZu ì"B 108 ]138
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7- jfrukFk dh pkph & ukxktqZu ì"B 126
8- cypuek & ukxktqZu ì"B 122
9- dqEHkhikd & ukxktqZu ì"B 57
10- nq%[kekspu & ukxktqZu ì"B 126
11- nq%[kekspu & ukxktqZu ì"B 151
12- dqEHkhikd & ukxktqZu ì"B 40
13- ckck cVsljukFk & ukxktqZu ì"B 8 ] 29 ] 64
14- o:.k ds csVs & ukxktqZu ì"B 57
15- nq%[kekspu & ukxktqZu ì"B 100
16- u;h ikS/k & ukxktqZu i`"B 10
17- nq%[kekspu & ukxktqZu ì"B 118
18- u;h ikS/k & ukxktqZu i`"B 122
19- jfrukFk dh pkph & ukxktqZu ì"B 95
20- mxzrkjk & ukxktqZu i`"B 85
21- cypuek & ukxktqZu ì"B 144
22- cypuek & ukxktqZu ì"B 147 ]148
23- dqEHkhikd & ukxktqZu ì"B 119
24- jfrukFk dh pkph & ukxktqZu ì"B 156
25- cypuek & ukxktqZu ì"B 78]128
26- dqEHkhikd & ukxktqZu ì"B 79]94
27- dqEHkhikd & ukxktqZu ì"B 56
28- nq%[kekspu & ukxktqZu ì"B 120
29- cypuek & ukxktqZu ì"B 177
30- dqEHkhikd & ukxktqZu ì"B 84]116
31- ckck cVsljukFk & ukxktqZu ì"B 3
32- dqEHkhikd & ukxktqZu ì"B 113
33- u;h ikS/k & ukxktqZu i`"B 10]127
34- cypuek & ukxktqZu ì"B 124
35- u;h ikS/k & ukxktqZu i`"B 51
36- fgUnh miU;kl vkSj ;FkkFkZokn & Mk0f=Hkqou flag ì"B 422 &423
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oSf'od usr`Ro dh vksj Hkkjrh; vFkZO;oLFkk ds c<+rs dne ¼Hkkjrh;
vFkZO;oLFkk dh fo'ks”krkvksa ,oa leL;kvksa ds fo'ks”k lUnHkZ esaa½

MkW0 dey flag

,lksfl,sV izksQslj] okf.kT; ladk;] fgUnw LukrdksÙkj egkfo|ky;] eqjknkckn]m0iz0A

lkjka'k%& Hkkjr izkphudky ls gh df̀"k iz/kku ns”k jgk gSA ;gk¡ dh yxHkx 70% vkcknh izR;{k ,oa vizR;{k :i ls df̀"k

,oa d`f"k ls lEcfU/kr O;olk;ksa ij vkfJr gSA izLrqr “kks/ki= esa geus Hkkjrh; vFkZO;oLFkk dh orZeku fLFkfr] fo”ks"krkvksa]

leL;kvksa rFkk Hkkjrh; vFkZO;oLFkk dh leL;kvksa dks nwj djus ds mik;ksa dk v/;;u fd;k gSA Hkkjrh; vFkZO;oLFkk dh fo”o

dh dqN izeq[k vFkZO;oLFkkvksa ls rqyuk rFkk Hkkjrh; vFkZO;oLFkk dh fo”o dh vFkZO;oLFkkvksa dk usr`Ro djus dh {kerk dk

v/;;u fd;k gSA orZeku le; esa oSf”od Lrj ij lqLrh ;k eUnh tSlh fLFkfr py jgh gS] ftlds dkj.k Hkkjrh; vFkZO;oLFkk

ds dne Mxexk;s t#j gS] ysfdu ;g fLFkfr dkQh yEcs le; rd pyus okyh ugha gS] D;ksafd Hkkjr ,d etcwr vkfFkZd

lalkèkuksa okyk ,oa etcwr jktuhfrd fLFkjrk okyk ns”k gSA fu"d"kZr% ;g dgk tk ldrk gS fd Hkkjr dh vFkZO;oLFkk bl

le; 7osa uEcj ij gS] blesa fo”o ds yxHkx 200 ns”kksa dh vFkZO;oLFkkvksa dk usr`Ro djus dh {kerk gSA

izLrkouk%& Hkkjr izkphudky ls gh df̀"k iz/kku ns”k jgk gSA ;gk¡ dh yxHkx 70% vkcknh izR;{k ,oa vizR;{k :i ls df̀"k

,oa d`f"k ls lEcfU/kr O;olk;ksa ij vkfJr gSA orZeku esa Hkkjr dh tula[;k yxHkx 137 djksM+ gS tks fo”o ds lcls c<+s ns”k

phu ds ckn nwljs uEcj ij gSA fo”o esa bl le; yxHkx 200 ns”k gSaA ftuesa Hkkjr dh vFkZO;oLFkk 7oas uEcj ij gS] tcfd dqN

fnuksa igys rd ;g 6oas uEcj ij FkhA o"kZ 2019 esa Hkkjr dk ldy ?kjsyw mRikn 2-26 fVªfy;u Mkyj ;k 2-26 yk[k djksM+ :i;s

gSA bl le; Hkkjr dh vFkZO;oLFkk fo”o ds yxHkx 200 ns”kksa dh vFkZO;oLFkkvksa esa vesfjdk] phu] tkiku] teZuh] baXyS.M rFkk

Ýkal ds ckn ek= lkros uEcj ij gSA ftldk eryc lkQ gS fd Hkkjr dh vFkZO;oLFkk esa fo”o dh leLr vFkZO;oLFkkvksa dk

usr̀Ro djus dh {kerk gSA Ø;”kfDr lerk ds vk/kkj ij] Hkkjr fo”o dh rhljh lcls cM+h vFkZO;oLFkk gSA c<+rh tula[;k ds

dkj.k Hkkjr esa izfr& O;fDr vk; cgqr de gSA cgqr c<+h vkcknh dk thou Lrj cgqr vlUrks"ktud gSA dqiks"k.k ,oa vYiiks"k.k

esa gekjk LFkku fo”o ds ns”kksa esa 102 ok¡ gSA fo”o esa Hkw[k ls xzflr yksxksa dk 25% fgLlk Hkkjr esa fuokl djrk gSA orZeku esa

Hkkjr esa csjkstxkjh dh nj 7% ls T;knk gS tks fiNys 45 o"kksZa dk fjdkMZ gSA o"kZ 2019 esa ns”k ds 1% vehj yksxksa ds ikl Hkkjr

dh dqy /ku lEink dk yxHkx 65% fgLlk gS] tcfd fu/kZure 50% yksxksa dk fgLlk ek= 2% ds vklikl gSA Hkkjrh;

vFkZO;oLFkk dh vusd fo”ks"krk,¡ gksrs gq, Hkh bldh vusd leL;k,¡ gSaA

izLrqr “kks/ki= esa ge Hkkjrh; vFkZO;oLFkk ds ftu fo"k;ksa dk v/;;u djsaxas] oks gSa& Hkkjrh; vFkZO;oLFkk dh orZeku fLFkfr]

Hkkjrh; vFkZO;oLFkk dh fo”o dh dqN izeq[k vFkZO;oLFkkvksa ls rqyuk] Hkkjrh; vFkZO;oLFkk dh fo”ks"krk,¡] Hkkjrh; vFkZO;oLFkk

dh leL;k,¡] Hkkjrh; vFkZO;oLFkk dh leL;kvksa dks nwj djus ds mik;] Hkkjr dh vFkZO;oLFkk esa fo”o dh vFkZO;oLFkkvksa dk

usr̀Ro djus dh {kerk rFkk fu"d"kZA

Hkkjrh; vFkZO;oLFkk dh orZeku fLFkfr%&

Hkkjr dh vFkZO;oLFkk Ø;”kfDr lerk ds vk/kkj ij fo”o dh rhljh lcls cM+h vFkZO;oLFkk gSA {ks=Qy dh ǹf"V ls fo”o

esa lkrosa LFkku ij gSA tula[;k esa bldk nwljk LFkku gS vkSj dsoy 2-4% {ks=Qy ds lkFk Hkkjr fo”o dh tula[;k ds yxHkx

17% Hkkx dks “kj.k iznku djrk gSA

Hkkjr esa xjhch dh js[kk ls uhps dh vkcknh dqy tula[;k dk yxHkx 25% gSA orZeku le; esa Hkkjrh; vFkZO;oLFkk /khjs&èkhjs

viuh rsth [kksrh tk jgh gS] vFkkZr eanh dh rjQ c<+ jgh gSA Hkkjr esa izHkko”kkyh futh foeku lsok dEiuh tsV ,;jost cUn
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gks pqdh gS] ,;j bf.M;k cgqr cM+s ?kkVs esa py jgh gSA iqjkus nkSj esa VsyhdkWe lsDVj dh igpku jgh ch0,l0,u0,y0 dEiuh

vius vfLrRo ds fy, tw> jgh gSA Hkkjr dh lcls cM+h dPps rsy vkSj uSpwjy xSl dEiuh vks,uthlh dk vfrfjDr dS”k fjtoZ

rsth ls ?kV jgk gSA Hkkjrh; cSafdx O;oLFkk ,u0ih0,0 dh =klnh dks >sy jgh gSA orZeku esa dqy ,u0ih0,0 ljdkjh ,oa izkbZosV

cSadksa dk feykdj yxHkx 10 yk[k djksM+ :i;s dk gS] ftldk 50% fgLlk ns”k ds 150 cM+s iw¡thifr;ksa dh ctg ls gSA orZeku

le; esa vkVks lsDVj esa ek¡x dh deh dh otg ls Li"V eUnh dh fLFkfr nh[k jgh gSA vkVks lsDVj Hkkjrh; vFkZO;oLFkk esa egRoiw.kZ

LFkku j[krk gS] ;g iwjh th0Mh0ih0 dk 7-50% vkSj eSuwQSDpfjax esa 49% fgLlk j[krk gSA orZeku le; esa vkfFkZd fodkl nj

esa fiNys 6-5 lky dh lcls cM+h fxjkoV ntZ dh x;h gS] tks 4-5% gSA Hkkjrh; vFkZO;oLFkk futh fuos”k dh deh ls tw> jgh

gSA foÙk o"kZ 2015&16 esa futh fuos”k dh nj  30-1% Fkh tks o"kZ 2019 esa ;g ?kVdj 28-9% jg x;h gSaA orZeku le; esa Hkkjrh;

vFkZO;oLFkk esa gkmlgksYM lsfcax esa fxjkoV ntZ dh x;h gSaA o"kZ 2011&12 esa lsfoax dh nj 68% Fkh tks o"kZ 2018&19 esa 55%

jg x;hA bl lqLrh dk cSafdx O;oLFkk ij Hkh foijhr izHkko i<+ jgk gSA bl le; cSadks dh _.k nsus dh {kerk esa Hkkjh fxjkoV

ntZ dh x;h gSA orZeku le; esa Hkkjrh; vFkZO;oLFkk t:j cqjs nkSj ls xqtj jgh gSa] fQj Hkh izR;{k fons”kh fuos'k c<+rk tk jgk

gSA vUrjkZ"Vªh; eqnzk dks"k dh izeq[k fØLVyhuk tkftZok us Hkkjrh; vFkZO;oLFkk dh lqLrh dks vLFkk;h crk;k gS vkSj dgk gS fd

tYnh blesa rsth vk;sxhA

Hkkjrh; vFkZO;oLFkk dh fo'o dh dqN izeq[k vFkZO;oLFkkvksa ls rqyuk%&

orZeku le; esa Hkkjrh; vFkZO;oLFkk fo”o dh vFkZO;oLFkkvksa esa 7oas LFkku ij gSA tcfd Ø;&”kfDr ds vk/kkj ij rhljh

lcls cM+h vFkZO;oLFkk gSA vesfjdk dh vFkZO;oLFkk fo”o dh lcls cM+h vFkZO;oLFkk gSA vesfjdk dh vFkZO;oLFkk dqy thMhih

dk 18-6 fVªfy;u MkWyj gSA tcfd phu dh vFkZO;oLFkk dqy thMhih dk 11-2 fVªfy;u Mkyj ds cjkcj gSA phu dh vFkZO;oLFkk

fo”o dh nwljh lcls cM+h vFkZO;oLFkk gSA tula[;k dh nf̀"V ls phu fo”o esa igyk LFkku j[krk gSA rhljs uEcj ij tkiku

dh vFkZO;oLFkk vkrh gSA tks 4-95 fVªfy;u vesfjdk Mkyj ds cjkcj gSA tkiku fo”o dk NksVk ns”k gS tks Hkkjr ds mRrjizns”k

ls Hkh NksVk gS] fdUrq vFkZO;oLFkk ds ekeys esa fo”o dk cgqr gh “kfDr”kkyh ns”k gSA teZuh fo”o dh pkSFkh lcls cM+h ,oa

“kfDr”kkyh vFkZO;oLFkk gS] tks dqy thMhih dk 3-48 fVªfy;u vesfjdh Mkyj ds cjkcj gSA baXyS.M fo”o dh ik¡poh lcls cM+h

vFkZO;oLFkk gS] tks 2-65 fVªfy;u vesfjdh Mkyj ds cjkcj gSA ;g ns”k fo”o dk cgqr “kfDr”kkyh ns”k gSA blussa fo”o ds vfèkdka”k

ns”kkas ij “kklu fd;k gS] ;gk¡ rd fd blus fo”o ds lcls “kfDr”kkyh ns”k vesfjdk ,oa fo”o ds lcls cM+s yksdra= Hkkjr ij

Hkh “kklu fd;k gSA Qzkal dh vFkZO;oLFkk fo”o dh vFkZO;oLFkkvksa esa NBs LFkku ij gS] tks dqy thMhih dk 2-47 fVªfy;u Mkyj

ds cjkcj gSA dqN fnukas igys Ýkal dh vFkZO;oLFkk 7oas LFkku ij Fkh fdUrq Hkkjr dks gky gh esa iNkM+dj NBos LFkku ij vk

x;hA Hkkjr dh vFkZO;oLFkk bl le; 7oas LFkku ij gS] tks 2-26 fVªfy;u vesfjdh Mkyj ds cjkcj gSA Hkkjr fofo/krkvksa ckyk

ns”k gSA bl ns”k esa dqy d`f"k lsDVj dk fgLlk thMhih esa 17% ds cjkcj gSA bVyh fo”o dh vkBoh lcls cM+h vFkZO;oLFkk

gS] tks thMhih dk 2-18 fVªfy;u vesfjdh Mkyj ds cjkcj gSA czkthy fo”o dh 9oha lcls cM+h vFkZO;oLFkk gS] tks thMhih dk

2-14 fVªfy;u vesfjdh Mkyj ds cjkcj gSA dukM+k dh vFkZO;oLFkk fo”o dh 10oha lcls cM+h vFkZO;oLFkk gS] tks thMhih dk

1-8 fVªfy;u vesfjdh Mkyj ds cjkcj gSA bl le; oSf”od Lrj ij eUnh ;k lqLrh tSlh fLFkfr gSA Hkkjrh; vFkZO;oLFkk fo”o

dh lcls rsth ls c<+us okyh vFkZO;oLFkk gSA Hkkjr dks NksM+dj mijksDr 9 ns”kksa dh vFkZO;oLFkk ds vfrfjDr fo”o ds vU; ns”kksa

dh vFkZO;oLFkk Hkkjr dh vFkZO;oLFkk ls fiNM+h gqbZ gSaA fo”o ds dqN izeq[k fodflr ns”kksa ,oa dqN izeq[k vYi fodflr ns”kksa

dh vFkZO;oLFkk dh >yd dks fuEu rkfydk ds ek/;e ls le>k tk ldrk gS&
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izfr O;fDr ldy jk"Vªh; mRikn Mkyjksa esa ¼2016½

Source: World Bank, Development Indicators 2017

Hkkjrh; vFkZO;oLFkk dh fo'ks”krk,¡% dqN izeq[k fo'ks”krk,¡ fuEu izdkj gSa&

1 - Hkkjrh; vFkZO;oLFkk ,d fefJr vFkZO;oLFkk gS%& Hkkjr dh vFkZO;oLFkk dks fefJr vFkZO;oLFkk dgk tkrk gS]

D;ksfd ;gk¡ ij lkoZtfud {ks= ,oa futh {ks= nksuksa feydj dk;Z djrs gSaA o"kZ 1991 esa ns”k esa mnkjhdj.k fd;k x;k gSA fons”kh

dEifu;ksa ds fy, ns”k esa QSDVªh ,oa m|ksx&/kU/ks yxkus dk njoktk [kksyk x;k gSA

2 - Hkkjr dh vFkZO;oLFkk esa d`f"k dk ;ksxnku%& Hkkjr esa yxHkx 70% vkcknh xk¡o esa fuokl djrh gSa] tks d̀f"k dk

dke djrh gSA Hkkjr dh vFkZO;oLFkk ij df̀"k dk izHkko izR;{k ,oa vizR;{k nksuksa izdkj ls iM+rk gSA Hkkjrh; d̀f"k dks ns”k dh

jh<+ Hkh dgk tkrk gSA

3 - Hkkjr dh vFkZO;oLFkk ,d mHkjrh gqbZ vFkZO;oLFkk gS%& Hkkjr dh vFkZO;oLFkk dks mHkjrh gqbZ vFkZO;oLFkk dgrs

gS] D;ksafd ;gk¡ ij vHkh dbZ {ks=ksa esa fodkl gksuk ckdh gSA blfy, ;gk¡ vHkh cgqr lEHkkouk,¡ gSaA Hkkjr dks ;fn fo”o esa loksZPp

LFkku ikuk gS rks rduhdh dk mi;ksx m|ksx /kU/kksa esa ,oa d̀f"k esa c<+kuk gksxkA

4 - Hkkjr esa /ku dk vleku forj.k gS%& Hkkjr esa /ku dk vleku forj.k gSA vehj ,oa xjhc ds chp cgqr cMh [kkbZ

gSA Hkkjr ds 1% vehj yksxksa ds ikl ns”k dh dqy /ku lEink dk yxHkax 65% fgLlk gS vkSj 50% fu/kZu yksxksa ds ikl dqy

/kulEink dk yxHkx 2% fgLlk gSA

5 - Hkkjr esa cMh tula[;k%& orZeku le; essa Hkkjr dh tula[;k yxHkx 137 djksM- ds vklikl gks x;h gSA tula[;k

ds ekeys esa Hkkjr phu ds ckn nwljs uEcj ij gSA o"kZ 2018 ds vuqlkj Hkkjr dh tula[;k òf) nj 1-11% gSA

6 - fLFkj eSdzks vFkZO;oLFkk%& Hkkjr dh vFkZO;oLFkk dks nqfu;k Hkj esa lcls fLFkj eSdzks vFkZO;oLFkk ekuk tkrk gSA Hkkjr

esa O;kikj dh vPNh lEHkkouk;sa gSA o"kZ 2018 ds vuqlkj Hkkjr dk ldy ?kjsyq mRiknu o`f) nj 7-3% gSA

7 - Hkkjr esa jkstxkkj ds vi;kZIr volj gS%& Hkkjr dh vFkZO;oLFkk esa csjkstxkjh ,d cMh leL;k gSA ns”k dh yxHkx

137 djksM+ vkoknh esa 60% vkoknh ;qokvksa dh gSA o"kZ 2017 ds vuqlkj Hkkjr esa csjkstxkkjh 1-77 djksM+ FkhA

fodflr ns’k izfr O;fDr ldy 
jk”Vªh; mRikn 

vYifodflr ns’k izfr O;fDr ldy 
jk”V ªh; mRikn 

mPp vk; okys ns’kksa e sa 41046 fuEu vk; okys n s’kksa esa  
e/; vk; okys n s’kksa esa]  
mPp e/; vk; okys n s’kksa esa] 
1& eysf’k;k 
2& czkthy 
3& phu 
4& FkkbySaM 
5& b.Mksu sf’k;k 
6& Hkkjr 
7& ikfdLrku 
8& ckaXykn s’k 
9& bFkksfi;k 

612 
2079 
8210 
9850 
8840 
8260 
5640 
3400 
1680 
1510 
1330 
660 

 

1& vesfjdk 
2& teZuh 
3& baXyS.M 
4& Ýkal 
5& tkiku 
6& bVyh 
7& nf{k.k dksfj;k 
8& xzhl 

56180 
43660 
42390 
38950 
38000 
31590 
27600 
18960 
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8 - vU; eq[; fo'ks"krk,¡%& Hkkjr esa cqfu;knh <k¡ps dk vHkko gSA Hkkjr esa fofHkUu oLrqvksa ds ewY; esa vfLFkjrk gS] vk;s

fcu ewY; ?kVrs&c<rs jgrs gSaA Hkkjr esa lsok {ks= rsth ls c< jgk gSA Hkkjr esa izkd`frd lalk/kuksa dk lgh bLrseky ugha gks ik

jgk gS vkfnA

Hkkjrh; vFkZO;oLFkk dh leL;k,¡ %& Hkkjrh; vFkZO;oLFkk dh fuEufyf[kr leL;k,¡ gS&

1- Hkkjr esa fodflr ns”kksa dh rqyuk esa jk"Vªh; vk; ,oa izfr O;fDr vk; cgqr de gS] tks vkfFkZd izxfr esa lcls cMh ckèkk

gSA

2- Hkkjr esa /ku dk vleku forj.k gS] ftlds dkj.k vehj O;fDr vkSj vehj gksrs tk jgs gS] rFkk xjhc O;fDr vkSj xjhc gksrs

tk jgsa gSaA

3- Hkkjr esa df̀"k dh izcyrk cgqr vf/kd gS] ftlds dkj.k Hkkjr esa yxHkx 70% yksx izR;{k ,oa vizR;{k #i ls d`f"k ,oa df̀"k

ls lEcfU/kr m/kksx&/kU/kksa esa yxs gq, gSSA

4- Hkkjr esa tula[;k dk cgqr vf/kd nckc gSA ,d vuqeku ds vuqlkj ;g dgk tkrk gS] fd o"kZ 2050 rd Hkkjr dh tula[;k

phu dh tula[;k ls Hkh T;knk gks tk;sxhA

5- Hkkjr esa cgqr vf/kd tula[;k gksus ds dkj.k csjkstxkkjh dh leL;k c<rh tk jgh gS] ftlus fiNys 45 lkyksa dk fjdkWMZ

rksM fn;k gSA

6- Hkkjr esa vU; fodflr ns”kksa dh rqyuk esa iw¡tha fuekZ.k dh xfr dkQh /kheh gSA

7- Hkkjr esa fodflr ns”kksa dh rqyuk esa cqfu;knh <k¡pk vfodflr gSA

8- Hkkjr esa fodflr ns”kksa dh rqyuk esa rduhd dk Lrj cgqr uhpk gS] vkfnA

Hkkjrh; vFkZO;oLFkk dh leL;kvksa dks nwj djus ds mik; %& Hkkjrh; vFkZO;oLFkk dh leL;kvksa dks nwj djus ds

dqN izeq[k mik; fuEu gSa&

1- Hkkjr esa xjhch dh leL;k dks nwj djus ds fy, ljdkj dks dqN egRoiw.kZ dne mBkus pkfg,A tSls tks yksx le`) gSa] mUgsa

ljdkj dh dY;k.kdkjh ;kstukvksa ls gVk nsuk pkfg,A

2- Hkkjr esa /ku ,oa vk; dk vleku forj.k gS] ftls ljdkj }kjk ;kstuk cukdj /ku ,oa vk; dk forj.k leku djus dh

dksf”k”k pkfg,A

3- Hkkjr esa tula[;k dk cgqr c<k fgLlk d`f"k ij vkfJr gS] ftls ljdkj }kjk vU; m/kksx&/kU/kksa dk fodkl djds] muesa

jkstxkkj fn;k tk ldrk gS ftlls d`f"k ij fuHkZjrk de gksxhA

4- Hkkjr esa tula[;k dk vf/kd nckc gS] ftls dkuwu cukdj jksduk pkfg,A

5- Hkkjr esa m|ksx&/kU/kksa dk fodkl djds ,oa u;s&u;s m|ksx /kU/ks yxkdj muesa csjkstxkj yksxksa dks jkstxkj fn;k tk ldrk

gSA

6- Hkkjr esa ?kjsyw cpr c<kdj izfrO;fDr vk; dk Lrj Å¡pk djds ,oa dj dh njksa dks de djds iw¡th fuekZ.k dh nj dks c<k;k

tk ldrk gSA

7- Hkkjr dk tks cqfu;knh <k¡pk vHkh rd vfodflr gS] mls fodflr djuk pkfg,A

8- Hkkjr esa rduhd dk fodkl djds mldk Lrj Å¡pk djuk pkfg,A

Hkkjr dh vFkZO;oLFkk esa fo'o dh vFkZO;oLFkkvksa dk usr`Ro djus dh {kerk %&

Hkkjr fo”o dh vFkZO;oLFkkvksa esa lcls rsth ls c<us okyh vFkZO;oLFkk gSA Hkkjr dh vxqokbZ esa nf{k.k ,f”k;k oSf”od òf)

dk dsUnz cuus dh fn”kk esa c< jgk gSA vUrjkZ"Vªh; eqnzk dks"k dh ,d rktk “kks/k esa ;g dgk x;k gS fd o"kZ 2040 rd tks òf)

gksxh] mlesa ,d&frgkbZ fgLlk Hkkjr dk gksxkA lrr ,oa lekos”k òf) ,tsaMk esa dgk x;k gS] fd Hkkjr ds cqfu;knh <k¡ps esa lqèkkj
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djds ,oa ;qok dk;Zcy dk lQyrkiwoZd YkkHk mBkdj o”kZ 2040 rd oSf”od òf) esa ,d frgkbZ ;ksxnku ns ldrk gSA vUrjkZ"Vªh;

eqnzk dks"k dh ,f”k;k ,oa iz”kkUr foHkkx dh mifuns”kd ,uh esjh xqyMs oksYQ us dgk gS] fd ge Hkkjr dks nf{k.k ,f”k;k ds oSf”od

o`f) dsUnz ds #i esa vkxs c<rk gqvk ns[k jgs gSA Hkkjr fo”o dh lcls rhoz xfr ls c<us okyh vFkZO;oLFkk gSA Hkkjr ds ekuuh;

iz/kkueU=h th] Hkkjr dh vFkZO;oLFkk dks o"kZ 2024 rd 5 fVªfy;u Mkyj vFkkZr 5 yk[k djksM #i;s rd ys tkus dh ;kstuk

cuk jgs gSaA mijksDr ckrksa ds vfrfjDr] Hkkjr esa izR;sd {ks= esa vusd lEHkkouk,¡ gSa] ftudk fodkl ,oa mfpr lnqi;ksx djds

;g dgk tk ldrk gS] fd vkus okys le; esa Hkkjr fo”o dh vU; vFkZO;oLFkkvksa dk usrR̀o djus dh {kerk j[krk gSA

fu"d"kZ %& fu"d"kZ #i esa ge ;g dg ldrsa gSa] fd Hkkjrh; vFkZO;oLFkk df̀"k iz/kku vFkZO;oLFkk gSA ;gk¡ c<s&Ck<s rFkk y?kq

,oa dqVhj m|ksx&/kU/ks cgqr gS] ftuesa tula[;k dk cgqr cMk fgLlk dk;Zjr gSA orZeku le; esa oSf”od Lrj ij lqLrh ;k eUnh

tSlh fLFkfr py jgh gS] ftlds dkj.k Hkkjrh; vFkZO;oLFkk ds dne Mxexk;s t#j gS] ysfdu ;g fLFkfr dkQh yEcs le; rd

pyus okyh ugha gS] D;ksafd Hkkjr ,d etcwr vkfFkZd lalk/kuksa okyk ,oa etcwr jktuhfrd fLFkjrk okyk ns”k gSA blh fy, rks

vUrjkZ"Vªh; eqnzk dks"k dh izeq[k us vHkh gky esa ;g dgk gS] fd Hkkjrh; vFkZO;oLFkk esa tYnh gh mNky vk;sxkA Hkkjr dkQh

fofo/krkvksa ,oa lEHkkoukvksa okyk ns”k gS ;gk¡ vusd leL;k,¡ gSa] rks mUgsa nwj djus ds mik; Hkh py jgsa gaSA Hkkjr dh vFkZO;oLFkk

bl le; 7oas uEcj ij t#j gS] tks fiNys dqN fnuksa igys 6oas uEcj ij FkhA fo”o ds yxHkx 200 ns”kksa esa Hkkjr dh vFkZO;oLFkk

dkQh etcwr gS] ,oa blesa vU; vFkZO;oLFkkvksa dk usr`Ro djus dh {kerk gSA

lUnHkZ %&
1- Hkkjrh; vFkZO;oLFkk] oh0ds0iqjh ,oa ,l0ds0feJ]
2- nSfud tkxj.k]
3- fgUnqLrku]
4- bySDVªksfud ehfM+;k&fofHkUu pSuYl ¼fMosV~l½


